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Computer  system 
dummies  ads  in 
paper  in  minutes 

Ka.,  Mo.,  &  Okie, 
dailies  kick-off 
‘prosperity’  promo 
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Visual 

aide. 


More  than  100  million  Americans 
look  to  you  every  day  to  understand 
hundreds  of  different  subjects  better. 
No  medium  gets  deeper  or  reaches 
more.  But  then  newspapers  have 
been  around  for  more  years.  We’re 
not  growing  whiskers;  gg. 
we’re  growing  better.  ^5 


Gannett 


Differing  Angles  but ... 
Always  on  Target 


The  Copley  News  Service  Editorial  Cartoon  Team  is  the  best 
in  the  business.  No  matter  what  the  issue,  the  CNS  cartoonists 
are  right  in  there  with  tough,  concise  illustrations  that  hit 
home  from  varying  points  of  view. 

Available  three  times  a  week  are:  Dick  Wright  who's  quick 
and  incisive.  Jim  Knudsen,  always  conservative,  always  right 
on.  Ralph  Yoes  right  to  the  point  with  a  twist  of  humor.  And 
five  times  a  week  Douglas  Borgstedt 
says  it  in  his  smooth,  sophisticated,  Wfli  m 

sharp  manner. 

It's  your  best  editorial  page  cartoon 
package.  Join  us  on  target.  Write,  wire  _ 

or  call:  P. O.  Box  190,  San  Diego,  Cali-  ^ 

fornia  92112/Cable:  COPNEWS,  San 
Diego/Phone  714-299-7000. 


'SORRY,  CMAR\.ES' 


‘Wall  for  itartors.  get  another  pair  of  akiit 


WsBelieMe 

InRodiesler. 


This  statement  has  been  resoundingly  echoed  by  nearly 
50  business  and  industrial  leaders  in  letters  reprinted  as 
promotion  ads  by  the  Rochester  Newspapers  as  part  of  a 
“confidence"  program  of  informing  readers  that  their 
community  is  doing  well. 

Publisher  Eugene  C.  Dorsey  instituted  the  “We  Believe" 
campaign  with  the  conviction  that  newspapers  have  the 
responsibility  to  help  keep  the  image  of  a  community  in 
focus. 

At  a  luncheon  to  introduce  the  campaign  to  civic  leaders, 
Mr.  Dorsey  stated;  “Bad  economic  news  has  tended  to 
dominate  the  headlines  and  news  space  of  our  newspa¬ 
pers.  Much  of  it  has  been  national.  But  there  have  been 
good  headlines  and  good  news  about  things  happening  in 
Rochester  at  the  same  time.  The  impact  here  has  been 
much  less  than  elsewhere.  Rochester  continues  to  have 
the  best  employment  rate  in  the  state  and  among  the  top 
ten  communities  in  the  nation." 


“I  think  it's  important  that  all  of  us  keep  in  mind  these 
facts  and  'that  Rochester  at  its  worst  is  better  than  most 
other  communities  in  the  nation  at  their  best.'  " 


Good  newspapers  take  the  lead. 
We  are.  We  do. 


Gannett  Rochester  Newspapers 

55  EXCHANGE  STREET  •  ROCHESTER,  NEW  YORK  14614 


Eugene  C.  Dorsey,  Publisher 
Gannett  Rochester  Newspapers 


Democrat  &  Chronicle  (mornings  and  Sunday)  The  Times-Union  (evenings) 


saddle 

systems 

for  metal 
or  plastic 
plates 


Di-Acro  can  help  simplify  some 
of  your  direct  printing  chal¬ 
lenges  with  its  complete  line  of 
press  saddles.  Our  systems 
include  the  new  Crimp-Les® 
saddles  (patent  pending), 
which  eliminate  the  need  for 
plate  crimping;  center  lock-up 
saddles;  and  side  lock-up 
saddles  that 

•  leave  operator’s  hands  free 
to  install  plates 

•  allow  plate  loading  in 
seconds 

•  provide  for  on-press  loading 
of  plates 

•  eliminate  inching  of  cylinder. 
Di-Acro  saddle  systems  are  the 
result  of  use-proven  metal¬ 
working  technology.  They’re 
made  of  aircraft-quality  alumi¬ 
num,  for  extra  strength,  positive 
registration  through  the  entire 
press  run,  and  long  life. 

Di-Acro  is  the  single  source  for 
all  your  saddle  needs,  no 
matter  what  type  of  plates 
you’re  using.  We’ll  be  glad  to 
provide  more  information. 


I  EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

APRIL 

I  6-10 — Newspaper  Purchasing  Management  Assn.  Convention,  PSA  Hotel 

!  Islandia  on  Mission  Bay,  San  Oiego,  Calif. 

6- 11 — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Semi- 

1  nar,  Penn  Harris  Motor  Inn,  Harrisburg,  Pa. 

I  7-9 — American  Newspaper  Publishers  Assn.  Convention,  Marriott  Hotel 

and  Fairmont  Hotels,  New  Orleans,  La. 

7 —  Annual  Breakfast  meeting  of  UPl  Editors  and  Publishers,  Marriott 

Hotel  New  Orleans,  La. 

I  7 — Associated  Press  Annual  Meeting,  Marriott  Hotel,  New  Orleans,  La. 

10- 13 — Louisiana  Press  Assn.  Annual  Convention,  Marriott  Hotel,  New 

Orleans,  La. 

11- 12 — 1975  Business  and  Education  Seminar,  Region  3,  National  Press 

Photographers  Assn,,  Cross  Keys  Inn,  Baltimore,  Md. 

11-13 — Northwest  Mechanical  Conference,  Hotel  Radisson  Duluth, 
Duluth,  Minn. 


12 — Alabama  Women  s  Press  Assn.  Annual  Meeting,  Quality  Inn, 
Montgomery,  Ala. 

12-15 — Inter-State  Circulation  Managers  Assn.  Spring  Meeting,  Playboy 
Club  Hotel,  Great  Gorge,  N.J. 

14 —  Canadian  Press  Spring  Meeting  of  the  Board,  Toronto,  Ontario. 

15—  Canadian  Press  Annual  Meeting,  Toronto,  Ontario. 

15 — Overseas  Press  Club's  Annual  dinner.  Hotel  Biltmore,  N.Y. 

15-18 — American  Society  of  Newspaper  Editors  Convention,  Shoreham 
Hotel,  Washington,  D  C. 

17-18 — Canadian  Daily  Newspaper  Publishers  Assn.  Annual  Meeting,  To¬ 
ronto,  Ontario. 

17-19 — Midwest  Graphics  75,  Milwaukee  Exposition  &  Convention  Center 
&  Arena,  Milwaukee,  Wise. 

17-20 — New  Jersey  Press  Assn.  Annual  Advertising  Conference,  Tami- 
ment  Resort  Hotel,  Tamiment,  Pa. 

20-23 — Picture  Editing  Workshop,  sponsored  by  Indiana  University 
School  of  Journalism  and  National  Press  Photographers  Assn., 
Bloomington,  Ind. 

20-23 — SNPA  Foundation  Seminar,  Covering  Business  and  Finance,  U.  of 
South  Carolina  at  Columbia. 

20- May  2 — API  State  and  Suburban  Editors  Seminar,  Reston,  Va. 

21 —  National  Cartoonists  Society  Annual  Reuben  Awards  Dinner,  Plaza 
Hotel,  N.Y.C. 

21-24 — Washington  Journalism  Center  Conference,  The  Housing  Dilem¬ 
ma,  Washington.  D.C. 

27- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

28- 30 — ANPA  Foundation  Newspaper  in  the  Classroom  Conference  for 

Newspaper  Staff  Members,  Royal  York  Hotel,  Toronto,  Ontario. 

MAY 

1- 3 — Carolinas  Press  Photographers  Assn.  Annual  Southern  Short 

Course  in  News  Photography,  Appalachian  State  University  Center 
for  Continuing  Education,  Boone,  N.C. 

2- 3 — Indiana  Newspaper  Advertising  Executive  Association,  Sheraton 

Inn,  Terre  Haute. 

2- 4 — Virginia  Press  Assn.  Annual  Old  Dominion  Advertising  Conference, 

Sheraton  Fredericksburg,  Fredericksburg,  Va. 

3- 5 — Ohio  Press  Women  General  Meeting,  Hueston  Woods  Lodge,  Hues- 

ton  Woods  State  Park,  Ohio. 

4- 6 — Ohio  Circulation  Managers  Assn.,  Salt  Fork  Lodge.  Cambridge, 

Ohio. 

4-9 — API  Publishers  Seminar  for  newspapers  or  groups  over  75,000  circu¬ 
lation,  Reston,  Va. 

8— Missouri  Associated  Dailies,  Rock  Lane  Lodge,  Branson,  Mo. 

8- 10 — Florida  Newspaper  Advertising  Executives  Spring  Conference  and 

Exhibits  Competition,  Treasure  Island  Inn,  Daytona  Beach.  Fla. 

9- 10 — Ozark  Press  Assn.  Annual  Meeting,  Rock  Lane  Lodge,  Branson, 

Mo. 

11-14 — Institute  of  Newspaper  Controllers  and  Finance  Officers  National 
Spring  Conference.  Innisbrook  Resort  &  Gold  Club.  Tarpon  Springs, 
Fla. 

11-14 — SNPA  Foundation  Seminar:  Family  Budget  and  Inflation,  Virginia 
Polytechnic  Institute,  Blacksburg,  Va. 

11-15— National  Press  Photographers  Assn  Photo  Conference,  George 
Eastman  House.  Rochester,  N.Y. 

11- 23 — American  Press  Institute  Seminar  for  publishers,  editors  and  chief 

news  executives  of  newspapers  under  50,000  circulation,  Reston, 
Va. 

12- 13 — International  Press  Institute  General  Assembly,  Hotel  Sheraton 

Elite,  Zurich,  Switzerland. 

15 — New  Jersey  Press  Assn.  News  Seminar,  E.T.S.  Conference  Center, 
Princeton,  N.J 


DI-ACR0"[|1]0UDAI  LLE 

Di-Acro  Division,  Houdaille  Industries,  Inc. 

4101  Eighth  Avenue,  Lake  City,  MN  55041 
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Join  the  Circus 


/vV-^ 


The  Greatest  Show  in 
Comics  starts  this  week  in 
scores  of  cities  around  the 
world,  bringing  millions  of 
readers  the  most  comical 
caravan  of  cartoon  characters 
ever  assembled  under  one  Big 
Top.  Direct  from  the  pen  and 
imagination  of  Artist-Humorist 
Howie  Schneider,  Enterprise 
Features'  newest  production  — 
"The  Circus  of  P.T.  Bimbo"— 
promises  to  be  the  most  popular 
comic  strip  of  the  decade! 

The  newspapers  listed 
below  are  among  the  many  that 
have  joined  the  parade  to  The 
Circus  of  P.T.  Bimbo.  Climb 
aboard  the  bandwagon.  For 
rates  and  availability  call 
(collect)  Dick  Johnson  or  Ron 
Hawkins  in  Cleveland, 

(216)  621-7300. 

Baltimore  News  American 
Boston  Globe 
Buffalo  Evening  News 
Chicago  Tribune 
Colorado  Springs  Sun 
Dallas  Morning  News 


Dayton  News 

Denver  Rocky  Mountain  News 

Des  Moines  Register  &  Tribune 

Detroit  News 

Fort  Lauderdale  News 

Fort  Wayne  News-Sentinel 

Fort  Worth  Press 

Hartford  Times 

Houston  Chronicle 

Knoxville  News-Sentinel 

Lansing  State  Journal 

Lincoln  Journal-Star 

Los  Angeles  Times 

Memphis  Press-Scimitar 

Miami  News 

Milwaukee  Journal 

Minneapolis  Star 

Montreal  Star 

Nashville  Tennessean 

New  Haven  Register 


New  Orleans  States-Item  & 
Times  Picayune 
New  York  Daily  News 
Omaha  World  Herald 
Ottawa  Citizen 
Philadelphia  Inquirer 
Phoenix  Gazette 
Pittsburgh  Press 
Portland  Oregonian 
St.  Louis  Post-Dispatch 
Salt  Lake  City  Tribune 
San  Diego  Tribune 
San  Francisco  Examiner 
San  Juan  Star 
Sarasota  Herald-Tribune 
Seattle  Times 

Spokane  Spokesman-Review 
Tallahassee  Democrat 
Toronto  Sun 
Tucson  Daily  Star 
Tulsa  Tribune 
Vancouver  (B.C.)  Province 
Walla  Walla  Union-Bulletin 
Washington  Post 
West  Palm  Beach  Post-Times 


ENTERPRISE  FEATURES 

Enterprise  Features  is  the  syndicate  division  of 
Newspaper  Enterprise  Association,  New  York  and  Cleveland 


m 


In  these  times  of  high  costs  it’s  good  to  know . . . 

ACB's  Checking 
Proof  Service 
stili  costs  iess- 

cosls  than 
doing  it  yourself! 

ACB’s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  “tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider . .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It’s  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South,  New  York,  New  York! 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue,  Chicago,  Illinois 
60605,  Phone  312/922-2841  •  941  North  High  Street,  Columbus,  Ohio  43201, 
Phone  614/294-4761  •  52  South  Second  Street,  Memphis,  Tennessee  38103, 
Phone  901/526-3281  •  20  Jones  Street,  San  Francisco,  California  94102, 
Phone  415/626-6546 


CATCH-1  in  es _ 

By  Lenora  Williamson 

LOG  JAM — Hal  Kallenburg,  telegraph  editor  for  the  Al¬ 
bany  (N.Y.)  Times-Union,  keeps  a  log  of  stories  intended 
for  publication  and  to  save  time  uses  a  few  of  his  own 
abbreviations — such  as  WH  for  White  House  and  VG  for 
Viet  Cong. 

The  other  day,  he  tells  Catch-lines,  he  had  to  do  some 
fast  explaining  about  an  entry.  Another  editor,  looking 
over  Hal’s  shoulder,  spotted  the  logged  line  “Kiss-ME.”  It 
was  Hal’s  abbreviation  for  an  Associated  Press  story  slug¬ 
ged  Kissinger-Mideast. 

THE  LATEST  IN  HOW  TO’S— In  Santa  Monica  the  Eve¬ 
ning  Outlook’s  Dave  Berman  has  been  bugged  for  more 
than  a  year  by  two  young  women — Caroline  Flowers  and 
Laurel  Moody — who  wants  him  to  put  their  names  in  his 
column. 

“Nothing  doing,”  Dave  ethically  told  them,  “Not  until 
you  do  something  newsworthy.”  They  wanted  to  know 
what  would  be  newsworthy. 

And  so  it  was  the  columnist’s  duty  to  draw  up  a  list.  He 
published  a  full  column  of  “100  Things  You  Can  Do  to  Get 
Your  Name  in  the  Newspaper” — it  might  serve  as  a  guide 
to  other  beseiged  newspaper  folk. 

Here  are  a  few  extracts  by  number:  1.  Find  Judge  Crater. 
22.  Trap  a  unicorn.  27.  Colonize  Antarctica.  34.  Dehydrate 
water.  36.  Bring  back  Prohibition.  38.  Bring  back  nickel 
beer.  53.  Bake  an  upsidedown  cake  rightside  up.  62.  Trans¬ 
late  the  IRS  1040  Form  into  English.  80.  Go  selling  Girl 
Scout  cookies  in  the  nude.  81.  Invent  a  circular  square.  84. 
Grow  mashed  potatoes. 

And  finally.  No.  100.  Start  your  own  newspaper  so  you 
can  put  your  name  in  it  whenever  you  want  to. 

♦  ♦  * 

BE  GRATEFUL  WE  WON’T  GET  ANOTHER  PICTURE  OF  A 
GIRL  writing  “SNOW”  with  her  finger  on  a  windshield  for  7 
months,  cried  Jack  Mabley  in  a  Chicago  Tribune  column 
protesting  some  journalism  w'riting  cliches.  A  gold  medal 
he  proposes  for  the  sports  writer  who  chronicles  the  visit  of 
women  tennis  players  without  once  typing,  “You’ve  come  a 
long  way,  baby.” 

And  “clout,”  says  Jack,  “is  a  nice  Chicago  word  which 
has  become  diluted  and  useless  since  its  discovery  by 
Eastern  writers.”  Eventually  also  he  hopes  to  see  a  story 
about  an  unspectacular  fire,  an  uncomprehensive  survey 
and  asks  whether  all  truces  are  uneasy,  all  bargaining 
sessions  marathon,  all  tours  whirlwind,  all  heritages 
proud — and  more. 

Jack  adds  that  37  years  ago  he  sat  in  a  Chicago  news 
room  and  tried  to  find  a  second-day  lead  to  a  crime  story 
that  didn’t  begin,  “Police  today  were  searching  for  . .  .”  It 
amounted  to  an  exercise  in  futility  because  Jack  admits 
that  the  all-purpose,  all-time  favorite  second-day  lead  on 
police  stories  still  is  “Police  today  were  searching  for  . . .” 

*  *  ♦ 

TITLE  TIME — At  the  South  Bend  (Ind.)  Tribune  Larry 
(Red)  Williams,  sports  editor,  writes  his  column  under  the 
title  “Seeing  Red”  and  at  the  Tampa  Tribune,  Herb  Allen 
does  “Hook,  Lyin’  and  Sinker.” 

*  *  * 

AS  IF  THERE  WEREN’T  COMPLICATIONS  ENOUGH  these 
days,  here’s  the  looming  shadow  of  metrics.  It  was  star¬ 
tling  to  see  siColumbia  (yio.) Missourian  caption  for  a  David 
Rees  photo  of  a  little  tot  and  a  giant  Snoopy  doll  as  follows: 
“A  3.6  meter  (12-foot)  Snoopy  doll  can  be  a  soothing  com¬ 
panion  in  a  dentist’s  office  . . .”  The  Missourian  claims  to  be 
the  first  newspaper  in  the  country  using  the  metric  system 
with  translations  as  an  “educational”  measure. 

*  *  * 

HEADY  HEADS — No  doubt  some  w'riters  across  the  coun¬ 
try  took  the  humor  approach  for  the  New  York  Telephone 
Company  fire  which  cut  service  to  170,000  phones  for  sev¬ 
eral  w'eeks.  An  AP  feature  quoting  subscriber  reactions 
got  this  headline  from  Burlington  (Vt.)  Free  Press  news 
editor  Walter  Tedford  and  copy  editor  John  Howland  Jr. — 
“Fire  at  Ma  Bell  Puts  Fun  City  on  Hold.” 

EDITOR  8C  PUBLISHER  for  April  5,  1975 
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If  it  sells  in  Portland, Oregon, 


the  West  is  easy. 


Before  unleashing  your  great 
new  product  on  the  West,  unleash  it  on 
Portland,  Oregon.  You  won’t  find  a  better 
test  market  anywhere  around. 

The  demographics  here  are 
reassuringly  typical  of  Western  folk.  And 
so  is  the  lifestyle. 

Distribution  is  excellent.  Media  are 
well-isolated.  And  there  are  a  million  plus 


consumers  in  the  metro  area. 

And  when  you  want  to  reach  all  those 
consumers,  you  won’t  find  a  better  way 
than  newspaper.  That’s  where  we 
come  in. 

We’re  the  Oregonian  and  the  Oregon 
Journal.  When  you  buy  us,  you  get  72% 
of  Greater  Portland,  and  almost  half 
of  Greater  Oregon. 


And  that,  friends,  is  the  best  statewide 
efficiency  on  the  Coast! 

So  when  you’re  ready  to  do  any  kind 
of  marketing,  test  or  otherwise,  do  it  in 
Portland,  Oregon. 

Just  think  of  Portland  as  the  West. 

In  a  more  manageable  size. 


■ortland.  Oregon  97?01.  n«prtMnt 


'  by  NawhouM  N«wi 


»rt,  In  by  ' 


Wfllinglort 


THE  OREGONIAN/OREGON  JOURNAL 

The  best  buy  in  the  West. 


Editor  &  Publisher 

THE  fourth  estate 

Roben  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher  Chairman  of  the  Board.  1912-1959 


Accuracy  and  fairness 

The  reading  public  may  not  be  aware  of  it,  but  in  the  last  year 
U.S.  newspapers  have  been  more  conscious  of  the  need  for  observ¬ 
ing  high  standards  of  accuracy,  integrity  and  fair  play  than  at  any 
time  in  their  history. 

At  its  meeting  a  year  ago,  out-going  chairman  of  the  American 
Newspaper  Publishers  Association,  Wm.  Davis  Taylor,  said  that 
newspapers  must  follow  a  three-word  creed:  accountability,  credi¬ 
bility  and  respectability.  He  urged  more  rigorous  standards  of 
accuracy,  integrity  and  fair  play. 

His  successor,  Harold  W.  Ander.sen,  said  “newspapers  today  are 
doing  the  best  job  they’ve  ever  done — but  when  even  our  best 
friends  lecture  us  on  the  subject  of  fairness,  we’d  better  listen.’’ 

The  subject  also  was  very  much  on  the  minds  of  members  of  the 
American  Society  of  Newspaper  Editors  then  as  a  committee  noted 
a  Gallup  Poll  reporting  77%  of  the  people  either  definitely  or  partly 
agreed  with  the  general  summation  that  “newspapers  are  not 
careful  about  getting  their  facts  straight.” 

All  of  this  prompted  E&P  to  say  that  if  the  new'spapers  of  this 
country  needed  a  theme  for  1974  and  1975  it  should  be  “accuracy, 
fairness  and  credibility.”  It  is  a  theme  that  newspapers  have  pur¬ 
sued  throughout  the  year.  Codes  of  ethics  and  standards  have  been 
and  are  being  revised  and  new  ones  written.  There  has  been  an 
increasing  consciousness  of  the  importance  of  correcting  errors  in 
print,  immediately  and  prominently. 

As  publishers  and  editors  meet  again  in  the  next  tw'o  weeks  in 
New’  Orleans  and  Washington,  we  recommend  this  theme  to  them 
for  continuing  di.scussion.  More  and  more  newspapers  must  take 
positive  action  in  this  area  and,  above  all,  let  their  readers  know 
w’hat  they  are  doing. 

We  believe  that  if  all  newspapermen  vigorously  strive  for  higher 
standards  of  accuracy,  fairness  and  fair  play,  panel  discussions 
under  the  heading:  “Why  readers  hate  us — and  what  can  we  do 
about  it?”  will  disappear  from  the  agenda  of  ASNE  meetings. 

They  made  it  happen 

It  is  200  years  ago  this  month  that  the  battles  of  Lexington  and 
Concord  took  place.  The  Declaration  of  Independence  was  still  15 
months  aw'ay.  But  the  die  w’as  cast. 

Many  new’spapers  are  launching  their  bi-centennial  programs 
this  month.  Some  of  them  have  already  done  so.  Recommended 
reading  for  any  editor  still  searching  for  an  idea  are  two  roto 
sections  published  by  the  Huston  Globe — “The  Boston  Tea  Party, 
.■\pril  28,  1974,  64  pages,  and  “Lexington-Concord  Alarm”  March  9, 
1975,  72  pages.  Bunker  Hill  will  be  the  theme  of  a  third  to  be 
published  in  June.  They  have  been  written  by  Globe  editor- 
author-historian,  John  Harris. 

Also  recommended  to  the  attention  of  editors  is  an  article  in  this 
issue  by  educator-historian,  Edwin  Emery,  on  the  colonial  press.  It 
was  the  communications  network  of  those  colonial  newspapers 
that  let  the  people  in  other  colonies  know  what  was  happening  in 
Boston,  and  vice  versa.  Without  the  colonial  press,  some  historians 
doubt  that  the  War  of  Independence  would  have  taken  place. 

New’spapers  have  changed  a  lot  in  200  years  in  appearance,  fre¬ 
quency,  techniques  of  reporting  and  production,  plus  speed  of 
communications.  One  thing  hasn’t  changed,  however,  they  still 
make  things  happen  through  an  informed  electorate. 
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Total  daily  circulation  declines  2% 

24  papers  folded;  19  started  in  1974 


Total  daily  circulation  of  U.S.  newspapers  of  general 
circulation  declined  1.3  million  copies  per  day  in  1974 
or  2%,  from  a  record  high  in  1973,  to  61,877,197,  ac¬ 
cording  to  the  Editor  &  Publisher  International 
Year  Book  which  will  appear  later  this  month. 

I  The  total  number  of  daily  newspapers  as  of  January 
I  1,  1975,  was  1,768,  a  decline  of  six  from  the  previous 
I  year.  There  were  6  morning  newspapers  suspended  dur- 
j  ing  the  year  and  3  new  ones  started;  in  the  evening 
I  field  18  were  suspended  and  16  started. 

I  The  circulation  figures  are  based  on  publishers’  state- 
I  ments  and  audit  reports  of  Sept.  30,  1974,  for  news- 
I  papers  in  existence  as  of  December  31. 

I  According  to  Year  Book  figures,  there  were  340 
I  morning  newspapers  wdth  total  daily  circulation  of  26,- 


144,966  at  the  end  of  1974.  This  was  a  decline  of  1.43% 
from  26,524,140  in  1973. 

There  were  1,449  evening  papers  with  total  circula¬ 
tion  of  35,732,231  which  was  a  drop  of  2.45%  from  the 
previous  year’s  high  of  36,623,140. 

Newspapers  publishing  “all-day”  now  number  21. 

In  the  Sunday  field,  there  w’as  an  increase  of  7  pa¬ 
pers  to  a  new  high  of  641.  Their  Sunday  circulations 
totalled  51,678,726  which  was  a  .07%  drop  from  the 
1973  record  high  of  51,717,465. 

Circulation  losses  were  not  uniform  throughout  the 
country.  There  were  16  states  showing  gains  in  the 
morning  field,  18  showing  gains  in  the  evening  field, 
and  18  with  gains  on  Sunday. 


letters 


ABOUT  TIME 

The  front  cover  of  your  March  15  edi¬ 
tion  contains  a  list  of  contents  among 
which  is  the  following:  “Editors  may 
adopt  new  code  of  ethics.” 

Well,  it’s  about  time.  I’d  say,  after 
serving  in  this  noble  profession  for  at 
least  40  years. 

The  trouble  with  us  newspaper  guys 
(and  gals)  is  that  we  prate  too  much 
about  “Freedom  of  the  Press,”  which 
reminds  me  of  that  old  truism,  “the 
wicked  flee,  when  no  man  pursueth.” 

Freedom  of  the  press  is  not  threatened 
as  long  as  the  First  Amendment  of  the 
U.S.  Constitution  remains  intact. 

As  for  the  tenet  that  newspaperdom’s 
first  obligation  is  the  public  interest,  I 
hope  and  pray  for  the  sake  of  the  future 
of  newspapers  in  this  country,  that  edi¬ 
tors  will  have  the  moral  courage  always 
to  fulfill  that  obligation.  I  regret  to  state 
they  have  not  always  done  so,  not  all  of 
them,  at  any  rate.  It  takes  all  kinds  of 
people  to  make  a  world,  including  the 
world  of  newspaperdom.  An  editor  wor¬ 
thy  of  the  name  must  to  himself  be  true, 
always  realizing  that  he  bears  a  sacred 
trust  which  he  must  keep  even  at  the 
cost  of  his  personal  interest. 

Let  us  report  the  facts  as  we  know 
them,  and  be  responsible  enough  to  omit 
violations  of  national  security,  and  ham¬ 
pering  the  administration  of  justice. 

Samuel  A.  Freedman 

Anaheim,  Calif. 


FOR  THE  RECORD 

In  your  Shop  Talk  at  Thirty  column 
(March  22,  “Sunday  Newspapers”) 
there  was  one  typo  and  apparently  a 
line  or  two  dropped  at  another  point. 
Both  might  have  led  to  some  confusion. 
In  fact,  I  had  one  phone  call  asking 
whether  color  comics  were  mentioned  by 
any  editors. 

The  typo  came  in  the  sixth  paragraph 
where  you  quoted  the  report  as  say¬ 
ing  “Spot  and  local  news  .  .  .  ranked 
high  .  .  .”  Actually,  that  should  have 
been  “Sports  and  local  news  .  .  .” 
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The  omission  came  in  the  overall 
breakdown  after  TV  Sections,  listed  by 
18  editors.  The  next  items,  in  succession, 
were  editorial  and  op  ed  pages,  12; 
color  comics,  12;  Parade,  10;  arts-enter- 
tainment  sections  or  pages,  8.  Then  came 
business  sections,  listed  by  6  editors, 
which  was  included  in  your  report. 

George  R.  Venizelos 
(Venizelos,  managing  editor,  The  Press, 
Binghamton,  N.Y.,  conducted  a  survey 
of  Sunday  newspapers  which  E&P  re¬ 
ported  on  in  the  March  22  issue.) 
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SPORTS  OF  THE  TIMES 


PATENTS  OF  THE  WEEK 


MARKET  PLACE 


/WASHINGTON  REPORT 


America’s  top  opinion-makers, 
critics  and  columnists 
are  yours  when  you  buy 

The  New  York 
Times 

News  Service 

They’re  all  yours,  plus 
any  new  ones  we  add, 
for  one  service  charge. 

For  availability  &  rates,  call  collect: 

R.  R.  Buckingham  or  Richard  Long, 

(212)  556-7087. 

The  New  York  Times  News  Service 
229  W.  43d  Street 
New  York,  N.Y  10036 


Publishers  head  for  New  Orleans 


for  89th  annual  ANPA  convention 


The  sound  of  Dixieland  jazz  and  the  taste  of  Creole 
cooking  will  provide  the  backdrop  for  89th  annual  con¬ 
vention  of  the  American  Newspaper  Publishers  Association 
when  it  convenes  in  New  Orleans  on  April  7. 

But  while  the  atmosphere  may  be  like  Mardi  Gras  time, 
most  of  the  more  than  1,800  publishers,  their  spouses, 
and  guests  will  be  concentrating  on  more  serious  topics. 

Kicking  off  the  three-day  meeting,  ANPA  as  well  as 
the  Associated  Press  and  United  Press  International  will 
be  taking  people  in  the  headlines  and  turning  them  into 
headliners. 

At  the  first  general  session  of  ANPA  scheduled  for 
Monday  at  2:30  p.m..  Secretary  of  the  Treasury  William 
E.  Simon  wnll  address  the  publishers  and  answer  questions. 

Rockefeller  to  make  an  address 

Another  government  dignitary  will  also  speak:  Vice 
President  Nelson  A.  Rockefeller.  The  Vice  President’s 
address  is  scheduled  for  the  ANPA  closing  luncheon  on 
Wednesday. 


Both  AP  and  UPI  will  provide  newsmakers  of  their 
own  during  their  Monday  meetings  in  New  Orleans. 

For  the  AP  meeting  on  April  7,  William  E.  Colby, 
director  of  the  troubled  Central  Intelligence  Agency  will 
be  on  hand  to  speak  and  field  questions.  As  luncheon 
speaker,  Colby  will  address  the  1,400  newspaper  and 
broadcast  representatives  using  the  AP  service. 

Peter  Arnett,  AP’s  special  correspondent,  %vill  fly  in 
fi'om  now-falling  Vietnam  to  give  a  special  report  of  the 
Communist-led  military  take-over.  Arnett  fills  in  for  pre¬ 
viously  scheduled  Sheik  Ahmed  Zaki  Yamani,  Saudi 
Arabia’s  Minister  of  Oil,  who  cancelled  due  to  the  recent 
assassination  of  King  Faisal. 

In  the  business  portion  of  the  meeting,  members  will 
elect  six  new  members  for  the  board  of  directors.  The 
new  board  will  convene  April  8  for  reorganization  with 
all  18-members. 

On  display,  AP  will  have  two  examples  of  its  new 
technology:  Laserphoto,  a  system  of  photo  transmission 
(Continued  on  page  10) 


Nelson  Rockefeller 


William  E.  Simon 


William  E.  Colby 


(Continued  from  page  9) 

and  receiving  which  scans  pictures  by  laser  beam  and 
features  a  dry  developing  process  free  of  chemicals;  and 
DataStream,  a  high-speed  system  of  news  transmission. 

On  the  same  day,  United  Press  will  feature  newswriters 
as  newsmakers  at  its  17th  annual  breakfast  meeting  for 
editors  and  publishers. 

On  the  dias  will  be  Helen  Thomas,  UPI  White  House 
reporter  and  Wilbur  G.  Landrey,  UPI  foreign  editor. 
Ms.  Thomas  is  expected  to  provide  insight  into  the  daily 
mechanics  of  covering  President  Ford. 

Landrey’s  address  will  emphasize  his  beat  following 
Henry  Kissinger  through  high-paced  foreign  negotiations 
and  settlements. 

No  ncM’s  on  new  ANPA  president 

Although  headliners  will  be  one  featured  attraction 
during  ANPA  week,  there  will  be  at  least  one  name  which 
won’t  be  uttered.  That’s  the  name  of  the  new  ANPA 
president  and  general  manager  who  will  replace  Stanford 
Smith.  According  to  Joe  D.  Smith  Jr.,  publisher  of  the 
Alexandria,  (La.)  Daily  Town  Talk  and  head  of  the  ANPA 
search  subcommittee,  no  final  selections  have  been  made. 

“There  will  be  no  announcement  at  ANPA,  although 
we’re  now  talking  about  a  number  of  candidates,”  he  said. 
The  publisher  is  scheduled  to  speak  during  the  Tuesday 
9:.‘10  a.m.  business  meeting. 

Former  president  Smith  announced  his  resignation  last 
November,  effective  January  6.  He  has  returned  to  service 
in  the  Army. 

After  the  business  meeting,  the  Newspaper  Advertising 
Bureau  Inc.  will  take  ANPAers  on  a  whirlwind  tour  of 
the  business  side  of  newspapers  in  a  presentation  called 
“Aggressive  Selling  in  a  Tough  Economy.”  Ed  Kreitz, 
advertising  and  promotion  director  for  S.  S.  Kresge  Co. 


will  be  NAB’s  guest  speaker. 

More  nitty-gritty  subjects  round  out  the  Tuesday 
agenda  in  New  Orleans  with  meetings  for  newspapers 
with  circulations  under  20,000;  between  20,000  and 
75,000;  and  over  75,000. 

Among  the  topics  now  scheduled  are  “1975:  Year  of 
the  Positive  Sell,”  “Total  and  Selective  Market  Satura¬ 
tion,”  “Circulation  Challenges  for  the  Small  Newspaper,” 
newspaper  training  by  organization,  groups  and  indivi¬ 
duals  “An  Outsider’s  View  of  the  Newspaper  Business,” 
“Future  Circulation  Concerns,”  “Three  Government  Pro¬ 
grams  Threaten  Help  Wanted  Advertising,”  “Risk  Plan¬ 
ning  for  Newspapers,”  “Enrollment  Explosion  in  Jour¬ 
nalism  Schools,”  “Gag  Orders  —  How  to  Fight  Back.” 

Publishers  and  their  husbands  and  wives  will  take  a 
breather  from  the  business  aspects  of  the  convention 
Tuesday  night  for  ANPA’s  annual  dinner.  This  year  the 
star-studded  event  features  the  Rene  Louapre’s  Society 
Orchestra  and  Pete  Fountain’s  jazz  band. 

Another  band,  will  be  on  hand  Wednesday  when  lunch¬ 
eon  Vice  President  Rockefeller  addres.ses  the  group.  Pro¬ 
viding  the  background  instrumental  will  be  the  U.S.  Navy 
Band,  Eighth  Naval  Di.strict,  directed  by  Warrant  Of¬ 
ficer,  J.  E.  Clements. 

Ending  out  the  week,  Frederick  B.  Farrar,  of  Cresmer, 
Woodward,  O’Mara  and  Ormsbee  Inc.,  newspaper  repre¬ 
sentatives,  will  present  an  illustrated  talk  on  “Revolution 
and  Newspapers  1759-1789.” 

Editor  &  Publisher  will  have  a  Reception  Desk  set-up 
adjacent  to  the  ANPA’s  registration  desk  in  La  Galerie  V 
and  VI  at  the  Marriott  Hotel  during  the  convention.  At¬ 
tending  from  the  advertising  sales  staff  will  be  Fred 
Teubner,  Dick  Schultz,  Don  Parvin  and  George  Wilt.  Re¬ 
porting  on  the  meeting  will  be  Robert  U.  Brown,  Jerome 
H.  Walker  Sr.  and  Gerald  B.  Healey. 


CONVENTION  PROGRAM 


MONDAY,  APRIL  7 

8:00  a.m.  United  Press  International  Breakfast 

Mardl  Gras  Ballroom 
Marriott  Hotel 

9:30  a.m.  ANPA  Labor  Relations  Conference 

(Executive  Seitioo — Members  Only) 

Imperial  Ballroom 
Fairmont  Hotel 

10:00  a.m.  Associated  Press  Meeting 

La  Cairrie  I,  II,  III 
Marriott  Hotel 

12:00  noon  ANl’A  Reception  for  New  Members 

Balcony  L  and  M 
Marriott  Hotel 

12:30  p.m.  Associated  Press  Luncheon 

Mardi  Gras  Ballroom 

2:30  p.m.  ANPA  General  Session 

La  Galerie  I«  II,  111 

(]all  to  Order — Harold  W.  Andersen, 

Preudent  and  Chairman  of  the  Board,  ANPA 

Vi  el  come  to  New  Orleans — 

Turner  Catledge 

Retired  Newspaperman  and  Author — Former  Executive  Editor, 
Vice  President  and  Member  of  Board  of  Directors, 

Nrw  York  Times 

2:40  p.m.  Address — The  Honorable 
W  illiam  E.  Simon 

Secretary  of  Treasury 

3:15  p.m.  Address  of  the  Chairman  of  the  Board- 
Harold  ^  .  Andersen, 

President,  Omaha  (Neb.)  JTorld’Heraid 


Harold  W.  Andersen 


TUESDAY,  APRIL  8 


ANPA  General  Session — 

Annual  Business  Meeting 

La  Galerie  I,  II,  III 

Presidinfc : 

Harold  U'.  Andersen,  President  and  Chairman  of  the  Board 

Report  of  Treasurer 

Len  H.  Small,  Kankakee  (Ill.)  Journal 

Report  on  Membership 

John  M,  Jones,  Creencri/fe  (Tenn.)  Sun 

Memorial  Necrology 

W.  H.  Cowles  3rd,  Spokes-man^Review  and  Chronicle 
Spokane,  Ua«h. 

Amendment  of  By-Laws  and  Articles  of  Incorporation — 
Recommendations  of  the  ANPA  Board  of  Directors 
Joe  D.  Smith  Jr.,  Alexandria  (La.)  Daily  Town  Talk 
Report  of  the  Nominating  Committee 
Eugene  C.  Bishop,  Peninsula  Newspapers,  Inc. 

Palo  Alto,  Calif. 

Election  of  Officers  and  Directors 

(Continued  on  next  page) 
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Peter  Arnett  Wilbur  G.  Landrey 

10:00  a.m.  Newspaper  Advertising  Bureau  3:30 

Presentation 

La  Calerie  I,  II,  III 

12:00  noon  Open  for  State  and  Regional  Association 
Committee  Meetings  and  Luncheons 

4:15 

2:30  p.m.  ANPA  Circulation  Group  Discussion 
Session 

Chairman : 

John  P.  Clarke,  State  Journal- Register 

Springfield,  III.  ^-00 

Viceehairman : 

W.  H.  Cowles  3rd,  Spokesman- Review  and  Chronicle 
Spokane,  Wash. 


Helen  Thomas 


Training  by  Newspaper  Groups 

**Stnictured  In-House  Training  for  Small  Groups** 
Duane  B.  Hegadone,  Hegadone  Newspapers 
Coeur  d'Alene,  Idaho 

“Training  for  Managment — Strength  in  Diversity** 
James  H.  Ottawav  Jr.,  Ottaway  Newspapers 
Campbell  Hall,  N.Y. 


1  raining  by  Indiviniial  r\ewspapers 

**Do  It  Yourself  Training  in  the  Newsroom** 

Don  E.  Carter,  Macon  (Ca.)  Telegraph  and  Tfetrs 
“Training  Ad  Salesmen** 

Franklin  D.  Schurz,  Jr.,  South  Bend  (Ind.)  Tribune 


lourn 


OVER  75,000  CIRCULATION 


UNDER  20,000  CIRCULATION 

(A,  B.  C) 


Mardi  Gras  Ballroom  (D) 

Chairman  : 

Richard  J.  V.  Johnson,  Houston  (Tex.)  Chronicle 
Vicechairman : 

Arthur  D.  Cooper,  Columbia  (S.C.)  Stale  and  Record 


Mardi  Gras  Ballroi 

Cbaimian : 

Robert  J.  Mathes,  Hammond  (La.)  Stor 
Vicechairman  : 

Herbert  H.  Schaper,  Mickelson  Media,  Inc. 
New  dm,  Minn. 


Introductory  Comment 

Richard  J.  V.  Johnson 


p.m.  Introductory  Comment — 

Robert  J.  Mathes 

p.m.  ‘1975:  Year  of  the  Positive  Sell” 

Louis  A.  *Chip*  Weil  III,  Westcbester-Rockland  Newspapers 
White  Plains,  N.Y. 

Charles  Garvey,  Baton  Rouge  (La.)  Advocate  and  States-Times 

p.m.  “Total  and  Selective  Market  Saturation’ 

James  H.  Hollis,  Newspaper  Advertising  Bureau 
Harold  E.  Burdick,  Chambersburg  (Pa.)  Public  Opinion 

p.m.  “Circulation  Challenges  for  the 
Small  Newspaper” 

Cyrus  H.  Favor,  Robert  A.  Macklin,  International  Circulation 
Managers  Association 

Roland  Weeks  Jr.,  Biloxi-Gulfport  (Miss.)  Daily  Herald 


“An  Outsider’s  View  of  the  Newspaper 
Business” 

Lee  E.  Dirks,  Lee  E.  Dirks  Division  of  C.  S.  McKee  &  Co„ 
Inc. 

Rockville,  Md. 


“Euture  Circidation  Concerns” 

Cyrus  H.  Favor,  Robert  A.  Macklin,  International  Circulation 
Managers  Association 

Donald  L.  Martz,  Phoenix  (Ariz.)  Republic  and  Gazette 
President,  International  Circulation  Managers  Association 


“Th  ree  Government  Programs 

Threaten  Help  Wanted  Advertising’ 

Fred  V*.  Gabriel.  Milwaukee  (Wis.)  Journal  and  5enrmef 
President,  Association  of  National  Classified  Advertising 
Managers 

“Risk  Planning  for  Newspapers” 

Robert  C  Marbut,  Harte-Hanks  Newspaper* 

San  Antonio,  Texas 


lourn 


20,000  TO  75,000  CIRCULATION 

Mardi  Gras  Ballroom  (E) 

Chairman : 

G.  Ogden  Nutting,  Wheeling  (W.  Va.)  Intelligencer  and 
News-Register 
Vice  Chairman: 

James  H.  Ottaway  Jr.,  Ottaway  Newspapers 
Campbell  Hall,  N.Y. 

2:30  p.m.  Introductory  Comment — 

G.  Ogden  Nutting 

2:40  p.m.  Training  Offered  by  Newspaper 
Organizations 

**What*8  New  at  API** 

Walter  Everett,  Executive  Director,  American  Press  Institute 
“Disiric  Manager  Training  Program** 

Robert  A.  Macklin,  International  Circulation  Managers 
Association 

EDITOR  &,  PUBLISHER  for  April  5,  1975 


journ 


ANPA  Convention  Dinner 

Imperial  Ballroom 
Fairmont  Hotel 


WEDNESDAY,  APRIL  9 
9:30  a.m.  ANPA  General  Session 

La  Galerie  I,  II,  111 

Address — 

Howard  Hart,  President,  Canadian  Pulp  and  Paper  Association 

(Continued  on  page  16) 
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Maj.  Gen.  Stanford  Smith,  at  his  Pentagon 
desk,  flanked  by  the  U.S.  flag  and  his  major- 
general  flag. 


Major  General  Stanford  Smith 
reviews  his  ANPA  triumphs 


By  1.  William  Hill 

If  you  ask  Maj.  Gen.  Stanford  Smith  to  name  some¬ 
thing  that  gave  him  great  satisfaction  during  his  15  years 
as  president  of  the  American  Newspaper  Publishers  As¬ 
sociation,  he’s  likely  to  answer  quickly:  “The  part  I  was 
able  to  play  in  changing  the  ANPA  image  from  a  cash 
register  to  one  oriented  to  the  total  newspaper.” 

He  left  ANPA  January  6.  Since  then,  he’s  been  serving 
as  Military  Executive  and  only  full-time  member  of  the 
Reserve  Forces  Policy  Board,  a  21-man  group  advising 
the  Secretary  of  Defense.  He  has  an  office  on  the  third 
floor  of  the  Pentagon  maze  with  a  desk  flanked  by  the 
Star  and  Stripes  and  his  major-general  flag — red  with 
two  white  stars. 

On  the  wall  behind  his  desk  hang  plaques  symbolizing 
the  seven  components  of  the  nation’s  reserves.  Just  below 
hangs  a  framed  cartoon  from  the  December  14  Editor  & 
Pt’BLisiiER  depicting  the  ANPA  loss  of  a  leader  but  the 
gain  of  a  Pentagon  news  source. 

Gen.  Smith  moved  from  behind  the  formal  desk  to  an 
informal  corner  not  long  ago  to  talk  to  E&P  of  his  ANPA 
days. 

Q.  Besides  the  image  change,  General,  what  other  things 
gai'e  you  satisfaction? 

A.  There  were  many.  For  instance,  with  no  regard  to 
order : 

Establishing  ANPA’s  news  research  program. 

Accomplishments  in  public  relations. 

The  newspaper-in-the-classroom  project. 

The  ANPA  Foundation. 

Bringing  editors  into  technology  decision-making.  Also, 
getting  them  to  tell  what  they  wanted  from  technology 
rather  than  having  to  accept  whatever  technology  gave 
them.  And  getting  editors  to  mix  with  the  production  and 
business  staffs  of  their  newspapers. 


The  ANPA  role  in  advancing  technology  under  Dr. 
Athelstan  Spilhaus,  beginning  in  1962,  with  the  leader¬ 
ship  help  of  James  Knight  and  Howard  Wood. 

The  hands-on  seminars  at  the  ANPA  facility  at  Easton, 

Pa. 

The  ANPA  membership  record  since  1960.  “In  1960, 
when  I  became  general  manager,  ANPA  had  848  dailies 
as  members  and  everyone  laughed  at  an  interview  in  E&P 
when  I  said  my  goal  was  a  thousand  members.  We  hit  a 
thousand  in  1966.  By  1974,  there  were  1100  and,  when  I 
left  ANPA,  there  were  1140.” 

Development  of  ANPA’s  physical  facilities  at  Easton, 
Pa.,  in  Reston,  Va.  and  ANPA’s  improved  offices  in  Chi¬ 
cago.  * 

ANPA’s  constantly  improving  relations  with  the  govern¬ 
ment.  “We’ve  achieved  a  very  high  status  of  credibility 
both  on  the  Cabinet  and  the  Capitol  Hill  level.  ANPA 
data  is  accepted  as  reliable,  especially  by  the  Commerce 
Department.  And  ANPA  has  data  available  20  days  after 
month-end,  accurate  to  half  of  one  percent.  Incidentally, 

I  can’t  say  enough  for  Jon  Udell  of  the  University  of  Wis¬ 
consin,  whose  analysis  of  newsprint  supply  and  demand 
were  so  accurate  and  so  valuable  for  publishers  and  man¬ 
ufacturers.  He  established  a  model  methodology.” 

The  role  of  ANPA  in  international  journalism  and  the 
part  it’s  played  in  the  International  Federation  of  News¬ 
paper  Publishers  (FIEJ).  ANPA  has  a  part  time  man  in 
Paris  who  attends  International  Press  Telecommunications 
meetings  in  between  the  annual  FIEJ  meetings. 

Q.  You  mentioned  the  new  headquarters  of  ANPA  in 
Reston,  Va.  After  two  years  and  a  half,  would  you  say  the 
move  was  a  good  one? 

{Continued  on  page  56) 
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Computer  program  puts 
ads  in  paper  in  minutes 

By  Boland  Pareiiteau 


A  computer  program  developed  at 
MIT  under  an  ANPA  grant  can  place 
ads  on  newspaper  pages  in  a  fraction 
of  the  time  it  takes  a  human  being  to 
do  them. 

And,  the  program  obeys  to  the  letter 
instructions  given  to  it  about  not  “bury¬ 
ing”  ads  or  not  setting  competitors’  ads 
on  the  same  or  facing  pages. 

The  developers  of  the  program  tested 
it  a  year  ago  on  two  Massachusetts 
newspapers,  the  Boston  Globe  and  the 
Worcester  Telegram,  with  results  that 
they  deemed  encouraging  enough  to 
continue  with  their  next  project,  a 
program  to  do  news-story  layouts. 

Results  described 

Kan  Hsin-Kuo,  a  graduate  student 
working  for  a  Ph.D.,  developed  the  ad- 
layout  program  under  the  supeiwision 
of  Don  Knudson  and  Robert  Elkin,  both 
from  the  Electronics  Systems  Lab  at 
MIT.  Knudson,  speaking  (March  18)  at 
MIT  as  part  of  a  lecture  series  sponsor¬ 
ed  by  the  Gannett  newspapers,  described 
the  results  of  the  ad-layout  experi¬ 
ments. 

Before  describing  the  results,  how¬ 
ever,  Knudson  delineated  some  of  the 
problems  the  programmers  had  to  solve 
to  enable  a  computer  to  do  ad  layout. 

First,  there  was  the  matter  of  style. 
The  programmers  had  to  find  a  way  to 
place  ads  in  conformity  with  the  “pyra¬ 
mid”  style  of  most  newspapers,  without 
burying  any  ads  (surrounding  an  ad 
with  other  advertising  material)  or 
running  competing  ads  on  the  same  or 
facing  pages,  except  where  such  com¬ 
peting  advertisements  are  specifically 
allowed. 

Special  placements 

Also,  Knudson  noted,  the  program¬ 
mers  had  to  be  able  to  take  into  account 
special  requirements  and  policies  of 
particular  advertisers  and  particular 
newspapers.  Ads  with  coupons,  for  in¬ 
stance,  should  not  be  set  back-to-back, 
since  consumers  could  only  cut  out  one 
coupon  to  take  to  the  store  in  that  case. 
Other  restrictions  also  apply  —  the 
Boston  Globe,  for  example,  customarily 
does  not  run  ads  on  pages  1,  2,  or  3. 

To  take  these  restrictions  into  ac¬ 
count,  the  researchers  arranged  for  the 
computer  to  read  information  about  the 
category  of  an  ad  (bank,  auto,  etc.) 
and  its  size,  as  well  as  special  rules  of 
the  newspaper,  before  the  machine  be¬ 
gan  laying  out  pages. 

After  all  the  information  was  read 
in,  the  computer  first  decided  how  many 
pages  the  paper  would  have  that  day. 
Editors  could  then  preset  certain  ads 
before  the  computer  took  over. 

The  machine  then  sorted  out  the  tall, 
thin  ads  and  laid  them  out  first.  Then 


it  sorted  out  the  large  ads,  and  placed 
them  next.  The  rest  it  stuck  onto  pages, 
subject  to  the  rules  it  had  been  instruct¬ 
ed  to  obey. 

In  an  experiment  Knudson  described 
with  one  edition  of  the  Boston  Globe, 
the  program  first  figured  out  that  44 
pages  would  be  required  for  a  Tuesday 
edition.  The  human  editors  had  also 
figured  44  pages  would  be  required. 

Editors  then  chose  to  pre-set  the  fin¬ 
ancial  department  ads,  along  with  17 
others  throughout  the  newspaper. 

Time  saver 

The  computer  then  placed  90  of  the 
92  ads  in  the  paper,  saying  the  other 
two  could  not  be  placed  without  violat¬ 
ing  some  rule  of  ad  placement.  The  ed¬ 
itors  fit  the  remaining  ads  in  by  hand, 
with  some  minor  rule-bending.  It  took 
the  humans  over  three  hours  to  do  the 
real-life  layout;  the  computer  did  it  in 
15  minutes. 

In  a  similar  experiment  with  one  edi¬ 
tion  of  the  Worcester  Telegram,  the 
computer  placed  89  of  the  95  ads  given 
to  it.  The  humans  took  four  hours ;  the 
computer,  20  minutes. 

In  addition,  the  computer  offered  the 
editors  a  choice  of  layouts  when  a  six- 
column  ad  came  in  after  the  newspa¬ 
per’s  deadline.  Since  a  six-column  ad 
represents  a  lot  of  revenue,  the  editors 
decided  to  expand  the  issue  by  two 
pages  to  accommodate  it.  The  computer 
figured  out  a  way  to  include  all  the 
ads  in  the  same  space,  while  still  pro¬ 
ducing  what  the  editors  called  an  “ac¬ 
ceptable”  layout. 

Mixed  reaction 

Reaction  to  the  experiments  by  of¬ 
ficials  of  the  two  newspapers  was 
mixed.  Robert  Achorn,  vicepresident 
and  editor  of  the  Worcester  paper,  was 
guardedly  optimistic  about  the  ad-lay- 
out  program  while  pointing  out  a  few 
bugs  in  the  system. 

“Layout  people  operate  by  maybe  a 
couple  of  dozen  written  rules,  and  may¬ 
be  a  hundred  unwritten  ones,”  he  said. 
“Just  how  you’d  get  all  these  rules  into 
the  computer  I  don’t  know,  but  it  was 
obvious  that  any  shortcomings  the  pro¬ 
gram  had  were  the  results  of  our  not 
giving  it  enough  information,  instead 
of  any  fault  with  the  program.” 

Bob  Heyd,  systems  manager  at  the 
Globe,  was  less  optimistic  about  Knud- 
son’s  ad-layout  system.  “We  didn’t  con¬ 
sider  it  a  bread-and-butter  application,” 
Heyd  remai'ked,  noting  that  the  Globe 
already  has  a  computer-assisted  layout 
scheme  that  he  said  worked  satisfac¬ 
torily. 

At  the  Globe,  Heyd  said,  ad  orders 
come  in  to  the  data-processing  section, 
where  certain  attributes  of  an  ad,  such 
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Composing  room  costs 
cut  50%  by  Booth 

Booth  Newspapers,  Inc.  disclosed  in 
its  annual  report  to  shareholders  that 
increased  efficiency  resulting  from  im¬ 
provements  in  photocomposition  proc¬ 
esses  at  its  eight  daily  newspapers  had 
cut  the  man  hours  per  page  composition 
rate  by  50.5%  over  the  past  three  years. 

Booth  is  currently  installing  a  total 
of  270  video  display  terminals  (VDTs) 
at  six  of  its  newspapers  to  further 
speed  and  simplify  the  photocomposi¬ 
tion  processes  at  these  publications. 


as  category  and  size,  are  stored.  Heyd 
continued,  “When  the  last  ad  for  an 
edition  is  in,  we  print  a  schedule  where 
the  computer  lists  all  the  ads  earmarked 
for  certain  sections  (tire  ads  for  the 
sports  section,  for  instance).  Then,  all 
the  ads  are  listed  in  order  of  size,  dou¬ 
ble-trucks  first,  large  ads  next,  etc., 
and  the  layout  man  lays  out  his  pages 
from  the  computer  printout.  He  used  to 
have  to  sort  all  the  ads  himself.” 

“Once  the  day  comes  that  we’re  ac¬ 
tually  doing  make-up  on  a  terminal, 
and  fitting  news  copy  around  dummied 
pages,”  Heyd  admitted,  “we  might  use 
a  program  like  the  one  at  MIT  as  part 
of  the  entire  system.  Right  now,  though, 

I  just  don’t  see  it  as  a  free-standing  ap¬ 
plication.” 

Developing  the  other  half  of  a  com¬ 
plete  system — a  news-layout  program — 
is  now  the  goal  of  the  researchers  at 
MIT.  Knudson  and  Kan  have  been  at 
work  on  the  news-layout  program  for 
about  a  year,  and  neither  will  make  any 
promises  about  when  it  will  be  finished. 
Knudson  notes,  however,  it  took  six 
years  to  develop  the  ad  program,  and 
the  editorial  layout  problem  is  much 
more  complex,  although  he  and  Kan 
do  have  the  ad-layout  experience  to 
build  on. 

Knudson  and  Kan  demonstrate  their 
program  on  a  terminal  attached  to 
MIT’s  large  Multix  time-sharing  com¬ 
puter  by  an  acoustic  coupler  and  tele¬ 
phone  lines.  During  the  Worcester  Tel¬ 
egram  demonstration,  Knudson  recalls, 
the  MIT  computer  “crashed”  for  sev¬ 
eral  hours,  leaving  Knudson  and  Kan 
to  apologize  for  the  delay  in  front  of 
several  newspaper  editors,  accustomed 
to  meeting  deadlines. 

In  practice,  however,  the  program 
could  run  on  a  small  minicomputer, 
Knudson  says.  Hardware  required  for 
this  application  include  a  disk  drive 
and  controller  for  storage  of  informa¬ 
tion,  and  a  central  processing  unit  with 
24K  or  32K  memory.  Such  a  system  is 
available  from  manufacturers  now  for 
about  $30,000,  Knudson  estimates.  The 
minicomputer  could  be  used  for  other 
applications  besides  layout,  he  adds — it 
would  be  foolish  to  spend  money  on 
sophisticated  equipment  and  then  use 
the  equipment  only  15-20  minutes  per 
day. 
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They  made  it  happen . . . 


Colonial  newspapers  forged 
The  War  of  Independence 

By  EdM’in  Emery 


On  the  nipht  of  April  18,  1775,  the  most  skilled  engraver 
in  the  American  colonies,  Paul  Revere,  joined  in  the  mid¬ 
night  ride  to  Lexington  to  shout  the  warning,  “The 
British  are  coming.”  A  key  assignment  was  to  rout  out 
of  bed  at  a  Lexington  inn  two  of  his  associates  in  the 
group  of  patriots  who  made  plans  in  the  Boston  Gazette 
office.  Samuel  Adams,  dubbed  the  “Grand  Incendiary  of 
the  Province”  by  Governor  Thomas  Hutchinson,  would 
have  been  arrested  by  the  British  troops,  along  with  his 
companion  that  night,  John  Hancock,  who  within  a  month 
was  to  become  the  president  of  the  Second  Continental 
Congress  and  eventual  bold  signer  of  the  Declaration  of 
Independence. 

The  Colonial  Press — “they  made  it  all  happen”! 

One  of  the  witnesses  to  the  ill-fated  April  19  British 
attacks  at  Lexington  and  Concord  was  the  26-year-old 
editor-publisher  of  the  Massachusetts  Spy,  Isaiah  Thomas. 
He  had  printed  his  last  issue  in  Boston  April  6,  hauled 
his  press  out  of  the  city  by  wagon  at  night  west  to  the 
safety  of  Worcester,  aroused  militia  to  go  to  battle,  and 
finally  returned  to  Worcester  to  publish  the  Spy  again 
May  3  with  his  uncompromising  hymn  of  hate  in  the 
opening  paragraph: 

“AMERICANS!  forever  hear  in  mind  the  BATTLE 
of  LEXINGTON!  —  where  British  troops,  unmolested 
and  unprovoked,  wantonly,  and  in  a  most  inhuman  man¬ 
ner  fired  upon  and  killed  a  number  of  our  countrymen, 
then  robbed  them  of  their  provisions,  ransacked,  plun¬ 
dered  and  burned  their  houses!  yior  could  the  fears  of 
defenceless  women,  some  of  whom  were  in  the  pains  of 
childbirth,  the  cries  of  helpless  babes,  nor  th-e  prayers 
of  old  aye,  confined  to  beds  of  sickness,  appease  their 
thirst  for  blood! — or  divert  them  from  their  DESIGN 
of  MURDER  and  ROBBERY!" 

The  Essex^  Gazette  in  Salem  had  printed  a  similar  re¬ 
port  April  25,  the  Neiv  York  Journal  spread  the  news 
May  4.  History  records  that  8  colonials  died  on  the  green 
at  Lexington,  another  30  were  killed  or  wounded  before 
the  British  retreated  from  Concord  bridge  to  Boston  with 
losses  of  247  killed  and  wounded.  The  contemporary  ac¬ 
counts  estimated  112  British  killed  and  103  wounded,  for 
a  total  of  215,  as  against  losses  of  35  “country  folk.”  This 
was  fairly  accurate,  and  provocative,  journalism. 

The  Colonial  Press — “they  made  it  all  happen!” 

What  was  happening?  The  37  colonial  weeklies  which 


Dr.  Emery  is  professor  of  journalism  at  University  of 
Minnesota  and  author  of  the  currently  leading  journalism 
history,  The  Press  and  America.  He  is  1975  president  of 
the  Association  for  Education  in  Journalism. 


were  publishing  April  19,  1775,  had  the  culminating  story 
in  a  long,  diffuse  series  to  tell.  The  years  of  argument,  of 
persuasive  writing  by  Sam  Adams,  John  Dickinson,  and 
Isaiah  Thomas,  now  were  at  climax.  Blood  had  been 
spilled.  The  Continental  Congress  soon  would  name  George 
Washington  commander  of  the  militia  encircling  Boston; 
bloo<l  would  flow  again  at  Bunker  Hill;  Ethan  Allan  would 
seize  Ticonderoga  and  haul  its  cannon  to  Boston  so  Wash¬ 
ington  could  use  them  to  drive  the  British  from  the  city 
in  March  1776.  Tom  Paine  would  write  his  best-seller 
pamphlet,  “Common  Sense.”  The  Boston  Gazette  would 
bring  its  press  back  from  Watertown,  and  would  be  ready 
to  print  the  Declaration  of  Independence  emerging  from 
the  efforts  of  Benjamin  Franklin^  John  Adams,  Richard 
Henry  Lee,  and  the  pen  of  Thomas  Jefferson. 

The  Colonial  Press — “they  made  it  all  happen.”  At  this 
crucial  turning  point  in  a  nation’s  history’,  like  so  many 
other  crucial  turning  points,  people  acted  because  they 
got  the  news,  and  sensed  they  were  becoming  a  part  of 
history.  They  got  the  news  because  workmanlike  printers, 
gifted  writers,  politically-sensitive  editor-publishers,  and 
their  patriotic  associates  were  determined  to  use  every 
scrap  of  infomiation,  every  Incident,  every  opportunity 
to  advance  their  cause,  tell  their  story,  argue  their  case. 

As  the  New  York  Journal  said  in  its  March  19,  1767, 
issue,  in  a  comment  about  newspapers  noted  by  press  his¬ 
torian  Frederic  B.  Farrar:  “By  the  Means  of  this  com¬ 
mon  Channel  of  Intelligence,  many  useful  Matters  are 
brought  to  light.”  In  1775  and  1776,  there  were  printers, 
editors,  and  writers  who  stimulated  the  public  debate  and 
precipitated  events  as  skillfully  as  did  the  men  and  women 
of  the  mass  media  of  1974  and  1975. 

Governor  Hutchinson,  the  Loyalist  victim  of  years  of 
relentless  pressures  by  the  Spy  and  the  Gazette,  said  in 
his  memoirs  of  Sam  Adams: 

“.  .  .  for  nearly  twenty  years  a  writer  against  gov¬ 
ernment  in  the  public  newspapers,  at  first  but  an  indif¬ 
ferent  one;  long  practice  caused  him  to  arrive  at  great 
perfection,  and  to  acquire  a  talent  of  artfully  and  fal¬ 
laciously  insinuating  into  the  minds  of  his  readers  a 
prejudice  against  the  character  of  all  whom  he  attacked, 
beyond  any  other  man  I  ever  knew." 

Testimony  to  the  impact  of  the  colonial  press  on  the 
course  of  the  Revolution  abounds.  Journalism  historian 
Willard  G.  Bleyer  quotes  a  1776  lament  from  a  New  York 
Loyalist: 

“Among  other  Engines,  which  have  raised  the  present 
Commotion  next  to  the  indecent  Harangues  of  the 
Preachers,  none  has  had  a  more  extensive  or  stronger 
(Continued  on  next  page) 
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The  ten  leaders  of  the  pre-Revolutionary  press 


Influence  than  the  Neirspapers  of  the  respective  Col¬ 
onics.  One  is  astonished  to  see  with  ivhat  Avidity  they 
are  sought  after,  and  hoiv  implicitly  they  are  believed, 
by  the  great  Bulk  of  the  People.” 

By  1781  Patriot  publisher  Isaac  Collins  of  the  New 
Jersey  Gazette  was  telling  his  readers  that  in  1780  “The 
British  government  expended  upwards  of  Fifty  Thousand 
Guineas  on  hirelings  employed  to  tell  lies  in  pamphlets 
and  in  the  newspapers  in  Europe  and  America.  The  pres¬ 
ent  year  will  probably  cost  them  double  that  sum,  as 
their  affairs  are  in  a  more  Critical  state  .  . 

Journalism  historian  Frank  Luther  Mott  summed  it  up 
when  he  said:  “Of  the  three  great  media  of  propaganda 
in  the  Revolution  —  the  omnipresent  pamphlet,  the  ser¬ 
mons  of  the  political  clergy,  and  the  newspaper  —  it  was 
the  last  which  made  the  greatest  gain.”  General  Washing¬ 
ton  had  financed  Isaac  Collins  so  he  could  have  a  paper 
in  New  Jersey,  had  recruited  printers  and  print-paper 
makers,  and  found  Tom  Paine  as  a  writer.  The  37  weeklies 
alive  on  April  19,  1775,  lost  17  of  their  number  by  war’s 
end.  Thirty-three  new  papers  appeared  and  15  survived, 
so  that  there  were  35  in  course  of  publication  when  Corn¬ 
wallis  sui-rendered  at  Yorktown.  Only  8  out  of  1,000  popu¬ 
lation  were  subscribers,  but  tbe  precious  copies  were  read 
and  passed  along  countless  times.  At  the  close  of  the 
Revolution  the  biggest  cities  were  ready  for  daily  jour¬ 
nalism,  and  the  press  had  won  its  place  among  essential 
American  institutions.  Colonial  press  authority  Clarence 
Brigham  counted  2,120  newspapers  founded  between  1690 
and  1820,  of  which  512  were  publishing  in  1820  —  a  great 
leap  forward  from  Revolutionary  days. 

Were  one  to  pick  10  individuals  who  “made  it  all  hap¬ 
pen”  he  might  list  the  following  group,  then  retuni  to 
name  another  10  who  also  heavily  contributed  to  the  im¬ 
pact  of  the  Colonial  Press  upon  the  Revolution.  First, 
thumbnail  sketches  of  10  of  the  leading  printers,  editors, 
and  writers  of  the  pre-Revolutionary  press; 

Benjamin  Harris  —  One  must  start  with  the  man  who 
published  the  first  newspaper  in  the  colonies,  Publick  Oc¬ 
currences,  in  Boston  in  1690.  A  talented  editor,  he  made  an 
abortive  effort  to  print  without  prior  restraint,  tell  the 
truth,  and  criticize  the  authorities  —  and  was  stopped 
from  printing  his  second  issue.  But  he  set  the  tone  for 
those  who  were  to  follow. 

James  Franklin  —  Half-brother  of  the  more  famous 
Ben,  rebellious  against  the  religious-political  leadership 
of  Boston,  he  founded  the  Netv  England  Courant  (1721- 
26)  as  the  second  controversial  paper  in  the  city.  Other 
Boston  papers  had  checked  with  authorities  before  print¬ 
ing;  James  Franklin  defied  them.  He  brought  life  to 
American  journalism  by  cultivating  literary  style,  enter¬ 
taining  readers  as  well  as  informing  them. 

Benjamin  Franklin  —  The  colonial  genius  who  first  of 
all  was  a  great  master  printer,  then  an  effective  writer, 
successful  newspaper  publisher,  expert  engraver,  “father” 
of  advertising  copywriting,  colonial  postmaster-general, 
book  and  magazine  publisher,  scientist,  diplomat,  and 
politician.  He  took  over  the  Pennsylvania  Gazette  in  1729 
and  made  it  a  leader  in  the  events  leading  to  1776. 

John  Peter  Zenger — The  immigrant  printer  who  found¬ 
ed  the  New  York  Weekly  Journal  in  1733,  became  the 
printed  voice  of  the  Dutch  opponents  of  the  British 
regime,  stood  trial  in  1735  on  charges  of  seditious  libel, 
and  won  acquital  in  a  fashion  that  stopped  the  British 
from  enforcing  the  concept  of  prior  restraint  upon  pub¬ 
lication  through  seditious  libel  concepts.  Zenger  opened 
the  pathway  that  Isaiah  Thomas,  Sam  Adams,  and  other 
Patriots  were  to  follow  to  1776. 

John  Dickinson — Author  of  12  “Letters  from  a  Farmer 
in  Pennsylvania  to  the  Inhabitants  of  the  British  Col¬ 
onies,”  first  printed  in  the  Pennsylvania  Chronicle  in 
1767-68,  reprinted  in  21  of  the  other  then-existing  25 
colonial  weeklies  as  soon  as  they  appeared,  then  published 
in  pamphlet  form  in  eight  colonial  editions,  two  in  Lon¬ 
don  and  one  in  Dublin.  Dickinson,  a  moderate,  argued 
persuasively  for  ecoomic  independence  for  the  colonists, 
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and  won  over  many  of  the  middle  class  moderates  to  the 
radical  Patriot  cause.  He  was  not  a  journalist,  but  he  used 
the  newspaper  to  advance  his  ideas. 

Samuel  Adams  —  Key  figure  in  Boston’s  independence 
movement,  who  wrote  30  years  for  the  Gazette  and  other 
papers  after  his  own  early  effort  failed.  Trained  for  both 
the  ministry  and  law,  he  became  a  political  philosopher, 
keen  student  of  public  opinion,  tireless  advocate  of  the 
Revolution.  He  helped  to  organize  the  Sons  of  Liberty,  who 
used  their  chapters  throughout  the  colonies  as  a  sort  of 
primitive  press  association  to  spread  new’s  and  opinion 
favorable  to  their  cause.  His  account  of  the  “Boston  Mas¬ 
sacre”  of  1770  became  the  standard  one,  to  the  dismay  of 
the  British.  The  Gazette  was  the  vehicle  for  his  ideas. 

Thomas  Paine — Most  proletarian  of  the  Revolutionary 
figures,  a  British  workman  who  turned  to  journalism, 
came  to  Pennsylvania  at  Benjamin  Franklin’s  suggestion, 
wrote  for  magazines,  and  then  published  his  masterpiece, 
“Common  Sense,”  in  January  1776.  Within  three  months, 
120,000  pamphlets  had  been  sold  and  virtually  every  colo¬ 
nist  had  read  it  or  had  it  read  to  him.  “Our  corn  will  fetch 
its  price  in  any  market  in  Europe,”  Paine  said,  arguing 
against  British  trade  restrictions;  in  a  larger  sense  he 
called  for  revolt  against  the  principle  of  kingship  and 
George  III.  In  December  1776  he  began  his  stirring 
“Crisis”  series  with  his  “These  are  the  times  that  try 
men’s  souls”  opening.  Washington  had  the  first  one  read 
to  his  troops  before  tbe  battle  of  Trenton,  asked  for  15 
more.  All  the  newspapers  carried  Paine’s  emotional  lines. 

Benjamin  Edes  and  John  Gill — Always  coupled  after 
1755  as  the  young  publishers  of  the  Boston  Gazette,  called 
by  the  British  the  “Trumpeters  of  Sedition.”  Edes  was  a 
member  of  the  Sons  of  Liberty;  the  Gazette  fostered  the 
Caucus  Club  group  led  by  Sam  Adams  that  included  Paul 
Revere,  Joseph  Warren,  James  Otis,  John  Adams,  John 
Hancock,  Thomas  Cushing,  Samuel  Cooper.  The  Boston 
Tea  Party  reputedly  was  hatched  in  their  offices.  These 
publishers  provided  the  mightiest  of  the  engines  of  the 
Revolution,  the  newspaper. 

William  Bradford  III — Member  of  a  famed  colonial 
printing  family,  he  made  the  Pennsylvania  Journal  a 
strong  voice  of  the  Patriots  in  the  capital  city.  His  widely- 
reproduced  “Tombstone  issue”  of  1765  typified  tbe  way  in 
which  the  newspaper  publishers  protested  the  British  tax 
on  paper.  It  was  in  the  Journal  that  Tom  Paine’s  first 
“Crisis”  paper  appeared,  a  few  days  before  Bradford  had 
to  flee  the  city  to  escape  British  troops. 

Isaiah  Thomas — Only  21  when  he  established  the  Massa¬ 
chusetts  Spy  in  1770  under  the  guidance  of  master  printer 
Zechariah  Fowle,  Thomas  quickly  became  sole  editor-pub- 
lisber  and  a  leading  figure  in  Revolutionary  journalism. 
A  man  of  many  abilities,  he  founded  the  American  An¬ 
tiquarian  Society  in  Worcester,  today  the  center  of  study 
of  colonial  life,  and  wrote  a  history  of  printing  which 
was  the  first  organized  effort  to  record  the  history  of 
American  journalism.  From  1771  to  1775,  lasiah  Thomas 
at  the  Spy  and  the  team  of  Edes,  Gill  and  Sam  Adams  at 
the  Gazette  were  the  heart  and  soul  of  the  Revolutionary 
movement  in  the  city  where  it  began — Boston. 

There  are  many  other  names  in  the  colonial  story.  The 
Franklin  family  offers  James’  widow,  Anne,  who  published 
the  Neurport  Mercury  with  her  daughters.  The  famed 
Green  family  produced  the  largest  wartime  paper,  the 
Connecticut  Courant  (8,000  circulation),  now  the  Hart¬ 
ford  Courant.  William  Goddard  started  the  Providence 
Gazette,  left  it  to  his  mother  Sarah  to  run,  published  the 
Pennsylvania  Chronicle,  then  in  1773  founded  the  Mary¬ 
land  Journal,  edited  throughout  the  war  by  his  sister  Mary 
Katherine  Goddard  (all  told  there  were  14  colonial  women 
printers).  Hugh  Gaine  did  effective  work  with  his  New 
York  Mercury  before  he  became  the  notorious  “turncoat” 
by  publishing  in  New  York  during  the  British  wartime 
occupation.  Isaac  Collins  did  much  to  keep  up  flagging 
spirits  during  Valley  Forge  days  with  his  New  Jersey 
Gazette. 

(Continued  on  page  52) 
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10:00  a.m.  Panel — ‘Enrollment  Explosion  in 
Journalism  Schools” 

Helfn  K.  Copley,  Chairnian  of  the  Coiporation, 

The  CopleT  Pre*»,  Inc.,  Moderator 

I.  W.  “Bill**  Cole,  Dean  of  the  Medill  School  of  Journalism, 
Northwestern  University 

Neale  Copple,  Director  of  the  School  of  Journalism, 

Unisersity  of  Nebraska 

Roy  M.  Fisher,  Dean  of  the  School  of  Journalism, 

University  of  Missouri 

11:00  a.m.  Panel — “Gap  Orders — 

How  to  Fight  Back” 

Clivlon  Kirkpatrick,  Vice  President  and  Editor.  Chicago  (III.) 
T ribunr.  Moderator 

Richard  M.  Schmidt,  Jr.,  Council,  American  Society  of 
Newspaper  Editors 

Jack  C.  Landau,  Newhouse  Newspapers 

Member,  Steering  Committee  of  The  Reporters  Committee  for 
Freedom  of  the  Press 

James  C.  Goodale,  Senior  Vice  President,  IVete  York  Times 


12:30  p.m.  AN  PA  Convention  Luncheon 

Mardi  Gras  Ballroom 

Speaker: 

The  Honorable  Nelson  A.  Rockefeller 
V’ice  President  of  the  United  States 

2:30  p.m.  ANPA  General  Session 

La  Calrrlr  I,  II,  III 

“Revolution  and  Newspapers  1759-1789” 

Frederick  B.  Farrar,  Cresmer,  Woodward,  O'Mara  and 
Ormsbee,  Inc. 


3:00  p.m.  Remarks — 

Walter  W.  Grunfeld,  Marathon  (N.Y.)  Independent,  President, 
National  Newspaper  Association 

3:10  p.m.  Report  on  Broadcast  and  CATV 
Cross  Ownership 

Aloysius  B.  McCabe,  ANPA  Communications  Counsel 


3:30  p.m.  Convention  adjourns 


U.S.  high  court  upholds 
Fresno  contempt  ruling 


Two  Fresno,  Calif,  reporters  and 
their  managing  editor  this  week 
(March  31)  lost  in  an  effort  to  have  the 
U.S.  Supreme  Court  void  their  contempt 
sentences  for  publishing  grand  jury 
testimony. 

The  high  court  vacated  a  stay  of 
state  court  proceedings  ordered  March 
21  by  Justice  William  0.  Douglas,  who 
also  dissented  from  this  week’s  action. 

The  case  arose  from  publication  in 
the  Fresno  liee  of  testimony  after  the 
indictment  of  Fresno  City  Councilman 
Marc  Stefano,  Developer  Julius  Aluisi 
and  Norman  Bains,  former  member  of 
the  City  Planning  Commission.  George 
Gruner  is  managing  editor  of  the  Bee 
and  the  published  story  carried  the  by¬ 
lines  of  William  Patterson  and  Joe 
Rosato. 

Earlier,  Judge  Denver  Peckinpah  had 
sealed  the  grand  jur>’  record  and  for¬ 
bade  anyone  connected  with  the  case 
to  talk  about  it.  After  the  publication 
in  the  Bee.  the  judge  held  a  hearing  to 
determine  how  the  information  had 
gotten  out  but  the  reporters  refused  to 
testify  and  were  held  in  contempt. 
The  5th  District  Court  of  Appeals  and 
the  California  Supreme  Court  refused 
to  nullify  the  contempt  judgments. 

The  California  Supreme  Court 
Wednesday  had  refused  to  hear  the 
Bee’s  case  or  block  the  inquiry. 

When  his  probe  began  February  6, 
Peckinpah  cited  three  Bee  staff  mem¬ 
bers  —  managing  editor  George  F. 
Gruner  and  reporters  William  K.  Pat¬ 
terson  and  Joe  Rosatto  —  62  times  for 
contempt  of  court  in  refusing  to  say 
where  they  obtained  the  sealed  grand 
jury  testimony. 

Peckinpah  had  been  about  to  sentence 
the  three  on  contempt  citations  w’hen 
he  learned  that  Patterson  had  a  master 
key  to  the  county  courthouse. 

He  then  reopened  the  inquiry,  say¬ 
ing  he  considered  possible  criminal  ac¬ 
tions  could  have  taken  place  involving 
use  of  the  key. 


Calling  the  inquiry  a  “judicial  in¬ 
quisition,’’  the  Bee  then  petitioned  the 
(ilalifomia  Supreme  Court  to  stop  the 
proceedings.  The  Bee  charged  that  the 
hearings  exceeded  Peckinpah’s  juris¬ 
diction  and  were  being  held  wdthout 
any  charges  being  filed. 

After  the  state  Supreme  Court  re¬ 
fused  to  hear  the  Bee  case,  the  news¬ 
paper’s  attorney  petitioned  Justice 
Douglas,  who  is  the  U.S.  Supreme 
Court’s  circuit  justice  for  California. 

The  attorneys  said  they  were  basing 
their  petition  for  a  Supreme  Court  re¬ 
view  on  the  Fifth  and  Sixth  amend¬ 
ments  to  the  Constitution,  guarantee¬ 
ing  the  right  to  confront  and  cross- 
examine  witnesses  and  the  right  to  a 
fair  hearing. 

When  Peckinpah  expanded  his  in¬ 
quiry  to  consider  the  possible  criminal 
actions,  he  said  the  newsmen  could  no 
longer  use  the  California  shield  law  as 
a  defense. 

Attorneys  for  the  Bee  and  the  three 
newsmen  said  all  three  were  willing  to 
testify  that  the  master  key  was  not 
used  to  obtain  the  transcripts. 


Criminal  contempt  of  court  charges 
against  the  Niagara  (Niagara  Falls, 
N.Y.)  Gazette  and  three  of  its  em¬ 
ployes  were  dropped  this  w'eek  in  a 
case  involving  the  publication  of  mate¬ 
rial  contained  in  a  sealed  grand  jur>' 
report. 

Ruling  on  April  1,  Judge  William  G. 
Heffon  of  Erie  County  (Tourt  said 
there  had  been  no  proof  that  indicated 
the  Gazette  had  been  covered  by  a  pre¬ 
vious  order  to  return  all  copies  of  the 
“sealed  forever”  report.  Judge  John 
V.  Hogan  of  Niagara  County  (Tourt 
had  previously  ordered  all  copies  of  the 
report  returned  to  the  Niagara  County 
District  Attorney. 

Judge  Heffon  indicated  that  such 
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Reporter  escapes 
contempt  jail  term 

Lucy  Ware  Morgan,  St.  Petersburg 
(Fla.)  Times  reporter,  doesn’t  have  to 
serve  five  months  in  jail  for  contempt 
of  court.  An  appellate  court  has  ruled 
that  the  State  Attorney  was  wrong 
when  he  subpoenaed  her  to  testify  and 
identify  a  news  source  for  a  storj’^ 
which  revealed  grand  jury  action  two 
years  ago. 

Judge  Stephen  H.  Grimes  wrote  in 
the  court  opinion  that  the  action  being 
investigated  by  the  grand  jury  did  not 
constitute  a  crime  under  Florida  law. 

Unauthorized  probe 

The  court  opinion,  written  by  Judge 
Grimes,  said  the  action  being  investi¬ 
gated  was  not  described  in  the  State 
statutes  as  either  unlawful  or  consti¬ 
tuting  a  misdemeanor,  and  this  was  not 
a  criminal  law. 

“One  cannot  be  held  in  contempt  for 
refusing  to  answer  questions  pro¬ 
pounded  by  a  state  attorney  in  an  un¬ 
authorized  investigation,”  the  opinion 
read. 

A  second  contempt  citation,  handed 
down  after  Mrs.  Morgan  refused  to 
answer  questions  before  the  grand  jury 
in  connection  with  the  matter,  was  not 
involved  in  Friday’s  action. 


an  order  did  not  include  the  news¬ 
paper  since  it  did  not  receive  a  copy 
of  the  original  report  from  the  judges. 

The  report  dealt  with  alleged  abuses 
by  Victor  Fulmines,  Noidh  Tonawanda 
Director  of  Public  Works.  He  was  one 
of  two  department  heads  whose  dis¬ 
missal  was  recommended  in  a  Niagara 
County  Court.  His  lawyer,  Michael  J. 
Brown,  initiated  the  charges  against 
the  newspaper  and  publisher  Sal  De- 
Vivo,  John  Hanchette,  managing  edi¬ 
tor,  and  reporter  Mark  Francis. 

The  two-day  non  jury  trial  which 
ended  March  17  was  preceded  by  the 
article  in  question  published  January 
13  after  obtaining  legal  opinion  that 
it  would  be  la^^’^ul. 
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Kauffman  says  newspapers 
are  the  ‘in’  ad  medium 


By  Darrell  Leo 


“The  time  is  right,”  said  Jack  Kauff¬ 
man,  president  of  the  Newspaper  Ad¬ 
vertising  Bureau  Inc.,  as  he  waved  a 
handful  of  coupons  clipped  from  New 
York  dailies. 

“I  don’t  know  of  any  one  who’s 
spending  advertising  dollars  who  isn’t 
also  more  interested  in  newspapers  now 
than  he  was  10  years  ago,”  he  said. 

A  pat  on  the  back  for  NAB?  Not 
really.  Kauffman  believes  that  a  whole 
new  set  of  economic  and  sociological 
circumstances  are  creating  a  favorable 
climate  for  ncwsi)aper  advertising. 
“The  ))roduct  we’i'e  selling  today  is  the 
‘in’  moilium,”  he  said. 

More  working  women  with  less  time 
to  watch  soap  operas,  the  need  among 
advertisers  to  get  immediate  results, 
more  creative  energy  and  money  spent 
on  print  advertising  are  just  some  of 
the  reasons  Kaulfman  thinks  are  mak¬ 
ing  newspapers  a  growth  potential 
medium. 

“It’s  disillusionment  and  doubt  and 
distrust  among  consumers  toward  ad¬ 
vertising  in  general  that’s  helping  us. 
People  are  tired  of  emotion  appeals. 
Peoi)le  are  smarter  now.  And  the  cur¬ 
rent  economic  conditions  have  affected 
their  dollars  and  forced  them  to  shop,” 
he  said,  emi)hasizing  the  fact  that 
newspapers  are  still  the  only  shojiping 
medium. 

Coupons,  he  said,  arc  a  good  exam¬ 
ple.  “A  few  years  ago  I  would  never 
have  taken  the  time  out  to  clip  these 
for  my  wife.  Now  I’m  clipping  them 
because  they’re  for  products  we  use.” 

But,  the  l.'j-year  NAB  veteran  said, 
“I  don’t  think  this  is  a  temporary 
thing.  I  think  people  are  just  learning 
to  shop  and  they’ll  continue  the  prac¬ 
tice  long  after  the  recession  eases.” 

As  for  NAB,  Kauffman  said,  “We’ve 
never  operated  more  effectively  and 
more  efficiently  than  we  have  right 
now.  We’ve  substantially  upgraded  our 
jiersonnel,  hiring  iieople  who  know  more 
about  their  specialized  field  than  any¬ 
one  else  in  the  newspaper  business.” 

And,  he  said,  this  is  paying  off  for 
their  members.  Some  members  —  espe¬ 
cially  the  smaller  dailies — might  argue 
that  NAB  is  just  serving  the  top  30  to 
50  markets.  But  Kauffman  countered 
that  the  more  business  NAB  brings 
into  newspapers,  the  more  all  its  mem¬ 
bers  will  profit. 

“Our  whole  philo.sophy  is  to  spend 
our  money  and  manpower  in  areas 
which  will  affect  an  industry  leader,” 
he  said.  “This  in  turn  creates  an  in¬ 
terest  industry-wide  and  a  favorable 
buying  situation.” 

“The  most  publicized  development  is 
the  renewed  attention  being  paid  by 
Procter  &  Gamble  to  newspapers.  The 
Procter  &  Gamble  buy  of  a  schedule 
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of  coupon  ads  for  Crest  toothpaste  in 
7.‘!0  papers  attracted  a  lot  of  attention. 
We  consider  this  symptomatic  of  the 
increasing  interest  in  newspapers  by 
jiackage  goods  advertisers,”  he  ex¬ 
plained. 

“We’ve  been  using  our  pre.sentations 
such  as  ‘The  future  of  the  Grocery  In- 
ilustry’  to  fan  this  interest.  Also,  we 
have  launched  our  ‘Operation  Future’ 
which  is  a  plan  to  use  all  the  sales 
forces  of  the  newsi)aper  business  to 
promote  a  re-evaluation  of  the  news¬ 
paper  medium  by  i)ackage  goods  adver- 
ti.sers.  We  have  evidence  that  the 
money  s(|ueeze  is  causing  consumers  to 
read  newspapers  more  intensively.  They 
look  for  coupons,  for  ways  to  prepare 
economical  meals  and  they  search  for 
sales,  bargains  and  money-saving  ideas. 
Some  newspapers  are  taking  advantage 
of  this  high-reader  interest  to  sell  na¬ 
tional  advertisers  on  running  ads  on 
best  food  days.  We  are  using  this  idea, 
too  with  tobacco  and  drug  accounts  as 
well  as  in  the  food  field. 

“For  example,  we’re  suggesting  to 
tobacco  accounts  that  they  run  on  best 
food  days  because  45%  of  cigaret  sales 
are  made  in  supermarkets.  Similarly 
our  new  drug  presentation  reminds  ac¬ 
counts  in  this  field  that  supermarkets 
.'sell  one-third  of  health  and  l)eauty 
aids,’’  he  said. 

But  what  about  retail?  Sears  recent¬ 
ly  had  two  of  its  units  suspend  news- 
pai)er  advertising  in  Tampa,  Fla.,  and 
in  California’s  Sacramento  Valley. 
Does  this  mean  television  is  winning 
the  war  for  the  retail  dollar? 

Not  necessarily,  Kauffman  answered. 
“Remember,  those  two  markets  were 
local  decisions,  not  made  by  corporate 
headquarters.  It  might  have  been 
caused  by  a  dispute  between  a  retailer 
and  his  newspaper  or  any  number  of 
things. 

“But  the  one  key  that  tells  the  whole 
story  is  still  our  share-of-market,  which 
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Big  ad  agencies  buy 
more  newspaper  space 

.Advertising  agencies  channneled  more 
money  into  daily  newspapers  last  year 
-ll.Tfc  more — according  to  the  News- 
pai>er  .Advertising  Bureau,  Inc.  This 
was  the  largest  percentage  increase 
shown  for  any  of  the  four  major  media. 

The  Bureau  bases  this  finding  on  a 
comparison  between  the  1973  and  1974 
billings  of  45  advertising  agencies  as 
re|)orted  in  Advert Age.  All  agen¬ 
cies  in  the  sample  had  annual  hillings 
of  $‘25  million  or  more,  and  the  iden¬ 
tical  agencies  were  compared  for  each 
year. 

The  total  hillings  increase  for  all  45 
agencies  in  the  samiile,  the  Bureau  re¬ 
ports,  came  to  7.1%,  and  their  total 
volume  in  1974  amounted  to  nearly 
$5.5  billion.  Other  changes  in  year  to 
year  media  usage  by  the  45  agencies 
in  the  Bureau  comi)utation  included: 
magazines,  up  fi.1%;  television,  up 
3.5%,  and  radio,  down  2.1%. 


has  gone  up  for  the  last  four  years 
and  is  going  up  again.”  he  said. 

Reports  of  3()%-  gains  by  television 
in  retail  .sound  very  good,  he  said,  but 
remember  in  dollar  figures  those  gains 
are  a  lot  less  impressive.  Kauffman 
])ointed  to  figures  of  media  expendi¬ 
tures  for  Sears  Roebuck,  Montgomery 
Ward  and  J.  C.  Penney  which  totaled 
$385  million  in  1973  and  $442  million 
in  1974  for  an  increase  of  $57  million 
in  newspaper  advertising. 

Meanwhile,  ex])enditure  for  tv  1x)th 
local  and  network  has  risen  30%.  But, 
Kauffman  explained,  in  1973  the  three 
retailers  si)ent  $74  million  and  then 
ujjped  it  the  next  year  to  $95  million 
for  a  gain  of  $22  million.  A  simple 
case  of  figures  sounding  better  on 
j)aper  than  in  reality,  the  N.AB  presi¬ 
dent  inferred. 

Concerning  other  newsi)a])er  ad  ques¬ 
tions,  here’s  what  Kauffman  had  to 
say: 

What  industries  and  or  companies 
are  prime  targets  for  newspaper  ad 
sales? 

“We  have  been  particularly  active 
recently  in  national  advertising  with 
the  automotive  aftermarket,  the  motion 
picture  industry,  and,  of  course,  the 
huge  ])ackage  goods  field  where  we  see 
new  opiiort  uni  ties  developing.  And  we 
have  a  new  jiresentation,  just  com¬ 
pleted,  which  we  plan  to  use  with  the 
leading  health  and  beauty  aid  firms. 

“We  also  plan  new  activity  in  the 
insurance  field  with  new  i)resentations 
aimed  at  insurance  companies.  Those 
will  deal  with  the  special  communica¬ 
tions  ])roblems  of  no-fault  automobile 
insurance  and  with  the  ojiportunities  to 
sell  insurance  to  working  women. 

“In  retail,  we  are  developing  a  new 
presentation  aimed  at  shopping  cen¬ 
ters.  Shopping  centers  often  have  large 
(Continued  on  page  61) 
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FCC  to  probe 
telephone  rate 
hike  request 

Ry  I.  William  Hill 

By  a  7-to-O  vote,  the  Federal  Com¬ 
munications  Commission  decided  (March 
24)  to  investigate  the  media-opposed 
$365  million  a  year  increase  in  tele¬ 
phone  rates  that  it  allowed  the  Ameri¬ 
can  Telephone  and  Telegraph  Co.  to 
put  into  effect  March  9. 

Hearings  will  decide  whether  A.T.&T. 
can  keep  that  increase  or  even  whether 
it  should  be  granted  more.  Originally, 
on  January  3  of  this  year,  A.T.&T.  had 
asked  for  a  $71  million  increase.  This 
would  have  included  charges  on  sev¬ 
eral  types  of  phone  calls — the  inter¬ 
state  Message  Telecommunications 
Service  (usually  called  MTS),  which  is 
a  long  distance  telephone  service  based 
on  a  per-call  charge;  on  Wide  .\rea 
Telecommunications  Service  (usually 
called  WATS),  by  which  a  telephone 
consumer  is  allowed  a  certain  number 
of  calls  in  and  out  of  a  specific  geo¬ 
graphical  area  for  one  over-all  rate. 

In  connection  with  its  original  re- 
que.st,  A.T.&T.  said  it  needs  the  $717 
million  increase  before  taxes  to  keep 
phone  service  from  deteriorating  and  to 
attract  investment  capital.  On  March  4, 
however,  the  FCC  rejected  the  request. 
The  Commission  allowed  .\.T.&T.  to  file 
the  lower  request — for  a  5.1  per  cent 
increase  across-the-board,  rather  than 
the  7.8  per  cent  increase  it  wanted,  on 
Friday,  March  7,  and  granted  permis¬ 
sion  for  the  lower  rate  increase  to  go 
into  effect  on  Sunday,  March  9.  The 
FCC  explained  at  the  time  this  was  to 
“reflect  undisputed  increased  debt  costs 
and  changes  in  capital  structure.” 

Various  branches  of  the  media — in¬ 
cluding  the  -American  Newspaper  Pub¬ 
lishers  .Association,  the  .Associated 
Press,  United  Press  International,  Com¬ 
modity  News  Services,  Inc.,  the  .Ameri¬ 
can  Broadcasting  Co.  and  the  Mutual 
Broadcasting  System — immediately  pro¬ 
tested.  It  was  stated  the  increase  al¬ 
lowed  would  cost  the  wire  services  at 
least  $750,000  a  year  and  it  was  point¬ 
ed  out  that  the  time  between  the 
.A.T.&-T.  submission  and  the  time  it  was 
put  into  effect  was  only  two  days,  with 
one  of  them  a  Saturday,  when  the 
FCC  was  not  at  work.  The  media  also 
pointed  out  that  there  had  been  no 
hearing  before  the  increase  was  ap- 
j)roved. 

To  this,  the  Commission  replied  that 
at  the  time  it  allowed  .A.T.&T.  to  file 
tariffs  to  increase  its  revenue  by  $365 
million  it  did  not  have  a  filing  before 
it  and  could  not  consider  or  determine 
whether  a  hearing  was  required  on  is¬ 
sues  such  as  rate  structure  revisions. 
Now,  however,  the  FCC  has  decided  to 
proceed  with  hearings. 

Meantime.  .A.T.&T.  has  gone  to  court 
against  the  FCC  in  the  2d  Circuit  of 
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New  York,  charging  that  their  Janu¬ 
ary  3  request,  for  a  $717  million  in¬ 
crease  was  not  made  the  subject  of 
hearings  and  had  been  rejected  illegal¬ 
ly.  This  has  prompted  the  FCC  to  try 
to  obtain  a  change  of  venue  to  bring 
the  court  action  to  a  court  in  the  Dis¬ 
trict  of  Columbia. 

All  this  should  not  be  confused,  how- 
ev’er,  with  a  still-unresolved  action  of 
more  than  a  year  ago,  when  the  Bell 
Sy.stem  of  .A.T.&T.  was  seeking  new 
rates  for  leased  lines  and  numerous 
press  and  media  organizations  were 
contending  the  rates  proposed  would 
mean  many  small  town  newspapers  and 
radio  stations  would  no  longer  be  able 
to  afford  news  wires. 

Tho.se  new  rates  were  proposed  in 
January  of  1974,  with  .A.T.&T.  con¬ 
tending  the  new  rate  system  was  neces- 
.sary  for  Bell  to  compete  with  newly- 
expanding  specialized  common  carriers. 
Spokesmen  for  the  common  carriers 
(which  compete  with  the  telephone 
company  by  leasing  wires  or  micro- 
wave  systems  to  private  businesses,  us¬ 
ually  between  big  city  points)  said  the 
new  Bell-proposed  rate  system  was  de¬ 
signed  to  drive  their  “fledgling  indus- 

Ad  linage  drop 
forces  layoffs 
at  Denver  Post 

The  Denver  Poet  laid  off  42  employes 
March  25,  said  its  publisher  and  editor 
Charles  R.  Buxton,  because  of  “eco¬ 
nomics,  unusual  and  uncalled  for  in¬ 
creases  in  newsprint  price,  increase  in 
all  additional  costs  and  the  drop  in  vol¬ 
ume  advertising.” 

Twelve  of  the  layoffs  were  in  edito¬ 
rial,  including  four  reporters,  two  pho¬ 
tographers,  two  copy  editors,  two  li¬ 
brary  clerks  and  two  copy  boys;  11 
were  from  circulation;  and  10  from 
display  and  classified. 

Buxton,  also  the  executive  vicepresi¬ 
dent  of  the  Post,  said  the  newspaper 
had  an  advertising  linage  drop  of  15 
percent  as  of  January  1,  1975,  and  that 
the  Post’s  production  costs  had  risen 
13  percent. 

Comparing  the  Post’s  1975  linage 
over  last  year’s  in  January,  the  drop 
of  the  daily  linage  went  from  3  388,470 
to  3,101,600,  or  a  total  of  286,870  lines. 
The  Sunday  linage  in  the  same  period 
dropped  120,000  lines,  making  a  total 
drop  of  400,000  lines  this  January  over 
January,  1974  (E&P,  March  22). 

Buxton  noted  that  the  persons  affect¬ 
ed  by  the  layoff  are  covered  by  a  clause 
in  the  Post’s  contract  with  The  Newspa¬ 
per  Guild;  in  essence,  that  employes 
must  be  laid  off  by  seniority.  “We  hope 
we  can  rehire  them  if  business  picks 
up,”  said  Buxton.  He  doesn’t  anticipate 
any  more  layoffs  in  the  near  future. 

Between  50  and  60  employes  re¬ 
ceived  layoff  notices  since  October 
1974.  said  Buxton,  previous  to  the 
present  layoffs,  bringing  the  total  lay¬ 
offs  this  year  to  about  100  persons.  The 
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try”  out  of  business. 

Bell  called  their  new  rate  proposal 
a  hi-lo  system  because,  under  hi-lo, 
there  is  a  lower  rate  for  high  popula¬ 
tion  density  routes  between  370  major 
cities  and  a  higher  rate  for  low  density 
routes  to  the  smaller  cities  and  towns. 
The  plan  also  called  for  a  new  charge 
for  each  channel  termination.  The  hi- 
lo  plan  was  designated  to  replace  the 
tiaditional  uniform  mileage  charge  for 
private  lines  reserved  for  businessmen. 

Part  of  the  hi-lo  system  was  allowed 
to  go  into  effect  last  June  but,  because 
of  a  loophole  in  the  system,  the  wire 
services  have  avoided  having  to  pay 
cost  increases  estimated  in  the  millions. 
The  hi-lo  system  is  still  a  subject  of 
FCC  consideration,  however.  As  recent¬ 
ly  as  the  first  week  of  November,  1974, 
media  representatives  were  fighting  its 
application  to  newspapers  and  wire 
services. 

.Attorney  .Aloysius  B.  McCabe  spoke 
against  hi-lo  for  the  .American  News- 
l)aper  Publishers  .Association,  the  .As¬ 
sociated  Press  and  the  Commodity  News 
Service.  John  Baskin,  speaking  for  Uni¬ 
ted  Press  International,  joined  him. 
Reuters  and  Dow  Jones  also  opposed. 

earlier  layoffs  included  mostly  those 
in  composing,  mechanical  departments 
and  part-time  help. 

Buxton  acknowledged  that  the  news¬ 
paper  in  discussions,  had  considered  a 
cutback  in  hours  before  the  latest  move 
for  cost-cutting,  but  that  the  idea  didn’t 
progress  further. 

“Our  circulation  is  holding  up;  in 
fact,  it’s  increasing,”  Buxton  declared. 
He  said  the  Post  gained  15  000  copies 
in  the  past  six  months  at  it’s  still  10 
cents  per  copy  rate  and  $3.25  a  month 
for  home  delivery.  The  Sunday  rate  is 
50  cents  per  copy.  Sunday  sales  dropped 
5,000  in  the  same  period.  Buxton  said 
the  Sunday  circulation  figure  is  now 
just  below  350  000  and  the  daily  figure 
at  250,000.  He  inferred  that  the  daily 
dime  newsstand  price  of  the  Post  may 
be  increased  in  the  near  future. 

The  evening  Post  reported  news  of 
the  layoffs  in  its  paper  in  the  final  edi¬ 
tion  March  25.  Its  competition,  the 
Rocky  Mountain  Neu's,  a  Scripps-How- 
ard  newspaper,  reported  news  of  the 
Po.st  layoffs  the  following  day.  While 
acknowledging  adverse  business  condi¬ 
tions,  Michael  Howard,  editor  of  the 
Rocky  Mountain  News,  said  in  the 
News  article  that  no  layoffs  are 
planned  at  the  morning  newspaper. 

The  News  daily  linage  figures  for 
January  1975  were  reported  at  2,745,- 
889,  compared  with  a  figure  for  Janu¬ 
ary  1974  of  2.983,404.  Sunday  linage 
figures  for  the  News  for  the  same 
month  dropped  from  678,925  to  548,427, 
according  to  Media  Records,  Inc. 

• 

Book  on  Ball 

Ray  Mason,  president  of  the  Charter 
Company,  Jacksonville,  Fla.  and  chair¬ 
man  of  the  board  of  Downe  Communi¬ 
cations  Inc.  (Family  Weekly),  has  writ¬ 
ten  a  biography  of  his  mentor,  Florida 
financier  Ed  Ball,  which  will  be  pub¬ 
lished  in  September  by  Dodd,  Mead  Co. 
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Management  usually  wins 
job  jurisdiction  disputes 


Governmental  officers  and  impartial 
arbitrators,  in  many  cases,  are  determ¬ 
ining  who  does  what  work  in  news- 
j)aper  production  shops  when  new  tech¬ 
nology  is  introduced. 

In  a  selection  of  rulings  of  the  past 
year,  publishers’  views  on  job  jurisdic¬ 
tion  have  prevailed  more  often  than 
unions’  contentions.  Management  also 
has  lK!en  favored  in  several  issues  re¬ 
lated  to  the  assignment  or  disciplining 
of  personnel. 

The  majority  of  questions  requiring 
adjudication  involved  interpretation  of 
clauses  in  contracts  that  were  written 


to  cover  traditional  and  conventional 
work  practices. 

Quality  control 

The  National  Labor  Relations  Board 
in  a  recent  decision  underscored  the 
responsibility  for  quality  control.  This, 
the  Board  said,  required  that  members 
of  one  craft  should  perform  all  steps 
in  the  process.  The  Board  therefore 
awarded  the  jobs  of  operating  a  Robert¬ 
son  500  camera  at  the  Portsmouth  (0.) 
Times  to  pressmen  rather  than  printers. 

With  the  installation  of  a  cold  type 
and  Merigraph  plastic  plate  system  at 
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THAT  LITTLE  DAILY 
IN  HACKENSACK? 

IT  WAS  RATED  THE  BEST  NEWSPAPER 
IN  NEW  JERSEY. 


A  poll*  of  news  people  throughout 
the  state  named  The  Record  best  doily 
newspaper  in  New  Jersey.  By  serv¬ 
ing  our  community,  "that  little  daily 
in  Hackensack"  has  grown  to  be 
the  state's  largest  evening  newspa¬ 
per.  And,  according  to  the  1974  ^ 
Media  Records  report,  we  i 
led  every  other  newspaper  in  ^ 
the  New  York  and  Newark 


SMSAs  in  total 
daily  retail  display 
ad  linage. 


VIRGINIA  yX 

f  t?  X 


PENNSYIVANIA 


Those  lls  on  the  outline  maps 
represent  our  present  interests, 
including  community  newspapers 
in  New  Jersey  and  television  sta¬ 
tions  in  New  York  and  Pennsylvania. 

You  will  notice  that  we  added  West  Vir¬ 
ginia  this  past  year  —  WOWK-TV  (formerly  WHTN) 
Hun  tington-Charleston. 

We  are  going  to  work  even  harder  this 
year  to  serve  our  communities  and  to  grow. 

Wxt 

NEW  JERSEY'S  LARGEST  EVENING  NEWSPAPER 
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the  Times,  press-stereo  employees  were 
held  responsible  for  the  quality  of  the 
plate.  Control  of  the  camera  was  es¬ 
sential  and,  since  the  union  contracts 
did  not  specify  the  jurisdictional  claim 
over  it,  the  Board  ruled  the  camera 
functions  belonged  to  the  pressmen  even 
though  they  entail  darkroom  work. 

The  Knoxville  (Tenn.)  Neivs-Sen- 
tinel  won  a  grievance  case  filed  by  the 
mailers’  union  which  sought  to  continue 
employment  of  its  members  in  the  work 
of  preparing  bulk  and  bundle  lists.  The 
entire  work  is  being  done  by  computer. 

.Agreeing  with  the  publisher,  the 
NLRB  decided  that  photoengravers,  not 
stereotypers,  should  produce  Dycril 
plates  at  the  Kansas  City  (Mo.)  Star 
and  Times.  The  reasoning  was  stated 
as  follows: 

“Where  the  DuPont  process  is  closely 
analagous  to  traditional  photoengrav¬ 
ing,  and  the  evolutionary  clause  of  the 
Photoengravers’  contract  appears  to 
embrace  it;  where  skill,  efficiency,  and 
economy  are  furthered  by  an  assign¬ 
ment  of  the  work  to  the  photoengrav¬ 
ers;  where  there  is  craft  and  area 
practice  which,  though  not  conclusive, 
favors  such  an  assignment;  and  where 
the  Employer  has  been  satisfied  with 
and  continues  to  prefer  the  assignment, 
we  must  conclude  that  an  assignment 
of  the  work  to  the  photoengravers  is 
warranted.” 

But  the  Board  resolved  a  jurisdic¬ 
tional  dispute  between  stereotypers  and 
printers  at  the  Royal  Oak  (Mich.)  Tri¬ 
bune  by  giving  the  work  of  processing 
Letterflex  plates  to  the  latter.  In  this 
case,  a  letter  of  agreement  between  the 
stereotypers  and  the  company  favored 
an  award  to  engravers  who  are  repre¬ 
sented  by  the  typographical  union  and 
they,  the  NLRB  found,  possess  the 
requisite  skills. 

Post-camera  work 

Consistent  with  other  decisions,  the 
NLRB  chose  the  engravers  over  stereo- 
typers  on  newspapers  in  San  Francisco 
and  San  Jose,  Calif,  for  all  operations 
in  the  N.APP  platemaking  system.  This 
ruling  extended  to  post-camera  work, 
including  stripping,  opaquing,  dot  etch¬ 
ing,  etc.  because,  the  Board  stated,  “the 
record  showed  the  judging  of  the  qual¬ 
ity  of  negative  is  a  critical  factor  in 
the  ultimate  quality  of  the  plate  and 
will  often  necessitate  consultation  be¬ 
tween  the  photoengravers  in  various 
stages  of  the  platemaking  process.” 

In  addition,  said  the  NLRB  report, 
it  was  apparent  that  integration  of  the 
camera  and  post-camera  operations 
would  contribute  to  the  efficiency  of  the 
Employer’s  operations. 

Reduction  of  manning  on  the  mail- 
room  flow  line  at  the  Knoxville  News- 
Sentinel  was  upheld  by  an  arbiter.  He 
said  the  mailers’  union  request  for  a 
five-man  crew  was  totally  unjustified 
“and  the  logical  explanation  of  the  ex¬ 
istence  of  five-man  crews  on  similar 
lines  at  other  newspaper  establishments 
escapes  me.” 

“That  the  employer  would  invest  in 
automating  a  line  which,  not  automat- 
(Continued  on  page  38) 
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Sunday)  will  ch  rom  eight  col-^  ^ 
umns  of  news  p  .ges  and  display  o’ 3 
advertising  pages  to  six  column  pages  ^  ^ 
throughout,  except  for  classified  ad¬ 
vertising.  Currently,  both  newspapers 
publish  classified  advertising  in  a 
10-column  format.  This  format  will 
remain  as  is.  The  adoption  of  a  six- 
column  format  will  open  up  the  pages, 
give  them  a  cleaner,  airier,  visually 
attractive  appearance.  Reducing  the 
number  of  columns  per  page  from 
eight  to  six  will  increase  the  width  of 
each  column  to  what  typographers 
call  “optimum  readable  width.”  This 
term  refers  to  the  optimum  length  for 
a  line  of  type.  Optimum  line  length  is 
found  by  multiplying  a  line  of  body 
type  in  the  lower  case  alphabet  (26 
lower  case  letters)  by  1.5.  To  simplify 
page  make-up,  both  newspapers  have 
adopted  the  13.5  pica  column,  which 
is  very  close  to  the  scientific  optimum. 
Line  length  in  the  old  eight-column 
make-up  was  considerably  less  than 
optimum.  In  May,  when  The  Star 
and  the  Tribune  adopt  the  six-column 
format,  the  wider  columns  will  oflfer 
readers  these  advantages:  Fewer 
hyphenated  words  per  line,  more 
even  spacing  between  words,  and 
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duced  from  eight  to  six  col¬ 
umns.  The  Star  now  uses  a 
modified  six-column  format 
on  its  front  p^^H|ut  all 
pages  in  the  ex¬ 

cept  classi]Wh^^^^^^^ull 
go  to 

neapo/  ^oune  (morning 
and  SuVrravr  will  change  from 
eight  columns  of  news  pages 
and  display  adv'ertising  pages 
to  six  column  pages  through¬ 
out,  except  for  classified  ad¬ 
vertising.  Currently,  both 
newspapers  publish  classified 
advertising  in  a  10-column 
format.  This  format  will  re¬ 
main  as  is.  The  adoption  of 
a  six-column  format  will  open 
up  the  pages,  give  them  a 
cleaner,  airier,  visually  at¬ 
tractive  appearance.  Reduc¬ 
ing  the  number  of  columns 
per  page  from  eight  to  six 
will  increase  the  width  of 
each  column  to  w 


Starting  May  5th  we’ll  hove 
6  fat  columns  instead  of  8  skinny  ones. 


Here’s  one  ca.se  where  fatter  is 
better.  When  The  Minneapolis 
Star  and  the  .Minneapolis  Tribune 
change  from  the  old  8  skinny- 
colunin  format  to  the  new 
()  fat-column  format,  they’ll  become 
much  cleaner,  more  readable 
newspapers.  We’ll  be  getting  rid  of 
a  lot  of  those  awkward  eye-jumps 
and  hyphens  that  can  make 
newspa{)ers  ditlicult  and  til  ing  to 
read.  Which,  of  course,  means  you’ll 
be  getting  a  much  more  inviting- 
atmosphere  for  your  advertising. 

Besides  increasing  our  columns 
by  7/l(i  inch,  we’ll  be  reducing  our 


page  width  by  1/2  inch.  By  doing  this 
we’ll  be  better  able  to  hold  our 
liage  rates  down,  despite  the 
increasing  cost  of  newsprint.  So 
the  new  (>  fat-column  iiage  will  cost 
exactly  the  same  as  the  old 
8  skinny-column  page.  Send  us  the 
coupon  below  and  we’ll  be  happy 
to  send  you  a  special  kit  that’ll 
show  you  how  to  easily  figure  out 
the  cost  of  an  ad  in  the  new  format 
and  how  to  convert  existing  or  new 
ads  into  the  format.  We’ll  also 
include  a  sample  newspaper.  So 
you  can  see  for  yourself  why  fattei- 
is  better. 


Mr.  W.  James  Van  Hereke, 

(JemTal  .Advertising  .Manager 
The  Minneapolis  Star,  Minneapolis  Tribune 
iVth  at  i’ortland 
Minneapolis,  Minn.  55415 

Pleas**  .send  a  fr**e  kit  on  your  new  6  fat-oolumn  format. 
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The  Minneapolis  Star 
Minneapolis  IHbune 


Wfebe  got  what  it  takes  to  reach  a  great  market. 

Nationally  represented  by  Cresmer,  Woodward,  O’Mara  and  Ormsbee,  Inc.,  Atlanta,  Boston,  Chicago,  Dallas,  Detroit,  Los  Angeles,  Minneapolis,  New  York,  Philadelphia,  San  Francisco 


Business  ^upbeat  ’  section 
sells  63,000  lines  of  ads 


With  bad  news  occupying?  the  head¬ 
lines  for  so  long,  the  Portland  Oregon¬ 
ian  decided  that  it  was  time  to  give 
its  readers  some  good  news  for  a 
change. 

The  Oregonian  published  a  36-page 
full-sized  section  with  its  March  24 
editions  in  which  every  news  story  and 
item  had  a  positive,  up-beat  note.  The 
theme  of  the  section  dwelt  on  a  note 
of  optimism,  appropriately  bannered 
“Good  News  .  .  .  It’s  Spring!” 

Idea  for  the  section  was  the  brain¬ 
child  of  advertising  director  Harold 
Manzer,  who  wondered  if  the  prepon¬ 
derance  of  bad  news  didn’t  have  a  de¬ 
pressing  effect  on  the  public  and  was 
further  reflected  in  defensive  buying 
habits.  lie  proposed  that  good  news 
could  restore  the  spirits  and  lift  the 
confidence  of  customers. 

With  management’s  approval,  work 
began  on  the  project.  The  news  depart¬ 
ment  found  that  the  Pacific  Northwest, 
regarded  by  many  as  a  depressed  area, 
had  a  great  deal  to  be  optimistic  about. 
Advertisers  were  contacted  about  the 
section  through  the  sales  staff  and 
promotional  mailings,  and  responded 
enthusiastically. 

A  total  of  160  individual  advertise- 


WEEKLY  WINE  COLUMN 
AGAIN  ON  OFFER 

In  response  to  the  Browing  nationwide 
interest  in  wine,  the  popular  weekly  eol- 
iinin  “Wine  on  the  Table”  is  again  on  offer 
to  daily  and  weekly  papers  in  cnninuinities 
where  it  does  not  yet  appear. 

Now  in  its  .seventh  year,  the  coliinin  is 
written  hy  William  C'lilford,  author  of 
niinierous  niaga/inc  articles  on  wine  and 
other  subjects,  as  well  as  four  honks. 

“Wine  on  the  Table”  is  a  short  practical 
feature,  only  300  to  400  words  in  length, 
intended  for  the  women’s  life-style,  or 
entertainment  pages.  It  currently  appears 
in  more  than  100  papers. 

The  cost  is  a  nominal  $3.35  per  week 
for  papers  under  100,000  circulation,  $5.35 
over  100,000. 

l-'ditors  who  wish  to  sec  samples  should 
write  nr  call: 

WILLIAM  CLIFFORD 

“Wine  on  the  Table” 

Morris,  Connecticut  06763 
Phone  (203)  567-5336 


ments,  representing  63,000  lines,  were 
placed  in  the  section. 

New's  content  featured  a  cover  page 
in  color  with  an  article  stressing  the 
good  new'S  w^hich  would  be  found  on 
the  inside.  Feature  articles  covered  a 
spectrum  of  business  activity  in  which 
there  is  a  positive  outlook:  construc¬ 
tion,  heavy  industry,  agriculture,  fi¬ 
nance,  manufacturing,  sports,  tourism, 
recreation,  new  fashions  in  women’s, 
men’s  and  childi-en’s  apparel,  and 
sports  clothes  with  a  bright  prospect 
for  shoppers  in  the  Easter  and  Moth¬ 
er’s  Day  period.  A  picture  page  and 
other  illustrations  were  selected  to  re¬ 
flect  a  cheerful  atmosphere. 

What  may  be  a  first  among  major 
U.S.  newspapers  in  publishing  a  sec¬ 
tion  of  nothing  but  good  news,  the 
Newhouse  paper  beat  its  own  record 
of  advertising  linage  in  a  locally-edited 
section.  The  whole  thing  was  accom¬ 
plished  in  three  weeks  time. 

Judge  allows  paper 
access  to  records 

Circuit  Judge  Edward  Healy  struck 
an  important  blow  for  the  public’s  right 
to  know  March  14  when  he  issued  an 
order  which  will  allow  reporters  of  the 
Chicago  Daily  News  to  examine  all 
records  of  the  County  Hospital  Commis¬ 
sion. 

The  News  had  entered  suit  after  be¬ 
ing  refused  an  examination  of  doc¬ 
tors’  salaries  in  connection  with  a  con¬ 
tinuing  investigation  by  the  newspaper 
into  the  commission’s  actions. 

Judge  Healy  said  he  didn’t  think  the 
commission  has  the  power  to  say  news¬ 
papers  cannot  examine  its  records. 

The  commission  argued  that  it  has 
made  records  available  to  reporters 
while  plaintiff’s  counsel  related  that 
reporters  were  not  allowed  to  examine 
individual  doctor’s  salaries  except  as  a 
lump  sum  in  the  commission’s  budget 
records. 

Judge  Healy  noted  that  the  commis¬ 
sion  has  “no  more  protection  than  any¬ 
one  else  required  to  make  public  rec¬ 
ords  available  to  the  public  and  if  the 
commission  thinks  they  are  exempt  they 
are  wrong  ” 

The  judge  also  denied  the  commis¬ 
sion’s  motion  for  a  stay  of  his  order. 

Oliphant  to  Star 

Patrick  Oliphant,  editorial  cartoon¬ 
ist  for  the  Denver  Post,  has  left  Colo¬ 
rado  to  become  editorial  cartoonist  for 
the  Washington  Star,  replacing  Gib 
Crockett,  who  retired  March  31.  He  is 
the  first  of  “many  people”  new  Star 
editor  James  G.  Bellows  says  he’d  like 
to  get  for  his  staff. 


Publisher  heads 
booster  group 

PEP  (Positive  Economic  Programs) 
has  been  started  to  shore  up  the  local 
dollar  in  the  Mississippi  (julf  Coast 
area. 

PEP’s  creation  was  signaled  by  the 
Biloxi-Gulfport  (Miss.)  Sun-Herald  in 
a  page  1  editorial  which  noted  that  a 
“business  recession  is  part  psychology” 
and  the  “Coast  has  reason  to  develop  a 
more  confident  attitude  that  will  dispel 
economic  gloom  and  increase  business 
activity.” 

Roland  Weeks,  Jr.,  president  of  the 
Sun-Herald,  published  by  Gulf  Publish¬ 
ing  Co.  is  chairman  of  PEP. 


Army  renames  Ayer 
to  handle  account 

Nearly  cleared  of  alleged  wrong-do¬ 
ings,  N.  W.  Ayer  received  the  $40  mil¬ 
lion  Army  recruitment  account,  it  was 
announced  in  Washington,  D.C.,  on 
March  21. 

The  reassignment  came  after  a 
lengthy  inquiry  and  agency  run-off 
which  included  Ogilvy  &  Mather;  Need¬ 
ham,  Harper  &  Steers  and  Young  & 
Rubicam.  The  contract  will  begin 
July  1. 

Meanwhile,  the  Justice  Department  is 
currently  investigating  charges  of  im¬ 
proprieties  by  military  and  civilan  of¬ 
ficials  in  the  1972  contract  award  to 
Ayer.  Such  mis-doings  have  so  far  been 
cleared  and  according  to  one  Justice 
Department  spokesman  speaking  to  an 
Associated  Press  reporter,  all  but  one 
aspect  of  the  inquiry  has  been  closed. 
So  far,  the  spokesman  said,  the  inquiry 
led  to  “nothing  found  that  was  prose¬ 
cutable.” 

The  Navy,  it  is  rumored,  is  now  also 
looking  at  Ayer  for  its  $30  million  re¬ 
cruitment  campaign.  Others  in  that 
agency  race  include  Ted  Bates  &  Co., 
Benton  &  Bowles,  Kenyon  &  Eckhardt 
and  Ketchum,  MacLeod  and  Grove. 

The  Air  Force  contract  is  presently 
handled  by  D’Arcy-MacManus  & 
Masius. 

• 

Ranks  of  Washington 
correspondents  rises 

In  seven  years,  the  Washington 
press  corps  has  increased  by  54  percent, 
according  to  the  new  issue  of  Hudson’s 
annual  Washington  Neivs  Media  di¬ 
rectory. 

In  1968,  when  the  first  Hudson  Di¬ 
rectory  was  published,  it  listed  1,581 
correspondents  and  editors.  The  1975 
edition  lists  2,431. 

For  1975,  1,834  newspapers,  maga¬ 
zines,  radio-tv  news  bureaus  and  news¬ 
letters  are  included;  in  1968,  there 
were  only  1,322,  showing  an  increase  of 
39  percent  in  the  organizations  listed. 
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Sometimes 

a  newspaper  in  the  suburbs 
is  mere  than  a  suburban  newspaper. 


We  reach  over 
60  percent  of  all 
households  in 
Long  Island's 
Nassau  and  Suf¬ 
folk  Counties  with 
a  daily  circulation 
of  more  than 
450,000.  Our 
market  is  the  na¬ 
tion’s  ninth  largest 
SMSA. 


We  were  selected 
by  Time  Magazine 
last  year  as  one 
of  the  10  best 
newspapers  in 
America. 


Our  Sunday  paper 
— three  years  old 
this  month — has 
replaced  the  New 
York  Sunday 
News  as  the 
Number  One  Sun¬ 
day  newspaper  in 
Nassau-Suffolk, 
with  a  circulation 
lead  of  more  than 
20,000  copies. 


Our  1974  Pulitzer 
Prize  for  public 
service  makes  us 
the  only  news¬ 
paper  in  the 
country  to  win 
three  of  these 
gold  medals 
during  the  past 
25  years. 


We  are  installing 
224  video  display 
terminals  for  use 
in  the  news  and 
classified  advertis¬ 
ing  departments 
which  will  give  us 
the  most  ad¬ 
vanced  electronic 
copy-processing 
system  in  the 
nation. 


W  «cl  j 

THE  LONG  ISLAND  NEWSPAPER 


‘POP’  campaign  moves  buyers 
off  the  fence,  into  the  store 


By  Gcorgie  Wilt 

At  a  tinip  when  the  economy  is  dowm 
all  across  the  country,  a  group  of  news¬ 
papers  in  “pockets  of  prosperity”  put 
together  a  package  of  promotion  to  use 
with  all  advertising  classifications,  and 
called  it  “POP!” 

The  idea  grew  out  of  a  meeting  in 
Lawrence,  Kansas,  the  end  of  last  year, 
when  Dolph  Simons,  Jr.,  publisher  of 
the  I.nicrence  Journal-World  and  an 
\AB  board  member  hosted  a  session 
for  Ford  Motor  Company  executives, 
area  Ford  dealers,  and  visiting  mem¬ 
bers  of  the  Newspaper  Advertising 
Bureau. 

To  help  back  up  the  session,  Simons 
called  for  a  sales  kit  of  demographic 
facts  and  figures  on  the  Lawrence  news¬ 
paper  story  from  his  national  repre¬ 
sentative.  Bob  Linton  of  Southwest 
Dailies  in  Kan.sas  City  prepared  the 
tools,  fragmentation  figures  on  radio 
and  television  coverage  in  Lawrence 
and  Douglas  Counties,  automobile  sales 
figures,  “lack  of  coverage”  figures  from 
magazines  and  other  competing  media, 
plus  reasons  why  the  Journal-World 
was  the  best  medium  to  cover  the  mar¬ 
ket.  (Southwe.st  Dailies  is  the  operating 
name  for  the  Texas  Daily  Press 
League,  Inc.  in  Kansas,  Mi.ssouri  and 
Oklahoma). 

The  Ford  dealers,  and  representa¬ 
tives  from  .1.  Walter  Thompson  showed 
great  interest  in  the  sales  kit,  as  a 
“dilTerent  approach”  to  selling  a  mar¬ 
ket  and  its  newspaper  coverage. 

Linton  pointed  out  that  the  informa¬ 
tion  was  particularly  well  received  by 
the  dealers,  who  seemed  to  be  groping 
for  suggestions,  help  and  ideas  that 
might  generate  automobile  sales,  and 


(NEWSPAPCR  LOCO) 

POP 


“POCKET  of 
PROSPERITY”  AUTO 

SHOWDO^VN! 


It's  a  BUYERS'  MARKET... 
BUY  NOW  and  DRIVE  a 

BARGAIN! 


wmoow  STICIIf  A  MMCCS  OOM  T  MEAN  A  TMMC' 


they  reached  for  the  market  informa¬ 
tion  presented  to  them  as  if  it  might 
he  the  answer  to  some  of  their  prob¬ 
lems. 

Southwest  Dailies  felt  that  if  this 
plan  was  so  attractive  to  the  Ford 
people  and  their  agency,  and  to  the 
newsi)aper  at  Lawrence,  it  must  be 
applicable  in  other  cities,  too.  With  that 
thought  in  mind,  they  assembled  demo¬ 
graphics  and  other  data  for  presenta¬ 
tions  in  their  other  markets. 

Editorial  is  the  key 

A  fortuitous  editorial  that  ran  on 
the  front  page  of  Harris  Enterprises’ 
Hutchinson  (Kans.)  News  provided  the 


SOMETHING  COOKING? 


The  food  experts  in  "Test-Town,  Pa." 
get  your  product  off  to  a  good  start! 

Altoona  puts  over  35,000  test  kitchens  at  your  dis¬ 
posal.  They're  in  the  homes  of  4  out  of  5  families 
in  the  market,  where  people  rely  on  one  news¬ 
paper  for  almost  all  their  news,  and  all  their  daily 
buying  information. 

Isolation  from  outside  metro  markets,  compact 
area,  typical  distribution  patterns  and  convenient 
shipping  —  all  make  testing  here  easy  as  apple 
pie.  For  speed,  reliability,  economy,  results,  it's 
Altoona  the  test  that  satisfies! 


For  information 
on  a  schedule  in 
Altoona,  call 
Richard  E.  Beeler, 
Ad  Manager,  at 
814-944-7171. 


We  deliver  Altoona 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Eltoona  SRirror 


key  to  the  campaign.  Headlined  “Pocket 
of  Prosperity,”  the  editorial  told  of  a 
“healthy  Kansas  and  strong  Hutchin¬ 
son  economy.”  The  text  impressed  upon 
the  local  population  that  things  in  the 
area  weren’t  clearly  as  rough  as  in 
Detroit,  Seattle,  Omaha,  or  other  mar¬ 
kets.  “Right  here,  things  are  going 
great — we  have  a  Pocket  of  Prosperity, 
and  let’s  get  going,”  the  editorial  said. 

Executives  of  the  newspaper  repre¬ 
sentative  firm  decided  that  the  promo¬ 
tion  was  good  and  should  be  expanded, 
and  the  company  should  set  up  a  pro¬ 
gram  including  the  following: 

1.  Demographic  information  provided 
to  each  newspaper  that  might  be 
interested. 

2.  A  copy  of  the  Hutchinson  “Pocket 
of  Prosperity”  editorial  would  be 
included,  plus  a  suggestion  for  an 
automobile  show. 

3.  Original  front  page  art,  column 
heads,  ad  headings,  and  drop-in 
ads  would  be  created,  along  with 
a  lapel  pin  featuring  the  “Pocket 
of  Prosperity”  theme,  were  pro¬ 
vided  by  the  representative. 

The  participating  dailies  showed  that 
they  were  providing  the  auto  dealers 
that  they  were  providing  an  exciting 
promotion,  and  thus  cementing  rela¬ 
tionships  over  the  long  haul.  In  addi¬ 
tion,  they  demonstrated  that  they,  the 
newspapers)  were  interested  in  the 
dealers  problems,  and  weren’t  just  look¬ 
ing  for  “another  ad.” 

Zone  offices,  regional  headquarters 
and  manufacturers  would  see  that 
newspapers  w’ere  working  with  the 
dealers  during  their  period  of  stress. 
And  participation  of  local  dealers  in 
the  “Pockets  of  Prosperity”  promotion 
was  sought  in  the  form  of  both  local 
display  and  national  advertising. 

Extended  to  other  areas 

The  next  step  was  to  move  the  pro¬ 
motion  out  of  the  automotive  classifica¬ 
tion.  The  promotion  was  enlarged  to 
include  general  retail,  banks  and  sav¬ 
ings  and  loans,  hardware,  real  estate 
and  other  classifications. 

By  the  middle  of  March,  more  than 
,'>0,000  “POP”  buttons  for  the  news¬ 
papers  had  been  ordered,  wdth  more 
forthcoming  as  pending  advertising 
plans  were  being  jelled. 

The  promotion  had  motivated  com¬ 
munities  to  generate  national,  retail 
and  classified  linage,  and  lift  morale. 

I  One  publisher  joined  in  the  promotion, 

1  and  within  a  w'eek  had  enlisted  the  sup¬ 
port  of  his  local  Retail  Merchants  As¬ 
sociation,  Chamber  of  Commerce,  and 
I  was  on  his  way. 

I  Teaser  ads  ran  for  a  couple  of  weeks, 
supported  by  editorial  on  the  strength 
of  the  local  economy.  Salesmen  followed 
up  with  the  POP  buttons,  and  the  pro- 
i  niotion  was  under  way. 
j  The  promotion  will  appear  this  week 
I  in  a  newspaper  of  11,000  circulation 
I  with  3,200  inches  of  special  promotion 
i  POP  advertising.  The  publisher  said, 
j  “I’ve  been  around  newspaper  for  over 
j  20  years,  and  sold  classified,  national 
(Continued  on  page  26) 
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Oklahoma  City  ^ 
SM  S  A 

LEADS 
THE  STATE 
IN  POPULATION 
GROWTH 

BY  A  MARGIN  OF  NEARLY  TWO  TO  ONE  OVER 
THE  LAST  FOUR  YEARS. 

(  More  than  doubled  Tulsa  SMSA  in  actual  niunbers) 


CVHAMAN 


POPULATION 
1970  -  1974 


UP  39.7% 
POPULATION 
1970  -  1974 


UP  56.5% 
POPULATION 
1970  -  1974 


POPULATION 


POPULATION 


TULSA  SMSA 
UP  4.9% 
POPULATION 
1970  -  1974 


OKLAHOMA 
UP  5.8% 
POPULATION 
1970  -  1974 


OKLAHOMA  CITY 
SMSA 
UP  9.6% 
POPULATION 
1970  -  1974 


If  you  are  looking  for  a  growing  market,  the 
Oklahoma  City  STANDARD  METROPOLITAN 
STATISTICAL  AREA  has  the  people  and  more  are 
coming  every  day.  The  best  single  medium  to  reach 
them  is  The  Oklahoman  and  Times. 


Largest  daily  combination  in  Oklahoma  and  Texas  since  1932 


SOURCE:  Oklahoma  Employment 
Security  Commission  Report  of 
March  15,1975;  ABC  Audit 
September  30,  1974. 

Represented  Nationally  By 
SAWYER  FERGUSON  WALKER 
and  SUNDAY  METRO  NEWSPAPERS 
A  NACON  MEMBER 


fr  campaign 

{Continued  from  "page  24) 


ALL 
YOU’LL 
EVER  NEED 


and  local,  but  this  POP  activity  is 
breathtaking.  The  community  is  taking 
it  from  us.  We  have  not  had  one  single 
turndown  on  any  advertising  solica- 
tation  —  not  from  a  bar,  a  department 
store,  a  hardware  store — none!” 

The  advertising  director  of  the  Long¬ 
view  (Tex.)  Neivs  Journal  said,  “I  need 
more  buttons,  I  need  them  right  now. 
The  merchants  are  going  crazy,  so 
please  get  them  over  here  immediately 
— at  least  another  thousand.” 

CM  buys  buttons 

The  General  Motors  regional  office 
in  Dallas  purchased  300  buttons  for 
distribution  at  an  upcoming  meeting, 
and  that  most  likely  they’ll  need  a  lot 
more. 

Front  page  art  prepared  for  the  pro¬ 
motion  can  be  used  for  an  automobile 
section,  for  a  special  page,  or  for  an 
institutional  ‘morale  builder’  with  the 
automobile  industry  in  a  community,  or 
can  be  used  effectively  with  other  clas¬ 
sifications.  Some  newspapers  are  using 
the  theme  for  a  single  large  special 
edition,  while  others  are  stretching  it 
out — such  as  a  monthly  POP  promo¬ 
tion.  (The  first  for  automotive,  the 
second  for  general  retail,  the  third  for 
banks,  etc.) 

Some  newspaper  ad  directors  have 
kicked  off  the  promotion  with  a  dinner, 
breakfast  or  cocktail  party  for  local 
merchants  and  prospective  advertisers 
as  the  base  for  kicking  off  the  promo¬ 
tion.  In  early  all  instances,  the  pro¬ 
gram  has  been  well  received. 

One  newspaper  distributed  the  POP 
buttons  to  its  entire  circulation  with 
special  crews  set  up  in  the  mailroom. 

Sam  Papert,  Jr.,  president  of  the 
Texas  Daily  Press  League  called  this 
one  of  the  best  promotions  ever  devel¬ 
oped,  and  said  that  artw'ork  for  the 
front  page,  along  with  the  column 
heads  and  drop-in  ads,  were  created  by 
their  agency  in  Dallas. 

He  added  that  “a  great  number  of 
markets  are  Pockets  of  Prosperity  and 
merchants  have  been  looking  for  some¬ 
thing  like  this  for  months,  a  tool 
they’ve  been  seeking  to  move  buyers 
off  the  fence  and  into  the  store  .  .  , 
and  it  works!” 


. .  .for  dependable  distribution,  sources  of  potential  failure. 

A  real  guarantee.  A  parts  kit.  Just  compare: 

And  the  reliable  NS330  stacker.  •  Only  4  EDS  circuit  cards 
The  IDAB  NS330  is  so  reliable  •  No  hydraulics 
that  we  warrant  its  electronics  •  Only  3  motor  starters 
for  the  entire  operating  life  of  •  Only  three  motors 
the  stacker.  And,  any  such  •  Only  one  limit  switch 
components  replaced  from  the  •  Built-in  EDS  programming 
spare  parts  kit  will  itself  be  Over  60%  of  all  NS330 

replaced  at  no  cost.  stacker  sales  (almost  100 

Here's  why  we  can  guaran-  built  to  date)  followed  enc 

tee  the  NS330’s  running  use  comparison  tests.  T 

time.  Design  simplicity.  it.  IDAB  dependability  i; 

Fewer  parts.  And  fewer  all  you'll  ever  need. 


Minority  scholarship 
fund  at  Missouri 

University  of  Missouri  School  of 
Journalism  Dean  Roy  M.  Fisher  has 
announced  the  establishment  of  an  an¬ 
nual  $5,000  minority  student  scholar¬ 
ship  fund  by  S.  Leslie  and  Elynor 
Flegel  of  St.  Louis.  Flegel  is  a  1959 
graduate  of  UMC  and  president  of  SLF 
Enterprises,  one  of  the  largest  inde¬ 
pendent  news  distributorships  in  North 
America,  operating  nine  corporations 
in  21  states. 
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NATIONAL  RANKING 
OF  TOP  20  NEWSPAPFPq 


■  /  1.  Los  Angeles  Times 

■  /  tribune 

ml  3.  Miami  Herald 
I  /  4.  Washington  Post 

I  /  5.  Houston  Chronicle 

'  /  ‘-3^‘^erdale  News 

/  J-  New  York  Times 
/  Phoenix  Republic 

/  in  M*.' ^'f^es 

/  Milwaukee  Journal 

/  12 '  Journal  &  Journal  &  c 

14.  Denver  Post 

15.  Dallas  News 

16.  Orange  County  Register 
18 

18.  Dallas  Times-Herald 

P'^leodo  Sentinel  Star 


20.  Tampa  Tribune 


How  does  the  Chicago  Tribune 
stack  up  nationally  in 
total  ad  linage? 


'A,*  / 

/  ■ 


/  60,117,192 


'/ 


24-HOUB  CmCAeO  TBIBUNE. 
THE  UNCOHHONDOIIINATOR, 


Advertising  scene 

Joint  marketing  effort 
attracts  national  ads 


By  Daniel  L.  Lionel 

When  the  oflice  boy  caught  me  throw¬ 
ing  darts  the  other  day  he  gave  me  a 
look  that  said  “Is  that  all  you  have 
do?” 

Actually,  I  was  hard  at  work,  aiming 
for  the  bullseye  on  the  shiny  new  River¬ 
side  (Cal.)  Press  Evterprise-San  Ber¬ 
nardino  (Cal.)  Sun  Telegram  dart 
board  promotion.  If  my  dart  landed  in 
the  magic  circle  I  could  iiick  up  200 
points  “for  hitting  a  $'1.0  billion  Market 
■ — one  of  the  nation’s  fastest  growing 
major  metros.” 

This  is  the  third  time  around  for  the 
issuance  of  an  updated  dart  board  to 
adverti.sers  and  agencies  and  it  repre¬ 
sents  merely  the  tij)  of  tlie  iceberg  in 
the  joint  marketing  effort  of  two  com- 
l)eting  newspai)ers.  More  unusual  than 
the  dartboard,  according  to  Ray  Ham¬ 
mond,  general  advertising  manager  of 
the  Press  Enterprise,  is  the  concept  of 
two  newspai)ers  indei)cndont  of  each 
other  combining  to  advertise  for  a 
major  metro  market.” 

“Hoes  the  combination  work?  Are 
national  advertisers  buying  it?”  We  put 
this  query  to  Stan  Johnson,  managing 
supervisor  for  the  Riverside  pai)er  at 
Story  &  Kelly-Smith  who  said  “In  ex¬ 
cess  of  OOtc  of  national  advertisers 


buy  both  papers,  when  they  come  into 
the  market.” 

Key  to  the  success  of  the  arrange¬ 
ment,  according  to  Johnson,  is  the  ten¬ 
dency,  in  this  computerized  age,  for 
media  men  to  select  newspapei's  on  the 
basis  of  market  rank.  The  1st  50  or  the 
1st  100  SMSA  markets  are  the  most 
poi)ular  buys.  While  neither  San  Ber- 
naixiino  nor  Riverside  could  score  very 
high  in  this  national  ranking  on  an 
individual  basis,  together  they  achieve 
2S)th  i)lace  among  the  nation’s  metro 
markets.  “If  an  advertiser  has  distribu¬ 
tion  in  both  San  Bernardino  and  River¬ 
side  Counties”  said  Johnson,  “he  gen¬ 
erally  buys  both  papers.” 

Selling  the  combination  Johnson 
notes,  resolves  itself  into  getting  across 
the  importance  of  the  market.  The  dart 
board  device,  several  thousands  of 
which  have  been  placed  in  agency  hands 
since  their  inception  in  the  early  70’s, 
is  designed  to  draw  attention  to  an  area 
that  is  relatively  little  known  in  the 
east  despite  its  1  Vi  million  population. 
With  both  the  Enterprise  and  the  Sun 
Telegram  achieving  dominant  household 
coverage  of  the  market  the  media  buy 
is  obvious. 

Latest  neighboring  independent  news¬ 
papers  to  lay  down  the  meat  axes 


they’ve  been  swinging  at  each  other  and 
join  forces  for  more  effective  national 
advertising  sales  are  the  Tampa  (Fla.) 
Tribune  Times  and  St.  Petersburg 
(Fla.)  Times-lndependent  (E&P, 
March  8).  Like  the  Riverside  and 
San  Bernardino  papers,  who  are  repre¬ 
sented  nationally  by  Story  &  Kelly- 
Smith  and  Sawyer-Ferguson-Walker 
Co.,  Inc.,  respectively,  Tampa  and  St. 
Petersburg  are  similarly  represented. 


Ban  on  long  hair 
is  upheld  by  court 

The  Macon  (Ga.)  Telegraph  &  Neivs 
has  won  the  authority  of  a  high  court 
to  enforce  its  grooming  standards  for 
employes. 

The  decision  by  the  U.S.  Court  of 
Appeal.s,  Fifth  Circuit,  sustains  the 
original  judgment  by  a  federal  court 
and  reverses  an  intervening  ruling  of 
the  appellate  court,  according  to  the 
report  filed  with  the  Southern  Newspa¬ 
per  Publishers  Association. 

An  applicant  for  the  job  of  copy 
layout  artist  was  turned  down  in  1970 
l)ecause  he  wore  shoulder-length  hair. 
The  comi)any  had  adopted  a  policy  of 
requiring  male  employes  who  came  in 
contact  with  the  public  to  be  neatly 
dressed  and  groomed  in  accordance 
with  the  standards  customarily  ac¬ 
cepted  in  the  business  community.  The 
job-seeker  challenged  this  policy  as  be¬ 
ing  in  violation  of  Title  VII  of  the 
Civil  Rights  Act  barring  sexual  dis¬ 
crimination  in  employment  practices. 

The  court  of  appeals  recited  the  his¬ 
tory  of  Title  VII  and  concluded  that 
“Congress  sought  only  to  give  all  per- 
■sons  equal  access  to  the  job  market,  not 
to  limit  an  employer’s  right  to  exercise 
his  informed  judgment  as  to  how  best 
to  run  his  shop.” 

• 

IPI  moves  assembly 
from  Nigeria  to  Zurich 

The  board  of  directors  of  the  Inter¬ 
national  Press  Institute  has  cancelled 
plans  for  its  annual  assembly  in  Lagos, 
Nigeria,  May  12-13  because  the  Nige¬ 
rian  government  would  not  issue  visas 
to  IPI  members  from  South  Africa. 

The  meeting  will  be  held  in  Zurich 
at  the  Sheraton  Elite  Hotel  on  the 
same  dates. 

The  board’s  decision  of  two  weeks 
ago  became  effective  after  a  delega¬ 
tion  sent  to  Nigeria  in  attempt  to 
change  the  government’s  mind  reported 
its  efforts  were  negative. 

Nigeria  took  the  position  it  was 
bound  by  the  agreement  of  the  Organi¬ 
zation  of  African  Unity  to  ostracize 
South  Africa.  The  IPI  board  said  its 
decision  was  made  in  the  interest  of 
world  press  freedom  and  the  freedom 
of  journalists  to  travel  and  “was  in  no 
way  any  kind  of  support  for  the  racial 
policies  of  South  Africa.” 


Tell  your  customers  to  place 
their  ads  somewhere  else. 


An  unusual  marketing  thr'orv  on 
the  surface,  hut  when  the 
somewhere  else  is  a  tester  A.  Stone 
sc  rapbook,  it  c  an  add  up  to  a 
sLihstancial  sale's  incrc'ase. 

Bec  ause  whc'ii  vou  present 
somc'one  with  one  of  our 
scrapbooks,  you're  giving  him  a 
verv  eftc'ctive  wa\  to  rc'cord  his 
advertising  campaigns  and 
plan  new  ones. 

Take  a  minute  to  show  him  how 
to  use  it;  how  to  note  sales  results  in 
the  margins.  Show  him  how  to 
rc'cord  color  and  preprint  inserts. 

A  simple  enough  |)rocc'ss. 

But  you  know,  during  all  the  time 
we  Stones  have  been  selling 
scrapbooks,  we've  found  that  the 
best  wa\  to  get  someone  to  take 
more  ads  is  to  ask  him  to  put  his  ads 
somew  here  else. 


I  LESTER  ASTONE,  INC. 

P.O  Box  590,  Holyoke,  Mass.  01040 
TEL:  (413)  532  7207 
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NASA  SELLS  YOUR  MARKET 


•  •  • 


YOUR  NEWSPAPER  . . . 
YOUR  MEDIUM! 


The  Newspaper  Advertising  Sales  Association,  with  500  sales¬ 
men  working  across  the  country,  effectively  and  consistently 
reaches  and  sells  over  7,000  national  newspaper  advertisers. 

And  sells  them  at  all  levels  of  influence. 

From  the  regional  manager  up  through  district  and  brand 
manager.  From  dealer  association  through  zone  manager  to 
soles  and  advertising  manager.  And  at  all  agency  planning  and 
buying  levels. 

Constantly  selling  your  market,  your  newspaper  and,  in  concert 
with  the  Newspaper  Advertising  Bureau,  the  newspaper 
medium. 


NJ\.SA.  National  Members,  60  Local  and  Regional 

Associate  Members,  175  Sales  Offices  in  10 
Chapter  Cities  and 

500  NEWSPAPER  SALESMEN  COAST  TO  COAST 


0  NASA  NEWSPAPER  ADVERTISING  SALES  ASSOCIATION 

] 

NATIONAL  MEMBERS:  Booth  Newspapers  '  Bottinelli  &  Gallagher  'Branham  Newspaper  Sales 
'  Chicago  Tribune  •  Cresmer,  Woodward,  O’ Mara  &  Ormshee  •  Drukker  Newspapers  •  Hearst 
Advertising  Service  Kansas  Citv  Star  Times  •  Knight  Advertising  Sales  •  Los  Angeles  Times  • 

Mathews.  Shannon  &  Cullen  Million  Market  Newspapers  •  Newhouse  Newspapers  •  New  York 
News  •  The  New  York  Times  •  Sawyer-Fer^uson- Walker  •  Scripps-Howard  Newspapers  'Story  & 
Kelly-Smith  •  Texas  Daily  Press  League  •  Ward-Griffith 


“The  Newspaper  Odyssey” 
to  be  June  ANPA/RI  theme 


THE  NEWSPAPER  ODYSSEY,  will 
be  the  theme  of  the  47th  annual  ANPA/ 
Research  Institute  Production  Manage¬ 
ment  Conference  to  he  held  June  15-19, 
1975,  at  Astrohall-Houston,  Texas. 

Newspaper  executives  attending  the 
June  Conference  will  interact  via  work¬ 
shops,  sessions,  and  exhibits  with  an  ad¬ 
venturous  journey  into  the  future  of 
the  printed  word. 

On  Mondav,  June  16  DIMENSIONS 
OF  THE  NEWSPAPER  ODYSSEY, 
the  first  of  three  major  themes,  will  be 
pre.sented.  This  theme  will  explore  to 
what  extent  the  changing  technologj’ 
and  changing  markets  —  energy  and 
newsprint  conservation-will  affect  our 
future. 

On  Tue.sday,  June  17  the  theme 
DIRECTIONS  of  the  Newspaper  Odys¬ 
sey  will  review  how  the  industry  will 
manage  the  changes  in  the  newsroom 
the  pressroom,  the  mailroom,  and  circu¬ 
lation. 

On  Wednesday  June  18  there  will  be 
five  concurrent  workshops  in  the  morn¬ 
ing  and  these  will  l^e  repeated  twice  as 
in  past  years  The  workshops  will  cover : 
Composition ;  Camera/  Press  /  Plate ; 
Mailroom  Distribution;  Offset;  and  En¬ 
vironmental  Control  and  Compliance. 


Also  on  Wednesday  morning  there 
will  be  an  “All  Morning”  session  titled, 
“Newsroom  Symposium  IV”,  with  three 
separate  panels  discussing;  Primer  for 
a  newsroom.  Design  of  a  newsroom  sys¬ 
tem,  and  How  to  improve  the  newsroom. 

On  Thursday  morning  June  19  the 
third  of  the  Odyssev  themes  will  ex¬ 
plore,  DESTINATIONS  of  The  News¬ 
paper  Odyssey — where  will  the  indus¬ 
try  be  when  the  objectives  of  the  entire 
newspaper  complex  change  to  meet  the 
needs  of  tomorrow’s  marketplace. 

The  Thursday  session  promises  to  be 
another  important  overview  that  will 
permit  newspaper  executives  to  gain  an 
insight  into  what  lies  ahead.  The  for¬ 
mat  will  incorporate  five  points  of  view 
representative  of  The  Reader,  The 
Newsroom,  Circulation,  Advertising 
and  The  Control  Center.  Newspaper  ex¬ 
ecutives  with  extensive  expertise  will 
pre.sent  the  respectivee  view  points. 

Peter  P.  Romano,  Director  Produc¬ 
tion  Department,  ANP.A  RI  commented 
on  the  Thur.sday  jnorning  session  and 
said,”  We  have  the  assistance  and  par¬ 
ticipation  of  the  APME  (As.sociated 
Pre.ss  Managing  Editors),  the  IN.\E 
(International  Newspaper  Advertising 
Executives)  and  the  ICM.\  (Interna¬ 


tional  Circulation  Managers  Associa¬ 
tion)  in  this  special  Thursday  morning 
session.” 

The  Thursday  session  will  have  a 
number  of  e.xhibits  centering  around 
electronic  page  layout  and  highlighted 
by  a  working  exhibit,  courtesy  of  Mead, 
Inc.,  of  their  ink-jet  (computer  control¬ 
led)  printing  system. 

While  the  working  executives  are  en¬ 
gulfed  in  the  future  travels  of  the 
printed  word,  their  wives  will  be  taking 
to  the  Odyssey  paths  that  surround 
Houston.  Registration  will  take  place 
on  Sunday  and  Monday  morning  with 
a  luncheon  meeting  on  Monday  followed 
by  a  tour  of  the  Astrodome  complex. 

Tuesday  morning  will  be  spent  in 
meetings  and  luncheon  at  the  Warwick 
followed  by  a  Galleria  Tour  in  the 
afternoon. 

Wednesday  will  see  the  “Odyssey” 
embrace  tours  to  NASA  and  Sam  Hous¬ 
ton  State  Park. 

A  free  shuttle  bus  service  will  oper¬ 
ate  between  8  am  and  8  pm  between 
downtown  hotels  and  the  exhibit  center. 

$2,000  unit  rewinds 
newsprint  roll  butts 

Two  Texas  newspaper  production  ex¬ 
ecutives  are  forming  a  company,  Re- 
winda,  to  market  an  inexpensive  ma¬ 
chine  for  rewinding  newsprint  roll 
butts  before  they  are  removed  from 
the  press. 

The  investors  are  Frank  Patterson, 
production  manager  at  the  Palestine 
(Tex.)  Herald  Press,  and  Bill  Baker, 
machinest  at  the  Tyler  (Tex.)  Courier- 
Times  and  Telegraph.  They  say  the  de¬ 
vice  will  be  priced  around  $2,000. 

The  unit,  in  tests  at  Palestine  since 
July,  1973,  requires  one  person  to  op¬ 
erate  it  on  a  Harris-Cottrell  press  or 
a  3-King  press,  with  slight  modifica¬ 
tion.  The  inventors  claim  it  eliminates 
paper  waste  and  downtime  on  press 
runs  to  change  rolls. 


Carriers  are  included 
in  benefit  programs 

Carriers  and  other  part-time  w’orkers 
for  the  St.  Petersburg  (Fla.)  Times 
and  Evening  Independent  will  be  cover¬ 
ed  in  the  company’s  pension  and  profit- 
sharing  plans  after  January  1,  1976. 

The  board  of  directors  of  the  publish¬ 
ing  company  voted  to  incorporate  the 
carrier-salesmen,  who  had  been  inde¬ 
pendent  contractors,  into  the  staff  after 
completion  of  a  project  to  computerize 
carrier  records.  This  took  two  years. 

New  federal  law  requires  that  part- 
time  staffers  who  work  more  than  1,000 
hours  a  year  and  have  been  employed  a 
year  or  longer  to  be  included  in  the 
benefit  programs.  The  St.  Petersburg 
carriers  have  been  advised  they  will 
also  have  specially-tailored  insurance 
coverage  and  workmen’s  and  unemploy¬ 
ment  compensation  protection. 


ANPA  NOTICE 

Carl  Young  and  Bill  Davis  of  Ron  Curtis  & 
Company,  the  management  consultants 
specializing  in  executive  search,  will  have 
a  private  suite  at  the  Marriott  Hotel. 

We  welcome  this  opportunity  to  discuss 
confidentially  your  management  needs. 
For  appointments,  phone  (312) 

693-6171  now  or  at  the  hotel  during 
the  convention. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD.  CHICAGO,  ILLINOIS  60631 
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Florida's  Most  Interesting  Newspaper 

Sentinel  ^tar 

Orlaii<i<>,  Flori«Ja 

Represented  by  Cresmer,  Woodwerd,  O  Mara  and  Ormsbee 


Bangor,  Maine 
In  moves  to  Orlando? 

If  all  the  people 
in  Bangor,  Maine  or 
any  one  of  100°^ 
other  cities  in  the 
United  States  were 
to  move  to  your  city 
you  could  have  the 
same  Metro  population 
increase  we  had  from 
1970  to  1974 

County  April1,1970  July  1, 1974**=' 

(est) 

Orange  344,311  423,981 

Seminole  83,692  134,336 

428,003  558,217 

Increase  130,314 

and  they’re  still  coming! 

*SRDS  Metro  Area  Population  Rank  3/1  /75 
**Florida  Estimates  of  Population  7/1/74  University  of  Fla. 


80,000  papers 
per  hour  offset 
press  installed 


The  manaRement  of  the  Evgene 
(Ore.)  Reghter-Ciunrd  announced  back 
in  June  of  197.3  that  approximately 
$2.4  million  dollar.s  would  he  spent  for 
a  new  off  .set  press.  .\lonR  with  the  pro¬ 
posed  expenditures  for  the  10  unit  web 
offset  press,  an  additional  $1  million 
was  to  be  allocated  for  construction  of 
a  new  building  and  appropriate  equip¬ 
ment  for  cold  type  conversion. 

.41ton  Raker,  Jr.,  publi.sher  and 
editor,  and  Edwin  M.  Baker,  general 
manager,  of  the  Register-Guard  will 
witness  in  July  of  this  year  the  start¬ 
up  of  the  new  Har’^'s  N-1680  double- 
width  weh  offset  press  with  a  rated 
sjieed  of  80,000  papers  per  hour. 

The  Register-Guard  is  an  evening 
(Mon.  to  Fri.)  paper  (Rat.  m)  with 
circulation  around  60.000  and  has 
about  the  same  circulation  on  Sun¬ 
day.  In  1974  the  Register-Guard  car¬ 
ried  a  total  of  over  2  million  lines  of 
color  advertising. 

Combining  the  need  for  greater  press 
speed  and  additional  capacity,  the  man¬ 
agement  opted  for  the  Harris  press 
configuration  which  includes  several 
new  feature.s. 

The  new  press  design  incorporates 
the  Harris  horizontal  web  lead  which 


NEW  PLANT  Journal  Newspapers,  Inc.  is  now  publishing  its  five  suburban  weeklies  In 
a  new,  multi-million  dollar  printing  plant  in  SpringOeld,  Va.  The  firm  publishes  Alexandria 
Journal,  Arlington  Journal,  Fairfax  Journal,  Montgomery  Journal  and  Prince  George’s 
Journal.  The  55,000  square  toot  plant  houses  120  people,  has  storage  capacity  tor  600 
tons  ot  newsprint,  and  is  equipped  with  the  most  up-to-date  printing,  photocomposition 
and  mailroom  equipment  available.  The  plant  is  located  in  the  Shirley  Industrial  Park  at 
6885  Commercial  Drive,  Springtield,  Va.  Architect-engineer  tor  the  building  was  Lock- 
wood-Greene  ot  New  York. 


cuts  the  distance  the  web  of  newspa¬ 
per  must  travel  between  units  as  much 
as  IFy  percent,  thereby  maximizing  web 
stretch. 

.As  part  of  the  overall  design  there 
will  be  8  new  Harris  reel  tension  past¬ 
ers  that  aie  capable  of  matching  web- 
to-web  tension  and  speed  to  within  1/10 
of  1  percent  through  digital  feedback 
circuitry.  The  three  arm  reels  accom¬ 
modate  a  J,")  inch  diameter  paper  roll 
which  can  make  disturbance  free  paste 
at  full  press  speed.  Reel  circuiti’y  also 
measures  paper  mileage  to  within  a 
few  dozen  feet  for  accurate  cost  con¬ 
trol  of  newsprint  stock. 

The  Eugene  press  will  also  incorpo¬ 
rate  the  Harris  Tele-Color  inking  sys¬ 
tem.  This  system  takes  into  account 
different  requirements,  such  as  sepa¬ 
rate  edition  plate  changes  and  split- 


run  advertising.  With  Tele-Color  the 
inking  system  is  controlled  by  individ¬ 
ual  column  control  keys  fed  by  in¬ 
dividual  page  reservoirs.  This  enables 
quick  change  without  losing  or  wasting 
ink  (as  much  as  5  to  6  pounds  of  ink 
can  be  lost  during  this  process). 

Synchronous  micromotors 

Pushbuttons  are  part  of  the  inker 
and  a  “total  action”  touch  is  provided 
to  close  or  open  completely  the  blade 
of  each  inker.  Remote  control  panels 
are  usually  fitted  with  as  many  knobs 
as  there  are  keys  in  each  inker  across 
the  full  web  width.  Knobs  can  be  used 
in  the  same  way  as  the  actual  keys  on 
the  ink  fountains  to  give  the  blade  a 
wider  or  smaller  aperture.  Inker  keys 
are  actuated  by  synchronous  micro¬ 
motors.  one  to  each  key,  which  engage 
the  keys  through  a  precision  gear  train. 
Micromotos  are  mounted  in  oil  and  sol¬ 
vent-tight  housings. 

Appoaching  almost  automatic  con¬ 
trol,  the  press  will  have  at  the  operat¬ 
ing  console  the  following  controls,  in¬ 
dicators  and  instrumentation:  Main 
drive  station  controls  in  accordance 
with  ANSI  (American  National  Stand¬ 
ards  Institute)  safety  standards  for 
web  fed  newspapers;  one  set  of  master 
pushbuttons  providing  master  ON/OFF 
control  of  the  printing  functions;  a 
master  sequence  start  up  system  to 
control  all  printing  functions  consist¬ 
ing  of  one  4-position  mode  switch  to 
select  one  of  the  following  sequences, 
automatic  sequence  without  impression, 
automatic  sequence  with  impression, 
manual  without  impression  and  manual 
with  impression.  Additional  press  con¬ 
trols  consist  of:  main  power  ON/OFF 
pushbuttons,  illuminating  web  detector 
active/defeat  switches,  good  count  ON/ 
OFF  switch,  web  compensator  advance/ 
retard  switches,  master  water  variac 
(dampening  control),  motorized  cir¬ 
cumferential  register  control  for  each 
plate  cylinder,  and  motorized  lateral 
register  control  for  each  plate  cylinder. 
(Circumferential  control  is  for  both 
top  and  bottom  plate  cylinders.) 

Press  indicators  consist  of :  power  on 
status  light,  main  drive  motor  arma¬ 
ture  current  meter,  main  drive  motor 
armature  voltage  meter,  press  speed 
tachometer,  electric  totalizer  counter — 
one  for  each  folding  mechanism,  electric 
(Continued  on  page  52) 
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Doubledoy 

Medio 

Soys; 


MAYBE  AGOLD  MINE  TODA^. 
BUT  WHAT  ABOUT  TOMOBBOW? 


If  s  Q  seller  s  morket  for  newspoper  owners.  But  when  will  the  rising 
costs  of  publishing  change  the  picture^ 

Now  IS  not  the  time  to  woit  if  you  re  considering  selling  or  nnerging. 
Contact  Doubledoy  Medio  We  II  send  you  on  evoluofion  form  with¬ 
out  obligotion  and  answer  oil  your  questions  in  strictest  confidence 
If  you  dcxiide  to  cosh  in  on  the  seller  s  morket  you  II  ensure  your 
best  opportunities  by  listing  with  Doubledoy  We  re  o  highly  sophis¬ 
ticated  brokeroge  firm  with  vost  experience  in  selling  newspoper 
properties  We  ve  got  onxious  buyers  willing  to  poy  top  dollar  to  buy 
or  merge  with  owners  of  newspoper  properties  of  oil  sizes 
Find  out  how  much  of  o  gold  mine  you  might  hove  while  the 
rush  losfs. 


Contact; 
Don  Molcolm 
1224  Tronquillo  Drive 
Dallas  Tckos  75218 
214  324  4231  or 
214  233  4334 


Conwoy  Croig 
31 14  Kniqhr  fXobin 
Son  Antonio  Tev.Qs  78209 
512  824  5528  Of 
512  434  9468 


Doubleday  Media  i 

Brokers  of  BoeJio  TV  CATV  ond  Newspoper  Properties 


and  supporting  equipment 


When  you're  number  one  with  45,000  plus  saddles  in  17  different  countries,  you  have  quite  a  respon¬ 
sibility  and  reputation  to  uphold.  Our  supporting  equipment  of  shears,  punches,  brakes,  light  tables 
and  crimpers  assures  you  of  single  source  responsibility,  perfect  performance  with  simplicity  and 
economy.  If  that's  not  enough,  we  have  a  5  year  guarantee  and  our  30  day  free  trial  offer. 


BfacH  manuFflCTURinG  coup 

GRAPHIC  ARTS  DIVISION 


\ 


6880  C  ORAN  CIRCLE,  BUENA  PARK,  CA.  90621  ■  (213)  921-7787  •  (714)  522-2807  •  TELEX  655307 


Accident  free  driving 
win  ANPA-ICMA  awards 


Twenty-one  daily  newspapers  were 
winners  of  awards  for  the  best  safety 
records  of  their  delivery  vehicles  in 
1974  in  the  annual  Safe  Driving  Cam¬ 
paign  sponsored  by  the  American 
Ncwsi)ai)er  Publishers  Association  and 
International  Circulation  Managers  As¬ 
sociation. 

.\wards  go  to  three  winners  in  each 
of  seven  divisions  of  the  contest  which 
completed  its  :l4th  year  of  operation  in 
1974.  Certificates  of  Merit  are  award¬ 
ed  to  all  participants  who  complete  the 
year  without  a  reportable  accident. 


Reports  released  show  that  the  566 
daily  newspapers  particijiating  in  the 
campaign  operated  9,855  vehicles  a 
total  distance  of  2f.6,612,704  miles. 
There  were  .‘1,9.32  accidents  resulting  in 
an  accident  rate  of  1.66  accidents  per 
l()n,0()0  miles. 

The  campaign  represents  the  largest 
single  class  safety  operation  in  exis¬ 
tence  in  the  United  States  and  Canada. 
During  its  .34  year  history,  the  partici¬ 
pants  have  recorded  over  5  billion  miles 
of  driving  on  an  around-the-clock  ex- 
po.sure  basis,  experiencing  an  accident 


With  the  addition  of  St.  Cloud  and  Little  Falls,  Minn, 
to  our  group  of  award-winning  newspapers,  our 
markets  now  stretch  to  9  states  and  to  a  daily 
circulation  of  330,000.  We  may  not  be  the 
largest  but,  like  that  other  company  of  the 
same  name,  we  are  expanding! 


Speidel  Newspapers  Inc. 

Corporate  Office;  411  West  Second 
Street,  Reno,  Nevada  89503 


rate  of  only  1.85  accidents  per  100,000 
miles. 

Organized  in  1941,  the  Safe  Driving 
Campaign  has  two  principal  goals  — 
first  to  cooperate  with  safety  author¬ 
ities  in  reducing  fatalities  and  injuries 
resulting  from  unsafe  driving  over  the 
highways  of  the  United  States  and 
Canada;  and  second,  to  create  a  safe 
driving  record  in  the  newspaper  busi¬ 
ness  which  would  warrant  reductions 
in  classification  ratings  for  insurance 
covering  motor  vehicles  engaged  in  the 
distribution  of  newspapers. 


r  Poughkeepsie  (N.Y.) 

Journal,  Chillicothe 
(Ohio)  Gazette,  Iowa 
City  (Iowa)  Press- 
Citizen,  St.  Cloud  (Minn.) 
Times,  Little  Falls  (Minn.) 
Transcript,  Sioux  Falls 
(S.D.)  Argus-Leader,  Fre¬ 
mont  (Neb.)  Tribune,  Fort 
Collins  (Colo.)  Coloradoan, 
Nevada  State  Journal  and  Reno 
(Nev.)  Evening  Gazette,  Visalia 
(Calif.)  Times-Delta,  Stockton 
(Calif.)  Record,  Salinas  (Calif.) 
Californian. 


e  largest  private  MOTOR  CARRIER  DIVISION 
in  exis-  GROUP  .\ 

PnnaUn  (Newspapers  IiaviiiR  daily  circulation  up  to 

vanaua.  20.000  copies)  44  newspapers  operated  233  ve- 

P  partici-  hides  4,668,192  miles  with  36  accidents. 

■  First-Place— Fahn  Springs  (Cal.)  Desert  5)iii 

ion  miles  operated  7  vehicles  113,567  miles  without  an 

clock  ex-  accident. 

•  ,  .  Second-Place — Columbus  (Neb.)  Telegram  oper- 

aCCluent  ated  4  vehicles  95,370  miles  without  an  acci- 

3  ~~  dent. 

|\y  Third-Place — Alpena  (Mich.)  Xews  operated  3 

^  vehicles  68,417  miles  without  an  accident. 

GROUP  B 

(Newspapers  having  daily  circulation  20,001 
^  to  50,000  copies)  128  newspapers  operated  894 

^  ^  vehicles  17,982,053  miles  with  293  accidents. 

First-Place — IPenatchee  (Wash.)  Daily  World 
operated  40  vehicles  847,893  miles  without  an 

Second-Place — Meridian  (Miss.)  Star  operated 
11  vehicles  492,935  miles  without  an  accident. 
Third-Place — Joplin  Odo.)  Globe  operated  16 
vehicles  386,790  miles  without  an  accident. 

GROUP  C 

(Newspapers  having  daily  circulation  50,001 
to  100,000  copies)  92  newspapers  operated  752 
vehicles  15,619,821  miles  with  319  accidents. 
First-Place — Saginau'  (Mich.)  .Vcw  operated  10 
vehicles  431,189  miles  without  an  accident. 
Second-Place — Colorado  Springs  (Colo.)  Gazette 
Telegraph  operated  13  vehicles  223,074  miles 
without  an  accident. 

Third-Place — Spartanburg  (S.C.)  Herald  & 
^  Journal  operated  12  vehicles  218,550  miles 
with  one  accident. 

(Newspapers  having  daily  circulation  in  excess 
E'"  of  100,000  copies)  145  newspapers  operated  4,776 
gss*  vehicles  116,689,147  miles  with  3,001  accidents. 

First-Place — Worcester  (Mass.)  Telegram  & 
Gazette  operated  30  vehicles  797,824  miles 
M  ;  with  one  accident. 

iyi  Second-Place — Dallas  (Tex.)  Times-Herald  oper- 

™  ated  19  vehicles  700,524  miles  with  one  acci- 

-■  dent. 

S'  Third-Place — Columbus  (Ohio)  Dispatch  oper¬ 
ated  54  vehicles  1,783,567  miles  with  7  acci- 

F  dents. 

CONTRACT  MOTOR  CARRIER  DIVISION 
GROUP  A 

(Newspapers  having  d,aily  circulation  up  to 
25,000  copies)  53  newspapers  had  operated  for 
their  account  658  vehicles  13,843,535  miles  with 
17  accidents. 

First-Place — Goldsboro  (S.C.)  News-Argus  had 
operated  for  its  account  22  vehicles  596,700 
miles  without  an  accident. 

Second-Place — Glendale  (Cal.)  News-Press  had 
operated  for  its  account  32  vehicles  582,087 
miles  without  an  accident. 

Third-Place — Shelby  (N.C.)  Daily  Star  had  oper¬ 
ated  for  its  account  20  vehicles  538,000  miles 
without  an  accident. 

GROUP  B 

(Newspapers  having  daily  circulation  25,001 
to  100,000  copies)  100  newspapers  had  operated 
for  their  account  1,576  vehicles  38,016,092  miles 
with  72  accidents. 

cio  (M  Y  ^  First-Place — Regina  (Sask.  Canada)  Leader-Post 

operated  for  its  account  26  vehicles  1,849,- 
hill  icoth©  840  miles  without  an  accident. 

I  Second-Place — Muncie  (Ind.)  Star  S'  Evening 

IT©,  Iowa  Press  had  operated  for  its  account  43  vehicles 

PrAcc.  1,333,729  miles  without  an  accident. 

_  Third-Place — Rockford  (Ill.)  Morning  Star  & 

d  (Minn,)  Register  Republic  had  operated  for  its  account 

/...  \  78  vehicles  1,231,920  miles  without  an  accident. 

s  (Mmn.) 

jx  Falls  GROUP  c 

(Newspapers  having  daily  circulation  in  excess 
|©r,  Fr©-  of  100.000  copies)  38  newspapers  had  operated 

C—rT  fheir  account  966  vehicles  29,793,864  miles 

in©,  rOiT  jg4  accidents. 

oradoan  First-Place — Quebec  (P.Q.  Can.)  Le  Soleil  had 

,  '  operated  for  its  account  20  vehicles  500,000 

and  R©nO  miles  without  an  accident. 

V/i^nlin  Second-Place — St.  Paul  (Minn.)  Dispatch  S' 

e,  Visullu  Pioneer  Press  had  operated  for  its  account  16 

Stockton  vehicles  201,600  miles  without  an  accident. 

(r‘  I'i  \  Third-Place — San  Diego  (Cal,)  Union  &  Evening 

5  (Colit.)  Tribune  had  operated  for  its  account  268  ve¬ 

hicles  6,000,000  miles  with  3  accidents, 
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The  Bulletin  has 
Philadelphia  wrapped  up. 


It  takes  only  one  newspaper  to  do  the  job 
when  that  one's  The  Bulletin.  You  reach  more 
readers  with  more  of  everything  than  the  Morning 
Inquirer  and  the  tabloid  Daily  News  combined. 
92,000  more  adults  with  $15,000+  incomes 
—  all  the  best  prospects  for  autos,  liquor 
travel  and  the  trademarks  of  the  good  life. 

All  this  and  the  lowest  unduplicated  CPM  too! 


$5.78  against  $8.09  cpm  for  the  Inquirer/ 
News  combo  for  those  extra  25%  Bulletin  house¬ 
holds  en|oying  $15,000+  incomes... and  so  it  goes 
in  most  categories. 

Read  "Philadelphia;  Measure  of  a  Market" 
the  independent  Belden  Study  registered  for  ARF 
open  audit  plan— and  see  for  yourself.  We'll  send 
you  a  copy  free. 


The  Bulletin...No  Combination  Can  Beat  It. 


MEMBER  MILLION  MARKET  NEWSPAPERS  INC 


the  largest 


The  Goss  Newsliner  Mark  VI 


to  " 

the  smallest 


The  Goss  Community  with  S,C  Folder 


SPEED 

(papers  per  hour) 


CUT-OFF 


GOSS  PRESSES 


WIDTH 
(broad  sheet 
pages) 


CAPACITY 
(broad  sheet 
pages) 


TYPICAL  APPLICATIONS 


GOSS  COMMUNITY 

(web  offset) 


14,000 


22-3/4" 


Weeklies,  small  dailies 


GOSS  S/C  PRESS 

(web  offset) 

GOSS  SUBURBAN 

(web  offset) 

GOSS  URBANITE 

(web  offset) 


18,500 

25,000 

45,000  straight 
22,500  collect 


22-3/4" 
or  63  cm 


Weeklies,  small  dailies 


22-3/4" 


Weeklies,  dailies 


Large  weeklies,  dailies 


22-3/4" 


GOSS 

COSMO-OFFSET 

(web  offset) 


Medium-size  dailies 


50,000  straight 
25,000  collect 


22-3/4" 


80 

144 


From  medium-size  to 
largest  dailies 


GOSS  METROLINER 

(web  offset) 


70,000  straight 
32,500  collect 


21-1/2", 
22",  22-3/4" 
or  23-9/16" 


22-3/4" 
or  23-9/16" 


80 

144 


Large  dailies 


GOSS  HEADLINER 
MARK  V 
(letterpress) 


70,000  straight 
32,500  collect 


21-1/2" 


80 

144 


Large  dailies 


GOSS  NEWSLINER 
MARK  VI 
(letterpress) 


60,000  Straight 
30,000  collect 


Maximum  capacity  may  require  optional  equipment  or  reduced  speed  operation  on  some  models. 


Goss  presses  are  built  by  a  company 


If  it  has  helping  you  print  with  pride  and  profit. 

For  further  information  on  Goss 


with  more  experience  in  building  anvthina  to  do  with  further  information  on  Goss 

newspaper  presses  and  web-  nroriurtion  of  nPW<ioaoer«5  newspaper  products,  write  to 
offset  presses  of  all  kinds  than  production  OT  newspapers,  I^qq  Q^aphic  Systems, 

anyone  else  in  the  industry.  And  ever^ning  to  dO  Rockwell  International,  3100  S. 

backed  by  a  90-year-old  tradition  of  With  Goss.  Central  Ave.,  Chicago,  Illinois  60650. 


Rockwell  International 


NEW! 


Free  64  page 
MPS  paste-up 
catalog! 


Get  your  neu'  1975  MPS  Catalog  showing  light 
tahltjs,  asst?mbly  tables,  storage  cabinets— border 
tapes  and  grid  sheets— waxers,  trimmers,  paste¬ 
up  tools,  tape  winders,  and  un  winders— all  the 
things  you  need  for  paste  up 
(>ood  neus  about  sauings,  too  For  example, 
you  can  save  over  on  border  tapes  alone 
You  can  combine  your  quantity  purchases  on 
many  products  to  save  even  more. 


"Drop  us  a  note.  Or 
call.  We'll  send  you 
this  new  catalog  right 
away  l.txrk  us  over  — 
you  may  save  even 
more  than  you  think  " 
James  Rezabek 
F’resident 


MPS 


Midwest  Publishers  Supply  Company  i 

4640  N.  Olcott,  Chicago.  Ill.  60656 

(312)867  4646  i 


Disputes 

{Continued  from  pope  20) 


od,  required  three  men,  without  some 
benefit  from  reduced  labor  requirements 
is  abso  tiot  likely.”  wrote  the  arbitrator. 
The  mailroom  line  was  cut  to  two  men. 

Open  to  new  dilTerences 

What  was  hailed  as  a  landmark  de¬ 
cision  providing  guidelines  for  distrih- 
utinpr  jobs  on  computerized  electronic 
e(iuipment  in  processing  news  at  the 
Detroit  Xeu'K  contains  the  lanpuape  for 
further  arbitration  to  .settle  differences 
that  may  .arise,  .\fter  spelling  out  the 
jurisdiction  of  the  printers  over  OCR. 
PDP.  Talstar,  etc.,  the  award  included 
a  proviso  that  “any  dispute  poverninR 
the  remedy  shall  he  handled  in  accord¬ 
ance  with  grievance  and  arbitration 
provisions  found  in  the  collective  har- 
Raining  aRreement  in  effect  at  the  time 
the  dispute  ari.ses.” 

rieve  Rumble,  vicepresident /labor 
relations.  Southern  Newspaper  Pub¬ 
lishers  -Association,  has  advised  mem¬ 
bers  that  “differences  do  exist  as  to 
the  exact  meaninR  of  portions  of  the 
award."  There  are  Rood  and  had  as- 
jiects  from  manaRement’s  i)oint  of  view. 

Codes  of  ethics  fiRured  in  three  im¬ 
portant  arbitration  cases  and  the  com¬ 
ments  of  an  NLRR  judRe  and  an  out¬ 
side  arbitrator  in  respect  to  newsroom 
practices  and  policies  have  stirred  con¬ 
troversy. 

•Arbitrator  Peter  Kelliher  referred 
to  professional  standards  when  he  up¬ 
held  the  two-week  suspension  meted  out 
to  a  reporter  on  the  Rockford  (Ill.) 
Register-Republic  who  defied  orders  of 
a  superior  to  prepare  a  story  on  dead¬ 
line.  The  reporter  arpued  that  it  would 
violate  his  professional  inteprity  if  he 
merely  took  the  news  release  and  did 
not  obtain  the  other  side  of  the  story. 

No  past  practice 

Kelliher  wrote,  “There  is  no  industry 
past  practice  that  a  charpe  by  one 
party  and  a  reply  by  the  other  party 
must  be  covered  in  one  news  story.  The 
Grievant  had  no  ripht  to  attempt  to 
impose  such  a  procedure.” 

The  Newspaper  Guild  won  in  a  rul- 
inp  by  NLRB  Judpe  Nancy  Sherman 
that  the  Mndison  (Wis.)  Cni>it(il  Thnes 
must  rescind  its  unilaterally  posted 
codes  barrinp  its  reporters  from  ac- 
ceptinp  free  tickets,  passes,  pifts,  books, 
records,  travel  junkets,  club  member¬ 
ships.  or  free  meals  from  potential  or 
actual  subjects  of  news  stories. 

Such  pifts,  said  Sherman,  constitute, 
at  least  presumptively,  wapes  and 
workinp  conditions  which  are  a  man¬ 
datory  subject  of  collective  barpaininp. 
1  Miles  AIcAIillin,  jiublisher  of  the  Capi¬ 
tal  Times,  reacted  by  declarinp  “the 
decision  establishes  a  license  to  bribe 
newspaper  people  at  all  levels.”  He 
jiromised  that  an  appeal  would  be  taken 
I  to  reverse  a  “shockinp  decision  that 
1  re-establishes  that  bizarre  doctrine.” 


Guild  president  Charles  A.  Perlik 
.Ir.  retorted:  “Manapement’s  suppes- 
tion  that  the  decision  pives  reporters 
the  ripht  to  accejit  bribes  is  an  out- 
rapeous  defamation  of  our  craft.” 

Disciplinary  action 

■A  third  newsroom  case  involved  dis¬ 
ciplinary  action  taken  by  the  Son  Di¬ 
ego  (Calif.)  I'nion  apainst  a  reporter 
and  a  slot  man  after  an  inaccurate 
stoi-y  concern inp  daylipht  savinp  time 
appeared  in  the  paper.  The  reporter 
had  twisted  the  facts  so  that  readers 
were  advised  to  turn  back  their  clocks 
instead  of  ahead.  The  desk  man  failed 
to  catch  the  mistake  and  wrote  a  head- 
li)ie  to  turn  back  clocks. 

Tbe  arbitration  award  upheld  man- 
a.pement  in  punishinp  the  reporter  with 
a  three-day  layoff  without  pay  and  re- 
movinp  the  slot  man  from  his  desk  joh 
which  carried  a  $.5  premium  in  weekly 
pay.  Other  employees  involved  in  the 
incident  received  letters  of  reprimand. 

In  behalf  of  the  reporter  and  the 
slot  man,  the  Guild  protested  that  the 
penalties  were  improper  because  the  re- 
l)orter  had  a  number  of  stories  to  write 
with  little  time,  and  there  was  no  rea¬ 
son  for  the  slot  man  to  suspect  the 
stoi  y  was  wronp  and  he  had  a  bip  vol¬ 
ume  of  work. 

The  Guild  al.so  objected  to  the  slot 
man  beinp  piven  preater  discipline  al- 
thouph  the  publisher  considered  the  re¬ 
porter  to  have  the  primary  responsibil¬ 
ity. 

The  arbitrator  held  that  the  con¬ 
tract  permitted  the  di.'ciplinarj’  action 
where  the  error  was  of  such  mapnitude 
that  it  affected  all  readers.  To  the  em¬ 
barrassment  of  the  paper,  he  said,  more 
than  .5,000  telephone  calls  were  re¬ 
ceived  to  correct  the  error. 

Other  pertinent  rulings 

Some  other  decisions  which  have  been 
broupht  to  publishers’  attention  in  la¬ 
bor  information  bulletins  include: 

.An  employer  could  fire  a  telephone 
switchboard  operator  who  revealed  at 
a  union  meetinp  the  number  of  calls 
between  the  comnany  president  and  his 
attorney.  NLRB  said  the  company 
president  had  a  ripht  to  rely  on  em¬ 
ployes  not  to  disclose  private  informa¬ 
tion. 

Printers  on  strike  apainst  a  news¬ 
paper  for  a  lonp  period  may  be  re¬ 
quired  to  .seek  jobs  in  other  occupa¬ 
tions  in  the  determination  of  back  pay 
claims.  .A  court  ruled  that  temporary 
employment  durinp  a  strike  cannot  be 
considered  abandonment  of  one’s  trade. 

NLRB  found  a  union  puilty  of  mis¬ 
conduct  in  forcinp  a  company  to  dis- 
charpe  a  supervi.sor,  who  was  not  a 
member  of  the  union,  under  threat  of  a 
strike.  The  union  was  made  to  pay  the 
foreman  the  wapes  he  lost. 

Time-study  of  press  operations  may 
be  undertaken  without  negotiation  with 
a  union.  Thus,  said  the  arbitrator,  man- 
apement  is  free  to  pather  factual  data 
in  support  of  its  position  on  the  man- 
ninp  issue  when  it  is  raised  in  collec¬ 
tive  barp:uninR. 
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Dailies  Go  Flint  Ink 
Tank  Truck  Delivery, 


Major  daily  newspapers  that  have 
converted  to  offset  are  on  Flint’s 
Arrowlith  Black  tank  truck  delivery. 


St.  Louis  Post-Dispatch,  St.  Petersburg 
Times,  San  Diego  Union-Tribune,  South  Bay 
Breeze,  Arizona  Daily  Star,  Tucson  Daily 
Citizen,  Palm  Beach  Post-Times,  Portland 
Oregonian,  Las  Vegas  Review-Journal . . .  are 
just  a  few  of  the  large  progressive  newspa¬ 
pers  taking  advantage  of  Flint’s  technology. 

More  and  more  publishers  like  the  savings 
and  convenience  offered  by  the  largest  tank 
truck  delivery  fleet  in  the  industry.  Also,  the 
originators  of  the  alkaline  etch  Miracle 
“V-2020”  Concentrate.  Call  your  Flint  Ink 
man  today  for  details. 


NATIONAL  HEADQUARTERS:  25111  GLENDALE  AVENUE,  DETROIT.  MICHIGAN  48239 
ATLANTA  .  CHICAGO  •  CLEVELAND  .  DALLAS  •  DENVER  .  HOUSTON  .  INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  .  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PORTLAND  •  PROVIDENCE  .  SAN  FRANCISCO 


Dow  Jones  offers  employes 
profit-sharing  options 


Playing  the  stock  market  is  risky 
business.  No  one  knows  that  better 
than  Dow  Jones  &  Co.,  Inc.,  parent 
company  of  the  Wall  Street  Journal, 
National  Ohseri'er  and  19  other  finan¬ 
cial  or  news  publications. 

So  to  compensate  for  massive  de¬ 
clines  in  the  last  two  years,  Dow  Jones 
is  offering  its  employees  new  options 
on  its  Profit  Sharing  Retirement  Plan 
which  will  take  some  of  the  risk  out. 

The  options,  offered  through  a  memo 
on  February  28,  now  allows  Dow  Jones 
employees  to  bank  their  profit-sharing 
funds  in  a  group  annuity  at  approxi¬ 
mately  9.0%  compounded  annually. 
This  is  offered  to  1,475  employees  who 
now  qualify  for  profit-sharing. 

The  options  are  a  departure  from 
Dow  Jones’  former  plan  which  in¬ 
vested  company  contributions  to  profit- 
sharing  into  stocks,  bonds,  etc.  Now  it 
allows  them  six  basic  choices  in  dealing 
with  profit-sharing.  Employees  can 
now : 

— put  their  1974  company  contribu¬ 
tion  into  a  group  annuity,  or 
— put  25%  of  all  monies  accrued,  or 
— put  50%  of  all  monies  accrued,  or 
— put  75%  of  all  monies  accrued,  or 
— put  100%  of  all  monies  accrued,  or 
— leave  all  monies  to  be  invested  by 
the  trustees  of  the  plan  in  the  present 
portfolio  of  stock,  bonds,  etc. 

This  departure  from  a  total  commit¬ 
ment  of  profit-sharing  funds  might 
lead  some  to  believe  Dow  Jones  doubts 
the  future  of  the  stock  market.  Not  so, 
said  Frederick  J.  Hetzel,  treasurer. 

The  plan,  he  said,  “is  no  reflection  of 
Dow  Jones’  feelings  tow’ard  the  stock 
market.  It’s  just  one  easy  available 


means  for  some  of  our  employees  to 
have  fixed  income  funds  for  retire¬ 
ment.” 

Concern  over  retirees 

Hetzel  said  the  plan  originated  when 
the  company  became  concerned  about 
certain  Dow  Jones  employees  who  were 
reaching  retirement  age  during  a  mar¬ 
ket  dowmturn.  “If  a  man  has  worked 
here  25  years,  it  doesn’t  seem  fair  for 
him  to  have  to  worry  about  the  condi¬ 
tion  of  the  market  for  a  short  period.” 

So  last  June  the  company  took  a 
sur\ev  of  employees  to  see  if  they 
might  be  interested  in  building-in  some 
sort  of  fixed  income  fund.  The  response, 
said  Hetzel,  was  overwhelming. 

As  the  plan  now  stands,  the  group 
annuitv  contract  is  being  written  by 
John  Hancock  Mutual  Life  Insurance 
Company  for  a  period  of  five  calendar 
years.  According  to  Hetzel,  “The  initial 
contract  wdll  be  for  the  total  dollar 
value  of  the  options  the  members  se¬ 
lect  as  their  choice.  The  insurance  com¬ 
pany  will  invest  this  money  and  guar¬ 
antee  the  trustee  a  fixed  rate  of  in¬ 
terest  over  the  five-year  period  w^hich 
will  be  approximately  9%  after  ex¬ 
penses.” 

If  an  employee  decides  to  go  for  a 
version  of  the  group  annuity,  his  money 
will  be  invested  “guaranteeing  no  de¬ 
crease  in  principal.  Likewise,  there  will 
be  no  increase  in  principal.” 

He  or  she  will  also  have  the  yearly 
option  to  withdraw  his  funds  and  re¬ 
turn  them  for  investment  in  equities. 

Wait  and  sec 

So  far,  replies  from  employees  have 


not  lieen  overwhelming  in  trend,  Het¬ 
zel  said.  “We’ve  received  some  replies, 
but  haven’t  gotten  back  the  number  we 
thought  w’e  would,”  he  said.  “I  guess 
everyone’s  waiting  to  see  where  the 
market  stands.”  Deadline  was  set  for 
March  21.  Under  the  plan,  an  employee 
must  have  served  with  Dow  Jones  for 
five  years  before  qualifying. 

To  prompt  a  decision,  Hetzel  issued 
a  statement  March  7  which  traced  the 
profit-sharing  fund’s  investment  record, 
since  it  was  formed  in  late  1949. 

Hetzel  reported,  “During  the  25-year 
period  the  investment  return  has 
ranged  from  an  increase  of  19.3%  in 
1972  to  a  decline  of  20.1%  in  1974.  The 
median  figure  is  8.2%. 

“On  a  compounded  basis,  the  return 
from  1950  through  1974  averaged  5.2% 
annually. 

“A  memlier’s  average  rate  of  return 
depends,  of  course,  on  the  particular 
span  of  years  he  is  in  the  fund.  For 
example,  assume  that  an  employee  be¬ 
came  a  member  in  1962  and  left  the 
company  at  the  end  of  1972.  Earnings 
on  his  share,  covering  the  1963-72  pe¬ 
riod  would  have  averaged  6.4%  a  year 
compounded.  Another  example:  An  em¬ 
ployee  who  became  a  member  in  1969 
would  have  had  an  average  decline  of 
1.3%  compounded  yearly  for  the  1970- 
74  period.” 

Six  declines 

Since  the  present  fund  was  started, 
it  has  suffered  six  declines:  1962  with 
-2.3%;  1966  with  -4.7%;  1969  with 
-4.2%;  1970  with  -4.5%;  1973  with 
-12.7%,  and  1974  with  -20.1%.  The 
funds  highest  growth  vears  were  1951 
(12.7%),  1954  (18.2%),  1955  (10.4%), 
1958  (17.3%),  1961  (12.7%),  1963 

(10.6%),  1971  (17.8%)  and  1972 

(19.3%). 

Individual  decisions  on  the  options 
have  been  obviously  difficult,  according 
to  one  reporter  there.  And  the  basic  ap¬ 
proach  seems  to  be  one  of  caution. 

The  Independent  Association  of  Pub¬ 
lishers’  Employees  Inc.  (lAPE)  issued 
a  March  5  statement  to  its  members 
concerning  the  option.  It  said,  “The  op¬ 
portunity  to  invest  part  of  your  profit- 
sharing  money  in  a  new-fixed-income 
fund  for  five  years  requires  careful 
study  .  .  .  the  decision  should  not  be 
made  hastily.” 

Under  lAPE’s  auspices,  Charles  Sta¬ 
bler,  senior  banking  and  finance  re¬ 
porter  for  the  Journal,  wrote  his  opin¬ 
ion  of  the  options: 

“First,  I  think  the  decision  should  be 
based  on  a  person’s  owm  situation  and 
plans,  rather  than  on  a  guess  as  to 
w'hat  the  stock  market  is  going  to  do. 
It  may  be  tempting  to  try  to  forecast 
each  year  whether  the  stock  market 
will  gain  9%  or  more  that  year.  I 
think  this  would  be  a  futile  and  prob¬ 
ably  costly  gamble. 

“The  most  likely  result  would  be  to 
be  caught  in  a  whipsaw:  Deciding  one 
year  to  go  into  the  fixed-income  fund, 
and  then  watching  the  stock  market 
rise;  deciding  at  the  next  opportunity 
(Continued  on  page  58) 


There's  A  New  Excitemenr 
At  Classified  International  / 


New  People,  New  Concepts,  and  a  fresh,  new 
product.  That's  what  the  new  Classified 
International  Advertising  Services  spirit 
of  excitement  is  all  about. 

If  you're  already  one  of  Classified  International's 
family  of  motivated,  well  trained,  and  profitably 
operating  Classified  Advertising  Departments, 
you  have  noticed  the  dramatic  changes 
in  our  content  and  format. 

And,  Classified  International  is  originating  a 
host  of  new  material  for  Telephone  Salespeople! 
Our  "Classified  Telephone  Workshop" 
will  be  a  welcome  addition  to  all  Telephone 
Sales  Departments. 

So  don't  miss  out  on  the  volume  building, 
profit  generating,  and  sales  motivating 
services  of  Classified  International. 


Send  for  our  new  brochure  that  outlines 
what  Classified  International  offers,  and 
a  free  sample  of  our  service 

Call  us  today  (Collect  of  course)  at 
(305)  885  4526. 


CLASSIFIED  INTERNATIONAL 
ADVERTISING  SERVICES,  INC. 

174$  East  TentIi  Avenue 

HiAlEAk,  FloRidA  77010 
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Initial  plans  rn^icate  that  The  Frisco 
Yard  expansion  will  su ^P^fs  flG^^OO,- 
000,  to  help  move  YOUR  merchandise 
and  goods  sold  to  and  through  this 
exploding  market,  where  your  custom¬ 
ers  are  sold  best  through  its  MAJOR 
merchandising  medium  .  .  . 
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morning  /  evening  /  Sunday 


Two  Independent  and  separately  owned  Newspapers 
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AN  OCEAN  PORT 
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*i*MAllON  AND  [XPfil 
800n‘  rnruiSA 


Ivan  A.  Jones,  industrial  psycholo¬ 
gist  —  named  personnel  consultant  on 
the  corporate  staff  of  Knight-Ridder 
Newspapers,  Inc. 

*  *  * 

Polly  Lane,  real  estate  reporting 
staff,  Seattle  Times  —  to  real  estate 
editor.  Michael  J.  Parks,  who  former¬ 
ly  held  this  post  —  to  financial  editor. 
Robert  C.  Blethen,  assistant  city  edi¬ 
tor  —  to  assistant  to  the  managing 
editor. 

*  *  * 

Jerry  Woodard,  assistant  to  the 
publisher,  Gary  (Ind.)  Post-Tribune  — 
retired  after  17  years  with  the  paper. 

*  I-  * 

James  F.  Pliigh,  publisher  of  the 
Claremont  (ii.H.) -Spring  fie  Id  Eagle- 
Times  —  named  publisher  of  the  Paw¬ 
tucket  (R.I.)  Times.  John  Fry,  gen¬ 
eral  manager  of  the  Times  —  resigned- 

♦  ♦  ♦ 

Douglas  Lenzini,  sports  editor, 
Alamosa  (N.M.)  Valley  Courier  —  to 
editor  of  the  Raton  (N.M.)  Daily 
Range. 

*  *  * 

Tom  Briley,  AP  bureau  chief.  Char¬ 
leston,  W.  Va.  —  to  editor  of  the 
Wheeling  (W.  Va.)  Intelligencer.  He 
succeeds  Francis  R.  Hollendonner, 
now  publisher  of  the  Parkersburg 
(W.  Va.)  News  and  Sentinel. 

*  * 

Roger  L.  Conlee,  former  sports- 
writer,  San  Diego  Evening  Tribune  — 
named  communications  and  member¬ 
ship  development  director  of  the  San 
Diego  Chamber  of  Commerce. 
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CONGRfSSIONU  OUABTEBl^ 

WASHINGTON 

information 
directory 

1975-76 


The  answer  to  “Who  handles  that?" 

A  directory  to  the  best  sources  of  in¬ 
formation  in  Washington,  D  C  — all 
indexed  by  subject.  Brings  the 
reader  to  correct  source  of  informa¬ 
tion  in  one  phone  call,  letter  or  visit. 
Includes  federal  agencies,  con¬ 
gressional  committees  and 
professional  associations.  800  pp. 

Full  refund  if  not  satisfied.  Send  $18 

CONGRESSIONAL 
QUARTERLY  INC. 

Box  80,  1414  22nd  St.  N.W. 
Washington,  D.C.  20037 


news-people 


Ben  Rodgers,  corporate  director  of 
financial  services  in  San  Antonio  for 
Harte-Hanks  Newspapers  —  to  busi¬ 
ness  manager  of  Van/De  Publishing, 
San  Diego,  replacing  Bob  Dorsey,  who 
is  going  to  the  Corpus  Christi  (Tex.) 
Caller-Times  as  business  manager. 
George  Wanstrath,  business  manager 
and  planner  in  Corpus  Christi  for  the 
last  two  years  —  to  same  position  at 
the  Ypsilanti  (Mich.)  Press. 

*  *  * 

Chet  Reasor,  assistant  circulation 
director,  Evansville  (Ind.)  Printing 
Corp.  —  retired,  with  Max  Wright, 
mailroom  superintendent. 

*  *  * 

I\"Y  Coffey,  staff  writer,  Oklahoma 
City  and  Daily  Oklahoman  —  named 
winner  of  Marshall  Gregory  Award  for 
excellence  in  journalism  in  the  field  of 
education  by  the  Oklahoma  Education 
Association. 

*  *  4c 

Jeanne  Bellamy  Bills,  former  edi¬ 
torial  writer,  Miami  Herald  —  now 
chairman  of  the  board  of  Mid  Town 
Sun  Bank. 

4c  4c  4c 

Agnes  Edwards,  former  food  editor, 
Miami  (Fla.)  News  —  now  consumer 
services  representative  for  Winn-Dixie 
food  store  chain  in  Florida. 

4c  4c  4c 

Charles  Hewitt,  managing  editor, 
Pottstown  (Pa.)  Mercury  —  to  editor. 

*  «  « 

Arthur  McQuiddy,  former  editor 
and  publisher  of  the  Roswell  (N.M.) 
Daily  Dispatch — elected  corporate  vice- 
president  of  International  Harvester 
responsible  for  public  relations  and 
public  affairs. 

4c  4c  4c 

J.  Roger  Grier,  general  manager, 
Duluth  (Minn.)  Herald  and  News- 
Tribune  —  named  general  manager  of 
the  Trenton  Times  Corp.  He  replaces 
James  J.  Dougherty,  who  remains  as 
vicepresident  of  the  newspapers. 

4c  4< 

Harold  W.  Dietrich,  news  editor, 
the  Pittsburgh  Post-Gazette  —  retiring 
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after  59  years  as  a  Pittsburgh  news¬ 
man.  Nick  Wallace,  assistant  news 
editor,  succeeds  him. 

4c  4i  4c 

J.  Peter  Kohl,  general  manager  of 
the  Montreal  Gazette  —  named  pub¬ 
lisher  and  general  manager  of  the 
Thunder  Bay  (Ont.)  Chronicle- Journal 
and  Thnes-News.  He  succeeds  G.  B. 
MacGillivray,  who  has  retired  as  pub¬ 
lisher,  and  Jack  Muir,  now  in  a  senior 
management  position  with  a  Thunder 
Bay  department  store. 

4c  4c  4c 

Gerard  Herrmann,  manager  of  mar¬ 
keting  and  administration,  the  Record, 
Hackensack,  N.J.  —  named  circulation 
manager.  Louis  DeCesare,  administra¬ 
tion  manager  —  to  home  delivery  man¬ 
ager.  Jesse  Charles,  home  delivery 
manager  —  to  carrier  operations  man¬ 
ager.  Mario  Calvitto,  recruitment, 
selection  and  training  director  —  to 
home  delivery  marketing  manager. 
Carl  Stewart,  regional  manager  —  to 
circulation  administration  manager. 
Joseph  Mulee,  regional  manager  —  to 
circulation  sales  promotion  manager. 

4c  4c  4c 

Samuel  L.  Waltz,  Champaign  city 
reporter  of  the  Champaign-U  rbana 
(Ill.)  Courier  —  to  Dover  bureau  of 
the  Wilmington  (Del.)  News-Journal. 

4c  4c  4c 

Jim  Monroe,  sports  editor  of  the 
McCurtain  Gazette,  Idabel,  Okla.  — 
named  “Handicapped  Citizen  of  the 
Year”  by  the  Oklahoma  Governor’s 
Committee  on  Employment  of  the  Han¬ 
dicapped. 

4c  cic  4c 

John  M.  Armstrong,  membership 
executive,  AP  New  York  —  named  AP 
bureau  chief  for  the  state  of  Washing¬ 
ton.  He  replaces  Kent  Sturgis,  now' 
managing  editor  of  the  Fairbank 
(Ala.)  News-Miner. 

4c  4c  4c 

Edward  A.  Wyatt  iv,  editor,  the 
Petersburg  (Va.)  Progress-Index  —  re¬ 
tired  after  35  years  with  the  paper. 

4c  4c  4c 

Harold  L.  Nelson,  former  president 
of  the  Association  for  Education  in 
Journalism  and  the  American  Assn,  of 
Schools  and  Depts.  of  Journalism  —  to 
join  the  faculty  of  the  U.  of  South 
Carolina  College  of  Journalism  in  Janu¬ 
ary,  1976  as  a  visiting  professor. 

4c  4c  4c 

John  C.  Behrens,  associate  profes¬ 
sor  of  journalism  studies  at  Utica  Col¬ 
lege  of  Syracuse  U.,  Utica,  N.Y. — pro¬ 
moted  to  full  professor. 

4c  4c  4c 

William  V.  Federici,  former  investi¬ 
gative  reporter  for  the  New  York 
News  and  official  press  spokesman  for 
Maurice  Nadjari,  former  Governor 
Rockefeller’s  special  prosecutor  for 
N.Y.C  —  returned  to  the  News  as  as¬ 
sistant  city  editor. 
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in  the  news 


Harriet  Heithaus,  feature  editor, 
Troy  (Ohio)  Daily  News — named  asso¬ 
ciate  editor  to  replace  Charles  Bab¬ 
cock,  who  resigned. 

*  *  « 

Leonard  Curry,  Washington  busi¬ 
ness  editor  for  UPI,  and  Susan  J.  Alt, 
managing  editor,  Ihisuiess  Insurance 
magazine — awarded  Hughes  Fellow¬ 
ships  for  the  1975  Stonier  Graduate 
School  of  Banking  session. 

*  *  « 

Paul  R.  Harbaugh,  former  manag¬ 
ing  editor,  Elmwood  (Ind.)  Call-Leader 
— named  public  relations  director  of 
Norman  Malone  Associates,  Inc.,  Ak¬ 
ron,  Ohio  advertising  and  p.r,  firm. 

*  *  4> 


named  citizen  of  the  year  for  his  work 
in  attracting  new  commercial  and  in¬ 
dustrial  development  to  Pittsburg. 

*  «  * 

Marvin  W.  McDargh,  advertising  di¬ 
rector,  Athens  (Ohio)  Messenger — re¬ 
tiring  after  15  years  of  service. 

*  ♦  * 

James  H.  McKinney,  Jr.,  Greenville 
(S.C.)  News — elected  president  of  the 
South  Carolina  Press  Association.  Ed¬ 
ward  SWEATT,  Cheraw  Chronicle — to 
first  vicepresident;  Hubert  D.  Osteen, 
Jr.,  Stnnter  Daily  Item,  second  vice- 
president;  WiGiiTMAN  Smoak,  Press 
and  Standard,  Walterboro,  treasurer; 
Reid  Montgomery,  secretary-manager. 
«  *  * 


Truman  Stacey,  editor,  Lake 
Charles  (La.)  American  Press — winner 
of  the  Brotherhood  Award  of  the  Na¬ 
tional  Conference  of  Christians  and 
Jews. 

*  *  * 

Roland  Oxton,  Boston  Herald  Am¬ 
erican  news  photographer — named  news 
photographer  of  the  year  by  the  Bos¬ 
ton  Press  Photographers  Assn. 

*  «  * 

Don  O.  Noel,  Jr.,  former  editor, 
Hartford  (Conn.)  Times — to  WFSB- 
TV,  Hartford  as  senior  correspondent. 

♦  ♦  * 

Duncan  Barnes,  formerly  with  the 
St.  Petersburg  (Fla.)  Times — named 
director  of  public  relations  for  the  Win¬ 
chester  Group  of  Olin  Corp. 

*  * 

Ray  Gray,  former  Chicago  Today 
sports  writer — elected  president  of  the 
Bowling  Writers  Assn,  of  America.  He 
also  w’rites  a  weekly  column  for  the 
Chicago  Bowler. 

*  «  * 

Edward  T.  Pound,  investigative  re¬ 

porter  for  the  Chicago  Sun-Times,  and 
his  former  colleague,  Thomas  J. 
Moore,  now  administrative  asst,  to 
Senator  Gary  Hart — winners  of  the 
1974  Jacob  Scher  Award  for  investi¬ 
gative  reporting  by  a  Chicago  metro¬ 
politan  newspaper.  They  were  cited  for 
their  work  on  the  financial  backgrounds 
of  major  Chicago  political  figures. 

*  *  ♦ 

Pat  Kigiit,  general  reporter,  Sault 
Ste.  Marie  (Mich.)  Evening  News — 

named  Sault  Ste.  Marie  business  and 
professional  women’s  young  careerist 
for  1975. 

*  *  >ii 

Robert  C.  Miller,  classified  commer¬ 
cial  .sales  manager,  Rockford  (Ill.) 
Morning  Star  and  Register-Republic — 
named  retail  sales  manager.  Ronald 
Decker,  division  sales  manager  for  na¬ 
tional  advertising — to  national  sales 
manager.  C.  Thomas  Caraker,  division 
sales  manager  for  display  advertising 
— to  advertising  development  manager. 

*  *  ilf 

John  W.  Fitzwater,  publisher  of  the 
Pittsburg  (Calif.)  Post-Dispatch — 


Margaret  Henry,  special  writer  in 
the  public  information  office  of  Missis¬ 
sippi  University  for  Women  in  Colum¬ 
bus — named  State  Woman  of  Achieve¬ 
ment  for  1975  by  the  Mississippi  Press 
Women. 

*  4>  * 

B.  Lowry  Bowman,  Jr.,  o\vner  and 
editor  of  the  Abingdon  (Va.)  Washing¬ 
ton  County  News — presented  with  a 
special  service  citation  by  Emory  & 
Henry  College  for  in-depth  reporting 
on  local  is.sues  and  “responsibly-writ¬ 
ten  editorials.” 

*  *  4> 

Edw'ARD  Dever,  former  circulation 
manager,  Bethlehein  (Pa.)  Globe-Tunes 
— named  circulation  manager  of  the 
Bridgewater  (N.J.)  Courier-News. 

*  *  * 

Tom  Livingston,  managing  editor, 
Pasadena  (Calif.)  Star-News,  and  Pat 
Smith,  citv  editor,  Bucks  County  (Pa.) 
Courier  Times — named  assistant  city 
editors,  Philadelphia  Daily  News. 

*  *  * 

Lee  B.  Templeton,  marketing  vice- 
president  and  executive  vicepresident, 
Detroit  Free  Press — elected  vicepresi¬ 
dent  ^marketing,  Knight-Ridder  News¬ 
papers,  Inc.  Lee  J.  Guittar,  vicepresi¬ 
dent  and  business  manager,  Detroit 
Free  Press — to  vicepresident  and  gen¬ 
eral  manager. 

*  *  * 

Jerry  Sanchez,  former  classified 
sales  manager,  Rochester  (N.Y.)  Dem¬ 
ocrat  &  Chronicle  and  Times-Union — 
to  classified  advertising  manager.  To¬ 
day  Newspapers,  Phoenix,  Ariz. 

♦  *  * 

Ken  Clanton,  president  of  Clanton- 
Ross  Advertising  Agency,  Tampa,  Fla. 
— named  advertising  representative  for 
the  Tamna  Tribune  and  Times  “Around 
Florida”  dining  and  entertainment  fea¬ 
ture. 


EVANS  ON  CHESS;  A  camera-ready  weekly 
syndicated  feature  by  grandmaster  Larry 
Evans,  who  coached  Bobby  Fischer. 
On-spot  coverage  of  $5  million  title  matchl 
The  best  on  the  market — In  Chicago 
Tribune,  Washington  Post,  and  many  lead¬ 
ing  papers.  Collection  on  request. 

Contact:  CHESSTOURS,  Box  1182,  Reno, 
Nevada  89504.  Phone  (702)  972-8218. 
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Knight-Ridder  Sales 
opens  L.A.  office 

Howard  Grothe  left  his  post  as  vice- 
president  and  director  of  advertising 
of  the  Miami  Herald  on  April  1  to  join 
Knight-Ridder  Newspapers  Sales  Inc. 
as  western  sales  manager. 

The  post  is  a  new  one  for  the  na¬ 
tional  sales  subsidiary,  which  recently 
took  over  representation  of  the  Ridder 
group  newspapers. 

Edward  T.  Parmelee,  president  of 
K-R  Newspaper  Sales,  said  Grothe  will 
establish  an  office  in  Los  Angeles  and 
will  supervise  an  office  to  be  located  in 
San  Francisco. 


Richard  Moore,  editor  of  the  Salis¬ 
bury  (Md.)  Daily  Tunes — elected  pres¬ 
ident  of  the  Maryland-Delaware-D.C. 
Press  Assn.  John  Worthington,  Bel 
Air  (Md.)  Aegis — chosen  president¬ 
elect;  Carl  B.  Slabach,  New  Journal 
Papers,  vicepresident;  Allen  Jackson, 
Annapolis  (Md.)  .4r?ne  Arundel  Times, 
secretary;  John  McMullen,  Cumber¬ 
land  (Md.)  News  Times,  treasurer; 
Ray  Hamby,  association  manager,  as¬ 
sistant  secretary-treasurer. 

'*  ♦  * 

A  MON  G.  Carter,  president  of  Carter 
Publications  Division  of  Capital  Cities 
Communications  and  publisher  of  the 
Fort  Worth  (Tex.)  Star-Telegram — 
named  director  of  Capital  Cities. 


|ko*K40H 
Newspapers 

^  INC. 


SALES  OFFICES 

CHICAGO  3160  OESPIAINES  AVE.  DES  PLAINES,  ILL  60018. TEL.I312I299  5544 
;  NEW  YORK:  SUITE  1523. 50  ROCKEFELLER  PLAZA.  10020.TELI212)246  2205 
I  P1TTS8URGH  ROOM  753. 2  GATEWAY  CENTER.  15222.TEL  (4121232  0200 


The  daily  newspaper  is  the  "Welcome"  medium 
in  homes  everywhere.  In  smaller  cities  like  the 
Thomson  markets,  this  in-the-home  acceptance 
usually  provides  saturation  household  reach. 

Thus  advertisers  do  not  need  a  media- mix. . . 
the  Thomson  daily  newspapers  do  it  alone. 
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New  Orleans  Addresses  of  Convention  Visitors 


Aberdeen  (S.D.)  Aberdeen  News 

Mr.  &  Mrs.  Henry  J.  Schmitt,  Marriott 
Akron  (O.)  Beacon-Journal 

Mr.  &  Mrs.  Bill  A.  Ott.  Marriott 
Albany  (N.Y.)  Capital  Newspapers  Group 
Mr.  &  Mrs.  Robert  J.  Danzig,  Marriott 
Albuquerque  (N.M.)  Journal/Tribune 
T.  H.  Lang,  Le  Pavilion 
John  M.  McMillion,  Le  Pavilion 
Robert  C.  George.  Le  Pavilion 
Alexandria  (La.)  Town  Talk 

Mr.  &  Mrs.  Joe  D.  Smith,  Jr.  (Jane),  Royal 
Orleans 

Mr.  &  Mrs.  Tom  J.  Hardin  (Betsy).  Maison 
deVille 

Anderson  (S.C.)  Independent/Daily  Mail 
John  C.  Ginn,  Marriott 
Ann  Arbor  (Mich.)  Booth  Newspapers,  Inc. 
Royal  Orleans: 

Gordon  Craig  James  E.  Fauter 

Gerald  W.  Miller 

Annapolis  (Md.)  Capital  (Capital-Gazette  News¬ 
papers,  Inc.) 

Philip  Merrill,  Marriott 
Anniston  (Ala.)  Star 

Phillip  A.  Sanguinetti,  Marriott 
Asheville  (N.C.)  Citizen-Times 

Mr.  &  Mrs.  Richard  B.  Wynne,  Royal  Sonesta 
Athens  (Tenn.)  Post-Athenian 
Alex  Jones,  Royal  Orleans 
Atlanta  (Ga.)  Journal  and  Constitution 
Mr.  &  Mrs.  Jack  Tarver,  Marriott 
Mr.  &Mrs.  William  I.  Ray.  Jr.,  Marriott 
Baltimore  (Md.)  News  American 

Mr.  &  Mrs.  Mark  F.  Collins.  Royal  Sonesta 
Baltimore  (Md.)  Sun 

Perry  Bolton,  Royal  Orleans 
Louis  Franconeri,  Royal  Orleans 
Bangor  (Me.)  News 

Mr.  &  Mrs.  James  F.  Van  Namee,  Marriott 
Richard  J.  W.arren,  Marriott 
Baton  Rouge  (La.)  State-Times  Advocate 
Mr.  &  Mrs.  Charles  Manship,  Jr..  Fairmont 
Mr.  Dougl.as  L.  Manship,  International 
Mr.  &  Mrs.  Charles  Garvey,  Marriott 
Beaumont  (Tex.)  Enterprise  and  Journal  (The 
Enterprise  Co.) 

Marriott : 

Mr.  &  Mrs.  J.  Thomas  Ricketson 
Mr.  &  Mrs.  E.  H.  (Gene)  Cornweli 
Mr.  &  Mrs.  Bill  Baker 
Bellingham  (Wash.)  Herald 
Bill  Honeysett,  Marriott 
Bergen  County  (N.J.)  Record 
Lehman  J.  Mitchell,  Marriott 
Frank  Savino,  Marriott 
Billings  (Mont.)  Gazette 
Strand  Hillelioe,  Marriott 
Biloxi-Gulfport  (Miss.)  Herald'South  Mississippi 
Sun 

Roland  W'eeks,  Jr.,  St.  Louis 
Binghamton  (N.Y.)  Press 
Roliert  R.  Eickert,  Marriott 
Birmingham  (Ala.)  News 
Clarence  B.  Hanson.  Jr.,  Pontchartrain 
V.  H.  Hanson,  II,  Prince  Ck)nti 
Wm.  C.  Green.  Jr.,  Fairmont 
Birmingham  (Ala.)  Post-Herald 

Mr.  &  Mrs.  W'.  H.  Metz,  Le  Downtowner 
Bismark  (N.D.)  Tribune 

Mr.  &  Mrs.  A.  G.  Sorlie,  Marriott 
Bloomington  (III.)  Pantagraph 
Davis  U.  Merwin.  Royal  Sonesta 
William  G.  Diesel,  Monteleone 


Bloomsburg  (Pa.)  Press 

Paul  R.  Eyerly,  Jr.,  Royal  Sonesta  Hotel 
Paul  R.  Eyerly  111,  Royal  Sonesta 
Boise  (ld,aho)  Statesman 

Mr.  &  Mrs.  Robert  B.  Miller.  Jr.,  Marriott 
Boston  (Mass.)  Christian  Science  Monitor 
Rol)ert  G.  Walker,  Marriott 
Boston  (Mass.)  Globe 
Royal  Orleans: 

Davis  Tayior  W'm.  O.  Taylor 

John  Taylor  John  P.  Giuggio 

Richard  Ockerbloom.  Sonesta 
Crocker  Snow,  Jr.,  Monteleone 
Boston  (Mass.)  Herald  American 
A.  H.  Swartzell,  Marriott 
Robert  C.  Bergenheim,  N.A. 

Lester  Zurick,  International 
Boulder  (Colo.)  Camera 
Norman  J.  Christiansen,  Marriott 
Bowling  Green  (Ky.)  Park  City  News 
(News  Publishing  Co.) 

Monteleone : 

Mr.  &  Mrs.  John  Gaines 
Mr.  &  Mrs.  Ray  Gaines 
Mr.  &  Mrs.  Piiies  Gaines 
Bradford  (Pa.)  Era 
Marriott : 

Mr.  &  Mrs.  Henry  A.  Satterwhite 
Mr.  &  Mrs.  John  Satterwhite 
Mr.  James  C.  Ericson 
Brandenton  (Fla.)  Herald 

Mr.  &  Mrs.  William  F".  LaMee,  Marriott 
Brandon  (Mtba.)  Sun 

L.  1).  Whitehead.  Fairmont 
Bridgeton  (N.J.)  News 
John  T.  Schofield.  Royal  Sonesta 
Marian  H.  Schofield,  Royal  Sonesta 
Bridgeport  (Conn.)  Telegram/Post 
(Post  Publishing  Co.) 

John  E.  Pfriem,  Royal  Sonesta 
Bridgewater  (N.J.)  Courier-News 

Mr.  Paul  T.  Miller  II,  Maison  de  Ville 
Bristol  (Conn.)  Press  * 

Royal  Orleans: 

Mr.  &  Mrs.  E.  Bartlett  Barnes 
Mr.  &  Mrs.  Donald  P.  Selina 
Brownsville  (Pa.)  Telegraph 

Mr.  &  Mrs.  Charles  W.  McKinley  (Margery), 
Royal  Sonesta 
Buffalo  (N.Y.)  News 
St.  Louis: 

Mr.  &  Mrs.  Henry  Z.  Urban 
Mr.  &  Mrs.  Bruce  E.  Wallis 
Mr.  &  Mrs.  Edward  B.  Righter 
Mr.  William  M.  Fallis 
Burlington  (Vt.)  The  Burlington  FVee  Press 
Urban  L.  Bergeron,  Marriott 
Calgary  (Alta.)  Herald 

Frank  G.  Swanson,  Royal  Orleans 
Camarillo  (Calif.)  News 

Mr.  &  Mrs.  Roert  L.  Cribb,  Marriott 
Cambridge  (O.)  Jeffersonian 

Mr.  &  Mrs.  Robert  W.  Amos.  Marriott 
Camden  (N.J.)  Courier-Post 

William  A.  Stretch,  Royal  Sonesta 
Campbell  Hall  (N.Y.)  Ottaway  Newspapers.  Inc. 
Mr.  &  Mrs.  James  H.  Ottaway,  Sr.,  Marriott 
Mr.  James  H.  Ottaway,  Jr.,  Marriott 
Mr  John  S.  Goodreds,  Marriott 
Canton  (O.)  Thomson  Newspapers  Inc. 

G.  Gordon  Strong,  Marriott 
Don  P.  Hicks,  Marriott 
Casper  (Wyo.)  Star-Tribune 
Thomas  W.  Howard,  N.A. 


Cedar  Rapids  (la.)  Gazette 

J.  F.  Hsfiley.  Jr.,  French  Quarter  Inn 
Champaign-Urbana  (III.)  Daily  Illini 
Mr.  &  Mrs.  Richard  Sublette,  Monteleone 
Charleston  (W.  Va.)  Mail 
St.  Louis: 

Lyell  B.  Clay  Buckner  Clay 

John  F.  McGee 
Charleston  (W.  Va.)  Gazette 

Mr.  &  Mrs.  W.  E.  Chilton.  Ill,  Royal  Orleans 
Mr.  &  Mrs.  R.  L.  Smith,  Jr.  Royal  Orleans 
Mr.  &  Mrs.  Girard  Lowery,  Monteleone 
Charlotte  (N.C.)  Observer/News 
(Knight  Publishing  Co.) 

Mr.  &  Mrs.  Erwin  Potts.  Marriott 
Charleston  (S.C.)  Post-Courier 

Mr.  &  Mrs.  Frank  B.  Gilbreth,  Ponchartrain 
CTiarlottesville  (Va.)  Worrell  Newspapers.  Inc. 

Mr.  &  Mrs.  T.  Eugene  Worrell,  Royal  Sonesta 
Mr.  &  Mrs.  J.  D.  Swartz — hotel  not  assigned 
Chester  (Pa.)  Delaware  County  Daily  Times 
Mr.  &  Mrs.  Ronald  Hedley,  Royal  Sonesta 
Chicago  (III.)  Sun-Times/News 
(Field  Enterpr  ses,  Inc.) 

Marshall  Field.  Fairmont 
Charles  E’egert,  Fairmont 
Leo  R.  Newscombe,  Marriott 
Virgil  P.  Schroeder,  Fairmont 
John  G.  Trezevant,  Fairmont 
Albert  von  Entress,  Fairmont 
Chicago  (Ill.)  Tribune 
Royal  Orleans : 

Joseph  F.  Barletta  Harold  R.  Lefremdahl 
Byron  C.  Campbell  John  W.  Madigan 

Stanton  R.  Cook  Thomas  P.  O’Donnell 
Harold  F.  Grumhaus  J.  Howard  Wood 

Robert  M.  Hunt  Clayton  Kirkpatrick 

Chico  (Calif. (Enterprise-Record 
A.  W.  (Bill)  Bramwell,  Marriott 
Mrs.  Marian  Bramwell,  Marriott 
Cincinnati  (O.)  Enquirer 

William  J.  Keating,  Marriott 
Brady  Black,  Marriott 
Cincinnati  (O.)  Post  (E.  W.  Scripps  Co.) 

Earl  F.  Brown,  Marriott 
Cincinnati  (O.)  Scripps-Howard 
Charles  E.  Scripps,  Marriott 
Lo’s  M.  Scripps,  Marriott 
Clarksdale  (Miss.)  Press-Register 

Mr.  &  .Mrs.  Joseph  F.  Ellis  (Mary),  Le  Pavilion 
Cleveland  (O.)  Horvitz  Newspapers.  Inc. 

Harry  R.  Horvitz.  Marriott 
Cleveland  (O.)  Plain  Dealer 
Thomas  Vail,  Maison  de  Ville 
Roy  Kopp,  French  Quarter  Inn 
Alan  Dant,  French  Quarter  Inn 
Cleveland  (O.)  Press 

Robert  H.  Hartmann,  De  la  Poste 
Cocoa  (Fla.)  Today  (Cape  Publications.  Inc. 

Mr.  &  Mrs.  Joseph  T.  Lyons  (Betty), 

Fairmont 

Couer  d’Alene  (Idaho)  Hagedone  Newspapers 
Duane  B.  Hagedone,  Fairmont 
Colorado  Springs  (Colo.)  Gazette-Telegraph 
Harly  Holies.  French  Quarter  Inn 
Columbia  (Mo.)  Missourian 
Roy  M.  Fisher.  Monteleone 
Milton  Gross,  Monteleone 
Columbia  (S.C.)  State-Record 
Mr.  &  Mrs.  Ambrose  G.  Hampton  (Henriette) 
Royal  Sonesta 

Mr  &  Mrs.  Ben  R.  Morris  (Henriette), 

Royal  Sonesta 

Mr  &  Mrs.  S.  L.  Latimer,  Jr.,  Royal  Sonesta 
Columbia  (Tenn.)  Herald 
Sam  D.  Kennedy.  Monteleone 
Sam  D.  Kennedy,  Jr..  Monteleone 
Betty  Kennedy.  Monteleone 
Columbus  (O.)  Citizen-Journal 

Gloni  &  Gregg  Dembski,  de  la  Poste 
Columbus  (0.1  Dispatch 
Royal  Sonesta: 

Charles  E.  Krichbaum  John  F.  Wolfe 

A.  Kenneth  Pierce  John  W.  Wolfe 

Melvin  E.  Tharp 

Columbus  (Ga. )  Enquirer/ Ledger 

Mr.  &  Mrs.  Maynard  R.  Ashworth,  Monteleone 
Mrs.  Peggy  H.  Hickey,  Monteleone 
Columbus  (Ind. )  Republic 

Mr.  &  Mrs.  Robert  N.  Brown  (Bob  &  Betty) 
Marriott 

Concord  (N.H.)  Monitor 

Mr.  &  Mrs.  George  W.  Wilson 
French  Quarter  Inn 
Concord  (N.C.)  Tribune 
Marriott: 

Mrs.  A.  W.  Huckle  Mrs.  Sara  H.  Murdaugh 
A.  W.  Huckle  Fllizabeth  G.  Huckle 

Connellsville  (Pa.)  Courier 
James  M.  Driscoll,  Marriott 
Corpus  Christ!  (Tex.)  Caller-Times 
( Harte-Hanks  Newspapers,  Inc.) 

Allan  P.  Johnson,  III,  Royal  Sonesta 
Cortland  (N.Y.)  Standard 

Mr.  &  Mrs.  Paul  L.  Geibel,  Marriott 
Culpeper  (Va.)  Star-Exponent 

Mr.  &  Mrs.  Walter  B.  Potter,  Marriott 
Dallas  (Tex.)  News 

Mr.  &  Mrs.  Joe  M.  Dealey  (Doris).  Royal 
Orleans 

Mr.  &  Mrs.  W.  C.  Smellage  (Virginia), 
Marriott 

Mr.  &  Mrs.  Sol  Katz  (Nell),  Marriott 
Dallas  (Tex.)  Times  Herald 
Tom  Johnson,  Royal  Orleans 
James  F.  Chambers  Sr.,  Royal  Orleans 
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Davenport  (Iowa)  Lee  Enterprises.  Inc. 

Marriott: 

Lloyd  G.  Schermer  Strand  Hilleboe 

James  Burgess  John  Talbot 

Martin  Wolman  Gerald  Moriarity 

Tom  Williams  John  Stemlar 

Davenport  (Iowa)  Quad  City  Times 
Tom  Williams.  Marriott 
Dayton  (O.)  Journal  Herald/News  (Dayton 
Newspapers.  Inc.) 

Mr.  &  Mrs.  Dan  J.  Mahoney.  Jr..  Royal 
Orleans 

Mr.  &Mrs.  Charles  E.  Glover.  Royal  Orleans 
Mr.  &  Mrs.  Robert  C.  Synder.  Marriott 
Decatur  (III.)  Lindsay-Schaub  Newspapers.  Inc. 
Edward  E.  Lindsay.  Marriott 
Byron  C.  Vedder.  Marriott 
Denver  (Colo.)  Rocky  Mountain  News 
William  W.  Fletcher,  de  la  Poste 
Des  Moines  (la.)  Mid-America  Publishing  Corp. 

David_  Archie.  Fairmont 
Des  Moines  (Iowa)  Register  and  Tribune 
David  Kruidenier.  Monteleone 
Kenneth  MacDonald.  Monteleone 
Michael  Gartner.  Marriott 
Stephen  Ingham.  Royal  Sonesta 
Detroit  (Mich.)  News 

Mr.  &  Mrs.  James  T.  Dorris  (Lillian).  Royal 
Orleans 

Mr.  &  .Mrs.  Martin  S.  Hayden  (Betty).  Marriott 
Mr.  &  Mrs.  Caleb  S.  Atwood  (Joan).  Provincial 
Motor  Inn 

Detroit  (Mich.)  Free  Press 

Mr.  &  Mrs.  Lee  J.  Gu  ttar.  Royal  Orleans 
Lee  Templeton.  Royal  Sonesta 
Dover  (Del.)  Independent  Newspapers.  Inc. 

Mr.  &  Mrs.  Jack  Smyth  (Arizona  Div.).  Royal 
Sonest.a 

Mr.  &  Mrs.  Joel  Smyth  (Delaware  Div.).  Royal 
Sonesta 

Mr.  &  Mrs.  Jack  Beach  (Delaware  Div.).  Royal 
Sonesta 

Mr.  &  Mrs.  David  Fleming  (Florida  Div.). 
Royal  Sonesta 

Doylestown  (Pa.)  Intelligencer 
Mr.  &  Mrs.  Charles  P.  Smith.  Royal  Sonesta 
Duluth  (Minn.)  Herald  and  News-Tribune 

Mr.  &  Mrs.  Eugene  R.  Lambert.  Royal  Sonesta 
Mr.  &  Mrs.  J.  Roger  Grier.  Royal  Sonesta 
East  Lansing  (Mich.)  Panax  Newspapers 
Dusty  Rhodes.  St.  Louis 
Easton  (Pa.)  Express 

Mr.  &  Mrs.  Donald  W.  Diehl.  Royal  Orleans 
El  Dorado  (Kans.)  Times 

Mr.  &  Mrs.  David  H.  Clymer.  Marriott 
Elkhart  (Ind.)  Truth 
James  P.  McNeile.  International 
El  Paso  (Tex.)  Times  &  Herald-Post 

Mr.  &  Mrs.  Frank  Feudle  III.  Royal  Sonesta 
Mr.  W.  W.  Berryhill.  Monteleone 
Elyria  (O.)  Chronicle  Telegram 
Otto  B.  Schoepfle.  Marriott 
Arthur  D.  Hudnutt.  Marriott 
Evansville  (Ind.)  Evansville  Printing  Corp. 

Walter  J.  Goeltz.  de  la  Poste 
Bv-ansville  (Ind.)  Press 
Michael  (Irehl.  Marriott 
Fairview  (Calif.)  Republic 
Don  R.  Hancock.  Marriott 
Fargo  (N.D.)  Forum 
•Tohn  D.  Paulson.  Royal  Sonesta 
Mrs.  John  D.  Paulson.  Royal  Sonesta 
Flint  (Mich.)  Journal  (Booth  Newspapers.  Inc.) 

Mr.  &  Mrs.  Bernard  L.  Holm.  Royal  Orleans 
Fort  Collins  (Colo.)  Coloradoan 

Mr.  &  Mrs.  Robert  S.  Lee.  Marriott 
Fort  Lauderdale  (Fla.)  News  (Gore  Newspapers 
Co.) 

Mr.  &  Mrs.  Fred  Pettijohn.  French  Quarter  Inn 
Mr.  &  Mrs.  Theodore  T.  Gore.  French  Quarter 
Inn 

Fort  Myers  (Fla.)  News-Press 
Mr.  &  Mrs.  Chesley  F.  Perry.  Marriott 
Fort  Wayne  (Ind.)  News-Sentinel 


Gr.and  Forks  (N.D.)  Herald 
John  Lux.  Marriott 
Great  Falls  (Mont.)  Tribune 

William  A.  Cordingley.  French  Quarter  Inn 
Greenfield  (Mass.)  Recorder 

Mr.  &  Mis.  John  J.  Broughan.  Royal  Sonesta 
Mr.  &  Mrs.  Delmar  Magoon.  Royal  Senesta 
Greenville  (Tenn.)  Sun 
Royal  Orleans : 

Mr.  &  Mrs.  John  W.  Jones  Alex  S.  Jones 
John  W'.  Jones  Jr.  Gregg  K.  Jones 

Hackensack  (N.J.)  Record 
R.  J.  Mitchell.  Marriott 
F.  J.  Savino.  Marriott 
Hagerstown  (Md.)  Herald-Mail 

Mr.  &  Mrs.  James  M.  Schurz.  Marie  Antionette 
Hamilton  (O.)  Journal-News 
Charles  H.  Everill.  Fairmont 
Hamilton  (Ont.)  Spectator 
J.  S.  Thomson.  Monteleone 
Hammond  (La.)  Star 

Mr.  &  Mrs.  Robert  J.  Mathes.  Royal  Orleans 
Harlingen  (Tex.)  Valley  Morning  Star 
Ralph  Juillard.  French  Quarter  Inn 
Harriman  (Tenn.)  Today's  News 

Walter  T.  &  Julia  Pulliam.  Royal  Orleans 
Harrisburg  (Pa.)  Patriot/News 
John  H.  Baum.  Pontchartrain 
Hartford  (Conn.)  Courant 
Didney  Kaplan.  Marriott 
Hartford  (Conn.)  Times 
Richard  G.  Harris.  Marriott 
Charles  A.  Betts.  Marriott 
Thomas  J.  Kelley.  Marriott 
Hickory  (N.C.)  Record 

Mrs.  L.  C.  (Mildred)  Gifford.  Marriott 
Mr.  &  Mrs.  Kenneth  K.  (Sue)  Millholland. 
Marr'ott 

Miss  Marjorie  (Marg'e)  Millholland.  Marriott 
Hollywood  (Fla.)  Sun-Tattler 
Mr.  &  Mrs.  Harry  J.  Powell.  Marriott 
Holyoke  (Mass.)  'Transcript-Telegram 
Mr.  &  Mrs.  William  Dwight.  French  Quarter 
Inn 

Honolulu  (Hawaii)  Advertiser 

T.  Twigg-Smith.  Apt.  at  519  Madison  St.  Tel. 
(.504)  581-1717 

Honolulu  (Hawaii)  Hawaii  Newspaper  .\gency 
Philip  Gialanella.  Sheraton  Chate,au  le  Moyne 
Honolulu  (H.awaii)  Star-Bulletin  (Gannett 
Pacific  Corp.) 

John  A.  Scott.  Marriott 
Chinn  Ho.  Sheraton  Chateau  le  Moyne 
Houston  (Tex.)  Chronicle 

Richard  J.  V.  Johnson.  Royal  Orleans 
Gene  McDavid.  Royal  Orleans 
J.  A.  Johnston.  Royal  Orleans 
Houston  (Tex.)  Post 

M.  Byron  Womack.  Marriott 
Huntington  (W.  Va.)  Advertiser  &  Herald- 

Dispatch 

N.  S.  Hayden.  Marriott 
Huntsville  (Ala.)  Times 

Mr.  &  Mrs.  Leroy  A.  Simms.  Marriott 
Hutchinson  (Kans.)  News 

Stuart  Awbrey.  Royal  Sonesta 
Indianapolis  (Ind.)  Star  and  News 
(Indianapolis  Newspapers.  Inc.) 

Eugene  S.  Pulliam.  Monteleone 
Frank  E.  Russell.  Marriott 
Thom.as  K.  Crowe.  Royal  Orleans 
Golden  L.  Faris.  Marriott 
Iowa  City  (Iowa)  Press-Citizen 

Mr.  &  Mrs.  J.  C.  Hickman.  Marriott 
Ithaca  (N.Y.)  Journal 

Mr.  &  Mrs.  Malcolm  W.  Applegate  (Connie). 
Marriott 

Jackson  (Tenn.)  Sun 

Mr.  &  Mrs.  Stephen  S.  Ingham  (Vanda). 
Royal  Sonesta 

Jacksonville  (III.)  Journal  Courier 
Mr.  &  Mrs.  William  L.  Fay,  Marriott 
Joplin  (Mo.)  Globe 

H.  Lang  Rogers,  Marriott 


Junction  City  (Kans.)  Union 
Marriott : 

John  D.  Montgomery  John  G.  Montgomery 
Mary  Elizabeth  Montgomery 

Jolana  Montgomery 

Kalamazoo  (Mich.)  Gazette 

Mr.  &  Mrs.  Ralph  H.  Bastien,  Jr.,  Monteleone 
Kankakee  (111.)  Journal 

Len  H.  Small.  Royal  Orleans 
Jean  Alice  Small.  Royal  Orleans 
Kansas  City  (Mo.)  Star 
W.  W.  Meyer,  Marriott 
F.  S.  McKinney,  Marriott 
Kenosha  (Wis.)  News 

Howard  J.  Brown,  Royal  Orleans 
Keokuk  (Iowa)  Gate  City  Company 
Ronald  L.  Lindsay,  Royal  Sonesta 
King  of  Prussia  (Pa.)  Today's  Post 
William  E.  Strasburg.  N.A. 

Kingston  (N.Y.)  Mid  Hudson  Publications  Inc. 
Ralph  Ingersoll  II.  Fairmont 
Ursula  Ingersoll,  Fairmont 
Knoxville  (Tenn.)  News-Sentinel 

Mr.  &  Mrs.  Roger  A.  Daley,  Downtowner 
Kokomo  (Ind.)  Tribune 
R.  H.  Blacklidge,  Marriott 
Lafayette  (Ind)  Journal  and  Courier 
Gregory  L.  Deliyanne,  Marriott 
La  Jolla  (Calif.)  Copley  Newspapers 
Mrs.  James  S.  Copley  (La  Jolla),  Royal 
Orleans 

Mr.  &  Mrs.  Richard  G.  Capen,  Jr.  (La  Jolla). 
Royal  Orleans 

Mr.  &  Mrs.  Irvine  W.  Reynolds  (La  Jolla), 
Monteleone 

Mr.  &  Mrs.  Alex  De  Bakesy  (San  Diego), 
Marriott 

Lt.  Gen.  &  Mrs.  V.  H.  Krulak  (San  Diego), 
Royal  Orleans 

Mr.  &  Mrs.  Hubert  L.  Kaltenbach 
(Torrance).  Marriott 

Mr.  &  Mrs.  John  P.  Clarke  (Springfield.  Ill.), 
Marriott 

Lancaster  (Pa.)  Lancaster  Newspapers,  Inc. 

Douglas  R.  Armstrong.  Fairmont 
Willis  W.  Shenk.  Fairmont 
Warren  L.  Swartz,  Fairmont 
Lawrence  (Kans.)  Journal-World 

Mr.  &  Mrs.  Dolph  C.  Simons,  Jr.,  Royal 
Orleans 

Lebanon  (Pa.)  News 

Arbelyn  Wilder  Sansone,  Marriott 
Joseph  Sansone.  Marriott 
Lexington  (Ky.)  Herald-Leader 

Tom  and  Amanda  Adams,  Royal  Orleans 
Lima  (O.)  News 

E.  Roy  Smith,  French  Quarter  Inn 
Little  Rock  (Ark.)  Arkansas  Democrat 
Walter  Hussman  Jr.,  Maison  de  Ville 
Little  Rock  (Ark.)  Arkansas  Gazette 

Mr.  &  Mrs.  Hugh  B.  Patterson.  Jr.,  St.  Louis 
Mr.  and  Mrs.  J.  R.  Williamson,  Fairmont 
London  (Ont.)  FYee  Press 
C.  Robert  Turnbull.  Marriott 
Long  Beach  (Calif.)  Independent 
Press-Telegram 

Mr.  &  Mrs.  IJaniel  H.  Bidder,  Royal  Orleans 
M.  &  Mrs.  Peter  Bidder,  Royal  Sonesta 
Long  Island  (N.Y.)  Press 

Theodore  Newhouse,  Royal  Orleans 
Longmont  (Colo.)  Times-Call 
Eilward  Lehman.  Royal  Orleans 
Ruth  G.  Lehman,  Royal  Orleans 
Lorain  (O.)  Journal 

Mr.  &  Mrs.  James  D.  Lonergan,  International 
Los  Angeles  (Calif.)  Times/Times  Mirror  Co. 
Otis  Chandler,  Publisher,  Royal  Orleans 
Roliert  D.  Nelson.  Fairmont 
Phillip  L.  Williams,  Royal  Sonesta 
Lewiston  (Me.)  Sun-Journal 

Mr.  &  Mrs.  James  R.  Costello,  Royal  Sonesta 
Mr.  &  Mrs.  Quinton  Whittier,  Royal  Sonesta 
{Continued  on  page  46) 


Helene  R.  Foellinger.  Marriott 
Fort  Worth  (Tex.)  News  Citizen  Newspapers 
Mr.  &  Mrs.  Staley  McBrayer,  Marriott 
Frankfort  (Ind.)  Times 
Mr.  &  Mrs.  John  E.  Mitchell,  Fairmont 
Fredericksburg  (Va.)  Free  Lance-Star 

Mr.  &  Mrs.  (Tharles  S.  Rowe,  International 
Fremont  (O.)  News-Messenger 
Mr.  &  Mrs.  Don  F.  Daubel,  International 
Fremont  (Neb.)  Tribune 

Russell  W.  Weber,  Marriott 
Fresno  (Calif.)  Bee  (McClatchy  Newspapers) 
Mr.  &  Mrs.  Roger  C.  Coryell  (Julia),  Royal 
Sonesta 

Fullerton  (Calif.)  News  Tribune 
Fred  Serrot,  Monteleone 
Garden  City  (N.Y.)  Newsday 
William  Attwood.  Marriott 
Gary  (Ind.)  Post-Tribune 
Mr.  &  Mrs.  James  T.  Rasmusen  (Bobbie) 
Marriott 

Gastonia  (N.C.)  Gazette 
D.  R.  Segal,  French  Quarter  Inn 
Geneva  (N.Y.)  Times 
J.  F.  Bertram,  Marriott 
Gloversville  (N.Y.)  Leader-Herald 

Mr.  &  Mrs.  David  C.  Ormiston,  Monteleone 
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Louisville  (Ky.)  Courier-Journal  and  Times 
John  L.  Richards,  International 
Mr.  &  Mrs.  George  Gill,  International 
Bob  Schulman,  Marriott 
Lynn  (Mass.)  Item 

Peter  Gamage,  Bienville 
Virginia  Gamage,  Bienville 
Macon  (Ga.)  Telegraph  &  News 

Mr.  &  Mrs.  Bert  Struhy,  Royal  Orleans 
Mr.  &  Mrs.  Don  Carter,  Marriott 
Madison  (Wis.)  Capital  Times 
Mr.  Miles  McMillan,  N.A. 

Madison  (Wis.)  Capital  Times/State  Journal 
(Madison  Newspapers,  Inc.)* 

Miles  McMillin,  Marriott 
Martin  Wolman,  Marriott 
Malden  (Mass.)  News 

Mr.  &  Mrs.  David  Brickman,  Marriott 
Mr.  &  Mrs.  Walter  A.  Brickman.  Marriott 
Mr.  &  Mrs.  Robert  H.  Goldman,  International 
Mansfield  (O.)  News  Journal 
Robert  J.  Blake,  Marriott 
Harry  Horvitz,  Marriott 
Marietta  (O.)  Times 

Mr.  &  Mrs.  W.  E.  McKinney,  Monteleone 
Marion  (Ind.)  (Thronicle-Tribune 
Rich,ard  B.  Thomas,  Royal  Orleans 
Marysville  (Calif.)  Appeal  Democrat 
Roliert  Hardie,  French  Quarter  Inn 
Meadville  (Pa.)  Tribune  Publishing  Co. 

Mr.  &  Mrs.  Jack  Bates  (Lou),  Royal  Sonesta 
Medford  (Mass.)  Mercury 

Mr.  &  Mrs.  David  Brickman,  Marriott 
Mr.  &  Mrs.  W'alter  A.  Brickman,  Marriott 
Mr.  &  Mrs.  Rol)ert  H.  Goldman,  International 
Melrose  (Mass.)  News 

Mr.  &  Mrs.  David  Brickman,  Marriott 
Mr.  &  Mrs.  Walter  A.  Brickman,  Marriott 
Mr.  &  Mrs.  Robert  H.  Goldman.  Intern.ational 
Memphis  (Tenn.)  Commercial  Appeal/ Press 
Scimitar  (Memphis  Publishing  Co.) 

Mr.  &  Mrs.  Joe  R.  Williams,  de  la  Poste 
Mesquete  (Tex.)  News 

Mr.  &  Mrs.  O.  L.  Ted  Taylor,  Marriott 
Mr.  &  Mrs.  Ted  Taylor,  Marriott 
Mexico  (Mo.)  Ledger 

Robert  M.  White  II,  Marriott 
Middletown  (O.)  Journal 

Mr.  &  Mrs.  Frank  R.  Myers.  Royal  Sonesta 
Milwaukee  (Wis.)  Journal 

Donald  B.  Abert,  Royal  Orleans 
Frank  Kelly.  Marriott 
Warren  Heyse,  Royal  Sonesta 
Joseph  Flanagan.  Marriott 
Minden  (La.)  Press-Herald 

Mr.  &  Mrs.  R.  H.  Fackelman.  Marriott 
Minneapolis  (Minn.)  Star  and  Tribune 
John  Ckjwles,  Jr.,  Royal  Orleans 
Otto  A.  Silha,  Royal  Orleans 
Robert  Witte.  Monteleone 
Gale  Freeman,  Monteleone 
Missoula  (Mont.)  Missoulian 
John  Talbot,  Marriott 
Mobile  (Ala.)  Press  Register 
Mr.  &  Mrs.  W'.  J.  Hearin  (Louise).  Marriott 
Mr.  &  Mrs.  Luis  M.  Williams  (Gayle). 

Marriott 


Modesto  (Calif.)  Bee 
James  D.  Harding,  French  Qu.arter  Inn 
Monongahela  (Pa.)  Herald  (Scripps  League 
Newspapers) 

Jack  Schilfer,  Le  Richelieu 
Monroe  (La.)  New-s-Star/World 

Mr.  &  Mrs.  Jack  S.  Campbell,  Marriott 
Monroe  (Mich.)  News 

Grattan  Gray,  French  Quarter  Inn 
Amy  Gray,  French  Quarter  Inn 
Mount  Vernon  (Wjish.)  Skaget  Valley  Herald 
I^eighton  P.  Wixtd,  Le  Richelieu 
Muskegon  (Okla.)  Phoenix  and  Times-Democrat 
Mr.  &  Mrs.  Walter  W.  Weber,  Monteleone 
Mr.  &  Mrs.  John  G.  Tarpley,  Monteleone 
Nashua  (N.H.)  Telegr.aph 
J.  Herman  Pouliot,  N.A. 

Barbara  J.  Pouliot.  N.A. 

Naugatuck  (Conn.)  News 

Mr.  and  Mrs.  Frederick  E.  Hennick,  Royal 
Orleans 

Newburgh  (N.Y.)  News 

Brian  J.  Donnelly,  Royal  Orleans 
New  Castle  (Pa.)  News 
J.  Fred  Rentz,  Marriott 
Newark  (N.J.)  Star  Ledger 
S.  I.  Newhouse,  Sonesta 
New.ark  (O. )  Advocate  Printing  Co. 

Mr.  &  Mrs.  John  (Ernestine)  Si)encer. 
International 

Mr.  &  Mrs.  John  (Jean)  Ashbrook, 
International 

Mr.  &  Mrs.  Rolrert  (Anne)  Stallman. 
International 
New  Ixtndon  (Conn.)  Day 

Deane  C.  Avery,  Royal  Sonesta 
E.  Wesley  Hammond,  Royal  Sonesta 
Newport  (R.I.)  News 

Mr.  and  Mrs.  Edward  A.  Sherm,an,  Sonesta 
Mr.  and  Mrs.  Allrert  K.  Sherman,  Sonesta 
New  York  (N.Y.)  Times 

Walter  E.  Mattson,  St.  Louis 
John  Mortimer.  St.  I.s)uis 
New  York  (N.Y.)  Hearst  Corp. 

John  R.  Miller,  Marriott 
New  York  (N.Y.)  Wall  Street  Journal 
F'airmont : 

W.arren  Phillips  Donald  MacDonald 

John  McCarthy 

Norfolk  (Va.)  Landmark  Communications,  Inc. 
Mr.  &  Mrs.  Frank  Batten.  Prince  Conti 
Mr.  and  Mrs.  M.  W.  Armistead,  III,  Royal 
Orleans 

Mr.  and  Mrs.  John  H.  Colburn.  Royal  Orleans 
Mr.  Derek  Dunn-Rankin,  Marriott 
Northampton  (Mass.)  Hampshire  Gazette 
Peter  L.  DeRose,  Marriott 
North  Platte  (Neb.)  Telegraph 

Mr.  &  Mrs.  James  W.  Kirkman  (Edith  Mae), 
Fairmont  Hotel 

Norristown  (Pa.)  Times  Herald 
Rol)ert  I.  McCracken,  Marriott 
Norwich  (Conn.)  Bulletin 
Maison  de  Ville: 

Harrison  C.  Noyes  Jr.  Donald  L.  Ottt 

Mrs.  Barbara  Noyes  Mrs.  Joan  C.  Oat 

Oklahoma  City  (Okla.)  Oklahoman-Oklahoma 
City  Times 


Mr.  &  Mrs.  Edward  L.  Gaylord  (Thelma). 
Marriott 

Mr.  &  Mrs.  Howard  J.  Nicks  (Madonna), 
Marriott 

Mr.  &  Mrs.  Robert  H.  Spahn  (Lynnie), 

Marriott 

Mrs.  Edith  Gaylord  Harper,  Marriott 
Olympia  (W'ash.)  Olympian 

Mr.  &  Mrs.  James  E.  Lewis,  Marriott 
Om.aha  (Neb.)  World-Herald 

Mr.  and  Mrs.  Harold  W.  Andersen.  Royal 
Orleans 

Mr.  and  Mrs.  G.  Woodson  Howe,  Marriott 
Mr.  and  Mrs.  Glen  Skelton,  Royal  Sonesta 
O'Hara  (Ont.)  Citizen 

R.  W.  Southam,  Royal  Orleans 
Ottumwa  (Iowa)  Courier 

Gerald  G.  (Jerry)  Moriarity.  Marriott 
Elizalieth  Moriarity,  Marriott 
Owensboro  (Ky.)  Messenger-Inquirer 
Hotel  not  available : 

Lawrence  \V.  Hager.  Sr.  Mrs.  George  M.  F'uqua 
L.awrence  W.  Hager,  Jr.  Miss  Geneva  Cottrell 
Owosso  (Mich.)  Argus-Press 

Mr.  &  Mrs.  Richard  E.  Campbell,  Royal 
Orleans 

Palestine  (Tex.)  Herald-Press 

Mr.  &  Mrs.  W.ayne  C.  Sellers,  Marriott 
Panam.'i  City  (Fla.)  News-Herald 

Charles  F'ischer.  French  Quarter  Inn 
Pas.-rdena  (Calif.)  Star-News 

Mr.  &  Mrs.  Larry  Collins,  Royal  Orleans 
Passaic  (N.J.)  Herald-News 

Mr.  &  Mrs.  Austin  C.  Drucker,  Marriott 
Peekskill  (N.Y.)  Star 

Kenneth  M.  Carter,  Royal  Sonesta 
Pekin  (111.)  Times 
Dean  McNaughton.  Marriott 
R.  H.  More,  Marriott 
Pensacola  (Fla.)  News  Journal 

Mr.  &  Mrs.  James  11.  Jesse,  Royal  Sonesta 
Plano  (Tex.)  Star-Courier 

Mr.  &  Mrs.  O.  L.  Ted  Taylor,  Monteleone 
Mr.  &  Mrs.  Ted  H.  Taylor,  Monteleone 
Peoria  (III.)  Journal  Star 

Mr.  &  Mrs.  Frank  A.  Green.  St.  Louis 
Mr.  &  Mrs.  John  T.  McConnell,  St.  Louis 
Philadel|)hia  (Pa.)  Bulletin 
Roliert  L.  "Taylor.  Marriott 
William  L.  McLean.  Ill,  Marriott 
.Mliert  Siiendlove  Sonesta 
Jo.seph  G.  Elliott,  Sonesta 
Richard  W.  Cariienter.  Marriott 
Warren  Perry,  Marriott 
Phoenix  (Ariz.)  Republic/Gazette 
(Phoenix  Newspapers.  Inc.) 

Mr.  &  Mrs.  Mason  Walsh,  St.  Louis 
Mr.  &  Mrs.  Cleo  Smith,  Marriott 
Pine  Bluff  (Ark.)  Pine  Bluff  Commercial 
A.  C.  Freeman,  Monteleone 
E.  W.  Freeman,  Jr.,  Monteleone 
Pittsburgh  (Pa.)  Press 

Mr.  &  Mrs.  Barney  G.  Cameron,  Marriott 
Mr.  &  Mrs.  Jimmy  E.  Manis,  Jr..  Marriott 
Pontiac  (Mich.)  Oakland  Press 

Mr.  &  Mrs.  Philip  J.  Meek.  Marriott 
Port  Huron  (Mich.)  Times  Herald 
F’red  G.  Eaton,  Marriott 
Portland  (Me.)  Guy  Gannett  Publishing  Co. 
Jean  Gannett  Hawley.  N.A. 

John  R.  DiMatteo,  N.A. 

George  F.  Marshall.  Jr..  N.A. 

Portland  (Ore.)  Oregonian 
F>ed  Stickel,  Royal  Sonesta 
Portsmouth  (N.  H.)  Herald 
Kenneth  K.  Burke,  Provincial 
Pottstown  (Pa.)  Mercury 

Mr.  &  Mrs.  Roliert  Kurtz,  Marriott 
Mr.  &  Mrs.  Ellis  Rietzel,  Marriott 
Poughkeepsie  (N.Y.)  Journal 

Poughkeepsie  Newspapers.  Inc. 

M.  M.  Pennock,  Marriott 
Providence  (R.I.)  Journal/Bulletin 
Hotel  not  available. 

John  C.  A.  Watkins  Charles  P.  O'Donnell 
Michael  P.  Metcalf  Charles  N.  Mock 

Edwin  P.  Young 

Pueblo  (Olio.)  Star-Journal  &  Chieftain 
Frank  S.  Hoag.  Jr..  Royal  Sonesta 
Punxsutawney  (Pa.)  Spirit 
Mrs.  C.  Krouse,  Marriott 
Mrs.  Pierre  L.  Smith,  Marriott 
Raleigh  (N.C.)  New's  and  Observer 

Mr.  &  Mrs.  Frank  Daniels,  Jr..  Prince  Conti 
Reading  (Pa.)  Eagle  Times 

Mr.  &  Mrs.  William  J.  A.  Rohn,  Fairmont 
Mr.  &  Mrs.  James  C.  Flippin,  Fairmont 
Reno  (Nev.)  Nevada  State  Journal/Reno 
Evening  Gazette 

Mr.  &  Mrs.  Richard  J.  Schuster.  Marriott 
Richmond  (Va.)  Times-Dispatch/News  Leader 
D.  Tennant  Bryan,  de  la  Poste 
James  L.  Dillon,  Royal  Sonesta 
Riverside  (Calif.)  Press  and  Enterprise 

Mr.  &  Mrs.  Arthur  A.  Culver  (Joan),  Royal 
Sonesta 

Howard  H.  Hays.  Jr.,  Marriott 
Roanoke  (Va.)  Times  and  World-News 
Richard  F'.  Barry.  III.  Marriott 


LeRoy  Keller  will  be  at  the  Monteleone 
Hotel  during  the  AN  PA  Convention. 

IS  NOW  THE  TIME  TO  SELL? 

Only  expert  knowledge  and  experience 
and  broad  contacts  in  the  newspaper 
field  can  provide  the  answer  for  you. 

Call  me  at  the  Monteleone  Hotel. 

LeROY  KELLER 

CONSULTANT  •  BROKER 
555  Madison  Avenue,  New  York,  N.Y.  10022 

TEL.  (212)  688-4060  •  (212)  759-2349 


(Continued  on  page  48) 
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Here’s  a  compact  inserter  with  so  much  production 
you’ii  caii  it  the  “Profit-go-Round” 

Get  a  Sheridan  NP-()24,  the  new  compact  inserter  designed  and 
priced  to  offer  greater  profits  for  growing  newspapers. 

With  dual  delivery,  the  Sheridan  NF-()24  can  handle  two  inserts  per 
jacket  for  daily  inserting  at  speeds  up  to  32,()(K)  per  hour.  Pa.ster  than 
ever  possible  before  with  equipment  of  this  si/.e. 

A  simple  lO-minute  changeover  converts  the  equipment  into  a 
Sunday  supplement  insertei’  cajjahle  of  handling  five  inserts  per  jacket 
at  a  throughput  rate  up  to  Ki, ()()()  per  hour. 

This  efficient  6- Hopper  machine,  newest  in  a  long  line  of  Sheridan 
developments,  is  available  in  three  different  compact  configurations. 

For  starters,  it  gives  you  an  economical  way  to  handle  profitable  in- 
house  inserting.  For  futures,  it  offers  the  growing  newspaper  the  oppor¬ 
tunity  for  expansion  into  total  on-line  mailroom  systems. 

F'or  more  information,  write  Harris  Corporation,  Sheridan  Division, 

F.O.  Box  283,  Easton,  Pennsylvania  18042. 


I-IAIRRIS 


_/Lyivi 


New  Orleans  Addresses  of  Convention  Visitors 


Rochester  (N.Y.)  Gannett  Co..  Inc. 

Allen  H.  Neuharth,  Royal  Orleans 
Paul  Miller,  Marriott 
John  E.  Heseldcn.  Royal  Sonesta 
John  C.  Quinn.  Fairmont 
Ronald  A.  White.  Royal  Sonesta 
J.  Warren  McClure.  Royal  Orleans 
Douelas  H.  McCorkindale.  Fairmont 
John  R.  Purcell.  Royal  Sonesta 
Rochester  (N.Y.)  Gannett  Rochester  Newspapers 
Eugene  C.  Dorsey.  Royal  Sonesta 
Rochester  (Minn.)  Post-Bulletin 
Robert  Withers.  Marriott 
Charles  Withers.  Marriott 
Paul  McCue,  Marriott 

Rockford  (111.)  Rockford  Newspapers.  Inc. 

Cove  Hoover.  Monteleone 
Rock  Hill  (S.C.)  Herald 
Marriott : 

Tallwt  Patrick  Wayne  T.  Patrick 

Barbara  S.  Patrick  Libbie  Patrick 

Rome  (N.Y.)  Sentinel 

Georpre  B.  Waters.  Royal  Sonesta 
Stephen  B.  Waters,  Royal  Sonesta 
Mr.  &  Mrs.  Russell  C.  Fielding.  Royal  Sonesta 
Roseville  (Calif.)  Press-Tribune  and  California 
Newspaiwr  Publishers  Assn. 

Mr.  &  Mrs.  Ben  Martin.  Marriott 
Rutland  (Vt.)  Herald 

Mr.  &  Mrs.  Roliert  W.  Mitchell,  Marriott 
Mr.  &  Mrs.  Gene  E.  Noble,  Marriott 
Sacramento  (Calif.)  McClatchy  Newspapers 
Royal  Sonesta 

C.  K.  McClatchy  (Sacramento) 

Keith  Fuller  (Sacramento) 

Roger  Coryell  (Fresno) 

James  Smith  (Sacramento) 

James  Hard'ng  (Modesto).  French  Quarter  Inn 
Saginaw  (Mich.)  News  (Booth  Newspapers.  Inc.) 

Arthur  Stachowiak,  Royal  Sonesta 
St.  Cloud  (Minn.)  Times 
G.  V.  Brister.  Marriott 
Mrs.  F.  C.  Schili>hin.  Marriott 
St.  Johnsbury  (Vt.)  Cal^onian-Record 
Mr.  &  Mrs.  Gordon  Smith,  Royal  Sonesta 
Mark  Smith.  Royal  Sonesta 
Mr.  &  Mrs.  John  Byrne,  Royal  Sonesta 
St.  Joseph  (Mo.)  News-Press  &  Gazette 

Mr.  &  Mrs.  David  R.  Bradely,  Royal  Orleans 
Mr.  &  Mrs.  Henry  H.  Bradley.  Marriott 
Mr.  &  Mrs.  Victor  A.  Modeer,  Marriott 
St.  Louis  (Mo.)  Globe-Democrat 

Mr.  &  Mrs.  G.  Duncan  Bauman,  Royal  Sonesta 
Mr.  &  Mrs.  Ben  Magdovitz,  Royal  Sonesta 
St.  Louis  (Mo.)  Post-Dispatch 
Alex  T.  Primm.  Royal  Orleans 
James  D.  Cherry.  Royal  Orleans 
St.  Paul  (Minn.)  Pioneer  Press  &  Dispatch 
L.  Michael  Ridder,  Monteleone 
Salem  (Mass.)  News 

Mr.  &  Mrs.  Cyrus  J.  Newbegin,  Marriott 
Salem  (O.)  News 

James  G.  Harris.  Marriott 
Salinas  (Calif.)  Californian 

Mr.  &  Mrs.  Robert  L.  Huttenhoff,  Marriott 
Salisbury  (N.C.)  Post 

Mr.  &  Mrs.  James  F.  Hurley  III. 

Maisson  de  Ville 
Salt  Lake  City  (Ut.ah)  Tribune 
J.  W.  Gallivan,  Ponchartrain 
San  Angelo  (Tex.)  Standard-Times 

Mr.  &  Mrs.  Tucker  Sutherland.  Royal  Sonesta 
San  Antonio  (Tex.)  Express-News  Corp. 

Charles  O.  Kilpatrick.  Fairmont  Roosevelt 
San  Antonio  (Tex.) 

Harte-Hanks  Newspapers  Inc. 

Royal  Orleans : 

Mr.  &  Mrs.  Houston  H.  Harte 
Mr.  &  Mrs.  Robert  G.  Marbut 
Mr.  &  Mrs.  Larry  D.  Franklin 
San  Bernard  no  (Calif.)  Sun-Telegram 
James  &  Betty  Geehan,  Monteleone 


San  Diego  (Calif.)  Union-Tribune 

Mr.  &  Mrs.  Alex  De  Bakesy,  Marriott 
Lt.  Gen.  &  Mrs.  V.  H.  Krulak,  Royal  Orleans 
San  Franc'sco  (Calif.)  Chronicle 

Richard  T.  Thieriot.  Ronyal  Sonest.a 
San  Jose  (Calif.)  Mercury  and  News 
Joseph  B.  Rid(ler,  Fairmont 
Mr.  &  Mrs.  P.  Anthony  Ridder,  Royal  Sonesta 
Mr.  &  Mrs.  Dean  R.  Bartce.  Marriott 
Mr.  &  Mrs.  Paul  E.  Conroy,  Royal  Orleans 
Paul  E.  Conroy,  Royal  Orleans 
San  Mateo  (Calif.)  Times 
J.  Hart  Clinton.  Marriott 
Harold  S.  Schlotthauer,  Monteleone 
San  Rafael  (Calif.)  IndependenUjournal 
Wishard  A.  Brown,  Fairmont 
Jack  Craemer,  Fairmont 
Norwin  S.  Yoflie,  Fairmont 
Santa  Ana  (Calif.)  Freedom  Newspapers,  Inc. 

C.  H.  Hoiles — The  Register,  Santa  Ana,  Calif. 
French  Quarter  Inn 

Harry  Hoiles — Gazette-Telegraph, 

Ckdorado  Springs.  Ciolo.,  French  Quarter  Inn 
Ralph  Juillard — Valley  Morning  Star, 
Harlingen.  Texas,  French  Quarter  Inn 
Charles  Fischer — News-Herald. 

Panama  City,  Florida.  French  Quarter  Inn 

D.  R.  Segal — Gastonia  Gazette. 

Gastonia,  North  Carolina, 

French  Quarter  Inn 

E.  Roy  Smith — Lima  News. 

Lima,  Ohio.  French  Quarter  Inn 

Robert  Hardie — Appeal  Democrat, 

Marysville,  California,  French  Quarter  Inn 
Santa  Ana  (Calif)  Register 
C.  H.  Hoiles,  French  Quarter  Inn 
Sant.a  Cruz  (Calif.)  Senetinel 
Mr.  &  Mrs.  Fred  D.  McPherson  Jr..  Fairmont 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  Stuart  S.  Taylor,  Marriott 
Mr.  &  Mrs.  William  F.  Sykes,  Marriott 
Santa  Monica  (Calif.)  Outlook 
Mr.  &  Mrs.  Dean  Funk.  Marriott 
Saratoga  Springs  (N.Y.)  Saratogian 
Christy  C.  Bulkeley,  Marriottt 
Scottsdale  (Ariz.)  Wick  Newspapers 
Milton  I.  W'ick,  Marriott 
Seattle  (Wash.)  Scripps  League  Newspapers 

I. «ighton  P.  W<x)d,  Le  Richelieu 

J. ack  Schiffer,  Le  Richelieu 
Se.nttle  (Wash.)  Times 

Mr.  &  Mrs.  J.  A.  Blethen,  Saint  Louis 
Mr.  &  Mrs.  W.  J.  Pennington,  Marriott 
Sharon  (Pa.)  Herald 

Mr.  &  Mrs.  George  D.  Lanier,  Marriott 
Shelioygan  (Wis.)  Press 

Mr.  &  Mrs.  Timothy  B.  Werner,  Monteleone 
Anthony  M.  Werner.  Monteleone 
Shreveport  (La.)  Journal 

Mr.  &  Mrs.  D.  F.  Attaway,  Marriott 
Shreveport  (La.)  Times/ Journal 
(Newspaper  Production  C!o.) 

Mr.  &  Mrs.  W.  Howard  Bronson,  Jr.,  Marriott 
Shreveport  (La.)  Times 

Mr.  &  Mrs.  Robert  Ewing  Brown, 

Royal  Sonesta 

Mr.  &  Mrs.  John  D.  Ewing,  Monteleone 
Mr.  Toulmin  H.  Brown,  Monteleone 
Mr.  &  Mrs.  Jack  S.  Campbell,  Marriott 
Sidney  (O.)  News 

Mr.  &  Mrs.  J.  Oliver  Amos.  Fairmont 
Sioux  Falls  (S.D.)  Argus-Leader 
William  H.  Leopard.  Marriott 
Somerset  (Pa.)  American 

Mr.  &  Mrs.  Henry  B.  Reiley,  Jr.,  Bienville 
Somerset  (N.J.)  The  Oil  Daily 
Thomas  E.  Meade,  Le  Pavilion 
South  Bend  (Ind.)  Tribune 

Franklin  D.  Schurz,  Jr.,  Maison  de  Ville 
Mr.  &  Mrs.  Warren  G.  Wheeler,  Jr., 

Royal  Sonesta 

Mr.  &  Mrs.  John  J.  McGann,  Jr., 


William  Ginsberg  Associates  ENGINEERS 

DESIGNERS  •  CONSULTANTS 


A  complete  service  to  the 
newspaper  industry  for  over  50  years 


•  Long  range  planning 

•  New  buildings 

•  Alterations  and  additions 


•  Departmental  studies 

•  Process  equipment  studies 

•  Materials  handling  layouts 
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Royal  Sonesta 

Springfield  (O.)  Springfield  Newspapers,  Inc. 

Rol>ert  S.  Hamilton.  Marriott 
John  E.  Black,  Marriott 
Springfield  (Ill.)  State  Journal-Register 
J.  P.  Clarke,  Publisher,  Marriott 
Mr.  &  Mrs.  J.  P.  Clarke  (Roberta),  Marriott 
Staten  Island  (N.Y.)  Advance 

Mr.  &  Mrs.  Richard  E.  Diamond,  St.  Louis  i 

Stockton  (Calif.)  Record  ! 

Robert  P.  Uecker,  Marriott 
Roberta  L.  Uecker,  Marriott 
Stuart  (Fla.)  News 

James  L.  Overton,  de  la  Poste 
Superior  (Wash.)  Telegram 

Mrs.  Morgan  Murphy.  Marriott 
Mr.  &  Mrs.  Roy  H.  W'estman,  Marriott 
Tacom.a  (Wash.)  News  Tribune 

Mr.  &  Mrs.  Elberth  Bakeh,  II,  Marriott 
Tampa  (Fla.)  Tribune/Times 

Mr.  &  Mrs.  R.  F.  (Red)  Pittman  (Dada), 

Royal  Sonesta 

Mr.  &  Mrs.  Stewart  Bryan  (Kit). 

French  Quarter  Inn 
Topeka  (Kans.)  Capital-Journal 
(Stauffer  Publications,  Inc.) 

Oscar  S.  Stauffer,  Royal  Sonesta 
Stanley  H.  Stauffer,  Monteleone 
John  E.  Stauffer,  Royal  Sonesta 
Toronto  (Ont.)  Southam  Press  Limited 
Mr.  &  Mrs.  St.  Clair  Balfour  (Helen), 

International 

Torrance  (Calif.)  Daily  Breeze  &  News  Pilot 
Mr.  &  Mrs.  Huliert  L.  Kaltenbach,  Marriott 
Torrington  (Conn.)  Register 

Walter  G.  G’sselbrecht,  Marriott 
Trenton  (N.J.)  Times 

R.  George  Kuser  Jr.,  Royal  Sonesta 
Troy  (N.Y.)  Times-Record 

Mr.  &  Mrs.  William  J.  Rush,  Royal  Sonesta 
Tulsa  (Okla.)  Tribune  &  World 
Richard  L.  Jones.  Royal  Orleans 
Tuscaloosa  (Ala.)  News 

Mr.  &  Mrs.  James  B.  Boone,  Jr.,  Prince  Conti 
Utica  (N.Y,)  Observer-Dispatch 
Mr.  &  Mrs.  Herman  E.  Moccker, 

Royal  Sonesta 
Valdosta  (Ga.)  Times 

Mr.  Mrs.  Tenney  S.  Griffin.  Chateau  I.e  Moyne 
Valparaiso  (Ind.)  Vidette-Messenger 
Vince  V.  Anderson,  Royal  Sonesta 
Gert  Anderson.  Royal  Sonesta 
Vicksburg  (Miss.)  Post 

Mr.  &  Mrs.  Louis  Cashman  Jr.,  Royal  Orleans 
Visalia  (Calif.)  Times-Delta 
(Speidel  Newspapers) 

Mr.  &  Mrs.  Ronald  H.  Einstoss,  Marriott 
Washington  (D.C.)  Post 

Mrs.  Katharine  Graham,  Royal  Orleans 
Mr.  &  Mrs.  Mark  Meagher.  Royal  Sonesta 
Mr.  &  Mrs.  John  Prescott,  Royal  Sonesta 
Mr.  &  Mrs.  Tom  McCartin,  Royal  Sonesta 
Mr.  &  Mrs.  Jack  Patterson,  Royal  Sonesta 
Mr.  &  Mrs.  L.arry  Wallace,  Royal  Sonesta 
Washington  (Pa.)  Observer-Reporter 

Mr.  &  Mrs.  James  S.  Lyon.  Royal  Sonesta 
Mr.  &  Mrs.  John  L.  S.  Northrop, 

Royal  Sonest.a 

Mr.  &  Mrs.  RVhard  S.  Cowan,  Royal  Sonesta 
Washington  (D.C.)  Star 

Joe  L.  Allbritton,  Fairmont  Hotel 
Newbold  Noyes.  Royal  Orleans 
Washington  (D.C.)  Army  Times  Publishing  Co. 

.Mr.  &  Mrs.  W'illiam  Donnelly.  Royal  Sonesta 
Mr.  &  Mrs.  Don  Garyantes,  Royal  Sonesta 
West  Covina  (Calif.) 

San  Gabriel  Valley  Tribune 

F.  A1  Totter,  Royal  Sonesta 
Westerly  (R.I.)  Sun 

Charles  W.  Utter,  Royal  Sonesta 
Annice  S.  Utter,  Royal  Sonesta 
George  H.  Utter.  Monteleone 
Anne  H.  Utter,  Monteleone 
Rev.  BasH  D.  Hall.  Monteleone 
Wheeling  (W.  Va.)  Ogden  Newspapers,  Inc. 

Mr.  &  Mrs.  G.  Ogden  Nutting.  Royal  Orleans 
Wichita  (Kans.)  Eagle  &  Beacon 
Britt  &  Ann  Brown,  Sonesta 
Duke  &  Pat  Tully,  Sonesta 
Wichita  Falls  (Tex.)  Times  and  Record  News 
Rhea  Howard.  Marriott 
Mrs.  Rhea  (Kathleen)  Howard.  Marriott 
Mr.  Annie  Lee  Williams.  Marriott 
Williamsport  (Pa.)  Grit  Publishing  Company 
Andrew  W.  Stabler.  Royal  Sonesta 
James  H.  Lamade,  Royal  Sonesta 
Willimantic  (Conn.)  Chronicle 
Arthur  W.  Crosbie.  Maison  De  Ville 
Lucy  B.  Crosbie,  Maison  De  Ville 
Williamsport  (Pa.)  Sun-Gazette 

Mr.  &  Mrs.  Paul  C.  Shebest,  Marriott 
Willingboro  (N.J.)  Burlington  County  Times 
Mr.  &  Mrs.  Marvin  E.  Ellis,  Royal  Sonesta 
Winter  Haven  (Fla.) 

News-Chief  (Winter  Haven  Publishing  Co.) 
Marriott; 

Mr.  &  Mrs.  W'.  E.  Rynerson  Jack  McFarland 
Jack  Rynerson 
Woonsockeet  (R.I.)  Call 

Mr.  &  Mrs.  Drew  H.  Palmer, 

Dauphine  Orleans 
Mr.  &  Mrs.  Andrew  P.  Palmer, 

Dauphine  Orleans 

Worcester  (Mass.)  Telegram  &  Gazette 

Mr,  &  Mrs.  Richard  C.  Steele,  Royal  Orleans 
Robert  C.  Achorn,  Marriott 
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AKI  speate  your  language. 


No  matter  what  kind  of  typesetting 
equipment  you  own,  an  AKI  Keyboard 
will  speak  its  language.  In  fact,  the 
PROS,  our  new  reprogrammable  input/ 
edit  terminals  will  speak  Varityper,  VIP, 
Compstar,  Pacesetter,  and  Harris  TXT 
interchangeably.  Usually  with  just  a 
quick  switch  of  the  program  tapes. 

That  means  you  can  have  one 
input/edit  terminal  drive  the  various 
typesetters  in  your  shop,  and  the  PRO 
is  “smart”  enough  to  serve  as  a  back¬ 
up  protection  in  case  you  have  a 
larger  systems  breakdown. 


Both  PRO-Count  and  PRO-Comp 
(the  counting  and  non-counting  ver¬ 
sions  of  the  versatile  PRO)  have  un¬ 
beatable  "no-output”  search  modes, 
and  both  have  the  exclusive  split 
screen  capability  that  lets  you  hold  one 
display  on  the  screen  while  searching 
input  copy. 

Finally,  the  PRO  isn’t  a  machine 
that  will  break  your  budget,  either  in 
capital  outlay  or  upkeep.  It's  a  proven, 
low-cost  input /edit  terminal  that  in 
the  end  speaks  profit,  and  that’s  a 
language  we  all  understand. 


For  more  information  on  the  PROs, 
and  the  languages  they  speak,  write 
us  at  Automix  Keyboards,  Inc.,  4200 
150th  N.E.,  Redmond,  Wash.  98052 


AKI  puts  it  all  together 


■i 
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Newspaper  Groups  and  Magazine  Sections 


('OPLKY  NKWSPAPKRS.  La  Jolla.  Calif. 

Mrs.  Jamos  S.  CoplfV  (La  Jolla).  Royal  Orleans 
Mr.  &  Mrs.  Richard  G.  Capcn,  Jr.  (La  Jolla),  Royal 
Orleans 

Mr.  &  Mrs.  Irvine  W.  Reynolds  (La  Jolla).  Monleleone 
Mr.  &  Mrs.  Alex  De  Bakcsy  (San  Diepo).  Marriott 
Lt.  Gen  &  Mrs.  V.  H.  Krulak  (San  DieKo),  Royal  Or¬ 
leans 

Mr.  &  Mrs.  Hubert  L.  Kaltenhach  (Torrance),  Marriott 
Mr.  &  Mrs.  John  P.  (Marke  (Sprinjrfield,  Ill.),  Marriott 


FAMILY  WKKKLY,  N 
F'airrnont  Hotel: 
Rosalyn  Ahrevaya 
Majr>ri<^  Alexander 
Fred  Danneman 
lA‘onurd  Davidow 
('aryl  Filer 
M<»rton  Frank 
Marriott  Hotel: 

Janies  Baher 
Rolx'rt  t'hristian 
Lee  Fills 


ew  York,  N.Y. 

J<H*  F'razer 
Marilyn  Hansen 
Patrick  Linskey 
Mort  Persky 
Gerry  Wroe 


Robert  Marriott 
Royal  Orleans: 
Robert  I).  Carney 


HARTE-HANKS  NEWSPAPERS,  INC. 
San  Antonio,  Tex. 

Huston  H.  Harte,  Royal  Orleans 
Robert  G.  Marbut,  Royal  Orleans 
Larry  I).  Franklin,  Royal  Orleans 
Allan  P.  Johnson  III,  Royal  Sonesta 
Floyd  Whellan,  Monteleone 


OTTAWAY  NEWSPAPERS,  INC.,  Campbell  Hall, 
N.Y. 

Mr.  &  Mrs.  James  H.  Ottaway  Sr.,  Marriott 
James  H.  Ottaway,  Jr.,  Marriott 
John  S.  Goodreds,  Marriott 

r^ARADE  PUBLICATIONS,  INC.  New  York.  N.Y’. 
Royal  Sonesta: 

Mr.  &  .Mrs.  Arthur  H.  Motley 
Mr.  Hi  Mrs.  Warren  J.  Reynolds 
Mr.  &  Mrs.  James  M.  McAllister 
Mr.  &  Mrs.  Walter  I.  Tenney 
Mr.  &  Mrs.  Milton  F\  Rasmussen 
Mr.  &  Mrs.  William  J.  Gillerlain 
Mr.  &  Mrs.  Bradford  B.  Reynolds 
Mr.  &  Mrs.  Thomas  H.  Ferguson 
Mr.  &  Mrs.  Jess  (rorkin 

SCRIPPS-HOWARH  NEWSPAPERS 
William  McKenna,  Royal  Orleans 

THO.MSON  NEWSPAPERS.  INC.  Des  F»laine.s.  HI. 
Marriott: 

Donald  F*.  Nicks 
Frank  C.  Miles 
J.  Knox  Bye 
Wm.  Seymour 

Companies,  Services 


MATHEWS.  SHANNON  &  CULLEN.  INC. 

New  York,  N.Y. 

Owen  Landon,  Marriott 
Ted  Rathbone.  Marriott 
William  Shannon,  .Marriott 
Geor^re  Shannon.  Marriott 
Art  Wrijjht,  .Marriott 
Mel  F'reenian,  Marriott 

MERGENTHALER  LINOTYF>E  ('O..  FMainview.  N.Y’. 
Mr.  &  Mrs.  J.  H.  Sauer.  Marriott 
Mr.  &  Mrs.  P.  S.  ('hisholm,  .Marriott 
Monteleone: 

H.  I^.  Murphy  F.  B.  .Asdel,  Jr. 

W.  L.  Mast»n  R.  S.  Steensma 

H.  K.  Dierkoph 

MGI)  GKAF’HIC  SYSTEMS  GROUP 
('hicatro.  Ill. 

International: 

Robert  J.  Janowiak  Bill  Corbett 

Lester  A.  Kraft  Norm  F'rovan,  Sr. 

Jesse  Stronjr  Duane  Houy 

Neil  Hurjrt'r 

NATIONAL  NKWSI»AF*ER  ASSN. 

Washington,  D.C. 

Theodore  A.  Serrill,  Marriott 

NEWSF\YPER  ENTERPRISE  ASSN. 

Cleveland,  O.  and  New  Y’ork,  N.Y’. 

Marriott: 

R(jbert  Roy  .Metz  Ron  I.,.  Fiawkins 

Earl  H.  Anderson  Edward  R.  Kennedy 

Richard  W.  Johnson  Jean  Mooney 


HEARST  ADVERTISING  SERVK'E,  INC. 
Jtdin  E.  Lanjr.  Monlele(me 


KNIGHT  KIDDER  NEWSPAPERS.  INC. 

Miami.  Fla. 

Mr.  &  Mrs.  Lee  Hills,  French  (Quarter  Inn 
Mr.  &  Mrs.  Alvah  H,  Chapman.  Jr.,  Marriott 
Mr.  &  Mrs.  James  L.  Knitrht,  Royal  Orleans 
Mr.  &  Mr.-i.  Bernanl  H.  Ridder,  Royal  Sonesta 
Mr.  A:  Mrs.  B.  J.  Hid<ler,  French  (Quarter  Inn 
Mr.  &  .Mrs.  J.  Montjromery  ('urtis.  Royal  Sonesta 
H.  J.  Jurjrensmeyer,  Royal  Sonesta 
Ralph  S.  Roth,  Monteleone 


LANDMARK  ('OM.MUNICATIONS.  Norfolk.  Va. 

Mr.  &  .Mrs.  Frank  Batten,  l*rince  Conti 

Mr.  &  Mrs.  M.  W.  Armistead  ill.  Royal  Orleans 

J<»hn  ('olburn.  Royal  Orleans 

Derek  Dunn-Rankin,  Marriott 


LEE  ENTERPRISES. 
Lloy<l  G.  Schermer 
James  Burgess 
Martin  Wolman 
Tom  Williams 


INC.,  Daven|)ort,  Iowa 
Strand  Hilleboe 
John  Talbot 
Gerald  Moriarity 
John  Stemlar 


IS  INPUT  TRAINING 
NECESSARY? 

Our  experience  with  VDT  and 
OCR  as  a  means  of  accurate 
input  is  well  worth  investigation. 

During  he  past  seven  years  Ad¬ 
vanced  Keyboarding  Systems  has 
conducted  training  programs  rang¬ 
ing  from  current  inhouse  systems 
to  conversion  from  one  production 
system  to  more  sophisticated 
computer  based  endeavors. 

Our  professional  training  can  en¬ 
able  you  to  get  the  most  out  of 
your  new  system  os  soon  as  pos¬ 
sible.  We  specialize  in  training 
rather  than  orientation.  For  ad¬ 
ditional  information  and  refer¬ 
ence  write  or  call 

Scott  Leonard, 

Executive  Vice  President 

Advanced  Keyboarding  Systems 
437  Madison  Avenue 
New  York,  N.Y.  10022 
212-421-4308 


AUTOLOCJir,  INC.,  Nfwbury  Park.  Calif. 
Monteleone: 

H.  Walker  C.  F^dmunds 

W.  FJndsey  R.  Dambach 

F".  Paustenbach  J.  Lucas 

BEACH  MANUF'ACTURING  CORP.,  Buena  I*ark. 

Calif. 

Albin  FL  Rosene,  Royal  Sonnesta 

BRANHAM  NEWSF’APER  SALF:S.  New  York.  N.Y. 
F'.  J.  Stapleton,  Marriott 
C.  D.  J.  Lafferty,  Marriott 
R.  F>ickson,  Marriott 
I).  Waddin^rtun.  Marriott 

COMPUGRAPHIC  CORF*.,  Wilminjrton,  Mass. 
Marriott:  Fiarold  A.  Maynard 

John  I...  F*eterson  Robert  L.  Bills 


COMPUSCAN.  INC.,  Teterboro,  NJ. 

Mr.  William  J.  F'raher,  International 

COOPER  ASSOCIATES.  GFXlRGE  J. 

Rockville  Centre,  N.Y’. 

George  J.  ('ooiK»r,  Monteleone 

Mr.  &  Mrs.  Maurice  K.  Henry.  Marriott 

GEORGE  J.  COOPER  ASSOCIATES.  Boca  Raton, 
F'la. 

Georjfe  J.  Cottper,  Mttnteleone 
Maurice  K.  Henry,  Marriott 

CUTLER-HAMMER.  INC.,  Denver.  Colo. 

Holiday  Inn  F'rench  (Quarter: 

Mike  Luciano  Jack  Greene 

Rick  Hornblower 


DAHLGREN  MFG.  CO..  Dallas.  Tex. 
Marriott: 

Robert  F2.  Kinjr  Dave  McKinney 

Harold  Dahl^ren  Charles  Ditmars 

Harvey  Dahljrren 


GOTTESMAN  &  CO..  INC.,  New  York.  N.Y. 
Royal  Sonesta: 

Mr.  &  Mrs.  James  G.  Wallach 
Mr  &  .Mrs.  E.  T.  McManus 
.Mr.  &  Mrs.  T.  A.  Hendry 


GREAT  NORTHERN  NEKOOSA  CORF*..  Stamford. 


Conn. 

Royal  Sonesta: 
Benjamin  B.  Appleton 
Samuel  A.  Casey 
William  K.  Cozzens 
Henry  F^.  Greijr 
Robert  Helleiidale 


John  H.  Staples 
Stephen  G.  Hobson 
Irving  P.  Phelps 
Louis  Rotar 


GEORGE  R.  HALL,  INC.,  Cleveland.  O. 
Marriott: 

(iraham  Hall  Jerry  Loos 


HENDRIX  ELFX'TRONICS.  INC.,  Manchester.  N.H. 
Stephen  R.  Silver,  Le  Chateau  des  Moines 
James  FX  Benish,  Le  Chateau  des  Moines 


INLAND  NEWSPAPER  MACHINERY  CORP.. 
Lenexa,  Kans. 

Mr.  &  Mrs.  W.  S.  (Bud)  Coulson  (Carol),  The  F'rench 
(Quarter  Inn 

KING  FEATURES  SYNDICATE.  New  York.  N.Y. 
Marriott: 

Thomas  P.  Blyth  Jr. 

J.  F'.  D’Antfelo 
Georpe  C.  Driscoll 
Charles  M.  Finette 
Ted  Hannah 
George  Haslam 
Neal  B.  Freeman.  Royal  Sonesta 
Lewis  A.  Little,  Royal  Orleans 

LINCOLN  ST.  LOUIS.  DIV.  OF  MCNEIL  CORP.,  St. 
Louis,  Mo. 

Hotel  not  assi{?ned: 

Joe  Guccione  Marvin  Clark 

Bob  Crean  Gerry  White 

LOCKWOOD  GREENE.  New  Y’ork,  N.Y. 

Louis  Durante.  Royal  Sonesta 


W.  R.  HiKfrinbotham 
F'rank  L.  I*erley 
Clarence  E.  Rabinow 
Raymond  K.  Rogers 
Harold  Schneider 


PLANT  INSTALLATION  ASSOCIATFXS 
New  Y’ork,  N.Y’. 

Bob  Marcus.  Roosevelt 


PRICE  PAPER  CORP. 
New  York,  N.Y. 
F'airmont-RfKisevelt: 

T.  R.  Kenny 
G.  K.  .Yrellano 
.A.  FL  Potter 
W.  I.  Tenney 


W.  B.  Bradley 
C.  G.  Convey 
C.  A.  Kinnear 
E.  W.  E.  Hujrhes 


SAWYER-FERGUSON-WALKER  CO..  INC. 
New’  Y’ork,  N.Y’. 

Mr.  6i  -Mrs.  James  Sykes,  Royal  Sonesta 
Mr.  &  Mrs.  Richard  Splittorf.  Royal  Sonesta 
Mr.  &  Mrs.  Roy  IHackfield,  Marriott 
-Mr.  &  Mrs.  Don  Tomlinson,  Marriott 

SPRINGFIELD  GRAVURE  CORF*. 
Sprinjrfield,  O. 

Mr.  &  -Mrs.  Gordon  A.  Plum,  Marriott 

STORY  &  KELLY’-SMITH,  INC. 

-New  Y’firk,  N.Y'. 

Howard  Story,  Jr.,  Monteleone 

Mr.  &  Mrs.  Robert  H.  Lambert,  .Monteleone 


SUN  CO.M  SYSTEMS.  Nashua.  N.H. 

Astro- World: 

Sam  Cole  FXI  Hawkins 

Mel  FXtinjrer  Larry  Wall 

John  Miller  Paul  .Markham 


TAF'T  CONTRACTING  C()„  INC. 

Chicago.  Ill. 

Marriott: 

L.  *‘Bud”  l*ollock  H.  Hall.strom 

Jim  Price  M.  Stevens 

J.  F'.  Smiekel 

TAI.-STAR  CO-MPUTER  SYSTEMS 
I*rinceton  Junction.  N.J. 

-Marriott: 

Robert  J.  SmallacomlH*  Robert  K.  F^asley 

George  G.  Hancock 


TECHNICAL  SERVICE  CO. 
Denver.  Colo. 

R.  W.  (Bill)  Becker,  .Monteleone 


TEXAS  DAILY  PRESS  LE-AGUE.  INC. 
Dallas.  Tex. 

.Mr.  &  Mrs.  S.  W.  Papert.  Jr,  Monteleone 


UNITED  FEATURES 
New  York.  N.Y. 
Marriott: 

William  C.  I*ayette 
John  J.  Carroll 
Keith  Anderson 
Richard  F'ales 


i^YNDIC.ATE 


Earle  Wiley 
John  Swajrifere 
Richard  Lafave 
I)an  Waits 


UNITED  PRESS  INTERNATIONAL 


New  Y'ork,  N.Y’. 
-Marriott: 

Roderick  W.  Beaton 
F'rank  Tremaine 
Bob  Pajfe 
H.  L.  Stevenson 
H.  C.  Thornton 


F'rank  Bartholomew 
Norm  Cafarell 
Bob  Crennen 
Ken  Smith 


WARD-GRIFFITH  CO.,  INC. 

Royal  Sonesta: 

Jack  F.  Kent  Robert  L.  Mathei 

James  H.  Lau^hridt^e 


J.  N.  WELLS  &  CO. 

Oak  Park,  Ill. 

Royal  Sonesta: 

Mr.  &  Mrs.  Joe  E.  Wells 
Mr.  &  -Mrs.  Charles  C.  Wells 


WOOD-HOE  DIV.  OF  WOOD  INDUSTRIES. 
Middlesex.  N.J. 

William  Gardner,  Marriott 
Len  Leonard.  Marriott 
Daniel  McColley,  Royal  Sonesta 
John  Pascarella,  Marriott 
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HERALD¥EXAMINER 


Clearwater@Sun 


Union-SunM- Journal  SFljc  Ncttisf. 


She  montreal  Star  Roci  IKS  I’ER  Post-Blili.ktin 


liln  lourBal 


Datlg  lournol  bluff  commercial  the  Ithaca  Journal 

EAU  CLAIRE 

THE  BLADE  Waterloo  Courier  VIl^ram  ®iJW6'®CpuWkfln 


'Flags' are  symbols  of  pride. . . 


the  flags  shown  here  are  of  newspapers  that  have  chosen  with  pride  and  confidence 
the  most  sought  after . . .  the  most  proven,  totally  integrated  composition  system  in 

service  today,  the. . . 

Star/Xylogics  Copy  Processing  System 

Want  proof?  Interested  in  an  efficient,  cost  saving  text,  display,  wire  service, 
classified  system  that  can  grow  with  your  needs  and  budget?  Check  with  any  of  these 
papers ...  or  call  or  write  us  for  a  current  users  list  and  system  details. 

We  are  proud  of  our  flag,  too. 


I _ )  Star  Graphic  Systems,  Inc. 

240  South  Main  streets.  Hackensack,  N|  07606  201-489-0200 


Doily  Times 


Joxir^M  Fort  Lauderdale  Neiws 

Star 


larrcn  Sribune  Cbronicle 


La  Derniere  Heure  ^efrentonian  Li  LUBE  BELEIBDE 

®hf  iail?  Euenhig  ©Ifrmttde  tlhelluilDleDieui 

Daytona  Beach 

Kbxosha  News  Sunday  News- Journal  PUBLIC  OPINION 
%  r  Advocate  Cll^  Patl|[  She  Patriot  Sledger 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  over  150.000;  Sunday  over  105,000 
Represented  by  CWO  &  0. 


Offset  press 

{Continued  from  page  32) 


good  counter — one  for  each  folding 
mechanism,  oil  pressure/mist  status 
light,  web  detector  system  status  light, 
ink  fountain  system  status  light,  cir¬ 
cumferential  limit  light,  sidelay  limit 
light,  printing  unit  status  lights  upper/ 
lower,  and  master  functions  status 
lights  (ink  fountain,  water  fountain, 
ink  forms,  water  forms,  impression). 

Heavy  duty  folder 

The  N-1680  press  will  have  the  new 
heavy  duty  3:2  folder  which  produces 
144  pages  broadsheet  straight  at  speeds 
up  to  80,000  papers  per  hour  and  40,- 
000  papers  collect  per  hour.  The  3:2 
folder  is  equipped  with  remote  electric 
pin  timing  and  lap  control  located  in 
the  sound  room.  A  conveyor  off  the 
folder  will  have  an  automatic  sampler 
injector  to  the  sound  room  control  fa¬ 
cility  for  print  inspection. 

The  two  folders  on  the  Eugene  press 
are  provided  with  two  main  drive  con¬ 
trol  stations  in  accordance  with  ANSI 
safety  standards  and  consist  of  illumi¬ 
nated  .Safe/Ready  indicators.  Safe 
pushbutton.  Ready  pushbutton.  Slower 
pushbutton,  and  Inch  pushbutton.  Fold¬ 
ers  provided  with  optional  balloon  form¬ 
ers  have  one  additional  drive  station 
and  two  “Advance /Retard”  compensa¬ 
tor  controls.  A  margin  control  station 
will  be  mounted  at  the  folder. 

Two  web  break  detectors  are  pro¬ 
vided  for  each  printing  unit.  Two  ad¬ 
ditional  detectors  are  provided  with  an 
optional  balloon  former  feature.  All  of 
the  foregoing  controls  are  located  in 
an  adjacent  sound-proof  control  con¬ 
sole  room. 

The  Register-Guard  plans  with  the 
new  press  to  reduce  actual  press-run 


The  Harris  N-'680  web  offset  press  that  Is  scheduled  to  go  on  stream  at  the  Eugene  (Ore.) 
Reghfer-Guard.  The  first  N-1680  press  was  manufactured  andvassembled  at  the  Westerly, 

Rhode  Island  plant. 


time  from  the  present  3V2  hours  to 
about  2  VI  hours  and  avoid  setting  ear¬ 
lier  news  deadlines.  Current  press  time 
is  1  pm  for  the  evening  paper. 

The  .\ustin  Company  has  designed 
the  new  press  building  which  includes 


a  new  mailroom  and  delivery  facility. 

Newspaper  executives  on  the  West 
Coast  will  be  able  to  study  after  July 
of  this  year  the  operation  of  two  offset 
techniques  in  the  cities  of  Portland  and 
Eugene,  Oregon. 


Consolidated-Bathurst 
plans  $35.6  outlays 


Colonial  press 

{Continued  from  page  15) 


Consolidated-Bathurst  in  1975  will 
spend  slightly  less  for  capital  improve¬ 
ments  than  in  1974.  Approximately 
.$35.6  million  is  planned  for  1975  com¬ 
pared  to  $36.9  million  spent  in  the 
previous  year  by  the  company,  accord¬ 
ing  to  its  annual  report. 

Last  year  the  company  allocated 
monies  to  speed-up  the  No.  2  newsprint 
machine  at  the  Port  Alfred,  Quebec, 
mill.  The  No.  1  machine  at  Port  Alfred 
will  be  speeded-up  this  year  with 
monies  from  the  capital  improvement 
program. 

After  work  on  both  machines  is  com¬ 
pleted  the  anticipated  increase  in  pro¬ 
duction  will  be  about  72,000  tons  per 
year. 


John  Dunlap  published  a  strong 
Patriot  paper  in  Philadelphia,  the 
Pennfiyli'ania  Packet.  Peter  Timothy,  a 
leading  southern  Patriot  editor  with  his 
Scmtli  Carolina  Gazette,  was  captured 
by  the  British  when  they  took  Charles¬ 
ton  in  1780. 

The  storj'  of  John  Holt,  publisher  of 
the  .Vc?e  York  Journal,  sums  up  the 
contributions  of  the  Colonial  Press  — 
and  its  sacrifices.  Holt  was  a  Patriot 
leader  in  New  York  when  the  British 
army  took  the  city  in  September  1776. 

Holt  was  forced  to  leave  his  printing 
equipment  behind  when  he  escaped  to 
Connecticut.  After  months  he  set  up  a 
new  office  and  subscription  list  in  King¬ 
ston,  New  York.  Fifteen  weeks  later 
the  British  took  the  town  and  burned 
Holt’s  office.  Holt  took  refuge  in  Pough¬ 
keepsie,  managed  to  print  copies  of  the 
Journal  intermittently  until  1783.  Then, 
with  peace  established,  he  returned  to  American  Motors  Co.  announced  in 
New  York  City  —  w’here  the  ardent  Detroit  that  is  would  increase  its  ad- 

Patriot  editor  died  of  exhaustion  in  vertising  budget  for  the  new  Pacer 

1784.  He  had  suffered  a  life  of  conflict  during  the  next  quarter  by  30%.  About 

and  misfortune,  but  he  had  kept  the  half  of  the  company’s  ad  budget  has 

faith  and  he  was  one  of  those  who  been  committed  to  the  new  car  intro- 

rank  as  “They  Made  It  All  Happen”  duction,  which  bills  $9  million.  Cun- 

heroes  of  the  Revolution.  ningham  &  Walsh  is  the  agency. 
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If  you’re  buying  BOSTON 
you  need 

WORCESTER 

Hereare  just  3of  the 
important  reasons... 

•  The  Worcester  Telegram  and 
The  Evening  Gazette  cover  70% 
of  the  200,000  households  in 
Worcester  County,  every  day. 

•  Worcester  County  is  \  of  5  that 
accounts  tor  80% of  the  retail 
sales  in  the  nation's  5th  largest 
A.D.I. 

•  Worcester  County  itself  ranks 
60th  as  a  market,  nationally, 
and  2nd  m  Massachusetts. 

Always  add  the 
Worcester  Telegram  and 
The  Evening  Gazette 
Most  advertisers  do 
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HEIMDRIX 


Curses, 

Foiled 

Again.. 


Rising  Production  Costs.  The 
nemesis  of  every  publisher. 

But  Hendrix  can  help  you 
bring  production  costs  under 
control. 

We  build  copy  processing 
systems  for  newspapers  big 
and  small  —  for  all-sized  bud¬ 
gets,  too. 

From  limited  input-editing  to 
total  text  processing,  Hendrix 
has  a  system  that  seems  cus¬ 
tom-made  for  your  newspaper. 

We’d  like  to  tell  you  about 
our  line  of  systems  that  have 
been  designed  with  YOU  in 
mind.  Send  for  our  free  bro¬ 
chure.  Write  to  our  Advertising 
Department  at  the  address 
below.  Or,  call  the  “The  Good- 
Guys’’  at  (603)  669-9050. 


,„hy  those 
'‘good-gu^*' 
at  Ifendrix 


HENDRIX:  Great  Systems  for  Great  Newspapers 
645  HARVEY  RD,  MANCHESTER,  NH  03103 


At  Newsday 

Job  turnover  of  women 
found  higher  than  men 


By  Jane  Levere 

A  six-year  record  of  employee  job 
turnover  at  Newsday  shows  that  more 
women  left  the  newspaper  than  men 
during  this  period. 

The  report  also  contains  findings  on 
the  comparative  turnover  rate  of 
Newsday ’s  whites  and  blacks,  a  socio¬ 
economic  description  of  staff  members 
who  left,  and  an  examination  of  the 
sexual  and  racial  makeup  of  each  de¬ 
partment  as  of  January  1,  1975.  It  was 
released  recently  with  a  progress  re¬ 
port  on  Newsday’s  affirmative  action 
program  by  Stanley  Asimov,  the  pa¬ 
per’s  equal  opportunity  administrator 
(E&P,  Mar.  21). 

The  findings  follow. 

From  January  1,  1969  to  January  1, 
1975,  127  people  left  the  news  staff. 
37  (29.1%  of  the  total)  were  women. 

Using  the  number  of  news  staff 
members  each  January  1  as  a  base, 
the  comparative  turnover  rate  of  the 
two  sexes  at  the  paper  was: 


Total 

% 

Whites 

% 

Blacks 

% 

1969 

36 

25.7% 

26 

23.2% 

10 

35.7% 

1970 

23 

14.7 

16 

12.5 

7 

25.0 

1971 

15 

9.3 

12 

8.8 

3 

12.5 

1972 

16 

10.4 

12 

9.1 

4 

18.2 

1973 

12 

6.6 

7 

4.9 

5 

12.8 

1974 

26 

14.3 

18 

12.5 

8 

21.1 

During  the  same  six-year  period,  13 
blacks  (10.2%  of  the  total  of  127  de¬ 
partures)  left  the  news  staff. 

Using  the  same  January  1  news  staff 
numbers  as  a  base,  the  comparative 
turnover  rate  of  whites  and  blacks 
from  1969  to  1975  was: 


Total 

% 

Men 

% 

Women  % 

1969 

36 

25.7% 

32 

23.6% 

4 

200.0% 

1970 

23 

14.7 

19 

13.0 

3 

37.5 

1971 

15 

9.3 

14 

9.1 

1 

16.7 

1972 

16 

10.4 

14 

9.5 

2 

33.3 

1973 

12 

6.6 

11 

6.3 

1 

16.7 

1974 

26 

14.3 

24 

13.6 

2 

40.0 

A  “sharp  increase”  in  turnovers 
occurred  in  1974  in  comparison  to 
1973,  explained  as  “a  direct  relation¬ 
ship  to  the  fact  that  there  was  a 
dramatic  increase  in  hiring  in  1972  in 
advance  of  the  publication  of  Sunday 
Newsday.”  (49  persons  were  hired  for 
the  news  staff  in  1972,  17  in  1973,  and 
29  in  1974.) 

The  majority  of  employees  hired  in 
1972  were  found  to  be  “young,  single 
and  living  in  New  York  City,”  and 
analysis  of  those  w'ho  left  the  paper 
in  1974  produced  similar  characteris¬ 
tics: 

“1.  A  staff  member  younger  than  30 
is  two  and  a  half  times  more  likely 
to  leave  than  someone  who  is  older 
than  30. 

“2.  Someone  who  has  been  on  the 
staff  less  than  three  years  is  three  and 
a  half  times  more  likely  to  leave  than 
someone  on  the  staff  more  than  three 
years. 


“3.  Someone  who  is  single  is  three 
times  more  likely  to  leave  than  some¬ 
one  who  is  married. 

“4.  Someone  who  is  not  living  in 
Nassau  or  Suffolk  is  three  times  more 
likely  to  leave  than  someone  living  on 
Long  Island.”  (Nassau  and  Suffolk  are 
suburban  counties  of  metropolitan  New 
York.) 

In  1974  Newsday  received  1,955  ap¬ 
plicants,  1,018  male  and  937  female. 
1,681  of  the  applicants  were  white,  235 
black,  30  of  Spanish  origin  and  9 
Oriental. 

45  (4.4%)  of  the  male  applicants 
were  referred  to  the  paper’s  various 
departments  and  11  (1.1%)  were  hired. 
105  (11.2%)  of  the  women  were  refer¬ 
red  and  42  (4.5%)  were  hired. 

118  (7%)  of  the  white  applicants 
were  referred  and  43  (2.6%)  were 
hired.  26  (11.1%)  of  the  black  appli¬ 
cants  were  referred  and  8  (3.4%)  w’ere 
hired.  2  (6.7%)  applicants  of  Spanish 
origin  were  referred  and  both  were 
hired.  4  (44.4%)  of  the  Orientals  were 
referred  and  none  was  hired. 

Thus  of  the  53  applicants  hired,  42 
(79.2%)  were  women  and  10  (18.9%) 
were  members  of  a  minority  group. 

In  the  editorial  department  in  1974, 
12  women  and  three  blacks  joined  the 
news  staff  of  184  (as  of  January'  1, 
1975,  including  40  women  and  six 
blacks)  and  one  female  news  staffer 
was  promoted  to  a  managerial  position. 
Her  promotion  made  a  total  of  three 
women  managers  among  28,  one  of 
whom  is  of  Japanese  descent.  No  wom¬ 
en  were  added  to  the  sports  staff  of  26 
(including  one  black),  although  five 
women  applied  with  59  men.  During 
1974,  one  w’oman  joined  the  photog¬ 
raphy  staff  of  31,  which  already  had 
one  black  member,  one  female  member 
and  one  member  of  Spanish  descent. 

In  the  advertising  department  in 
1974  the  outside  sales  staff  retained  its 
predominantly'  white  male  makeup  (two 
women,  40  men  as  of  January  1,  1974 
to  three  women,  41  men  as  of  January 
1.  1975;  two  blacks,  1974,  three  blacks, 
1975)  while  the  inside  telephone  sales 
force  maintained  its  predominantly 
white  female  makeup  (the  force  of  44 
lost  its  only  man,  who  was  promoted 
to  the  outside  sales  force,  and  one 
woman,  who  was  promoted  to  super¬ 
visor.  and  had  no  net  gain  of  minority 
members,  who  totaled  three,  since  one 
black  resigned  and  one  was  hired). 
Many  women  in  the  advertising  depart¬ 
ment  held  managerial  positions,  9  out 
of  38  in  1974  and  10  out  of  .39  in  1975; 
the  total  of  two  blacks  holding  these 
positions  remained  constant.  As  of 


January  1,  1975,  49  of  the  69  adver¬ 
tising  clerical  personnel  were  women 
and  10  were  minority  group  members. 

Women  held  few  positions  in  the  cir¬ 
culation  department,  one  district  man¬ 
ager  out  of  331  in  1974,  two  out  of  .300 
in  1975;  25  clerical  positions  out  of  65 
as  of  January  1,  1975.  Minoi'ities  fared 
better,  with  14  district  managers  in 
1974,  1.3  in  1975;  1  supervisor  out  of  79 
in  1974,  3  out  of  81  in  1975;  5  clerical 
in  1975. 

The  production  staff  also  hired  few' 
w'omen  in  1974.  As  of  January  1,  1975, 
no  w'omen  and  five  out  of  107  pressmen 
w'ere  minority  members;  no  women  and 
five  out  of  91  drivers  w'ere  minority' 
members;  one  of  20  stereotypers  and 
apprentices  was  black,  as  was  one  of 
15  newsprint  employees.  There  w'ere  no 
women  in  either  of  these  tw'o  categories. 
The  production  office  had  six  women  in 
its  eight  clerical  positions  as  of  Janu¬ 
ary  1,  1975  and  also  six  mentally  re¬ 
tarded  persons  (one  female,  one  black) 
in  unskilled  positions. 

The  finance  department  had  13  man¬ 
agers  as  of  January  1,  1974,  including 
one  woman  w'ith  a  Spanish  surname.  A 
year  later  there  were  13  managers,  3 
women,  2  w'ith  Spanish  surname.  In 
1974  the  data  processing  department 
included  one  black  w'oman  out  of  a  staff 
of  eight,  and  one  black  and  one  woman 
out  of  seven  in  1975.  All  of  the  57 
finance  clerks,  as  of  January  1,  1975, 
were  female,  eight  black  and  tw'o  of 
Spanish  descent. 

A  review  of  salaries  in  each  depart¬ 
ment  show'ed  they  w'ere  “commensur¬ 
ate”  across  the  board  with  the  em¬ 
ployees’  position,  performance,  and  ex¬ 
perience.”  The  review  of  salaries  in  the 
news  department  as  of  January  1,  1975, 
with  over  scale  as  a  salary  dependent 
on  merit,  on  scale  as  a  salary'  of  $19,- 
500  a  year  based  on  five  years  experi¬ 
ence  in  daily  new'spaper  journalism, 
and  progression,  a  salary  based  on  less 
than  five  years,  found: 

Over-Scale  On  Scale  Propfression 
Men  109  20  (13.9%)  15  (10.4%) 

Women*  17  (43.6%)  2  (  5.1%)  20  (51.3%) 

•  The  total  is  39  because  the  garden  e<litor  is 
not  included.  She  is  beinf?  paid  a  partial  sal¬ 
ary  because  she  is  working  less  than  full  time. 

“Since  salaries  on  the  progression 
scale  are  fixed  by  a  formula,  there  can 
be  no  differences  in  salaries  paid  men 
and  women.  That  means  that  of  the  re¬ 
maining  129  men,  109  (84.5%)  are  over 
scale.  And  of  the  remaining  19  women, 
17  (89.5%)  are  over  scale. 

“All  but  one  of  the  women  on  the 
progression  scale  have  been  hired  since 
January  1,  1972,  when  Newsday  began 
its  concerted  efforts  to  hire  additional 
women  on  its  staff.  Perhaps,  therefore, 
a  better  indication  of  the  number  of 
men  and  w'omen  on  merit  can  be  seen 
by  examining  the  108  members  of  the 
news  staff  w'ho  were  on  the  staff  as  of 
January  1,  1972,  and  who  were  still 
working  for  Newsday  on  January'  1, 
1975: 

Over  Scale  On  Scale  Progression 
Men  88  (92.6%)  6  (6.3%)  1  (1.1%) 

Women*  13  (86.7%)  1  (6.7%)  1  (6.7%) 
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If  you  camit  beat  a 
^od  systent... 

jcxN  rr 

THE  COMPUSCAN 
OCR  SYSTEM. 


•  The  most  versatile,  lowest  cost  system  avail¬ 
able.  It  offers  modular  units  to  make  future 
on-site  expansion  easier. 

•  All  typewritten  data  created  in  house  can  be 
captured  by  the  scanner  —  eliminates  re¬ 
keyboarding. 

•  Output  capabilities  include  paper  tape 
punch,  magnetic  tape,  on-line  interface  to 
typesetter,  computer  systems,  or  can  be 
connected  by  telephone  modem. 

•  Unique  storage  and  editing  system  allows 
changes  or  alterations  to  be  made  easily 
and  as  often  as  required,  doing  away  with 
costly  paste-up  time. 

•  The  CompuScan  OCR  System  is  faster,  pro¬ 
vides  greater  accuracy,  easier  to  use  and  is 
the  most  economical  price/performance 
system  on  the  market  today. 

•  The  Alpha  page  reader.  Scan  Disc  storage 
system  (which  can  store  up  to  250,000  char¬ 
acters  per  disc)  and  Editing  Terminal  are 
specially  designed  to  meet  demanding  in- 
plant  Graphic  Arts  and  EDP  applications. 


compuxcan  inc.  The  proven  leader  in  OCR  systems. 


WRITE  OR  CALL  TODAY  FOR 
MORE  INFORMATION  ON 
OUR  COMPLETE  LINE  OF 
OCR  SYSTEMS. 


CompuScan,  Inc. 

900  Huyler  Street 
Teterboro,  New  Jersey  07608 

Please  (  )  send  more  information;  ( 

NAME _ 

COMPANY  _ 

ADDRESS  _ 

CITY _ 

TELEPHONE 


(201)  288-6000 

)  have  salesman  call. 

_  TITLE _ 

_  ZIP _ 


STATE 


(Continued  from  page  12) 

A.  It’s  been  a  spectacular  success  under  any  criteria. 
Let  me  tell  you  some  reasons:  increased  efiiciency;  solving 
of  recruitment  problems;  getting  the  peneral  manager 
close  to  government  contacts;  enabling  the  general  man¬ 
ager  to  delegate  more  government  relations  work  to  his 
staff;  reducing  costs;  making  it  possible  to  plan  for  the 
future  with  known  costs  and  adequate  space;  further,  in 
10  or  12  years,  instead  of  having  only  a  hatch  of  rent  re- 
ceii)ts,  ANPA  will  own  10  acres  of  land  at  Reston  with 
.‘{0,000  square  feet  of  office  sj)ace.  It’s  a  facility  about  the 
same  size  as  the  one  at  Easton,  Pa.  Also,  the  Reston  build¬ 
ing  is  functional  and  has  given  ANPA  no  ti'ouhle  worth 
mentioning. 

Q.  Would  you  have  made  a  good  publisher?  That  is,  are 
the  qualifications  for  an  ANPA  general  manager  and  a 
publisher  at  all  the  same? 

A.  Not  necessarily.  To  he  head  of  any  trade  association 
is  a  bona  fide  profession  in  itself.  It  has  its  own  body  of 
knowledge,  its  own  ethics,  its  own  systems  and  practices. 

Q.  How  would  you  describe  the  status  of  the  neu'spaper 
today?  Are  newspapers  in  trouble? 

A.  Let  me  answer  that  with  a  question.  Do  you  know  of 
any  type  of  business  where  the  outlets  have  increased 
since  World  War  II?  There  are  newspapers  that  are  in 
trouble  but  I  don’t  foresee  any  appreciable  number  likely 
to  fold.  In  itself,  today’s  technology  may  prevent  some 
newsi>apers  from  folding.  Technology  is  saving  money.  It’s 
just  as  beneficial  to  unionized  as  non-unionized  newspa¬ 
pers.  And  look  at  what  lies  ahead.  National  and  even  re¬ 
gional  electronic  libraries,  probably  triggered  by  the  wire 
services.  Also,  technology  will  enable  newspapers  to  sell 
the  information  they  gather  in  different  packages.  By 
cable,  for  instance,  by  radio,  by  electronic  distribution  to 
homes.  All  kinds  of  diversification  are  possible. 

Q.  You  mentioned  radio.  With  newsprint  costs  soaring 
and  news  space  shrinking,  how  can  neu'spapers  contend 
against  radio  and  tv? 

A.  Editors  will  have  to  be  more  selective,  keeping  rela¬ 
tively  unimjjortant  news  short  but  giving  full  detail  on 
the  stories  where  readers  need  detail.  And  editors  had 
l)est  take  a  good  look  at  the  columns  they  publish.  Col¬ 
umns  can  l)e  the  worst  si)ace-eaters  in  the  newspaper.  I’m 
not  criticizing  the  opinion  column,  but  I  do  deplon  col¬ 
umns  with  inaccurate  facts  or,  often,  few  facts  at  all. 
Columns  like  that,  with  so  little  information  to  offer, 
create  misleading  impressions. 

Q.  With  the  explosion  in  fast  communications,  do  you 
think  foreign  7iews  is  displachig  local  neu's  as  a  staple  in 
news  content? 

A.  Definitely  not.  Rut  I  do  see  a  great  improvement  in 
what  foreign  news  is  published.  Middle-sized  and  even 


small  newspapers  can  have  good  foreign  news  display 
from  both  the  wire  services  and  the  supplemental  news 
services. 

Q.  The  so-called  flight-to-the-suburbs  has  caused  many 
distribution  jn-oblems  for  7iewspapers.  What's  the  answer 
— satellite  printhig  plants? 

A.  I  strongly  believe  each  newspaper’s  distribution  prob¬ 
lem  should  be  studied  by  experts  before  any  move  is 
made.  For  some,  a  satellite  printing  plant  may  be  the 
answer.  For  others,  satellite  warehousing,  with  papers 
brought  to  the  warehouse  by  helicopters  or  flying  cranes. 
Oh,  I  know  such  things  are  expensive,  but  joint  use  by 
competitors  or  even  other  types  of  business  may  make  such 
things  practical.  ANPA  has  MIT  .studying  many  of  the 
methods  and  I  know  ANPA  hopes  these  efforts  will  help 
individual  publishers. 

Q.  Do  you  thhik  newspapers  do  ejiough  promotion? 

A.  No  newsjiaper  ever  does  enough  promotion.  They 
need  constantly  to  tell  both  the  marketing  and  the  public 
relations  story.  If  I  were  a  publisher,  I’d  put  a  spread 
sheet  before  me.  On  it  I’d  list  all  my  targets — my  em¬ 
ployes,  advertisers,  readers,  union  leaders,  schools,  clergy, 
the  bar,  etc.  Then,  besides  each  I’d  list  my  means  of  get¬ 
ting  my  story  to  them — direct  mail,  advertising  in  my  own 
paper,  trade  paper  ads,  radio  spots,  speeches.  Then,  with 
each,  I’d  set  down  target  dates  for  getting  them  my  mes¬ 
sage.  A  newspaper  has  to  keep  telling  the  story.  When 
an  ad  salesman  can  prove  what  an  advertiser  lost  by  not 
advertising,  it’s  good  promotion  for  him  to  go  back  to  the 
advertiser  and  show  him  the  facts. 

Q.  What  legislation,  if  any,  do  you  think  newspapers 
need? 

A.  I  like  what  Representative  Hanley,  Democrat  of  N.Y., 
is  doing  to  point  the  direction  for  postal  rate  making.  It’s 
important  l)ecause  rural  readers  depend  on  a  mailed 
newspaper.  I  wish  him  well.  So  far  as  the  reporter  sub¬ 
poena  problem  is  concerned.,  I  think  the  legislation  being 
worked  up  by  Representative  Kastenmeier,  Democrat  of 
Wisconsin,  is  about  as  far  as  Congress  will  go  on  the 
matter.  In  this  area,  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press  is  doing  a  good  job  and  I  hope  that  joint 
efforts  by  ANPA  and  the  Reporters  Committee  will  be 
more  and  more  productive. 

Q.  .1  final  question.  General  S^nith.  What  are  the  prin¬ 
cipal  mistakes  made  by  publishers  as  you  have  observed 
them? 

First,  inadequate  communication  with  employes,  es¬ 
pecially  to  explain  the  “why”  of  procedures.  Second,  fail¬ 
ure  to  biing  first-line  supervisors  into  the  picture  soon 
enough.  I'hird,  permitting  unions  to  usurp  the  communica¬ 
tions  ])rocess.  Believe  me,  good  communications  can  elim¬ 
inate  hundreds  of  problems. 


240-page  progress 
edition  sets  record 

This  year’s  Progress  Edition  pub¬ 
lished  by  the  Tri-City  Herald,  Ken¬ 
newick,  Wash,  was  the  largest  in  the 
28-year  history  of  the  newspaper. 

The  .‘{OO-page  paper  for  March  9 
contained  a  240-page  progress  edition 
section  containing  2;{,9()9  inches  of  ad¬ 
vertising  and  IS,.')?.')  inches  of  editorial 
material  chronicling  the  agricultural 
and  business  development  in  the  paper’s 
circulation  area  of  eight  counties  in 
Washington  and  Oregon. 

The  Tri-Cities  (Pasco-Kennewick- 
Richland)  currently  has  the  lowest  un¬ 
employment  rate  in  the  state.  The  Her¬ 
ald’s  progress  edition,  which  has  dou¬ 
bled  in  i)age  and  advertising  size  in 
four  years,  attributes  much  of  the  eco¬ 
nomic  health  of  the  community  to  the 
conversion  of  sagebrush  land  to  irri¬ 
gated  farms,  and  the  growing  use  of 
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BOOM  EDITION — The  tri-cities  of  Pasco. 
Kennewick  and  Richland,  Washington  are 
booming,  according  to  Tri-CIties  Herald's 
managing  editor.  Bill  Klink.  As  a  result,  the 
Herald's  1975  Progress  Edition  filled  a  record 
300-pages.  Left  to  right  are  Glenn  C.  Lee. 
publisher;  Eldron  Smith,  assistant  to  the  pub¬ 
lisher:  Larry  Thomas,  circulation  manager; 
Jack  Briggs,  associated  editor;  William 
Bequette,  editor;  and  Jim  Reid,  advertising 
director. 

the  Hanford  atomic  reservation  as  a 
nuclear  energy  center  for  new  elec¬ 
trical  generating  plants. 

EDITOR 


Joint  meeting  held 
by  ANPA  and  NNA 

Three  steps  to  further  cooperation 
l)etween  the  American  Newspaper  Pub¬ 
lishers  Association  and  the  National 
Newspaper  Association  were  taken  re¬ 
cently  at  an  18-iman  meeting  attended 
by  the  presidents,  vdee  presidents  and 
top  leadership  of  both  organizations. 

These  three  plans  were  agreed  on: 

1.  Donald  MeVay,  ANPA  interim 
chief  administrative  officer  ‘and  NNA 
executive  vicepresident  Theodore  A. 
Serrill  will  meet  regularly,  with  staffs, 
to  discuss  programs. 

2.  A  representative  of  each  organiza¬ 
tion  will  be  invited  to  attend  the  other’s 
meetings  of  government  affairs  and 
po.stal  committees. 

3.  Each  organization  will  be  given  a 
brief  spot  on  the  other’s  convention  pro¬ 
gram. 
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Reynolds  pays  you  to  return  it. 


We  don’t  believe  in  waste. 

Waste  of  America’s  aluminum 
resources.  Waste  of  energy.  Waste 
of  any  kind.  That’s  why  Reynolds  is 
vitally  interested  in  recycling  aluminum 
products.  Our  far-reaching  programs 
to  recycle  aluminum  beverage  cans, 
starting  in  1967,  show  the  extent  of 
our  commitment. 

In  1973,  Reynolds  paid  Ameri¬ 
cans  about  4.5  million  dollars  for  bring¬ 
ing  in  used  aluminum  beverage  cans. 
That  was  based  on  100  per  pound. 
Today,  we’re  paying  150  per  pound 
for  aluminum  scrap  brought  to  our 
recycling  centers. 

Unlike  container  taxes  or  de¬ 
posits,  our  program  put  4.5  million 
dollars  in  new  money  into  American 
pockets  and  purses. 

And  helped  conserve  one  of 
America’s  most  valuable  resources  — 
energy.  That’s  because  recycling  takes 


only  5%  of  the  energy  needed  to  create 
aluminum  from  virgin  ore. 

We’re  recycling  other  forms  of 
aluminum,  too.  From  used  Reynolds 
Wrap®  to  old  utensils,  lawn  furniture, 
scrap  from  industry,  etc.  Into  new  alu¬ 
minum  products  that  cut  fuel-energy 
consumption  in  automobiles  and  other 
transportation  equipment.  Into  building 
products  that  save  heating  and  cooling 
energy. 

And  Reynolds  means  to  do  even 
more.  We  have  programs  under  way  to 
recover  aluminum  from  solid  waste... to 
literally  mine  the  garbage  heaps  of  the 
nation. 

T oday’s  waste  can  be  tomorrow’s 
resources.  Reynolds  Metals  Company, 
P.O.  Box  LOO,  Richmond,  Virginia  23261. 

REYNOLDS 

where  new  ideas  take  shape  in 

ALUMINUM 

Conserving  our  resources  and  energy. 


Profit-sharing 

(Continued  from  page  40) 


to  go  into  stocks,  and  then  seeing  them 
fall  as  interest  rates  rise. 

“Basically,  it  seems  to  me  that  what 
is  offered  isn’t  really  a  chance  to  out¬ 
guess  the  market  and  increase  uncer¬ 
tainties,  but  rather  a  chance  for  more 
certainty,  if  that  is  desired.  I  would 
think  this  would  be  most  attractive  to 
a  person  who  was  within  five  years  of 
retirement  age.  This  person  will  be 
trying  to  work  out  budgets  for  retire¬ 
ment  and  would  be  much  better  off  with 
a  guaranteed  return  of  principal  than 
with  one  last  shot  at  the  stock  market. 

“For  an  employe  not  close  to  retire¬ 
ment,  it  seems  to  me  that  the  chief 
reason  for  going  into  fixed  income 
would  be  long-term  pessimism  about  the 
American  economy.  That  is,  a  convic¬ 
tion  that  the  stock  market  won’t  have  a 
sustained  rise  vrhile  the  employe  is  still 
a  member  of  the  plan. 

“Also,  a  guaranteed  return  of  princi¬ 
pal  might  make  sense  for  a  young 
staffer  if  he  or  she  already  w'ere  heav¬ 
ily  invested  in  stocks,  but  had  little 
bank  savings  or  life  insurance.  The  op¬ 
tion  could  be  used  to  balance  a  port¬ 
folio  that  was  heavily  weighted  toward 
risk,  a  situation  I  would  guess  is  fairly 
rare.  This  is  an  estate-planning  ques¬ 
tion  that  each  person  must  analyze. 

“All  of  these  considerations  would  ap¬ 


ply  if  the  member  w'anted  to  hedge  the 
bet  by  putting  some  of  the  money  into 
fixed  income  and  some  into  the  regular 
account.  The  mix  ought  to  be  deter¬ 
mined  by  a  person’s  age,  years  to  re¬ 
tirement,  present  investments  and  as¬ 
sets,  etc.,  rather  than  by  a  guess  as  to 
w'hether  the  regular  fund  will  gain 
more  than  9%  in  any  year. 

“Just  by  way  of  information,  the  ma¬ 
jor  studv  of  stock-exchange  movement 
by  the  University  of  Chicago,  which  is 
frequently  cited,  showed  an  average 
gain  (including  capital  gains  and  divi¬ 
dends)  of  9%  a  year.  This  was  for  the 
period  beginning  after  World  War  II 
and  extending  into  the  early  1970s.  It 
didn’t  include  the  big  decline  of  ’73  and 
’74.’’ 

Campbell  Soup  adds 
beef  to  budget 

After  a  20%  reduction  of  its  adver¬ 
tising  budget  since  1971,  Campbell  Soup 
Co.  of  Camden,  N.J.,  may  be  returning 
back  to  “normal”  expenditures,  its 
president  told  the  New  York  Society 
of  Security  Analysts. 

Harold  A.  Shaub,  Campbell’s  presi¬ 
dent,  indicated  that  the  companies  ad, 
promotion  and  new  product  budget  for 
this  year  may  increase  as  much  as  $14 
million.  In  1974,  the  company  spent 
approximately  $40  million. 


Group  seeks  better 
copyright  protection 

Eleven  national  organizations,  in¬ 
cluding  the  National  Newspaper  Asso¬ 
ciation,  have  formed  an  organization 
known  as  “Coalition  for  Fair  Copy¬ 
right  Protection”  to  fight  for  a  strong, 
modem  copyright  law. 

The  participants  announced  they  had 
decided  to  organize  a  common  front  to 
combat  the  growing  practice  of  using 
duplicating  equipment  to  copy  original 
material  from  books,  periodicals,  films, 
tape  recordings  and  information  sys¬ 
tems. 

“What  we  are  concerned  about  is 
piracy,  piracy  on  a  national  scale,”  a 
representative  said.  The  coalition  is  in¬ 
terested  in  a  new  copyright  revision 
bill  now  before  Congress.  “The  present 
copyright  law  has  been  on  the  books 
since  1909 — long  before  modern  dupli¬ 
cating  equipment  was  thought  of.” 

• 

Legal  ad  directory 

The  PhilUpsburg  (N.J.)  Free  Press 
provides  a  list  of  all  legal  advertise¬ 
ments  each  week  in  the  news  section  to 
assist  readers.  The  list  includes  the 
municipality  and  the  purpose  of  the  ad. 
For  example:  “Pohatcong  Township 
Board  of  Education:  Sealed  bids  for 
School  Supplies.”  The  ads  in  their  en¬ 
tirety  are  run  in  the  legal  ad  section 
of  the  paper. 


PROMOTE  YOUR  NEWSPAPER’S  LINAGE  PICTURE  TO 

5,000  advertiser  prospects  and  their  agencies 

WHO  WILL  BE  READING  EDITOR  &  PUBLISHER’S  ANNUAL 


NEWSPAPER  LINAGE  ISSUE 

published  May  24,  1975 


(Deadline  for  space  reservations  and  advertising  copy.  May  15th.) 


Includes  1974  newspaper  linage — retail, 
general,  automotive,  financial,  classified 
and  total,  for  all  Media  Records  news¬ 
papers,  plus  other  newspapers  submitting 
linage  direct  to  E&P.  (Last  year’s  linage 
issue  carried  linage  figures  for  1,291 
newspapers  in  791  cities!) 

This  is  the  only  available  source  of  linage 


data  for  all  newspapers,  available  to  ad¬ 
vertisers  and  agencies,  and  more  than 
5,000  readers  at  your  advertiser  prospects 
— and  their  agencies — will  be  watching 
for  this  important  issue,  and  saving  the 
pull-out  linage  section.  Your  advertising  in 
this  issue  will  benefit  from  the  high  inter¬ 
est  and  readership  and  call  attention  to 
your  advertising  sales  message. 


Make  your  space  reservation  now!  Tell  your  advertising  story  to 
more  than  5,000  E&P  readers  at  advertisers  and  advertising  agencies. 


EDITOR  &  PUBLISHER,  850  THIRD  AVE.,  NEW  YORK,  N.Y.  10022 
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6  MONTHS 


Gulf+Western’s 
best  six  months  ever. 

During  the  six  months  ended  January  31,1 975  Gulf+Western 
achieved  the  highest  sales  and  net  earnings  for  any  quarter  or  half  year  in 
its  history.  Net  earnings  increased  38  percent  to  a  record  $64.2  million  from 
the  $46.5  million  recorded  last  year.  Net  earnings  per  share  reached  a  new 
high  of  $4. 1 1  on  a  primary  basis  compared  with  $2.66  last  year  and  $3.46 
versus  $2.43  on  a  fully  diluted  basis. 

We  attribute  this  continuing  growth  to  the  excellent  overall  perform¬ 
ance  of  our  uniquely  diversified  operating  groups. 

Outstanding  performances  of  the  Food  and  Agricultural  Products. 
Manufacturing  and  Leisure  Time  Groups  were  a  major  factor  during  this 
period.  In  addition,  Natural  Resources.  Paper  and  Building  Product's.  Auto¬ 
motive  Replacement  Parts,  Consumer  Products  and  Financial  Sen/ices 
contributed  significantly  to  our  operating  income. 

The  five  year  earnings  chart  shown  indicates 
our  outstanding  earnings  growth  record. 

During  the  1974  fiscal  year  we  had  record 
sales  of  $2.3  billion  and  record  net  earnings  of 
$100.6  million.  Our  shareholders  received  the  bene¬ 
fit  of  dividends  which  were  increased  67  percent 
over  the  past  two  years  from  $.60  to  the  current 
annual  rate  of  $1.00.  In  addition,  a  special  dividend 
of  $.25  per  share  is  payable  April  1 , 1975. 

Gulf+Western  is  proud  of  its  past  achieve¬ 
ments  which  have  given  us  a  continuing  confidence 
in  the  future.  G+W  has  demonstrated  that  the  sys¬ 
tem  of  free  enterprise  still  works  for  the  benefit  of 

To  learn  more  about  G+W,  send  for  our  current  six  month  report  and 
a  copy  of  the  1974  Annual  Report.  Write:  Investor  Relations  Department, 
Gulf+Western  Industries,  Inc.,  1  Gulf+Western  Plaza.  New  York,  NY.  10023. 

Gulf  Western  Industries,  Inc. 


emplovees.  shareholders  and  consumers. 


Lawmakers  study  old  and  new 
ideas  affecting  newspapers 


Some  old  and  some  brand  new  ideas 
affecting  the  newspaper  business  have 
popped  up  in  state  legislatures. 

Michigan  lawmakers  have  before 
them  a  proposal  to  make  it  illegal  for 
minors  who  are  newspaper  carriers  to 
collect  cash. 

In  Oklahoma  new  legislation  exempts 
all  sales  by  carriers  from  the  sales  tax. 
Newspapers  have  been  inhibited  from 
raising  the  price  of  Sunday  editions 
because  the  2%  tax  has  been  applied 
to  sales  over  25  cents. 

A  bill  to  impose  a  state  sales  tax  on 
all  advertising  is  before  the  Tennessee 
senate. 

Bills  which  would  allow  free  distribu¬ 
tion  newspapers  (“shoppers”)  to  carry 
public  notice  ads  have  appeared  in  New 
Jersey  and  Missouri.  The  New  Jersey 
bill  refers  to  newspapers  which  con¬ 
tain  advertisements  paid  for  by  mer¬ 
chants  and  can  provide  proof  of  cir¬ 
culation. 

The  requirement  of  a  second  class 
postal  permit  would  be  eliminated  from 
the  eligibility  criteria  for  shoppers  in 
Missouri  but  the  papers,  in  order  to 
qualify  for  legal  notices,  would  have 
to  maintain  a  list  of  bona  fide  sub¬ 
scribers  who  agree  to  pay.  There  is  no 
mention  of  how  large  or  small  that  list 
could  be. 

Various  approaches  are  being  made 
to  control  the  amount  of  money  that 
public  utility  firms  may  spend  for  pro¬ 
motional  advertising.  In  general  the 
idea  is  to  make  the  advertising  ex¬ 
pense  ceme  out  of  dividends  rather 
than  before-tax  earaings. 

In  Oklahoma,  the  State  Supreme 


Court  overruled  a  ban  by  the  state’s 
Corporation  Commission  which  pro¬ 
hibited  public  utilities  from  purchas¬ 
ing  institutional  or  promotional  ad¬ 
vertising.  The  court’s  opinion  did  allow’ 
the  authority  to  disallow  any  such  ad¬ 
vertising  from  operating  expenses  for 
ratemaking  purposes  unless  the  utility 
could  prove  that  such  expenditures 
benefited  all  rate  payers. 

In  Virginia,  media  representatives 
prevailed  on  the  lawmakers  to  refer  a 
utility  ad  bill  to  a  special  study  com¬ 
mittee  which  w’ill  report  next  year. 
Other  states  considering  the  same  kind 
of  legislation  are  Missouri  and  Georgia. 

Congress  also  has  gotten  into  the 
act  with  several  bills  in  the  hopper. 
One  would  specifically  exclude  adver¬ 
tising  expenses  of  regulated  public 
utility  firms  from  rate-fixing  calcula¬ 
tions. 

Oil  companies  have  been  brought  un¬ 
der  similar  restrictions  with  a  bill 
which  would  deny  them  the  right  to 
advertise  anything  but  products  or 
services. 

In  two  fairly  new  areas — lotteries 
and  drug  prices — law’makers  have  pre¬ 
sented  numerous  proposals  which  would 
reach  into  newspaper  practices,  both 
in  circulation  and  advertising.  Until 
Congress  settles  some  of  the  interstate 
questions  involved  in  state  lotteries 
much  of  the  individual  state  legisla¬ 
tion  will  bide  time. 

Indiana,  Maine  and  Washington  law¬ 
makers  have  attempted  to  ease  profes¬ 
sional  bans  on  advertising  of  prescrip¬ 
tion  and  other  drug  prices  in  newspa¬ 
pers.  The  Washington  bill  declares 
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plainly,  that  “it  shall  not  be  a  viola¬ 
tion  of  law  and  no  license  may  be  re¬ 
voked  for  tbe  use  of  advertising  which 
states  the  price  of  the  goods  and/or 
services  offered  by  persons  licensed 
pursuant  to  the  laws  of  this  state.” 

A  Georgia  bill  would  give  merchants 
immunity  from  anti-lottery  prosecu¬ 
tion  if  they  conducted  and  promoted 
drawings  for  prizes  “solely  to  adver¬ 
tise  their  wares”  and  if  no  participant 
had  to  put  up  anj’thing  of  value  or 
make  a  purchase. 

Opticians  would  be  allowed  to  ad¬ 
vertise  prices  of  optical  goods  and  serv’- 
ices  if  bills  in  Virginia  and  Florida 
are  enacted.  The  Virginia  bill  would 
permit  the  quotation  of  discounts  or 
terms  of  credit. 

A  Connecticut  lawmaker  proposed 
that  newspaper  ads  for  cigars  and 
cigarettes  be  held  to  two  column  inches 
and  omit  illustrations  and  “persuasive 
exhortations”  to  try  the  product. 

Efforts  to  receive  higher  payments 
for  legal  notice  advertising  were  being 
made  in  many  sessions  and  at  a  lower 
level  of  government,  in  Montgomery 
County,  Maryland,  a  new  policy  re¬ 
quires  that  legal  notices  be  set  as  dis¬ 
play  ads  in  the  general  news  section, 
so  that  they  will  be  in  English  rather 
than  legalese. 

In  several  states  the  political  cam¬ 
paign  spending  laws  are  under  review 
and  another  popular  field  for  legisla¬ 
tion  is  open  meetings  of  public  bodies. 
An  interesting  provision  of  a  bill  in 
Georgia  would  prohibit  all  commercial 
advertising  by  political  candidates  un¬ 
til  60  days  before  a  primary  election. 

A  Texas  bill  limiting  campaign  ex¬ 
penditures  includes  a  provision  that  no 
candidate  can  spend  more  than  60  per¬ 
cent  of  his  budget  in  broadcast  media. 

Texas  and  Missouri  lawmakers  will 
consider  reporter  shield  legislation. 
Some  bills  have  aroused  opposition  by 
media  because  they  contain  dangerous 
language  relative  to  the  invasion  of 
privacy. 

The  Georgia  state  Senate  Judiciary 
Committee  laid  to  rest  a  bill  to  hold 
newspaper  editors  in  the  state  crimi¬ 
nally  responsible  for  the  manner  in 
which  they  chose  to  correct  errors.  The 
proposal  would  have  required  newspa¬ 
pers  to  print  retractions  or  corrections 
on  the  same  page  and  in  the  same  size 
of  type  as  the  original  story. 

• 

Boston  book  award 
honors  editor 

The  Boston  Globe  has  established  a 
Laurence  L.  Winship  Book  Award  in 
honor  of  its  former  editor,  who  died  last 
month. 

The  award  is  open  to  books  of  fiction 
or  science  written  by  U.S.  authors  and 
submitted  by  U.S.  publishing  compa¬ 
nies,,  provided  there  is  a  New  England 
angle  either  in  theme,  atmosphere,  or 
origin  of  the  author. 

The  books  are  to  be  published  no  later 
than  July  1,  1975,  and  no  earlier  than 
July  1,  1974.  The  award  is  $1,000, 
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(Continued  from  page  17) 


promotion  budgets,  based  on  contrac¬ 
tual  contributions  from  their  tenants. 
We  think  we  can  get  more  of  this 
money.  We’ll  premiere  our  presentation 
on  May  6  in  Miami  at  the  annual  con¬ 
vention  of  the  International  Council  of 
Shopping  Centers.  We’re  also  working 
in  the  discount  field  to  swing  mail  dis¬ 
tributed  multi-page  preprints  into 
newspapers.  As  part  of  this  we  have 
our  'Total  and  Selective  Market  Cover¬ 
age  program  which  is  tied  in  with  our 
computer. 

“In  classified,  we’re  working  to  de¬ 
velop  more  merchandise  advertising.  A 
considerable  portion  of  classified  is  al¬ 
ready  done  by  dealers.  We  are  develop¬ 
ing  new  presentations  to  build  up  this 
business.  The  first  will  be  aimed  at 
furniture  retailers.’’ 

Are  more  meetings  planned  like  the 
one  with  Ford  Motor  Co.? 

“We  have  been  holding  regular  meet¬ 
ings  between  publishers  on  the  bureau 
board  and  the  leading  executives  in  the 
automobile  industry.  Each  year  we 
meet  with  each  of  the  four  major 
automobile  manufacturers  separately. 
We’ve  been  holding  meetings  with  the 
National  Association  of  Food  Chains. 
Every  January  there  is  a  get-together 
with  the  board  of  directors  of  the  Na¬ 
tional  Retail  Merchants  Association. 
We’ve  met  with  the  officers  and  execu¬ 
tives  of  Sears,  Roebuck  &  Co.  and  J.  C. 
Penney  Co.  All  these  meetings  bring 
almut  an  interchange  of  views.  We 
have  been  active  recently  with  the 
movie  exhibitors  and  producers  repre¬ 
senting  the  National  Association  of 
Theatre  Owners  and  the  Motion  Pic¬ 
ture  Association  of  America.  These 
meetings  have  led  to  our  being  in¬ 
volved  in  specific  problems  for  specific 
studios.  We’ve  made  suggestions,  and 
they  are  being  tested. 

“In  the  past  we  have  held  meetings 
with  the  tobacco  industry,  the  liquor 
industry,  the  airlines  and  the  petro¬ 
leum  industry.  We  are  working  toward 
a  meeting  with  leading  manufacturers 
in  the  drug  field.” 

How  have  computers  changed  NAB 
operations? 

“Computers  give  us  a  new  capability. 
They  enable  us  to  offer  serivces  to 
advertisers  which  we  could  not  offer 
before.  We  are  finding  uses  for  the 
computer  in  dealing  with  national  ad¬ 
vertisers,  big  retail  chains,  and  in  clas¬ 
sified.  Also  in  classified  we  are  pro¬ 
ducing  an  analysis  of  linage  by  classifi¬ 
cation,  by  region  and  by  size  of  paper 
which  should  prove  to  be  a  valuable 
selling  tool.  It’s  a  monthly  report  to 
participating  newspapers.  We’ve  talked 
in  the  past  about  one-order-one-bill. 
We  proved  the  feasibility  of  this  with 
our  work  on  political  advertising  during 
the  1972  election  campaign.  Down  the 
road  we  see  this  developing  and  the 
computer  will  be  involved.  The  compu¬ 
ter  gives  us  a  new  sales  capability. 


The  ideas  in  this  booklet 
are  guaranteed  to  save 
you  money! 
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SPEED  COPY  INPUT  AND  TYPESETTING  OPERATIONS  in  editorial, 
classified  and  commercial  departments  with  the  unique  LOGIGRAPHIC 
System.  Video  typewriters  (VDT),  direct  wire  service  input,  efficient 
storage  and  retrieval  capabilities,  together  with  photocomposers, 
scanners  and  other  customer-owned  equipment  make  LOGIGRAPHIC 
the  right  answer  for  modern  newspaper  requirements. 


A  COMPLETE  SYSTEM  —  human-engineered  from  the  user's 
viewpoint,  with  screen  forms,  story  sizing,  and  basic  pagination. 
No  need  to  re-keyboard  entire  stories  —  reduce 
errors  and  correction  time  up  to  90°o. 

CUT  COSTS  of  labor  and  training,  insurance 
facility  space  and  materials, 

BE  MORE  COMPETITIVE  with  radio,  TV 
and  other  publications,  due  to  extended 
deadlines,  more  up-to-the-minute  news. 


Write  for  complete  information. 

LOGICON-INTERCOMP 

24225  Gamier  Street,  Torrance,  California  90505 

213  325-6060 

Other  offices:  Cambridge.  MA  •  Chicago.  ILL  •  Cleveland.  OH  •  Houston.  TEX  •  New  York.  NY  •  Washington.  DC 


□  Please  send  information  about  LOGIGRAPHIC  Systems. 

Name _ _ 

Title  _  _  - 

Firm  _  _  _  - _ 

Address _  _ City _ State 
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‘‘UPl’s  coverage  of  the  fall 
of  Indochina  is  superb.  It  doesn’t 
become  clear  how  much  you 
have  outdistanced  all  of  the 
competition  until  you  look 
at  a  series  of  papers...and  then 
you  realize  the  enormous  depth 
and  range  of  the  work 
that  UPl  has  been  doing.”  * 

D.  Gorton 

Chief  Photographer 

The  Philadelphia  Inquirer 


VNCfipti'd  troill  .1  lottiT  to 
I  I’l  Ni'wspicturos,  M.irch  27. 


UPl 

220  East  42nd  Street,  New  York,  N.Y.  10017/(212)  682-0400 


Karol  C.  Thaler,  chief  diplomatic  correspond¬ 
ent  for  United  Press  International  for  many 
years,  has  been  named  chief  European  cor¬ 
respondent  for  North  American  Newspaper 
Alliance  and  begins  his  twice  weekly  report¬ 
ing  for  the  service  this  month  from  London 
and  other  capitals.  Thaler  has  covered  al¬ 
most  every  major  international  conference 
in  Europe  since  World  War  II.  Born  in  Po¬ 
land,  Thaler  has  been  a  British  subject  since 
1947,  speaks  six  languages,  and  holds  de¬ 
grees  of  doctor  of  law  and  bachelor  of  eco¬ 
nomics,  having  attended  universities  in  Po¬ 
land,  Austria,  France  and  Germany.  In  1931, 
a  group  of  Polish  newspapers  sent  Thaler 
to  Germany,  where  he  reported  the  rise  of 
Nazism  until  1939,  and  then  covered  the 
Balkans  and  other  areas  for  several  London 
papers  after  which  he  joined  United  Press 
in  1941.  He  retires  this  month  from  UPl.  The 
Thaler  news  and  analyses  will  be  part  of  the 
regular  NANA  service. 

New  syndicate  formed 
by  Washington  writer 

Philip  H.  Love,  syndicated  columnist 
and  editor,  has  set  up  a  new  syndicate 
to  distribute  his  own  long-running 
“Love  on  Life”  column  and  several  new 
features. 

Love,  former  feature  editor  of  the 
Washington  Star,  started  his  weekly 
humor  column  in  that  newspaper  in 
January  of  1963,  with  syndication  since 
May  of  the  same  year. 

Other  features  to  be  offered  by 
Love  Syndicate  include  a  column  on 
newspaper  comics  and  their  creators 
similar  to  one  Love  wrote  while  fea¬ 
ture  editor  of  the  Star.  Also  features 
offered  by  the  new  syndicate  will  be  by 
writers  other  than  the  editor,  and  cover¬ 
age  of  special  assignments  at  the  White 
House  and  other  places  in  the  Washing¬ 
ton  area  is  planned. 

Since  1971,  Love  has  edited  the  Press, 
a  periodical  “for  the  friends  of  the  fun¬ 
nies”  for  Greater  Buffalo  Press,  which 
prints  many  of  the  color  comics  sections 
for  U.S.  and  Canadian  newspapers.  He 
also  writes  “Love  to  All”  for  the  quart¬ 
erly  Cartoonist  Profiles  magazine. 

The  new  syndicate  is  located  at  3015 
Beech  Street  NW,  Washington,  D.C. 

20015. 
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H -column  stock  list 
available  from  AP 

A  half-column  stock  market  table  will 
be  available  to  Associated  Press  mem¬ 
bers  starting  April  7. 

The  new  table  was  designed  by  the 
AP  to  meet  the  needs  of  newspapers 
which  are  faced  with  increased  news¬ 
print  costs  but,  at  the  same  time,  feel 
continuing  need  for  complete  market 
coverage.  The  complete  New  York  and 
American  tables  will  be  5.7  picas  wide 
and  will  be  available  prior  to  the  close 
of  the  market  and  after  the  close. 

In  addition  to  the  new  half-column 
table,  AP  will  continue  to  provide  pa¬ 
pers  with  the  two-thirds  column  table 
which  measures  about  8  picas  with 
price-earnings  ratio ;  the  two-thirds  col¬ 
umn  table  without  the  p-e  ratio,  which 
measures  about  7.5  picas;  the  regular 
one-column  table,  and  the  widemeasure 
1  one-third  column  table  which  contains 
the  year’s  high-low  on  the  left  hand 
side. 

The  expanding  use  of  cold-type  tech¬ 
nology  for  stock  market  tables,  as  in 
the  setting  of  regular  news,  makes  it 
possible  for  members  to  shrink  column 
widths  from  the  settings  at  which  AP 
transmits.  Hence,  a  stock  table  trans-  j 
mitted  for  8  picas  may  appear  in  some 
newspapers  at  7.6  picas. 

The  one-half  column  table  will  look 
like  this: 

Stock  Last  Chg 

Ajax  1.20  8414  -f  % 

XYZ  .43  21 '4  -  Vi 

Using  the  new  half-column  width,  a 
member  could  print  complete  daily  New 
York  and  American  tables  in  just  over 
a  half  page. 

The  new  tables  will  be  delivered  via 
A  P’s  two-thirds  column  Dataspeed  net¬ 
work  which  reaches  the  entire  country. 

Plans  now  call  for  the  pre-closing 
table  to  move  about  1:20  p.m.  (New 
York  time)  for  afternoon  papers. 


^Editor’s  Choice^ 

A  new  special  features  division  of 
The  Register  and  Tribune  Syndicate 
is  “Editor’s  Choice”  with  the  individual 
articles  and  special  series  offered  com¬ 
ing  from  magazines,  books,  commis¬ 
sioned  pieces,  and  newspapers.  Dennis 
R.  Allen,  president,  has  announced  that 
several  times  a  month  summaries  of  the 
news  and  feature  articles  available  will 
be  mailed  to  editors. 


Daily  ‘Market  Capsule’ 

Eliot  Janeway’s  “Market  Capsule”, 
launched  back  in  January  in  the  New 
York  Daily  Netvs,  is  being  offered  via 
Telex  individually  to  newspapers  by  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate.  It  is  a  90-word  analysis  provid¬ 
ing  information  on  situations  that  gov¬ 
ern  the  following  day’s  trading.  It  is 
being  sent  after  closing  of  the  New 
York  Stock  Exchange. 


One  of  these  days  someone  is  going  to 
punch  JOHN  D.  LOFTON  -  smack! 
—  right  in  the  nose. 


But  that  won  t  stop  Lofton  from 
exposing  waste,  hypocrisy,  and  plain 
tomfoolery  —  whether  in  Congress, 
the  Press  Club,  or  Academe. 

JOHN  I).  LOF'TON  is  a  conservative 
—  liberally  endowed  with  guts! 

Three  ticnes  a  week 

Scannable  (any  font).  Camera-ready,  or 
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Publisher  loses  appeal 
to  get  libel  damages 

The  U.S.  Supreme  Court  refused 
(March  31)  to  hear  arguments  of  Flor¬ 
ida  newspaper  publisher  Josei)h  A. 
Maloney,  who  was  seeking  libel  dam¬ 
ages  because  of  a  Rotary  Club  speech 
by  a  telephone  company  executive. 

The  Court  lot  stand  a  Florida  Court 
of  Appeals  decision  overturning  a  jury 
verdict  reciuiring  St.  Josej)!!  Telephone 
and  Telegraph  Co.  and  its  i)resident,  B. 
Roy  Gibson  Jr.  to  pay  $25,000  in  dam¬ 
ages. 

Maloney  publisher  of  the  Ajmlachi- 
cola  Times,  a  weekly  sued  l)ecause  of  a 
speech  made  by  Gibson  which  was  later 
|)rinted  by  the  telephone  company  and 
di.stributed  to  its  subscril>ers.  In  the 
speech,  Gibson  blamed  Maloney  for  a 
decline  in  the  number  of  telephones  in 
Ai)alarhicola,  Fla.,  saying  he  berated 
and  abused  local  business  intere.sts. 

In  seeking  Su])reme  Court  review, 
Maloney  contended  the  Florida  court 
incorrectly  imposed  upon  him  the  bur¬ 
den  of  proving  malice,  a  burden  nor¬ 
mally  limited  to  public  figures. 

In  answering,  Gibson  noted  that  the 
Supi  ejiie  Court  has  observed  that  public 
figures  had  access  to  channels  of  com¬ 
munication  and  were  able  to  rebut  false 
statements.  “  ‘There  are  certainly  few 
persons  with  greater  ability  to  remedy 
liy  self-help  their  injury  from  defama¬ 
tion  than  an  owner  and  editor  of  a 
newsi)ai)er,’  ”,  Gibson’s  attorneys  said. 
• 

Japan  business  daily 
to  rep  for  Dow  Jones 

Pow  Jones  &  Company  has  formed  a 
new  comjjany,  called  Nikkei  Interna¬ 
tional  Ltd.,  established  by  Sihon  Keizni 
Sliimhun,  Japan’s  national  daily  busi¬ 
ness  newsi)aper.  Nikkei  International 
will  represent  all  Dow  Jones  publica¬ 
tions  in  Japan,  effective  April  1. 
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Litfle  Rogers 


King  appoints  Little 
to  head  sales  dept, 
vacated  by  Rogers 

The  aitpointmcnt  of  Lewis  A.  Little 
to  succeed  King  Features’  general  sales 
director,  Raymond  K.  Rogers,  was  an¬ 
nounced  this  week  by  Joseph  F.  D’An¬ 
gelo,  general  manager  of  the  feature 
syndicate. 

Little,  41,  assumes  his  position  under 
a  new  title,  that  of  national  sales  direc¬ 
tor.  Rogers,  55,  whose  career  with  the 
syndicate  has  sjianned  38  years,  has 
elected  to  take  early  retirement  to  de¬ 
vote  full  time  to  volunteer  religious 
work. 

Com)ileting  the  administration  of  the 
department  are  Clarence  Rabinow,  an 
assistant  sales  director  since  1964,  and 
Charles  M.  Finette,  who  was  named  an 
assistant  sales  director  this  past  Janu¬ 
ary. 

Harold  Schneider,  sales  director, 
international,  will  continue  as  chief 
executive  of  that  division  which  has 
Ix'en  sejiarated  from  what  was  for¬ 
merly  general  .sales. 

Former  syiulicale  owner 

Little,  a  native  of  Arkansas,  worked 
for  10  years  as  a  reporter  and  editor 
for  California  newspapers,  including 
the  Los  Avffeles  Times,  Son  Dierjo 
f-iiion  and  San  Francisco  Chronicle. 
He  became  sales  manager  of  the 
Chronicle  Syndicate  in  1963  and  a  year 
later  founded  the  Lew  Little  Syndicate. 

For  the  next  three  years  Little 
developed  the  comic  strips,  “Wee  Pals” 
by  Morrie  Turner  and  “Tumbleweeds” 
by  Tom  K.  Ryan  and  the  panel  “Auto 
.41bum”  by  Tad  Rumess.  All  three  fea¬ 
tures  are  now  distributed  by  King 
Features. 

Little  is  married  to  Mary  Ellen  Cor¬ 
bett,  who  writes  a  syndicated  column, 
“Feminist  Q.  and  A.” 

Rogers  has  been  with  King’s  sales 
department  since  1936,  when  at  18  he 
started  as  an  office  lx)y.  He  was  named 
sales  director  in  1964  and  since  1968 
has  had  supervision  of  both  domestic 
and  international  sales.  Rogers  and  his 
family  have  moved  to  a  mountain  home 
in  Franklin,  New  York.  He  and  his 
wife,  Claudia,  will  be  involved  in  work 
of  the  Jehovah’s  Witnesses. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


3/25 


Affiliated  Publications  (AMEX)  .  TU 

American  Financial  Co^.  (OTC)  _  11% 

Booth  Newspapers  (OTC)  .  20% 

Capital  Cities  Comm.  (NYSE)  .  3i'/t 

Com.  Corp.  (OTC)  .  2% 

Cowles  Comm.  (NYSE)  .  4% 

Dow  Jones  (OTC)  .  27% 

Downe  Comm.  (OTC)  .  3% 

Gannett  (NYSE)  .  33% 

Gray  Comm.  (OTC)  .  7 

Harte  Hanks  (NYSE)  .  12 

Jefferson-Pilot  (NYSE)  .  32% 

Knight-Ridder  (NYSE)  .  25 

Lee  Enterprise  (AMEX)  .  16 

Media  General  (AMEX)  .  25 

Multimedia  (OTC)  .  14 

New  York  Times  (AMEX)  .  12% 

Panax  (OTC)  .  2 

Post  Corp.  (Wise.)  (OTC)  .  6% 

Puebecor  (AMEX)  .  6% 

Speidel  (OTC)  .  WU 

Thomson  Newspapers  (CE)  .  12% 

Time  Inc.  (NYSE)  .  35% 

Times  Mirror  (NYSE)  .  17% 

Toronto  Star  (CE)  .  13 

Washington  Post  (AMEX)  .  23 

SUPPLIERS 

Abitibi  (CE)  . 10% 

Addressograph  Multi.  (NYSE)  .  7% 

Altair  (OTC)  .  1% 

Ball  Corp.  (NYSE)  .  14% 

B.  C.  Forest  (CE)  .  14% 

Berkey  Photo  (NYSE)  .  3% 

Boise  Cascade  (NYSE)  .  17% 

Compugraphic  (AMEX)  .  14% 

Compuscan  (OTC)  .  4% 

Crown  Zellerbach  (NYSE)  .  30% 

Cutler-Hammer  (NYSE)  .  24% 

Dayco  (NYSE)  .  10% 

Digital  Equipment  (NYSE)  .  8234 

Domtar  (AMEX)  .  1934 

Dow  Chemical  (NYSE)  .  73% 

Dymo  (NYSE)  .  8 

Eastman  Kodak  (NYSE)  .  B?*/. 

Ehrenre'ch  Photo  (AMEX)  .  43^ 

Eltra  (NYSE)  .  27'% 

General  Electric  (NYSE)  .  49i% 

Georgia  Pacific  (NYSE)  .  40 

Grace,  W.  R.  (NYSE)  .  253% 

Great  Lakes  Paper  (CE)  .  14 

Great  No.  Nekoosa  (NYSE)  .  34 

Harris  Corporation  (NYSE)  .  20% 

Inmont  (NYSE)  .  4 

International  Paper  (NYSE)  .  41 

Itek  Corp.  (NYSE)  .  II 

Kimberly  Clark  (NYSE)  .  31'% 

Log  Etronics  (OTC)  . 2'% 

MacMillan,  Bloedel  (CE)  .  233% 

Milgo  Electronics  (AMEX)  .  lIVs 

Millmaster  Onyx  (AMEX)  .  18'% 

Minnesota  Min.  S  Mfg.  (NYSE)  .  543% 

Optronics  International  Inc.  (BSE)  ...  3'% 

Richardson  (NYSE)  .  10% 

Rockwell  Inti.  (NYSE)  .  19'% 

Singer  (NYSE)  .  1 1 3% 

Southland  Paper  (OTC)  .  I6'% 

Southwest  Forest  Ind.  (NYSE)  .  7'% 

Sun  Chemical  (NYSE)  .  133% 

Wheelabrator-Frye  (NYSE)  .  I2'% 

White  Consolidated  (NYSE)  .  133% 

Wood  Industries  (AMEX)  .  43% 

ADVERTISING  AGENCIES 
Batten,  Barton.  Durstine,  Osborn  (OTC)  15'% 

Doremus  (OTC)  .  4'% 

Doyle,  Dane,  Bernbach  (OTC)  .  8'% 

Foote,  Cone,  Beldinq  (NYSE)  .  8 

Grey  Advertising  (OTC)  .  63% 

Interpublic  Group  (NYSE)  .  14*% 

Needham,  Harper  &  Steers  (OTC)  ..  7'% 

Ogiivy,  Mather  (OTC)  .  I8'% 

J.  W.  Thompson  (NYSE)  .  6 

Wells  Rich  Greene  (NYSE)  .  8'% 
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Guild  seeks  members 
in  Canadian  Press 

The  Newspaper  Guild  said  it  has  ap¬ 
plied  to  the  Canada  Labor  Relations 
Board  for  certification  to  represent  em¬ 
ployees  of  The  Canadian  Press,  Broad¬ 
cast  News  Ltd.  and  Press  News  Ltd. 

A  guild  spokesman  said  a  “substan¬ 
tial  majority”  of  employees  had  joined 
the  union. 

The  Canadian  Press,  the  national 
news  agency  co-operative,  maintains  in 
its  Canadian  operations  eight  major 
news  bureaus  and  staff  correspondents 
in  six  other  cities. 
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Dayton,  O.,  editor  resigns 
over  expletives  undeleted 


A  hiphly-explosive  argument  between 
two  Federal  Treasury  agents  last  year 
in  Dayton,  Ohio,  led  to  the  violent 
death  of  one  of  them.  The  argument 
claimed  its  second  victim  when  Charles 
T.  Alexander,  editor  of  the  Dayton 
Journal  Herald,  printed  a  verbatim 
testimony  of  the  event  that  included 
obscenities. 

The  article  which  appeared  in  the 
March  19  issue  of  the  Journal  Herald 
on  page  one  Included  dialogue  from  the 
heated  argument  including  words  con¬ 
noting  sexual  intercourse.  The  day 
after  publication,  editor  Alexander  re¬ 
signed,  citing  a  loss  of  confidence  in 
him  by  owners  of  Dayton  Newspapers 
Inc.,  which  also  publishes  the  Dayton 
Xeu's.  Roth  papers  are  owned  by  Cox 
Newspapers. 

Alexander  resigned,  he  said,  after 
the  management  of  the  newspaper 
asked  him  if  he  had  approved  the  story. 
“I  said  yes.  And  they  said  it  (publica¬ 
tion  of  the  obscenities)  was  indefen¬ 
sible.  After  that,  resignation  was  the 
only  proper  thing  to  do.” 


were  edited,”  the  46-year-old  editor 
continued. 

Since  the  resignation,  the  newspaper 
management  issued  two  statements. 
Daniel  J.  Mahoney,  president,  said, 
“Mr.  Alexander’s  statement  speaks  for 
itself.  I  see  no  need  for  further  com¬ 
ment.” 

Charles  Glover,  executive  vicepresi¬ 
dent  and  general  manager,  added, 
“Charles  has  made  his  statement  and 
Dan  Mahoney  has  made  his,  and  I  don’t 
feel  there  is  anything  I  can  say.  I 
feel  it  is  pretty  well  covei’ed  .  .  .  there 
is  just  nothing  I  can  say.” 

Staff  petition 

As  a  result  of  the  resignation,  46  of 
79  members  of  the  paper’s  staff  signed 
a  statement  supporting  Alexander’s 


Letters 

(Continued  from  page  7) 


action.  The  statement  said,  “.  .  .  We 
fully  support  the  decision  of  Mr.  Alex¬ 
ander  to  print  the  offending  words  in 
the  news  story.  It  is  with  deep  regret 
that  we  support  his  decision  to  resign. 
We  agree  with  him  that  resignation 
is  the  only  course  open  to  an  honorable 
man  who  no  longer  enjoys  the  confi¬ 
dence  of  his  employers.  .  .  . 

“We  feel  the  incident  raises  signifi¬ 
cant  questions  regarding  the  editorial 
independence  of  the  Journal  Herald 
and  its  relationship  to  the  corporate 
offices  of  Dayton  Newspapers  Inc.  That 
independence  is  a  quality  which  we  who 
wox'k  at  the  Journal  Herald  have 
valued  highly  .  .  .” 

Presently,  Alexander  said  he  would 
take  a  hiatus  from  work  before  search¬ 
ing  for  a  new  job.  He  was  managing 
editor  of  the  Wilmington  (Del.)  News- 
Journal.  Previously,  he  worked  for  the 
Washington  (D.C.)  Star.  He  joined  the 
Journal  Herald  in  November  of  1966 
as  managing  editor.  He  was  named 
editor  two  years  later. 


ASNE  editors  plan 
trip  to  Red  China 


(iumplaiiits 

The  story  —  a  direct  transcript  of 
testimony  just  recently  released  to  the 
public  —  brought  in  a  flurry  of  day- 
after  complaints.  According  to  the 
newspaper’s  management,  more  than  50 
on-the-record  calls  were  logged  in  three 
days.  One  caller  endorsed  the  use  of 
the  offending  words.  Eight  said  they 
understood  the  reasoning  behind  the 
editorial  decision  to  leave  the  words  in, 
but  disagreed  with  the  decision.  Forty- 
one  said  that  no  newspaper  should  ever 
permit  such  words  in  its  pages.  The 
newspaper  also  received  42  signed  let- 
ters-to-the-editor  —  all  in  opposition. 

After  Alexander’s  resignation,  David 
E.  Easterly,  business  manager  of  the 
Dayton  Newspapers,  was  named  in¬ 
terim  editor  and  will  serve  until  a  new 
editor  is  appointed. 

The  decision  to  resign  was  accepted 
by  the  company  without  comment. 

Alexander  issued  a  statement  ex¬ 
plaining  his  action.  He  said,  “The  own¬ 
ership  of  Dayton  Newspapers  Inc.,  has 
termed  indefensible  my  failure  to  delete 
two  obscenities  from  a  page  one  story 
in  last  Wednesday’s  Journal  Herald. 

“Since  1  am  the  person  responsible 
and  since  the  ownership  could  hardly 
be  expected  to  have  continuing  confi¬ 
dence  in  an  editor  who  manages  one  of 
their  properties  in  a  manner  they  con¬ 
sider  indefensible,  I  thought  it  only 
proper  to  offer  my  resignation.  Need¬ 
less  to  say,  it  was  accepted. 

"I  have  a  good  deal  of  affection  for 
The  Journal  Herald.  For  better  or  for 
woi’se,  there  is  a  piece  of  me  in  it. 
Nevertheless,  I  would  hope  that  my  de¬ 
parture  will  close  out  any  further  de- 
Ixate  on  the  way  in  which  the  verbatim 
excerpts  which  comprised  the  story 


DISTORTED  VIEW 

Your  editorial  “Towards  One  Big 
Union”  (E&P,  March  1)  grossly  distorts 
the  late  Heywood  Broun’s  support  for 
one  union  at  newspapers.  You  state: 
“We  wonder  if  he  would  agree  now  that 
the  news  and  editorial  department  em¬ 
ployes  he  worked  so  hard  for  should 
become  a  small  cog  in  the  ‘one  big  union’ 
concept.”  Back  in  the  1930s,  Broun 
stated:  “1  would  like  to  live  to  see  it — 
that  some  day  we  will  liave  a  union  in 
newspapers  in  which  we  will  have  com¬ 
plete  organization  up  and  down  the  line, 
everybody  in  the  city  room,  in  the  me¬ 
chanical  departments  and  in  the  busi¬ 
ness  office,  as  well.”  As  in  so  many 
things.  Broun  was  well  ahead  of  his  time. 
\\e.  in  Victoria  and  elsewhere,  are  sim- 
I)ly  catching  up  with  a  concept  he  saw 
so  clearly  a  long  time  ago. 

Rogkk  L.  Stonkbanks 
(Stonebuiiks  is  second  vicepresixlent  of 
the  Victoria  Newspaper  Guild  and  West¬ 
ern  Canada  Regional  vicepresident  of 
The  Newspaper  Guild.) 

*  * 

PAYING  FOR  MISDEEDS 

I  read  your  complaint  about  check¬ 
book  journalism  in  your  editorial  and 
am  surprised  how  greatly  you  are  con¬ 
cerned  about  a  minute  thing  like  this 
when  the  real  important  thing  is  that 
these  people  who  almost  ruined  our  coun¬ 
try  are  allowed  to  financially  profit  from 
their  misdeeds.  Any  information  that 
these  people  can  supply  should  be  given 
to  the  public  without  any  fees  attached. 
It  is  inconceivable  that  we  would  allow 
these  convicted  people  to  make  a  fortune 
on  their  misdeeds.  Herman  I.  Osten 

(Osten  is  editor  and  publisher  of  a 
group  of  shopper  papers  in  W’ap- 
pingers  Falls,  N.Y.) 


A  second  round  of  exchange  visits 
between  the  American  Society  of  News¬ 
paper  Editors  and  journalists  from  the 
People’s  Republic  of  China  will  begin 
in  late  May  when  an  ASNE  delega¬ 
tion  goes  to  China  for  three  weeks. 

A  previous  ASNE  delegation  visited 
China  in  1972,  and  a  Chinese  group 
came  to  the  United  States  the  following 
year.  No  date  has  yet  been  set  for  the 
Chinese  visit  in  this  new  exchange. 

The  ASNE  delegation  vvill  be  made 
up  of  officers,  Ixoard  members  and  com¬ 
mittee  chairmen  who  did  not  make  the 
first  trip.  Warren  Phillips,  of  the  Dow 
Jones  &  Company,  who  will  be  ASNE 
jxresident  at  the  time  of  the  trip,  has 
asked  outgoing  president  How’ard  H. 
Hays,  Jr.,  of  the  Riverside  (Calif.) 
Pre.ss-Enfer prise,  to  head  the  group. 

The  makeup  of  the  delegation  is  in¬ 
complete,  but  other  editors  now  sched¬ 
uled  to  go  are: 

Creed  Black,  Philadelphia  Inquirer', 
Robert  Chandler,  Bend  (Ore.)  Bulle¬ 
tin  ;  Derick  J.  Daniels,  Knight-Ridder 
Newspapers;  Gene  Giancarlo,  executive 
secretary  of  the  ASNE ;  William  E. 
Giles,  Dow  Jones  &  Co. 

Dorothy  M.  Jurney,  Philadelphia  In¬ 
quirer;  Clayton  Kirkpatrick,  Chicago 
Tribune;  David  A.  Laventhol,  News- 
day;  Richard  H.  Leonard,  Milwaukee 
Journal;  Edward  D.  Miller,  Allentown 
(Pa.)  Call-Chronicle. 

Michael  J.  O’Neill,  New  York  Daily 
Netvs;  Eugene  C.  Patterson,  St.  Peters¬ 
burg  Times;  John  C.  Quinn,  Gannett 
Newspapers,  and  Thomas  Winship, 
Boston  Globe. 

David  Swan,  staff  photographer  for 
the  Bend  (Ore.)  Bulletin,  will  accom¬ 
pany  the  group. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


AFRICA 

DISARMAMENT 

MEDICAL /SCIENCE 

TV  LOG 

AFRICA;  Fedturcs  dvaiiable  on  Af¬ 
rican  affairs.  Top  work  with  pictures. 
Pay  us  the  usual  rates.  Willing  to  un¬ 
dertake  on  the  spot  travel  assignments 
on  special  terms.  PURI'S  NEWS 
SERVICE,  Box  74.  Kigoma,  Tanzania. 
Cable:  PURI. 


BICENTENNIAL 


BICENTENNIAL  HEADLINER  —  Free  ! 
weekly  articles  by  outstanding  writer-  I 
scholars  like  Paul  Samuelson,  Alan 
Barth,  Doris  Kearns  and  others  on 
topics  making  headlines  today  and  ' 
200  years  ago.  Available  to  newspa¬ 
pers  from  COURSES  BY  NEWSPAPER,  , 
University  of  California  Extension,  I 
4901  Morena  Blvd.,  Suite  209,  San 
Diego.  Calif.  92117.  Ph:  (714)  452-3405. 


BOOK  REVIEWS 


BOOKVIEWS 

This  weekly  column  sells  newspapers 
coast  to  coast  with  lively  copy  read¬ 
ers  love.  Only  $12.50  per  month.  Write 
Box  157,  Maplewood,  N.J.  070^. 


BUSINESS/FINANCE 


"HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lectur¬ 
er,  successful  businessman.  Great  read¬ 
er  responsel  FREE  SAMPLES.  HOW- 
CO,  Dept.  I,  Kenilworth.  III.  60043. 


AWARD-WINNING  COLUMN  ON 
WORKING  WOMEN,  jobs  and  wom¬ 
en's  image.  Tremendous  reader  re¬ 
sponse.  Send  for  samples  and  prices. 
GATCO,  Box  9175.  St.  Louis,  Mo.  63177. 


CARTOONS 


CARTOON  HUMOR  SERVICE,  quar¬ 
terly.  36  new,  funny  and  timely  panels, 
seasonally  (IB  one  column,  IB  two  col¬ 
umn).  The  perfect  filler  for  weeklies 
and  weekend  magazines.  12th  year.  250 
subscribers.  Testimonials  galore.  Often 
reprinted  in  Reader's  Digest.  Low  cost. 
Art  Gates  Features,  P.  O.  Box  312, 
Key  West,  Fla.  33040. 


COINS  AND  STAMPS 


WEISS  FEATURES  has  much  exclusive 
coin  and  stamp  news.  16000  Terrace 
Rd.  #20S,  Cleveland.  Ohio  44112. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit 
to  print.  J.  Griswold,  914  2nd  Avc., 
Seattle.  Wash.  9tl04. 

Billy  Dicky — A  daily  (or  weekly)  com¬ 
ic  strip.  All  the  fun,  confusion  and 
adventures  of  lO-year-old  twins.  Whole¬ 
some  entertainment  for  all  ages.  Mea- 
ley-Pope.  24  W.  69th  St.,  New  York, 
N.Y.  10023. 


DISARMAMENT  News  and  Viaws-;A 
bi-weekly  report.  For  samples,  write 
Nathaniel  F.  Cullinan,  211  E.  43rd  St., 
New  York,  N.Y.  10017. 


EDITORIAL  IDEAS 


FOR  THOSE  DAYS  WHEN  COFFEE 
DOESN'T  HELP— try  bouncing  off  the 
ideas  in  "Thru  Woes  Colored  Glasses" 
— whimsical.  24  page  monthly  whews- 
letter  for  writers  and  raconteurs.  Clean 
but  irreverent  self-starters  designed  to 
stimulate  creative  juices  then  self- 
destruct.  Latest  release  $5.  Be  inspired 
or  money  back.  Old  Ghost,  Oxford, 
Wis.  53952. 


EDUCATION 


"INSIDE  THE  SCHOOLS."  750-word 
weakly  consumer-advocate  column  by 
a  practicing  school  administrator. 
$12.00  per  month.  Free  samples.  Box 
414,  Editor  t  Publisher. 


ENTERTAINMENT 


WEEKLY-DAILY  EDITORS;  Hollywood, 
Broadway,  Washington,  European  and 
television  reporting  staff  available  by 
subscribing  to  one  weekly  informative 
item-type  column  currently  being  pub¬ 
lished.  Samples  available.  Box  300, 
Editor  &  Publisher. 


GARDENING 


JOIN  THE  GARDENING  BOOMI  Ex-  I 
elusive  photo-powered  weekly.  Walter  ' 
Matson,  Box  66,  Needham,  Mast.  | 
02192. 

NEW  LOW  RATES  for  best  read  gar¬ 
dening  column  in  America.  "Backyard  ! 
Gardener" — 1,600  000  circulation — now  | 
only  $5.50  per  column,  weekly  or  twice 
weekly.  Start  your  readership  "grow-  j 
ing."  Box  363,  Editor  &  Publisher. 


"HERE'S  TO  GOOD  HEALTH,"  com- 
posed  of  edited  items  from  recognized 
published  sources  in  layman's  lan¬ 
guage.  Only  $1  per  weekly  column. 
Box  495.  Editor  &  Publisher. 


HOME  AND  FASHION 


SEW  BIZ — What's  new  in  fabrics,  pat¬ 
terns,  aides,  techniques  for  fashion, 
home  decorating  and  needle  crafts. 
Weakly  by  career-long  industry  rec¬ 
ognized  expert.  Illustrated.  Sample*. 
Box  771,  Editor  Ii  Publisher. 


INSPIRATIONAL 


UNIQUE  INSPIRATIONAL  COLUMN 
by  award-winning  newsman.  Brighten 
your  paper  with  thoughtful  good  news. 
Proven  response.  Saturday  Sermon, 
RD  I.  Box  108,  Connellsville,  Pa.  15425. 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk.  300  Half  Mile  Rd.,  Red 
Bank  N.J.  07701. 


MONTHLY  DIGEST  of  topics  at  fore¬ 
front  of  biomedical  research  by  pro¬ 
fessional.  Low  price.  Capitalize  on 
increasing  reader  interest  in  this 
heavily  funded  research  area.  Box  400, 
Editor  t  Publisher. 


MEN'S  FASHIONS 


THE  TOTAL  MAN:  Man  does  not  live 
by  sports  pa^es  alone.  This  weekly  fea¬ 
ture  offers  him  more.  Written  by  two 
top  writers  of  a  leading  men's  maga¬ 
zine.  TOTAL  MAN  covers  fashion, 
grooming,  physical  and  psychological 
fitness,  self-improvement  and  tips  on 
everything  from  baldness  to  male  meno¬ 
pause.  Free  samples  and  rates.  Box  500, 
Editor  &  Publisher. 


NOSTALGIA 


NOSTALGIA — A  smile  for  oldsters, 
guffaw  for  others.  Box  955,  Editor  A 
Publisher, 


MEMORIAL  DAY  feature,  first  pub¬ 
lication  rights  Los  Angeles  Times  Op- 
Ed  1974,  available  syndicate  rates,  ex¬ 
clusive  each  city.  Emerson  Moran,  6871 
Spickard  Dr.,  Huntington  Beach,  Calif. 
92647. 


QUIZZES 


TRIVIA  QUIZ;  Check  Your  Knowledge. 
In  major  newspapers.  Donald  Saltz, 
4007  Connecticut  Ave.,  Washington, 
D.C.  2000B. 

TRIVIA  TEST  twits  wits  with  odd  facts, 
nostalgia,  fun.  Cheap,  too.  Midura, 
2504  E.  Newton,  Shorewood,  Wise. 
53211. 


SAVING  MONEY 


MORE  FOR  YOUR  MONEY— Practical 
weekly  'olumn  on  stretching  family 
$$$.  Offset,  great  for  Sundays  or  week¬ 
lies.  Mike  LeFan,  1802  S.  13,  Temple, 
Texas  76501. 


SELF  IMPROVEMENT 


"HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lectur¬ 
er,  successful  businessman.  Great  read¬ 
er  response!  FREE  SAMPLES  HOW- 
CO.  Dept.  I,  Kenilworth,  III.  60043. 


DECREASE  COSTS  and  increase  reve¬ 
nues  with  a  service  column.  Practical 
money-saving  tips  for  travelers.  Week¬ 
ly;  attractive  low  rates;  8,000,000  circu¬ 
lation.  Box  505,  Editor  ft  Publisher. 


SUMMER  JOBS 

GUIDE  to  timely  and  much  needed 
information  for  parents  and  kids.  Run 
as  complete  item  or  in  sections: 
camps,  government  jobs,  etc.  For 
sample  and  cost  write  Dr.  Steven  E. 
Goodman,  P.  O.  Box  370-N,  Somer¬ 
ville.  N.J.  08876. 


COMPLETE  TV  LOG 
And  TV  Information  Service 

Local  listings,  feature  material,  pro¬ 
gram  highlights  and  half  tone  photo¬ 
graphs.  High  quality  camera  ready 
copy  each  week.  Tv  Log,  P-O.  Box 
7266,  Monroe,  La.  71201. 


WHAT'S  NEW  IN  THE  WORLD  OF 
TRAVEL?  Flexible  paragraphs;  budget- 
oriented;  weekly.  Samples.  P.  O.  Box 
5740,  Pikesville,  Md.  21208. 

LET  US  BUILD 
YOUR  TRAVEL  SECTION 
Highly  acclaimed  travel  writer  now 
offering  weekly  column.  Low  rates. 
Let  this  pro  be  your  travel  editor- 
Ray  Wood,  Circumnavigators  Club  24 
E.  39th  St.,  New  York.  N.Y.  10016. 


WEEKLY  FEATURES 


FUNNY  OFFSET  CARTOON  PANEL 
Outdoor  type  for  family  reading. 
FREE  SAMPLES.  SIERRA  FEATURE! 
P.  O.  Box  740,  Grass  Valley,  Calif. 
95945. 

TOP  QUALITY  FEATURES  AND  COM- 
IC_  STRIPS  in  one  year  supplies  (52 
strips).  For  less  than  $1.00  per  weekly 
edition.  Samples.  4-Star  Features, 
P.  O.  Box  8643,  Philadelphia,  Pa. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope.  movie  reviews,  crossword  puz¬ 
zle,  humorous  cartoons,  other  qual¬ 
ity  features  for  the  weekly  editor  (off¬ 
set  only).  Prices  for  all  (II)  features 
start  at  $6.50,  based  upon  circulation. 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.  O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5^55 

UNIQUE  is  the  word  for  LOVE  ON 
LIFE,  weekly  600-word  column  of  humor, 
satire,  human  interest  by  Phil  Love, 
popular  wherever  published.  Love  Syn¬ 
dicate  3015  Beech  St.,  Washington, 
D.C.  20015,  or  phone  (202)  966-6897  or 
(301)  994-2672. 

Ward  'N'  GORD  is  "dough"  bait.  Two 
wardens  versus  poachers  in  ex-game 
warden's  offset  comic  strip  keeper.  Lure 
sportsmen  to  your  outdoor  ads.  Nibble? 
Ward  'n'  Gord  Features,  Box  12747, 
N.  Kansas  City,  Mo.  641 16. 

SUNDAY  SONNETS  and  poems.  Tradi¬ 
tional  short  editorial  page  fillers.  Low 
monthly  rates.  Samples.  Write  POEMS, 
1349  Douglas.  Flossmoor,  III.  60422. 


BE  YOUR  OWN 

SYNDICATE  BOSS! 

Feature  your  feature  in  FEATURES 
AVAILABLE  and  watch  your  syndicate 
sales  soar!  Last  year  a  fellow  writing 
a  TV  column  placed  an  ad  in  FEA¬ 
TURES  AVAILABLE,  left  it  running  a 
few  months,  and  received  more  than 
300  replies!  That,  of  course,  doesn't 
happen  in  all  cases  but  when  it  does, 
that's  what  we  call  being  well  readl 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 
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CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

Ifayabla  with  ordarl  IRamlttanca  tliould  accompany 

copy  un/oit  crodi'f  hat  been  ei- 
4-wiel(t  .  ..$1.25  per  line,  per  issue  fabliihodi. 

3-weeks  .  ..$1.35  per  line,  per  issue  ,  , 

2.weeks  ...$1.45  per  line,  per  issue  f ‘  . W-SO  per  me,  per  issue 

1-week  ....$1.55  per  line,  ^-wee  ‘  . $1.90  per  me,  per  issue 

2-weeks  . $2.00  per  line,  per  issue 

1-week . $2.10  per  line. 

Count  5  average  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  insertion  for  box  service  and  count  as  an  additional  line  In 
your  copy. 

Air-mail  servlca  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $3.95  per  agate 
line — $55.30  per  column  inch  minimum  space. 

Clastiflad  Contract  Ratos  Availablo  On  Requast 

WEEKLY  CLOSING  TfME 
Tuasday,  4:30  PM  Now  York  Tima 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Nam© 

Address 

City  _  _ State  _ Zip 

Phone  _  _ 

Authorized  by _ 

Clasalflcatlan _ 

Copy _ _ _ _ _ _ _ 


ANNOUNCEMENTS 
BUSINESS^PPORTUrmiES 


EDITORIAL/PR  BUSINESS  for  sale: 
Opportunity  for  hard-working  editor/ 
researcher/manager  or  for  organiza¬ 
tion  wishing  to  diversify.  Staff  of  9 
provides  service  to  corporate  PR  de¬ 
partments  nationwide  from  E&P  Area 
2.  Gross  $150,000,  excellent  future; 
owner  wishes  to  retire.  Box  409, 
Editor  &  Publisher. 

50,000  PLUS  SATURATION  distribution 
company  in  Zone  2  with  excellent  ad¬ 
vertising  base  is  seeking  financially 
stable  party  or  person  interested  in 
starting  shopper  or  weekly  newspa¬ 
per.  Outstanding  growth  potential. 
Box  47&,  Editor  &  Publisher. 


MISCELLANEOUS 


SEND  FOR  sample  copy  of  "The 
Printer."  a  journal  existing  to  serve 
the  printer,  the  collector  and  the  his¬ 
torian  a  monthly  wide  variety  bill  of 
fare  of  graphic  arts  memorabilia.  "The 
Printer,"  Ghost  Town  Museum  Park, 
Rt.  4.  Findlay,  Ohio  45840. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership.  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  8765^  or  Robert  N. 
Bolitho,  Box  7133,  Shawnee  Mission, 
Kans.  88207. 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay.  Cal.  93247  (209)  582-2578 


I  KREHBIEL-BOLITHO 

I  Newspaper  Service,  Inc. 

I  Newspaper  Sales,  Appraisals, 
Consultations 

(IVe  handle  different  pro(>ertie3,  all 
types,  from  our  hvo  offices.) 
MARION  R.  KREHBIEL.  "Norton  Of¬ 
fice,"  P.  O.  Box  88.  Norton,  Kans. 
87854,  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office."  P.  O.  Box  7133,  Shawnee 
Mission.  Kans.  88207.  Office  (913)  238- 
5280;  Res.  (913)  381-8815. 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  IB9,  Mount  Pleasant,  Mich.  48858 

!  CONFIDENTIAL  NEGOTIATIONS 
_  for  purchase  and  sale  of 

g  Daily  NEWSPAPERS  Weekly 
S  W.  B.  GRIMES  S  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


ANNOUNCEMENTS 
newspapersTor^le 


FINE  INDIANA  county  seat  weekly 
with  solid  growth  record  and  con¬ 
tinued  potential.  Grossed  nearly  $40,- 
000  last  fiscal  year  and  profitable- 
Owners  want  to  retire.  For  informa¬ 
tion  contact  W.  W.  Spurgeon  Jr.,  550 
Merchants  Bank  Bldg..  Muncie,  Ind. 
47305.  Ph:  (317)  289-9988. 

TEXAS  WEEKLY.  $70,000  gross  class, 
only  $85,000  including  about  $7500  in 
net  current  assets.  Requires  $18,500 
cash  down.  Marion  R.  Krehbiel,  Box 
88.  Norton,  Kans.  87854. 

TWO  WEEKLIES  FOR  SALE 
In  adjoining  county  seats,  with  a  com¬ 
bined  circulation  of  4100.  Located  in 
the  heart  of  Idaho's  choicest  farm 
and  recreation  land.  Low  down  pey- 
ment  and  terms  available.  Fully 
equipped  job  shop  may  be  included. 
Principals  only,  please.  Box  348,  Edi¬ 
tor  &  Publisher. 

ESTABLISHED  free  distribution  weekly 
in  Zone  8  grossing  $80,000.  Good  ad 
man  who  can  spare  time  should  make 
$25,000.  $5,000  down  and  $20,000  on 
terms.  Box  453,  Editor  &  Publisher. 

MIDWEST  SUBURBAN  WEEKLY  in  2S,- 
000  population  area,  no  local  compe¬ 
tition.  gross  average  about  $85,000, 
offset,  printed  out,  $35,000  with  $10,000 
cash  down.  Marion  R.  Krehbiel,  Box 
88,  Norton.  Kans.  87854. 

NEWSPAPERSWANTED 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Nawsmedia 
Company,  newspaper  management 
consultant  and  media  brokers.  Jamas 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 

WE  HAVE  (QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadsden,  Ala.  35902 
Ph.  (205)  548-3358 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchase  I  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90,000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440.  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 

P.  O.  Dr.  I242S,  Panama  City,  Fla. 

PRINCIPAL  wishes  to  deal  directly 
with  owner(s)  of  solid  20M  to  50M 
daily  in  Southeast  or  Southwest.  Will 
maintain  local  identity  and  integrity. 
NOT  a  major  chain.  Excellent  reputa¬ 
tion  and  financing.  Box  344,  San  An¬ 
tonio.  Texas  7B292. 

PERSONALS 

TOM  LONGHURST:  Call  collect:  IM- 
PORTANT.  Sean  Devereaux  (919)  988- 
9014  or  489-8844. 


□  Assign  a  box  number  and  mail  my  replies  daily 
I  To  Run:  _ Weeks _ _  Till  Forbidden 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York.  N.Y.  10022 
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SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
M84  Government  Blvd. 

Mobile,  Ala.  (205)  888-0893 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  448-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3384,  Clearwater  Baacn,  Florida 
33515.  No  obligation,  of  course. 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSOC., 
8814  Rutgers  Street 
Houston.  Texas  77005 
Ph.  (713)  884-9414 


YOUNG  New  York  journalist  seeks  co¬ 
writer  or  photographer  to  do  freelance 
work  in  Africa  or  Far  East.  Write  at 
once.  Box  488,  Editor  &  Publisher. 


WE  HELP  MAKE 
BROKERS  RICHER! 

Here's  part  of  a  letter  we  received 
recently  from  a  newspaper  broker  in 
California: 

"Your  ads  are  pulling  very  effectively. 
I  sold  the  (name  of  newspaper)  to  the 
first  person  who  saw  it  and  sold  the 
(other  paper)  also  on  the  first  try.  It 
is  a  pleasure  to  be  an  advertiser — it 
also  pays!" 

WHEN  IT  COMES  TO  SELLING  PAPERS- 
WE  KNOW  OUR  BUSINESS! 

E&P  CLASSIFIEDS 
(212)  752-7053 
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EQUIPMENT  &  SUPPLIES 
COMPOS/NG^foOM 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
WANTEDTOHUY 


HELP  WANTED 
^UcADE^ 


PHOTON  200B  PARTS  AVAILABLE 
Disc  with  li  type  faces:  Disc,  style  card 
both  $375.  One  SCM  typewriter  input 
$500.  Input  for  200A  or  whole  ma¬ 
chine.  make  offer.  Call  (20i)  892-2000. 


ROLLS  ALL  SIZES-BEHRENS  Pulp 
t  Paper  Corp.,  189$  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213)  474-4525. 
ANPA:  Hotel  Sheridan  Chateau  La- 
mayne  in  New  Orleans. 


BACHER  ruling  and  layout  Litho  light 
table.  4S"«44".  never  used.  Complete 
with  parts  and  accessories,  operates 
on  220/1/40.  Price  $2000.  Call  (215) 
443-0500.  Bill  Guenst. 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel,  N.J.  01057. 
(409)  235-7414. 


ONE  ECRM  MODEL  700.  For  further 
information  contact  Richard  Cunning¬ 
ham,  Production  Office.  Dallas  Times 
Herald.  P.  O.  Bo«  5445.  Dallas,  Texas 
75222.  (214)  744-4184. 


WE'VE  CONVERTED! 

(I)  Fairchild  Scan-a-Sizer  model  402, 
(I)  Fairchild  Illustrator  Model  405D, 
available  immediately.  Recently  re¬ 
paired  and  in  A- 1  shape.  Make  offer  on 
one  or  both.  Call  D.  Summers,  (201) 
445-4400. 


COMPUGRAPHIC  4941  twin  lens  photo¬ 
typesetter,  complete  with  spare  parts 
and  45  fonts.  Best  offer  will  be  accept¬ 
ed.  Call  (212)  245-1994. 


ONE  FOTOTRONIC  TXT  5  disk  model 
with  ;4  typefaces  and  ONE  FOTO¬ 
TRONIC  1200  5  disk  model  with  15 
typefaces  For  further  information  con¬ 
tact  Richa.'d  Cunningham,  Production 
Office.  Dallas  Times  Herald,  Dallas. 
Texas  75222.  (214)  744-4184. 


TWO  COMPUGRAPHIC  2941  HS  pho¬ 
totypesetters.  Includes  spare  reader 
and  spare  parts  kit.  Both  in  excellent 
condition,  superseded  only  because  of 
increased  volume.  Contact  ED  Potes- 
tio.  Star-Journal  Pueblo,  Colo.  81002. 
(303)  544-3520. 


EQUIPMENT  TO  LEASE 


LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  get 
a  tax  advantage  Publishers  Leasing 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasing.  Write  or 
call  PLI,  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0433. 


MAILROOM 


SIGNODE  KW  WIRE  TVER  with  Cut-  I 
ler  Hammer  folder.  Box  430,  Editor  &  i 
Publisher.  I 


ONE  SHERIDAN  48-P  STUFFING  MA¬ 
CHINE.  8  heads,  well  maintained,  8 
years  old.  For  further  information  con¬ 
tact  Richard  Cunningham.  Dallas 
Times  Herald,  P.  O.  Box  5445,  Dallas, 
Texas  75222.  (214)  744-4184. 


MISCELLANEOUS 


COMPOSING  AND  STEREOTYPE  hot 
metal  equipment  for  sale.  Includes 
Linotypes,  Ludlow,  metal,  type  cases 
and  miscellaneous  equipment.  Call  or 
write: 

Harold  Soderberg 
Iron  Mountain  News 
Iron  Mountain,  Mich.  49801 
(904)  774-2772 


PRESS  AND  STEREO  equipment  for 
sale.  Hoe  with  3  units  48  page  capa¬ 
city,  Webb  No.  W2375  will  be  avail¬ 
able  May  I,  I97S.  Call  (201)  344-3000, 
Mr.  DePascale. 


IMMEDIATE  manufacture  and  delivery 
your  size  rolls.  Harco  Inc.,  The  Benson, 
Jenkintown,  Pa.  19044.  (2IS)  242-5300- 


PASTE  UP  SUPPLIES 


McGANN  a  MARSH.  INC. 
Highest  quality  border  tapes,  largest 
assortment  in  the  US.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  24003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  1 

same  prices — lowest  in  U.S.A.  All  ! 

colors.  Top  quality.  | 

Call  or  write; 

PORTAGE  (214)  929-4455  I 

Box  5500,  Akron,  Ohio  44311 


PRESSES  &  MACHINERY 


48-PAGE  WEB  OFFSET 
4-UNIT  SINGLE  WIDTH  i 

SEMI-CYLINDRICAL 
TWO  YEAR  OLD  CUSTOM  PRESS  ' 
22%"  Cutoff  I 

Six  8-page  printing  units. 

One  half-page  heavy  duty  folder  with 
balloon  former. 

Two  4-position  roll  stands  with  PIV 
controls  for  six  webs. 

Each  unit  complete  with  Korthe  Web 
Break  Detectors  and  sheet  severing  I 
devices. 

Twinned  75hp  Fincor  Press  Drives  j 
Under  folder  lead.  ; 

Console  controls  and  power  compen-  i 
sators.  i 

Baldwin  water  leveling  devices,  com¬ 
plete  with  Automix  system. 

Two  units  equipped  with  S-wrap  for 
color  flexibility. 

Geared  speed:  32,000  papers  per  hour 
when  running  straight. 

Press  may  be  seen  on  edition. 

Available  soon. 

Located  Galveston,  Texas 
Priced  at  less  than  50%  of  comparable 
equipment  purchased  new. 

For  further  information  contact: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

P.  O.  Box  5487 
105th  &  Santa  Fe  Drive 
Lenexa.  Kansas  44215 
(913)  492-9050 


COTTRELL  V-I5A  upper  former  half 
fold.  Call  Rockland  Leader  Printing, 
(914)  423-4214.  Nanuet,  N.Y. 


ADD-ON  UNITS  for  V-ISA,  Newskina. 
Colorking,  Community  presses.  Avail¬ 
able  now.  O.N.E.,  1741  Tully  Circle 
N.E..  Atlanta.  Ga.  30329.  (404)  321- 
3992. 


GOSS  SUBURBAN  4  units,  I94B 
1  Goss  Urbanite  5  unit  press,  1971 
{  Goss  Urbanite  add-on  units 
I  Goss  Metro  4  units,  I94B 
^  Cottrell  V-15  presses  and  units 
Fairchild  Colorking  5  units,  1948 
Fairchild  Newsking  4  units,  1944 
MACHINERY  WANTED-We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash- 

IPEC  INC 

401  N.  Leavitt  Street 
Chicago,  Illinois  40412 
Phone:  (312)  73B-I200 


I  COTTRELL  model  1450,  4  unit  double 
folder.  Cost  one  million  dollars.  Bar¬ 
gain  price  $140,000.  FAIRCHILD 
I  COLOR  KING  4  unit.  $32,000.  BEN 
I  SLAVKIN.  730  E.  Pico.  Los  Angeles. 
I  Calif.  90021.  (213)  749-7197. 


USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Top  prices  paid.  Call  Mr. 
Levous.  (305)  754-3233.  45  N.E.  54th 
St.,  Miami,  Fla.  33137. 


SALVAGE  PARTS  for  a  Cline.  Goss  or 
Hoe  reel  and  tension  roll  stands  and 
transfer  table.  Vintage  1930-50.  Reply 
Maintenance  Manager,  P.  O.  Box  982, 
Salem.  Va.  24153. 


WEEKLY  on  Long  Island  wants  to 
print  its  own  papers,  looking  for  a 
News  King  or  Goss  Community.  Box 
402,  Editor  &  Publisher. 

WANTED:  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway,  194 — 14th 
St  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3257. 


IBM  MTST  MTSC  EQUIPMENT.  Any 
condition  considered.  Box  521,  Editor 
&  Publisher. 


INDUSTRY  SERVICES 

DATA  PROCESSING 
CONSULTANTS 


COMPLETELY  AUTOMATED  paid-in¬ 
advance  subscribers  system-new  sub¬ 
scriptions,  payments,  si.-D/start5,  cred¬ 
iting  of  carriers,  3-notict  '-'111!  We 
can  install  this  system  for  vou  lews- 
paper  or  magazine.  For  derails  coi. 
tact:  SYSCOM,  9703  S.  Dxie  Hwy., 
Miami.  Fla.  33154.  (305  )  445-5784. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  8512  Everett  Raytown,  Mo. 
44138.  (814)  358-1943. 


PRESS  TIME  AVAILABLE 


WEDNESDAY  PRESS  TIME  available  on 
24-page  Cottrell  offset.  Mr.  Soucy, 
(201)  838-9000. 


Help 

Wented... 


ACADEMIC 


PENN  STATE.  Basic  assignment  report¬ 
ing  and  editing,  but  opportunity  to 
teach  in  other  areas.  Substantial  media 
experience  and  at  least  Masters  de¬ 
gree  required.  Rank  and  salary  ne¬ 
gotiable.  School  of  Journalism,  215 
Carnegie  Bldg..  University  Park  Pa. 
14802.  An  Equal  Opportunity/ Affirma¬ 
tion  Action  Employer. 


NEW  MEXICO  STATE  UNIVERSITY, 
an  Affirmative  Action  Employer,  seeks 
MA  or  PhD  with  strong  professional 
and  teaching  experience  in  newspa¬ 
per  or  broadcast  journalism.  Send 
resume  to  Dr.  Frank  Hash,  Box  3J,  New 
Mexico  State  U.,  Las  Cruces.  N.M. 
88003. 

THE  UNIVERSITY  OF  KENTUCKY  De¬ 
partment  of  Journalism  is  seeking  a 
faculty  member  with  substantial^  news 
experience  in  a  regular  academic  po¬ 
sition  not  requiring  PhD  or  scholarly 
publishings,  instead  professional  stand¬ 
ing  and  experience  (10  years  or  so) 
and  dedication  to  teaching  reporting/ 
editing,  beginning  and  advanced.  Sal¬ 
ary  commensurate  with  experience.  The 
University  of  Kentucky  is  an  Equal  Op¬ 
portunity/ Affirmative  Action  Employer. 
Write  Bruce  H.  Westley,  Chairman, 
Lexington,  Ky.  40504.  . 


ASSISTANT  PROFESSOR  of  Mass 
Media,  Program  Director.  Teach  gen¬ 
eral  mass  media,  print  newswriting, 
public  relations,  reporting,  editing, 
mass  media  law.  feature  and  editori¬ 
al  writing.  MA  required;  PhD  pre¬ 
ferred.  Professional  experience  and 
background  for  teaching  above 
courses  required.  Administrative  ex¬ 
perience  desired.  Submit  letter  of 
application,  vitae  and  references  by 
April  10,  1975,  to  Dr.  John  B.  Hous- 
ley.  Dean  of  Arts  and  Humanities, 
Central  Washington  State  College, 
Ellensburg,  Wash.  98924.  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  invites  applications  for  a  faculty 
position  in  the  Department  of  Mass 
Communications  to  begin  August  I, 
1975.  Qualifications  Include  an  earned 
doctorate  in  print  communications.  5 
years  of  professional  experience,  and 
experience  as  an  advisor  to  student 
newspapers  or  other  student  publica¬ 
tions.  Rank  and  salary  open.  Appli¬ 
cants  are  asked  to  send  resumes  to 
Dr.  Edward  M.  Kimbrell,  Chairman, 
Department  of  Mass  Communications, 
MTSU,  Box  51,  Murfreesboro,  Tenn. 
37130.  MTSU  Is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


MARSHALL  UNIVERSITY  Is  seeking  a 
faculty  person  for  the  1975  fall  term 
to  teach  broadcast  news  writing  and 
public  relations  or  advertising.  PhD 
preferred  but  consideration  will  be 
given  to  ABD  or  Master's  level  appli¬ 
cants.  Professional  experience  required. 
Rank  and  salary  commensurate  with 
qualifications  and  experience.  Equal 
Opportunity/ Affirmative  Action  Em¬ 
ployer.  Contact  Dr.  Deryl  R.  Learning, 
Chairman.  Marshall  University,  Hunt¬ 
ington,  W.Va.  25701. 

A5SISTANT  PROFES50R  of  Journalism 
beginning  September  I,  1975.  Full  time 
position  in  small  growing  department.  5 
years  professional  experience  in  news/ 
editorial  work  required;  orientation  to¬ 
ward  innovative  teaching  of  basic 
courses.  Minimum  academic  back¬ 
ground  a  Masters  degree.  Salary  mini¬ 
mum:  $10,500.  Closing  date  for  receipt 
of  applications.  May  I,  1975.  Send 
letter  of  application  and  resume  to 
Chairman.  Journalism  Department.  101 
Lord  Hall.  Univ.  of  Maine,  Orono, 
Maine  04473. 


DIRECTOR  MEDIA-COMMUNICA¬ 
TIONS  PROGRAM — Medallle  College, 
an  urban,  private.  Independent,  co¬ 
educational.  four-year  liberal  arts 
commuter  college  with  an  enrollment 
of  41  students,  seeks  a  director  of  Its 
Media  Communications  program  for 
September  1975.  The  director  will  be 
responsible  for  program  development. 
Including  faculty  and  staff  supervision, 
field  experiences  and  class  scheduling; 
act  as  liaison  between  the  college 
and  job  placement  agencies;  chair  the 
Media  Advisory  Council  and  oversee 
Its  activities;  plan  media  programs 
for  high  school,  community  and  con¬ 
tact  group  presentation,  and  teach 
two  classes  within  the  media  concen¬ 
tration.  The  director  must  have  at 
least  an  MA  degree  In  a  media  con¬ 
centration  with  media  experience  and 
a  Doctorate  highly  desirable.  Medallle 
College  is  an  Equal  Opportunity  Em¬ 
ployer  and  offers  competitive  salaries. 
Credentials  must  be  received  by  April 
30,  1975,  at  the  Office  of  the  Presi¬ 
dent,  Medallle  College.  18  Agassiz 
Circle.  Buffalo.  N.Y.  14214. 


UNIVERSITY  OF  MASSACHUSEHS, 
possible  Fall  opening  on  news  edito¬ 
rial  faculty.  Graduate  degrees  desired, 
but  professional  experience  and  teach¬ 
ing  potential  stressed.  Equal  Oppor¬ 
tunity  Employer.  Write  with  vitae: 
Prof.  Howard  M.  Ziff,  Journalistic 
Studies,  UMass,  Amherst,  Mass.  01002. 


DIRECTOR  OF  STUDENT  PUBLICA¬ 
TIONS  at  Texas  A&M  University  to  ad¬ 
vise  and  manage  student  newspaper 
and  yearbook.  Position  carries  faculty 
rank.  Significant  professional  newspaper 
editorial  experience  Including  manage¬ 
ment  responsibility  regulred;  advanced 
degree  preferred.  Send  resume  to  Prof. 
Bob  Rogers.  Journalism  Department, 
Texas  A&M  University.  College  Station, 
Texas  77843.  An  Affirmative  Action/ 
Equal  Opportunity  Employer. 
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EDITOR  &.  PUBLISHER  for  April  5,  1975 


HELP  WANTED 
ADMINISTRATIS 


BUSINESS  MANAGER.  No  fee.  Im- 
mediefe  opening  in  non-profit  educa¬ 
tional  press  in  Washington,  D.C.,  deal¬ 
ing  with  history  and  architecture.  Bud¬ 
get  and  production  responsibilities  in¬ 
clude  coordinating  the  preparation  of 
press  budgets^  overseeing  projects  by 
scheduling  assignments,  handling  busi¬ 
ness  relations  and  contracts  with  writ¬ 
ers.  printers,  designers,  etc.  8-10  years 
administrative  and  publications  experi¬ 
ence.  $15,500  plus  benefits.  Submit  res¬ 
ume.  Box  479.  Editor  &  Publisher. 


MANAGER  to  reorganize  national  eth¬ 
nic  monthly.  Must  accept  small  salary 
until  newspaper  operates  in  black.  Box 
503,  Editor  &  Publisher. 


CIRCULATION 

CIRCULATION  MANAGER  sought  for 
&-day,  8700  circulation  daily  in  pleas¬ 
ant  Delta  town  of  28,000.  Good  living. 
Good  hunting  and  fishing.  Good 
growth  prospects.  Contact  John  Em¬ 
merich.  Greenwood  (Miss.)  Common¬ 
wealth.  (601)  453-5312. 


WE  NEED  an  aggressive  su¬ 
pervisor  to  motivate  Indepen¬ 
dent  Dealers.  This  opportu¬ 
nity  is  with  a  major  metro¬ 
politan  afternoon  newspaper 
in  Zone  9.  Write  giving  com¬ 
plete  resume  and  salary  re¬ 
quirements.  Box  438.  Editor 
&  Publisher. 


HELP  WANTED 
DISPLAY^ADSRTisiNG 

LAYOUT,  SALES  PERSON  for  Missis¬ 
sippi  weekly.  Consider  retiree.  Box 
459.  Editor  &  Publisher. 

ADVERTISING  ^ 
SALES  MANAGER 

For  highly  reputable  group  of  ad¬ 
vertising  weexlies  on  Long  Island. 
Unique  opportunity  for  fully  ex¬ 
perienced  and  dynamic  executive. 
Salary  open.  Send  resume  with  full 
details  to  Box  515,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  for  sub¬ 
urban  newspaper  group  in  Zone  3. 
Must  be  top  salesman  and  have  abil¬ 
ity  to  direct  staff  of  6  and  eventually 
take  over  all  management.  Replies 
confidential.  Box  392,  Editor  & 
Publisher. 

NEW  JEWISH  MAGAZINE  seeks  ad 
vertising  sales  help  for  local  editions. 
Openings  in  New  York,  Boston,  Phila 
delphia.  D.C.,  Baltimore,  Miami,  Chi 
cago,  Detroit.  Cleveland,  Los  Angeles 
Liberal  commissions.  Can  be  carried 
with  other  media.  Send  background  in. 
fo:  Chai  Magazine.  II  Warren  Rd 
Baltimore,  Md.  21208. 

'editorial 


CIRCULATION  MANAGER  for  4500 
award-winning  daily  in  south  central 
Kansas.  Salary,  commission,  benefits 
and  promotional  budget.  A  challenge 
with  a  future.  Send  resume  to  Jim 
Zoltner,  General  Manager,  The  Pratt 
Tribune,  Box  909,  Pratt,  Kans.  67124. 

ESTABLISHED  80,000  urban  weekly 
needs  proven,  energetic  circulation 
manager.  Experience  with  voluntary  pay 
essential.  Aggressive  but  tactful.  Must 
hire  and  motivate  part  time  supervisors 
and  carriers.  Heavy  responsibility.  Res¬ 
ume  and  salary  requirements:  Person¬ 
nel,  Albuquerque  News,  P.  O.  Box 
25526.  Albuquerque.  N.M.  87125. 


DISPLAY  ADVERTISING 

ADVERTISING  SALESMAN  to  work  on 
Central  Florida  daily.  Minimum  3  years 
experience  required,  must  be  self  start¬ 
er  and  eager  for  advancement.  Send 
complete  resume  and  salary  require¬ 
ments  to:  Elven  Grubbs,  Ocala  Star- 
Banner,  P.  O.  Box  490.  Ocala,  Fla. 
32670. 

SALES — Medium  size  daily  in  Zone  8 
seeks  aggressive  sales  person  with  ex¬ 
perience,  strong  motivation.  Salary 
commensurate  with  experience.  Com¬ 
mission  program,  gas  allowance,  mod¬ 
ern  offset  plant.  2  staff  artists,  grow¬ 
ing  market.  Send  resume  and  salary 
requirements  to  Box  439,  Editor  i 
Publisher. 


AD  MANAGER-SALESMAN  sought  by 
small  Zone  7  award-winning  daily.  A 
profitable  challenge  for  right  person. 
Box  506.  Editor  &  Publisher, 


HELP  WANTED 

'ED/foR/AT 

WE  RE  LOOKING  for  a  good  reporter 
with  2  or  3  years  experience  who  can 
handle  investigative  work  and  some 
police  and  court  coverage.  Here's 
your  chance  to  show  what  you  can 
do  for  Tennessee's  top  award-winning 
daily.  Send  a  sampling  of  clips  and 
salary  requirements  to  John  Molley, 
Managing  Editor.  Kingsport  Times- 
News,  P.  O.  Box  479,  Kingsport,  Tenn. 
37662. 

EDITOR  AND  REPORTER,  must  do 
both  on  16  to  24  page  modern  offset  . 
weekly  in  major  universi^  town.  Send 
complete  details,  including  education 
and  experience,  and  salary  expected. 
Box  446,  Editor  &  Publisher. 

MANAGING  EDITOR  for  weekly  news-  j 
paper  in  Bergen  County.  N.J.  Must 
have  all-around  experience  with  man-  I 
agement  capabilities.  Call  Publisher,  I 
(201)  947-5000.  I 

LARGE  COUNTY  SEAT  WEEKLY,  Zone  ^ 
7,  needs  ea^er  reporter.  Salary  com-  I 
mensurate  with  ability  and  experience. 
Write  Northside  News,  Jerome,  Idaho  , 
83338. 

SWISS-AMERICAN  newspaper  weekly, 
English-German,  edit  and  manage  pa¬ 
per  part  time,  German  knowledge  de¬ 
sirable.  Must  reside  in  New  York 
i  metropolitan  area.  Box  467,  Editor  & 
Publisher. 


CITY  EDITOR— 6-day,  37,000  PM  seeks 
city  editor  with  reporting  and  desk 
experience.  Premium  on  imagination, 
grasp  of  community  news  and  plan¬ 
ning  abilities  to  run  talented  ll-person 
city  side  staff  in  unique  competitive 
situation.  Send  resume  with  samples, 
references  to  H.  L.  Schwartz  III,  man¬ 
aging  editor.  The  Daily  Dispatch,  Mo¬ 
line.  III.  61265. 

MANAGING  EDITOR— Central  Ohio 
daily  seeks  person  to  head  staff  of  12. 
Circulation  20-25,000.  Must  be  adept 
copy  editor,  mature,  able  to  deal  with 
personnel.  Give  background,  goals, 
needs.  Box  432,  Editor  &  Publisher. 

OPPORTUNITY 

A  35,000  circulation  newspaper  in  ' 
Zone  5  seeks  a  No.  2  man  with  top 
man  potential  in  its  editorial  depart¬ 
ment.  Responsibility  for  the  editorial  : 
page  and  the  abiltiy  to  win  the  re-  ! 
spect  of  associates  are  primary  cre¬ 
dentials.  Compensation  and  fringe  | 
benefits  compare  favorably  with  any  ' 
newspaper  of  similar  size.  This  is  an 
opportunity  that  deserves  an  exchange 
of  correspondence  in  assured  confi¬ 
dence.  Box  444,  Editor  S  Publisher. 

COPY  DESKMAN-Good  heads,  lay-  ; 
out,  moving  copy.  Nights.  Write  Man-  ' 
aging  Editor.  Daily  Advance,  Dover, 
N.J.  07801.  ' 


EDITOR  TRAINEE  for  small  town 
weekly  near  metro  area.  Learn  all 
phases  of  business,  then  take  over. 
Aggressive  worker  needed.  Experi¬ 
ence  helpful.  Hours  flexible.  Start 
June  I.  Contact  Dan  Ball.  Metamora 
Herald.  Metamora  III.  61548.  Ph: 
(309)  367-2335. 

COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weakly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus' 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister.  Com¬ 
pany  of  the  Cross.  11224  142  St.,  Ed¬ 
monton.  Alberta,  Canada. 


BOOK  EDITOR,  experience  with  select¬ 
ing  books  for  review  and  book  clubs. 
State  experience,  salary  required,  will¬ 
ingness  to  relocate  in  Midwest.  Reply 
Box  429,  Editor  &  Publisher. 


REPORTER  to  handle  woman's  page  on 
rnodern  offset  weekly,  do  general  as¬ 
signment  reporting  and  features.  Tell 
us  your  story,  salary  expected,  educa¬ 
tion  and  experience  in  confidence. 
Situation  open  now.  Box  448,  Editor 
&  Publisher. 


ASSISTANT  EDITOR  for  fast  growing 
community  newspaper.  Good  future 
and  benefits.  Located  in  beautiful  sec¬ 
tion  of  Area  8.  Send  resume  to  Box 
480,  Editor  &  Publisher. 


ZONE  8,  DISPLAY  SALES.  Proven  news¬ 
paper  sales.  Excellent  opportunity  with 
established  bi-weekly  shopper.  Over 
40,000  weekly.  Straight  commission.  Call 
(801)  521-6477  after  6  PM  or  write 
Advertising,  1053  East  Third  South, 
Salt  Lake  City,  Utah  84102. 


EDITORIAL  WRITER— The  position  of¬ 
fers  an  opportunity  to  write  for  an 
independent  Zone  5  newspaper  that 
has  won  a  number  of  awards  for  its 
editorials  and  editorial  pages.  A 
strong  interest  in  aggressively  digging 
into  local  issues  is  preferred.  Some 
layout  experience  desirable.  Send  res¬ 
ume  and  clips  or  pages  to  Box  380, 
Editor  &  Publisher. 


ADVER'rrsING  MANAGER  with  high 
credentials  in  developing  all  facets  of 
display  and  classified  sales  manage¬ 
ment,  promotion.  Medium  size  Zone  5 
non-metro  weekly  group.  Box  502,  Edi¬ 
tor  &  Publisher. 


EXPERIENCED,  CAPABLE  advertising 
salesman  by  New  Hampshire  weekly 
newspaper.  Not  a.1  8  to  5  job.  Send 
complete  information  to  Box  523,  Edi¬ 
tor  &  Publisher. 


TAKE-CHARGE  EDITOR  6-papor 
southern  New  England  weekly  group. 
Successful  candidate  will  coach  and 
tutor  veteran  staff  or  build  new  one. 
Editorial  budget  .exceeds  $160,000. 
Ideal  candidate  has  15  or  more  years 
experience  with  consuming  connmit- 
ment  to  excellence  in  community  jour¬ 
nalism.  Box  420,  Editor  &  Publisher. 

WRITING  BUSINESS  EDITOR  with 
business  reporting  and  management 
experience  to  direct  editorial  of  wide¬ 
ly  accepted,  rap’diy  growing  local 
business  weekly  serving  large  metro¬ 
politan  area  in  Zona  2.  Unusual  ca¬ 
reer  opportunity  for  individual  who 
can  make  general  business  writing 
live.  Sand  resume,  clips  and  com¬ 
pensation  requirement  to  Box  4056, 
Editor  &  Publisher. 


WANTED:  Competent,  imaginative  and 
experienced  women's  editor  by  p-ogres- 
sive  Midwest  daily.  Modern  office,  ad¬ 
vanced  electronic  news  operation. 
Write  or  phone  The  Daily  Journal, 
Kankakee,  III. 

REPORTER  to  cover  police  beat  and 
city  hall  as  well  as  general  assign¬ 
ments  for  fast  growing  small  paper. 
Excellent  opportunity  for  good  future. 
Resume  to  Box  485,  Editor  &  Publisher. 

NEW  JEWISH  MAGAZINE  seeks  part- 
time  editors  for  local  editions.  Open¬ 
ings  in  New  Yorkj  Boston,  Philadelphia, 
D.C.,  Miami,  Chicago,  Detroit,  Cleve¬ 
land,  Los  Angeles.  Send  resume,  2 
samples:  Chai  Magazine,  II  Warren 
Rd..  Baltimore,  Md.  21208. 

^PRESSROOM 

''  WORKING  FOREMAN  for  Zone  7 
!  weekly  newspaper  operation.  Must  be 
!  able  to  operate  rotary  offset  press, 
t  take  charge  of  job  shop  operation, 
j  both  offset  and  letterpress.  Excellent 
!  salary  and  commission.  All  employee 
i  benefits  paid  by  company.  Send 
I  complete  resume  and  references  to 
I  Box  403.  Editor  &  Publisher. 


EDITOR  3C  PUBLISHER  for  April  5,  1975 


HELP  WANTED 

'^PRESSROoir 


TOP-NOTCH  pressroom  superintendent, 
combination  offset  and  letterpress. 
Union  shop.  Send  letter  and  resume 
in  confidence  to  Box  499,  Editor  S 
Publisher. 


PUBLIC  INFORMATION 


FEATURE  WRITER  to  concentrate  on 
academic  programs  (faculty-students- 
research)  while  serving  as  assistant  to 
the  Director  of  News  Services.  Bache¬ 
lors  degree  and/or  experience  in  writ¬ 
ing  for  the  news  media  required.  Tp 
be  filled  by  August  I,  1975,  this  posi¬ 
tion  is  employed  under  the  provisions 
of  the  University  Civil  Service  System 
of  Illinois  and  calls  for  an  annual 
salary  of  $10,000.  For  application,  send 
resume  and  references  to  John  Fair- 
man,  Director  of  News  Services,  West¬ 
ern  Illinois  University,  Macomb,  III. 
61455  before  May  5.  1975. 


PUBLIC  RELATIONS 


TOP-CUALITY  WRITER 
Large  corporation  needs  versatile,  en¬ 
ergetic,  articulate  writer,  preferably 
with  soma  speech-writing  experience. 
Must  have  proven  ability  to  explain 
complex  subjects  through  easy-to-read, 
easy-to-understand.  convincing  copy 
for  publications,  speeches,  etc.  Must 
have  initiative,  mature  judgment,  abil¬ 
ity  to  work  with  top  management 
analytical  research  capability.  Equal 
Opportunity  Employer.  Male/Femala. 
Zone  4.  Send  resume  and  salary  re¬ 
quirements  to  Box  456,  Editor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS 

Fortune  500  Company  seeks  Manager 
:  of  Public  Relations  to  handle  product 
and  corporate  activity  PR  program. 
Responsibilities  include  preparation  of 
material  for  management  talks,  han¬ 
dling  corporate  press  relations,  man¬ 
agement  of  outside  PR  counsel  and 
I  other  departmental  activities.  Indi¬ 
vidual  must  be  capable  of  establish- 
I  ing  good  rapport  with  top  levels  of 
I  management. 

{  REQUIRED:  Minimum  8  years  experi- 
i  ence  (combination  news  media  and 
j  corporate  public  relations  activity); 

some  supervisory  experience;  strong 
I  writing  skills;  and  good  academic 
I  qualifications.  Excellent  salary,  com¬ 
prehensive  benefits  and  paid  reloca¬ 
tion  to  Midwestern  city.  Send  resume 
1  and  salary  history  to:  Box  488,  Editor 
,  and  Publisher. 


TECHNICAL  REPS 


CAPI'TAL  GOODS  salesman  for  Area 
I  selling  material  handling  equipment 
I  to  major  newspapers.  Please  submit 
resume,  including  salary  requirements 
I  to  Box  423,  Editor  &  Publisher.  An 
{  Equal  Opportunity  Employer. 


PHOTOTYPESETTING 
SALES  REP 

Due  to  expansion  Compu- 
^raphic  Corporation  is  seek¬ 
ing  an  experienced  profes¬ 
sional  sales  rep  to  sell  our 
products  and  systems  to  daily 
newspapers.  Excellent  salary 
and  benefits  plus  unlimited 
opportunity  tor  top  person. 
Reply  in  confidence  to  Bob 
Wood,  Compugraphic  Corpo¬ 
ration,  80  Industrial  Way,  Wil¬ 
mington,  Mass.  01887,  or  con¬ 
tact  Harold  Maynard  at  the 
Marriott  during  ANPA  in  New 
Orleans.  Listed:  New  York 
Stock  Exchange.  An  Equal  Op¬ 
portunity  Employer. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  | 

CIRCULATION 

EDITORIAL  1 

EDITORIAL 

— 34,  14  yean  experience  on  small 

dailies,  metro,  large  weeklies.  Prog¬ 
ressed  through  sales  to  general  man¬ 
ager.  Box  4&i,  Editor  &  Publisher. 

PUBLISHER 

GENERAL  MANAGER 
OPERATIONS  MANAGER 
Strong  experience  administration, 
sales,  labor.  Department  Head  small, 
medium,  large.  Competitive  experi¬ 
ence.  Under  45,  married.  Now  earn 
$60,000  plus.  CONFIDENTIAL.  Box  486, 
Editor  &  Publisher. 

ASSISTANT  TO  GENERAL  MANAGER-^ 
MBA,  28.  working  for  best,  raised  in 
media,  experienced:  news,  production, 
administration;  some  circulation,  sales; 
solid  knowledge:  electronic  typesetting 
cold  type,  offset;  top  performer;  need 
growing  room.  Zones  I,  2,  3,  4,  5. 
Box  511,  Editor  &  Publisher. 


PROBLEMS,  MR  PUBLISHER? 

Having  trouble  finding  the  right 
man  to  help  you  carry  the  load? 
Drop  me  a  line.  Heavy  in  editori¬ 
al,  advertising  and  production. 
Specialist  in  production  and  de¬ 
velopment  of  departmental  team¬ 
work.  Credentials  from  top  dailies 
in  50-I50M  field.  An  able,  cost- 
conscious.  hard-working  leader, 
trainer  and  motivator  with  20  years 
executive  experience.  Will  success¬ 
fully  achieve  your  ^oals  from  any 
management  position.  Box  525, 
Editor  &  Publisher. 


I  AM  SELLING  my  weekly  because 
I  want  to  return  to  more  challenging 
responsibility.  How  can  I  help  some 
overworked  publisher?  Experience  in¬ 
cludes.  besides  current  ownership  6  \ 
years  as  manager  of  central  offset 
plant,  managing  editor  of  medium 
site  daily,  6  years  as  ad  manager  of 
successful  weekly  group  and  special 
events  director  of  metropolitan  daily. 
Did  it  all  the  hard  way.  starting  as 
$12  a  week  reporter.  Solid  family 
man,  winner  of  various  newspaper 
and  civic  awards.  Top  references. 
Call  (303)  539-496?  evenings,  weekends. 

GENERAL  MANAGER-AD  DIRECTOR, 

16  RECORD  YEARS.  AGE  35.  PRO. 
available  IMMEDIATELY.  WILL  RE¬ 
LOCATE.  CALL  (515  )  673-7485. 

IF  LEADERSHIP'S  LACKING  at  your 
Southwestern  daily,  perhaps  we  should 
get  together.  Profit-minded  general 
manager,  strong  on  news,  advertising, 
production.  Excellent  references.  Box 
513,  Editor  &  Publisher. 

^'^'^CARTOON/irs'”"^^ 

EDITORIAL  CARTOONIST,  Versatile 
former  reporter,  editor  of  weekly.  Pre¬ 
fer  cartooning;  will  do  it  all.  Age  30. 
Samples.  Box  460.  Editor  &  Publisher. 

EDITORIAL  CARTOONIST  seeks  move 
to  major  daily.  Modest  by  nature  but 
must  admit  to  fantastic  mind  plus 
drawing  genius  second  to  none.  Pro¬ 
fessor  State  University  of  New  York 
for  5  years;  war  hero  and  pretty  awful 
at  golf.  My  Pulitier  Prize  waits  only 
for  the  proper  showcase.  Box  514,  Editor 
&  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER,  young  and 
eager  with  6  years  experience.  Family 
man.  Box  464,  Editor  &  Publisher. 


dally.  20  years  experience.  Desire 
change.  Age  47.  Box  372,  Editor  t 
Publisher. 

^^LASsiFIED^AOVERTISI?^ 

CLASSIFIED  MANAGER— 17  years 
newspaper  experience  with  top  met-  i 
ropolitan  daily.  Excellent  references.  | 
Box  425,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  or  higher.  The 
best.  California  only.  IS  years  experi¬ 
ence.  Box  491,  Editor  &  Publisher. 

mSPLAY^ADVERTmm 

WEEKLY  AD  MANAGER.  4  years  sales, 
design,  layout,  seeks  work  opportu¬ 
nity  with  small  city  daily.  Areas  2.  3. 

4.  Degree.  Box  457,  Editor  &  Publisher. 

MONTANA  NEWSPAPERS— Display 

Account  executive  on  large  Eastern 
I  capital  city  daily  and  Sunday  newspa¬ 
pers  seeks  advertising  management 
position.  Resume;  character,  work  ref¬ 
erences.  Box  112,  Editor  &  Publisher. 

YOUNG,  30.  ambitious  Ad  Manager 
seeks  position  with  medium  sized 
paper  In  Zone  3,  5  or  6.  Experienced 
In  training  salesmen,  efficient  produc¬ 
tion,  special  promotions  and  increased 
linage.  Minimum  salary  $20,000.  Box 
386,  Editor  &  Publisher. 

AD  SALESMAN— 4  years  experience 
includes  handling  major  accounts  and 
agencies.  Large  metro  background. 
Seeking  sales  positipn  with  good  daily 
or  weekly  group.  Degree.  Box  475, 
Editor  &  Publisher. 

MANAGER-SALESMAN  proven  record 
in  sales,  promotion,  layout  and  copy. 

;  20  years  experience  with  one  daily,  13 
years  as  department  manager.  Excel¬ 
lent  references.  Wish  to  relocate  in 
Southwestern  United  States.  Box  490, 
Editor  &  Publisher. 

AD  MANAGER  experienced  in  depart¬ 
ment,  chain,  discount  specialty  stores. 
Competitive  market.  Research/promo- 
tlon  minded.  Budget  sales  training, 
motivator.  Box  512,  Editor  S  Publisher. 

ADVERTISING  SALES — Do  you  need 
an  experienced  ad  salesman  with 
brains,  initiative,  integrity,  personal¬ 
ity  and  ingenuity,  presently  employed 
but  ready  for  a  change  in  Area  9. 
Box  419,  Editor  &  Publisher. 


tion  is  just  rocking  along  ...  in  the 
doldrums  .  .  .  holding  few  surprises  .  .  . 
maybe  now  is  the  time  for  a  change- 
Experienced  editor  with  sound  back¬ 
ground  in  arts,  entertainment,  books, 
travel  leisure  living  and  some  new  ap¬ 
proaches  would  like  a  chance  to  make 
your  Sunday  paper  more  fun  to  read. 
Box  520.  Editor  &  Publisher. 


4'/2  years  30,000  Ohio  PM  daily,  pro, 
college,  prep  experience;  Zones  2, 
3,  4,  5.  Box  441,  Editor  &  Publisher. 

COPY  EDITOR,  25,  with  experience  on 
big  and  small  papers.  Newspaper  Fund 
award  and  some  slot  work,  seeks  chal¬ 
lenging  desk  position.  Nicholas 
Grabbe.  Box  882,  Wellfleet,  Mass. 
(617)  349-6823. 


TALENT  POOL  available  for  full-time  REPORTER  with  weekly  seeks  job  with 
and  anytime-of-year  internships  from  Published  in  Boston  Globe, 

strong  program  offering  maiors  in  Milwaukee  Journal,  Sentinel.  LBJ 
news-ed.  PR.  photo,  magazine.  Tell  us  recipient.  23  years  old.  Strong 

j^ur  needs;  we  I  try  to  rnake  a  match.  government.  All  Zones.  Box 

Write  Schoo  of  Journalism,  Bowling  434  Edij^r  &  Publisher. 

Green  State  University,  Bowling  Green,  _ _ 

Ohio  43403.  MANAGING  EDITOR  position  sought. 

-  Experienced  AMs.  PMs,  hot  cold  type, 

O  WORK,  will  start  with  desks.  Box  418,  Editor  &  Publisher. 

,  any  Zone.  BA  Yale  '74 

tions).  College  and  free-  SEASONED  NEWS  PRO,  49,  solidly 

ence  writing  and  editing.  experienced  dailies,  wire  services,  for- 

ince  to  enter  the  field.  Box  eign,  seeks  editing,  rewrite  or  ra- 

Publisher.  porting  slot.  Lively  writer,  can  di- 

^  .  _  rect  or  do  most  of  it,  inside  or  out. 

,,  Box  463,  Editor  &  Publisher. 

31.  Five  years  with  daily  _  _  _ 

:overing  news,  features,  in-  ,  . 

with  accuracy,  detail  im-  AWARD-PRODUCING  take-charge  ed¬ 
iting  style  that  grabs.'  Me-  '♦o'’-  »*«•“  "«'»  newsroom.  Econ- 

ge  dailies.  Anywhere.  Box  omy  killed  my  paper  am  now  in 

.  Puhlliher  mark-time  |ob.  Available  soonest,  all 

Zones  open.  Box  449,  Editor  &  Publisher. 

E  WRITER,  2T  with  experi-  WORLD'S  BEST  American  language  ed- 
5rms  of  reporting  and  edit-  can  put  your  paper  back  on  its 

osition  with  daily  or  week-  to  prosperity.  Box  516,  Editor  & 

talent  for  sports  writing.  Publisher 

owledge  of  educational  af-  _ ' _  .  _ 

le,  work  samples.  Box  517,  ,,  wr..,,  r  . 

15  YEARS  EDITING  experience.  Fast, 

_ _  accurate,  love  layout.  Seek  desk  chal- 

,,  ....  lenge  anywhere,  wire  or  local.  Box 

OR.  Home  Econornist  with  447  Editor  &  Publisher. 

ing  skills,  national  maga-  .  _ 

s.  4  cook  books.  Hard-  vAVAiMiwu-  n.  a 

aginative,  expert  at  com-  YAWNING  over  the  page-to-page  rnon- 
food  information  creating  I  ot<?rY  of  Your  Family  or  Living  Section? 
atures.  assisting  and  ii*-  expe^'enoed  in  pri^ucing  new 

nsumers.  Excellent  refer-  <deas  rather  than  repeating  the  old 

pies  available  Box  445,  to  go  to  vrorh  to  make 

ui;  u..  your  newspaper  more  readable  for  the 

_  .1 _ whole  family.  Box  522,  Editor  &  Pub- 

TIC  sports  editor/writer  '  ...  .  _  _ 

«sro«TE«.  a,  -.i,  i.... 

opportunity  to  cover  hockey  Position  on  larger  paper.  JBA. 

ther  sports.  Any  Zone.  Sin-  Alf-around  city  government,  police, 

ars  experience.  Box  421,  Ed- 

‘  437,  Editor  &  Publisher. 

ITOR  wants  post  with  good  VERSATILE,  award-winning  .ports  writ- 

>aper  in  Zone  3  or  4  In-  ‘••.'[I"?  or  new.  writing  post 

either  No.  I  job  on  50-  mid-.ize  or  small  daily  paper.  5 

Illation  or  topflight  writing  Tear,  experience  covering  collage  and 
ger  paper.  Willing  to  taki  ‘P°^‘-  5*" 

turn  at  rewrites  or  desk, 

very  day  please.  Resume.  Steve  Sf|®  il  l*”.?? 

jn  request.  Box  436,  Editor  *  burgh.  Pa.  15217.  (412)  421-8355. 

- YOUNG,  aggressive  Black  J-grad  de- 

R  CRAFTSMAN  SEEKS  f;»POff'"g  position  on  newspaper. 

E-FIGURE  JOB  .  .  . 

^HERE  (213)  657-1466  sidered.  Box  435,  Editor  &  Publithtr. 

-3  years  on  26,000  Zone  2  REPORTER  22,  with  3  years  experi- 

s  more  responsibility  on  P"  Canadian  dailies  will  relo- 

y.  Good  wiVe.  copy  edi- 

3.  Editor  a  Puklisher.  Canada.  Hard-workin9  versatile  and 

accurate.  Box  393,  Editor  a  Publisher. 

I  .  TULANE  J-GRAD,  BS  History,  age  23, 

IS  in  I  outstanding  leadership  and  academic 

record,  substantial  and  independent 

•  journalism  experience.  Publication  in 

*  major  metropolitan  paper;  reprints 

.  .  .  .  and  resume  available.  Forte:  politics, 

r  given^in  the  an,  history,  newspaper  organization  and 

sound  investigative  reporting.  Wish 
interview  ANPA  week  New  Orleans 
April  6-9.  Box  422,  Editor  a  Publisher, 
une  only  maieriai  - - ! _ 

maiiilla  envelope.  SOMETHING  EXTRA.  Statistical  sam- 

■  magazines  unless  pling  and  computer  techniques.  Con¬ 

sultant  on  courts.  Investigative  re¬ 
porting  and  editing  experience  with 
for  the  return  of  ^  fop  daily.  Energetic,  experienced, 

ers.  Therefore,  we  only  30.  Box  390,  Editor  a  Publisher, 

able  material.  WASHINGTON  PRO,  now  at  Eastern 

iny  eircunistanoes  statehouse,  prefers  Federal  capital. 

,  I  „|  1  '  '  Covered  Congress.  White  House  for 

t  holder.  daily.  39.  Writes  well.  Solid. 

I  Box  275,  Editor  a  Publisher. 

EDITOR  ac  PUBLISHER  for  April  5,  1975 


AWARD-WINNING  circulation  man¬ 
ager  fully  experienced  AM  and  PM, 
adult  and  little  merchant.  Strong  on 
sales  motivation,  experienced  on  larg¬ 
er  papers  but  consider  any  size  with 
challenge.  Will  be  in  New  Orleans 
Marriott  April  7  and  8  or  contact  in 
confidence:  Dean  Campbell,  P.  O.  Box 
3826,  Dallas,  Texas  75208.  (214  )  941-3521. 


AD  MANAGER-PLUS,  with  75%  sales  I 
increase  in  current  job  with  multi-  | 
weekly  and  shopper,  seeks  greater  po¬ 
tential.  Salary  $20,000+.  Age  53.  Box  , 
497.  Editor  &  Publisher. 

AD  MANAGER  experienced  in  sales 
training,  market  research  and  major  ’ 
account/contract  advertiser  develop-  | 
menf  seeks  growth  opportunity  with  I 
daily  or  weekly  group.  Large  metro, 
small  daily  and  weekly  background. 
College  grad,  33.  Box  335,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  given  in  the  ad, 
e  o  Editor  &  Publisher,  850  Third  Avenue,  New  York, 
.  10022.  Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only  material 
wbich  can  be  forwarded  in  a  large  manilla  envelope. 
Never  submit  complete  newspapers  or  magazines  unless 
specifically  called  for. 

hilitor  &  Publisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers.  Therefore,  we 
suggest  that  you  never  send  irreplaceable  material. 
Editor  &  Publisher  cannot  under  any  circumstanees 
divulge  the  name  or  address  of  a  box  holder. 


ANXIOUS  TO  WORK,  will  start  with 
any  position,  any  Zone.  BA  Yale  '74 
(Communications).  College  and  free¬ 
lance  experience  writing  and  editing. 
I  need  a  chance  to  enter  the  field.  Box 
519.  Editor  S  Publisher. 


REPORTER,  31.  Five  years  with  daily 
newspapers  covering  news,  features,  in¬ 
vestigations  with  accuracy,  detail,  im¬ 
pact  and  writing  style  that  grabs.  Me¬ 
dium  or  large  dailies.  Anywhere.  Box 
518,  Editor  &  Publisher 

ILLIMITABLE  WRITER,  23.  with  experi¬ 
ence  in  all  forms  of  reporting  and  edit¬ 
ing,  seeks  position  with  daily  or  week¬ 
ly.  Special  talent  for  sports  writing. 
Particular  knowledge  of  educational  af¬ 
fairs.  Resume  work  samples.  Box  517, 
Editor  &  Publisher. 

FOOD  EDITOR.  Home  Economist  with 
proven  writing  skills,  national  maga¬ 
zine  by-lines.  4  cook  books.  Hard¬ 
working.  imaginative,  expert  at  com¬ 
municating  food  information,  creating 
exciting  features,  assisting  and  in¬ 
volving  consumers.  Excellent  refer¬ 
ences,  samples  available.  Box  445, 
Editor  &  Publisher. 

ENTHUSIASTIC  sports  editor/writer 
wants  to  brighten  up  your  sports  pages. 
Lively  columns,  high  schools  to  pros. 
Would  like  opportunity  to  cover  hockey 
as  well  as  other  sports.  Any  Zone.  Sin¬ 
gle,  33.  6  years  experience.  Box  421,  Ed¬ 
itor  &  Publisher. 


SPORTS  EDITOR  wants  post  with  good 
sized  PM  paper  in  Zone  3  or  4.  In¬ 
terested  in  either  No.  I  job  on  50- 
100.000  circulation  or  topflight  writing 
job  with  larger  paper.  Willing  to  take 
reasonable  turn  at  rewrites  or  desk, 
but  not  every  day  please.  Resume, 
references  on  request.  Box  436,  Editor 
&  Publisher. 

MASTER  CRAFTSMAN  SEEKS 
FIVE-FIGURE  JOB  .  .  . 

ANYWHERE.  (213)  657-1486. 

REPORTER— 3  years  on  26.000  Zone  2 
daily  seeks  more  responsibility  on 
larger  daily.  Good  wire  copy  edi¬ 
tor.  Box  433,  Editor  S  Puplishar. 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


REPORTER— 3  yean  experience:  pho¬ 
tography,  editing  and  AP  stringer 
background.  Bruce  McClellin,  643 
Third  St..  Napa,  Calif.  94558.  (707) 
224-2176. 


DEPENDABLE,  creative  sports  writer, 
27,  eight  years  experience;  seek  sports 
editorship  or  resbonsible  slot  on  10- 
50,000  PM,  any  Zone.  Enjoy  commu- 
ni^  involvement,  strong  on  organiza¬ 
tion  tight  yet  lively  human  interest 
writing,  extensive  editing,  layout  ex¬ 
perience.  Complete  resume  on  re¬ 
quest.  Box  259,  Editor  &  Publisher. 


AWARD-WINNING  REPORTER,  3 
AWARDS  IN  5  YEARS,  WANTS  CHAL¬ 
LENGE.  GOOD  REFERENCES,  SOLID 
CLIPS,  MAJOR  INTERNATIONAL 
FELLOWSHIP  WINNER.  DAILY  OR 
WEEKLY,  ANY  ZONE.  BOX  450,  ED¬ 
ITOR  &  PUBLISHER. 


CALLING  FLORIDA  EDITOR^Copy 
editor,  26,  wants  to  settle  in  Sun¬ 
shine  State.  Wire-city  desk  experi¬ 
ence  on  two  70.000  dailies.  Box  406, 
Editor  &  Publisher. 

CATCH  22  and 
THE  NEWSPAPER  INDUSTRY 
Mr.  Managing  Editor,  you  can  now  re¬ 
quire  that  additions  to  your  news  staff 
be  experienced  professionals.  A  young 
reporter  like  myself  armed  with  "just” 
a  BA-English.  a  came'a,  minimal  ex¬ 
perience;  New  York  Times  Internship 
and  weekly  work,  with  high  aspirations 
today  cannot  get  that  experience  with¬ 
out  nrst  getting  a  job.  Mr.  Managing 
Editor,  I  know  I  can  do  the  job,  and  it 
frustrates  me  that  I  am  not.  I  only  need 
one  chance  to  prove  myself  to  you  as 
you  first  proved  yourself  to  the  Man¬ 
aging  Editor  that  hired  you.  Will  you 
give  me  that  chance?  Call  Larry 
Wright  (3IS)  342-1364. 

TELEVISED  SCRIPTWRITER  seeks  stea¬ 
dy  solid  job  in  print.  Relocate  any 
Zone.  Box  508,  Editor  &  Publisher. 


EDITOR/ REPORTER  on  top  newspapers 
and  TV  stations.  All  around  newsman 
desires  spot  on  major  daily.  Box  509, 
Editor  &  Publisher, 

WRITER/street-wise,  experienced.  36. 
Profiles,  columns,  features,  a  la  Fitipat- 
rick-Tiede.  Box  494,  Editor  &  Publisher. 


COLLEGE  JOURNALISM  TEACHER  (3 
years)  seeks  reporting  slot.  5  years 
UPl.  dailies.  Experienced  in  features, 
state  government.  Single,  31.  Bob  Rus¬ 
sell,  619  loth  St.,  Marietta,  Ohio  45750. 


COPY  EDITOR — 17  years  in  news,  A-Z. 
Accurate,  fast.  Publisher  went  under. 
Relocate.  Box  498,  Editor  &  Publisher. 


MATURE,  EXPERIENCED,  responsible, 
computer-ready  editor  and  critic  seeks 
job  as  entertainment  editor  of  Southern 
California  newspaper  or  trade  publi¬ 
cation.  Box  501.  Editor  &  Publisher. 


JOURNALISM  GRAD  (yearbook  editor) 
with  print  media  and  theater  back¬ 
ground  seeks  general  reporting  job, 
any  Zone.  Box  504,  Editor  &  Publisher. 

WRITER  with  newspaper,  PR  experience 
seeks  editorial  position  anywhere.  T.  W. 
Netter,  315  Bailey  Ave.,  Pittsburgh,  Pa. 
I52II. 

M^Xg  I  NG“  ED  ITORr  34raw'^rd-win- 

ner  on  top  Southeast  daily,  seeks  No. 

I  editorial  job  on  community-minded 
daily  or  weakly  in  West-Southwest. 
Creative  and  budget-wise.  Box  474, 
Editor  &  Publisher. 

RENOWNED  JOURNALIST/ PHOTOG¬ 
RAPHER  seeks  opening  in  U  S.  or 
Canada.^  Can  travel  on  own  expense 
if  appointed.  Graduate.  Worked  in 
Asia  also  on  editorial  post,  author 
of  a  book,  freelanced  for  30  maga¬ 
zines/papers.  S.  L.  Puri.  Box  2712, 
Daressalam,  Tanzania. 

HARD-WORKING  business,  general 
writer,  25,  4  years  eperience,  seeks 
move  from  mid-sized  to  metro  daily. 
Box  481,  Editor  &  Publisher. 

EDITOR  dc  PUBLISH! 


EDITORIAL 


GENTLE  PUBLISHER,  determined  to 
win  readers’  trust,  sought  by  editor  of 
same  mold.  Can  do  all,  and  will,  for 
right  man.  National  publications, 
awards.  BFA,  MSJ,  40,  family,  em¬ 
ployed.  Anywhere,  especially  rugged 
country.  Bruce  Humphrey,  284  N.  Buena 
Vista.  Newark,  Ohio  43055.  (614)  345- 
9265. 


YOUNG  WOMAN  with  2  years  daily 
feature  writing  and  editing  experience 
seeks  features  job  on  medium  or  metro 
daily,  any  Zone.  Box  507,  Editor  & 
Publisher. 

HARD-WORKING,  aggressive  TV  pro¬ 
ducer-writer  seeks  news  reporting  |ob. 
BAJ.  BFA-Drama.  Bi-lingual.  Strong  on 
features.  Box  483,  Editor  S  Publisher. 

AWARD-WINNING  sports  editor-col¬ 
umnist  READY  to  accept  any  position 
immediately.  Multiple  experience  in  all 
phases  of  daily/weekly  news  produc¬ 
tion:  photography,  news  writing,  copy 
editing.  Box  487,  Editor  S  Publisher. 

REPORTER-  PHOTOGRAPHER-  EDITOR, 
38,  6  years  eperience  dailies,  weeklies, 
legal  daily  and  public  relations.  All 
beats  except  sports.  Excellent  photog¬ 
rapher.  Zone  I  or  2.  References.  Clips, 
pix  OK.  Box  489.  Editor  &  Publisher. 

SEASONED  PRO.  38,  seeks  reporter/ 
editor  position  with  daily  or  large 
weekly.  Will  relocate  any  Zone.  Ed¬ 
ward  S.  Koroly,  740  lllini  Dr.,  Monroe¬ 
ville,  Pa.  15146.  (412)  327-7668. 

I  OMNIVOROUS  FEATURES/ PHOTO 
SPECIALIST,  28.  can’t  hack  the  cor- 
;  porate  bit.  5  years  newspaper  work. 

)  Can  produce  snappy,  intelligent  copy 
;  on  anything  from  motocross  to  moth- 
j  e-hood.  Prefer  metro  publication.  Go 
,  almost  anywhere.  Box  492,  Editor  & 

I  Publisher. 

i  MANAGING  EDITOR  of  small  daily 
with  experience  on  quality  daily  and 
weekly  papers  seeking  newsroom  man¬ 
agement  spot  on  suburban  daily/ week¬ 
ly.  Box  493.  Editor  &  Publisher. 

I  ON-THE-STREET-EDITOR  of  small  daily 
'  wants  job  as  Today's  Living,  Sunday 
or  weekend  editor.  Proven  innovator, 
capable  of  developing  young  staff,  full 
I  of  progressive  ideas-  Box  496,  Editor  & 
'  Publisher. 


INTEGRITY  can’t  be  bought  or  sold, 
but  you  now  have  the  opportunity  to 
employ  a  community  journalist  who  is 
known  for  it.  Young,  more  than  two 
years  experience  in  editorial  positions 
with  semi-weekly  publications,  and 
destined  to  become  one  of  the  best. A 
skilled  writer  and  photographer  with 
seme  experience  in  all  phases  of  com¬ 
munity  journalism.  Ideal  for  a  top  spot 
on  a  weekly  or  semi-weekly,  or  for  a 
bureau  post  with  a  good  daily.  Prefer 
Zone  3.  (615)  433-6287.  Mike  Guy,  Angus 
Arms  Apt.  8.  Fayetteville,  Tenn.  37334. 

BUSINESS  WRITER.  Fast,  accurate, 
experienced  in  depth  in  liquor  trade, 
taxes,  finance.  Great  on  annual  re¬ 
ports,  forecasts,  surveys.  Box  165, 
Editor  &  Publisher. 


EXPERIENCED  REPORTERS  with  good 
contacts,  based  in  Upstate  New  York, 
seek  assignments  in  Zones  I  and  2. 
Box  357,  Editor  &  Publisher. 


BUSINESS  WRITER.  IS  years  experi¬ 
ence.  Auto,  hardware,  groceries, 
others.  Also  ghosting.  Mississippi-Ala- 
bama  area.  Box  470,  editor  &  Publisher. 

SOUTH  AMERICA,  photojournalist 
with  assignment.  Exciting  features 
available  or  your  special  assignment. 
Box  472,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  specializing 
in  bicycling,  camping,  travel,  women’s 
sports.  Experienced,  Knowledgeable. 
Kris  Rose,  500  Missouri,  Lawrence, 
Kans.  66044. 

R  for  April  5,  1975 


FREELANCE 


LET  ME  help  you  cover  New  Hamp¬ 
shire’s  first-in-the-nation  primary;  graf 
to  feature;  fresh  quotes,  pictures.  New 
Hampshire  native,  16  years  daily 
newspaper  experience.  Box  484,  Editor 
&  Publisher. 


NEW  YORK  CITY  COVERAGE 
Freelance  reporter  with  3  years  experi¬ 
ence  in  news  and  feature  writing  for 
The  New  York  Times  seeks  newspaper 
assignments  in  New  York  City  area. 
Can  handle  a  camera  well.  Why  use 
wire  copy  when  you  can  get  a  good 
story  from  your  own  man?  Contact 
Glenn  R.  Singer.  (212  )  658-5779,  or 
write  139-21  85th  Dr.  Jamaica  N.Y. 
11435. 


APA  CONVENTION  COVERAGE— Ex- 
pe'ienced  behavio'al  science  writer, 
attending  Psychiatric  Convention,  Cal¬ 
ifornia  May  4-9,  accepting  assign¬ 
ments  for  spot  news,  features,  issue- 
oriented  reporting.  Box  351,  Editor  & 
Publisher. 


I  PHOTOGRAPHY 

FLASH  OF  BRILLIANCE — Imagination, 
sense  of  humor.  Master  of  available 
light.  Able  to  handle  all  facets  of 
newspaper  photography.  Nearing  3 
years  experience  on  15,000  daily.  AP 
contest  winner.  AAS  in  Photography. 
,  Looking  for  advancement.  Box  452, 
{  Editor  &  Publisher. 


;  YOUNG,  EXPERIENCED,  news  pho- 
!  tographer  seeks  full-time  position,  any 
'  Zone.  Jeff  Moscow,  2401  W.  25th 
I  6-C-ll.  Lawrence,  Kans.  66044.  (913) 

I  841-2594. 

I  WOMAN 
I  PHOTOGRAPHER 

j  3  years  unpampered  experience  (cur- 
I  rent)  Southern  California  morning- 
'  evening  combination.  News,  features, 

1  SDorts.  POY  and  NPPA  awards  winner. 

I  Honors  college  graduate,  licensed 
I  pilot.  Single,  26.  Box  510,  Editor  & 
j  Publisher. 

j  PHOTOGRAPHER:  BA,  MA,  writing 
j  experience,  25,  single,  outgoing  and 
I  aggressive.  Resume,  portfolio  on  re¬ 
quest.  Will  relocate.  Box  412,  Editor 
I  &  Publisher.  j 

j  FULL-RANGE  photographer,  30.  I  sell 
j  newspapers.  See  why.  Box  478.  Editor  i 
&  Publisher. 

I  MAY  PHOTO  GRAD  with  part-t^me  , 
I  experience  on  I2M  daily  seeking  full- 
'  time  position  any  Zone.  Give  me  an 
I  opportunity  to  send  resume  and  sam¬ 
ples.  You’ll  like  what  you  see.  Avail¬ 
able  immediately.  Bill  Sandifer,  212 
Bossong,  Ashboro,  N.C.  27203.  (919)  I 
629-6790.  I 


PRODUCTION 


PRODUCTION:  First  or  second  man 
or  Composing  Room  Manager,  12 
years  cold  type  and  systems,  camera, 
platemaking,  plus  pressroom  control, 
letterpress  and  offset,  over  26  years 
experience.  Resume  on  request.  Box 
443,  Editor  &  Publisher. 


PRODUCTION  MANAGER  small  off¬ 
set  daily  seeks  post  with  larger  com¬ 
pany  as  production  manager  or  com¬ 
posing  room  foreman.  Can  run  Com¬ 
munity  press  with  4-color  and  know 
camera.  Hard  worker,  excellent  refer¬ 
ences.  Please  give  all  details.  Box 
396,  Editor  &  Publisher. 


TRACK  RECORD  as  effective  Produc¬ 
tion  Manager  and  Management  Engi¬ 
neer.  presently  Cost  Reduction  Anaiyst 
for  management  consultant  firm,  want 
to  return  to  newspapering.  Experienced 
all  mechanical  departments,  labor  ne¬ 
gotiations,  cost  control,  new  methods 
conversions  and  building  construction. 
Salary  open,  prefer  medium  size  pa¬ 
per  for  meaningful  and  permanent 
position.  Resume  with  references  on 
request.  Immediately  available.  Box 
477,  Editor  &  Publisher. 

MANAGER  of  electronic  composing 
room.  Experienced  with  IBM  and  DEC 
computers  and  various  other  photo¬ 
typesetting  systems.  Expert  at  train¬ 
ing  and  implementation.  Chxago  area 
only.  Send  for-  resume.  Box  4B2,  Editor 
&  Publisher. 

25  YEARS  PRODUCTION  EXPERIENCE, 
foreman  and  publisher.  Will  manage 
central  plant  or  other  supervisory  po¬ 
sition.  Zones  3.  4,  5.  Need  I5M.  Box 
473,  Editor  &  Publisher. 

NEED  HELP  with  electronic  composing 
room?  Experienced  with  IBM  and  DEC 
cornputers,  VDTs  and  OCR.  Expert  at 
training.  Send  for  resume.  Box  371, 
Editor  &  Publisher. 


E&P  CLASSIFIED 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PUBLIC  RELATIONS 

SPEECHWRITER — High  quality  man¬ 
agement  speeches.  Also.  tV-radio 
specialist.  As  needed^  speeches  styled 
for  maximum  TV-radio  coverage  and 
placement.  Counseling  and  direction 
in  all  events  involving  TV-radio.  Ex¬ 
cellent  contacts.  New  York  City  me¬ 
dia.  Interested  corporate  or  agency 
work.  New  York  City  or  viciinity.  Box 
454.  Editor  &  Publisher. 

PROMOTION/PR  DIRECTOR,  29,  na¬ 
tional  sales  background  grossing  $19,- 
OOO— ready  for  $25,000  challenge.  R.  F. 
Schenck  P.  O.  Box  666,  Palm  Beach, 
Fla.  33480.  (305)  967-9339. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  Templeton  named  vp 
- -  of  Knight-Ridder 


ASNE  started  something 

Remember  the  days  when  the  Ameri¬ 
can  Society  of  Newspaper  Editors  met 
every  year  in  Washington  at  the  Statler, 
later  the  Statler  Hilton,  in  mid-April 
immediately  followed  the  next  week  hy 
the  American  Newspaper  Publishers 
Association  at  the  Waldorf-Astoria  in 
New  York? 

Many  members  of  the  ANPA  board  of 
directors  who  met  in  New  York  while 
ASNE  was  in  session  were  able  to  rush 
down  to  Washington,  catch  some  of  the 
closing  sessions  and  attend  the  banquet 
Saturday  night.  (ASNE  sessions  now 
have  been  advanced  a  day  so  the  closing 
banquet  is  Friday  nights.) 

Then,  many  of  the  editors  would  board 
the  midnight  sleeper  to  New  York  (the 
trains  were  still  running)  or  catch  a 
Sunday  plane  in  order  to  attend  the  As- 
.sociated  Press  meeting  Monday  morning 
at  the  beginning  of  “publishers’  week.” 
The  lobby  of  the  Waldorf  on  Sunday 
usually  became  the  most  disgruntled 
"houseparty”  in  town  while  people  stood 
in  line  to  register,  or  just  waited  for 
rooms  not  yet  available. 

Now  both  ASNE  and  ANP.^  have  “hit 
the  road” — ANP.^  is  in  New  Orleans 
next  week  being  held  out  of  New  York 
City  for  the  first  time — and  ASNE  (in 
Washington  the  following  week)  started 
it  all. 

In  1964  the  .4SNE  board  of  directors 
voted  to  hold  the  annual  meetings  out  of 
Washington  in  years  between  Presiden¬ 
tial  elections.  The  Society  had  grown  to 
the  point  where  the  Statler  Hilton  ac¬ 
commodations  were  not  adequate,  and 
the  board  felt  it  would  be  beneficial  gen¬ 
erally  to  get  away  from  the  Washington 
scene  occasionally. 

The  decision  could  not  have  been  more 
timely.  In  ’65,  the  Society  met  at  the  new 
Washington  Hilton.  It  was  so  brand  new 
the  legends  of  foul-ups  in  reservations 
are  numerous.  One  couple  insists  they 
were  shown  into  a  suite  without  any 
furniture.  Room  service  was  a  fiasco. 

Then  ASNE  met  in  Montreal  in  ’66. 
Since  then  the  Society  has  met  in  San 
Francisco  in  ’70  and  in  Atlanta  in  ’74, 
going  back  to  Washington  the  interven¬ 
ing  years.  Some  times  the  order  of  meet¬ 
ings  has  been  reversed  with  the  pub¬ 
lishers  gathering  the  week  prior  to  the 
editors,  as  this  year  in  New  Orleans  and 
Washington. 

In  1972,  ANPA  approved  changes  in 
its  incorporation  from  New  York  to  Vir¬ 
ginia  to  enable  its  headquarters  to  move 
to  Reston,  Va.  The  board  for  some  time 
had  the  authority  to  move  the  annual 
meeting  out  of  New  York  and  the  up¬ 
coming  New  Orleans  meeting  is  the  first 
result. 

If  editors  and  publishers  who  usually 
attend  both  meetings  think  their  travel 
difficulties  and  expenses  were  increased 
last  year  by  the  combination  of  Atlanta 
(ASNE)  then  New  York  (ANPA)  and  this 
year  by  New  Orleans  (ANPA)  and 
Washington  (ASNE)  they  haven’t  seen 
anything  yet. 
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In  1976,  getting  back  to  normal  except 
for  the  dates,  ASNE  will  meet  at  the 
Shoreham  in  Washington  April  12-15, 
and  ANPA  will  gather  at  the  Waldorf  in 
New  York  three  weeks  later  May  3-6. 

Then  in  1977 — hold  your  hats — ASNE 
will  meet  in  Honolulu  April  19-22  fol¬ 
lowed  by  ANPA  at  the  Fairmont,  San 
Francisco,  April  25-28.  (Airlines  please 
note.) 

In  1978,  ANPA  will  return  east  to  the 
Queen  Elizabeth  Hotel,  Montreal,  May 
8-11,  and  ASNE  will  return  to 
Washington — April  or  May  dates  pend¬ 
ing. 

In  1979,  the  situation  again  returns  to 
normal  with  ASNE  in  Washington  (date 
unknown)  and  ANPA  at  the  Waldorf 
April  2.3-26. 

Satellite  contract 
signed  by  Dow  Jones 

The  Wall  Street  Journal’s  new  print¬ 
ing  plant  in  Orlando,  Fla.  will  receive 
full  pages  for  facsimile  reproduction 
from  its  Chicopee  Falls,  Mass,  plant 
by  way  of  satellite,  under  a  seven-year 
contract  signed  wdth  American  Satel¬ 
lite  Corp.,  Germantown,  Md. 

The  financial  details  of  the  agreement 
with  Dow  Jones  Co.  were  not  disclosed. 

The  contract  was  described  as  a 
significant  development  in  broadening 
the  commercial  applications  of  satellite 
technology.  American  Satellite,  a  sub¬ 
sidiary  of  Fairchild  Industries,  will  de¬ 
sign  and  install  earth  stations  and  pro¬ 
vide  high-speed  communications  serv¬ 
ices,  starting  later  this  year,  for  a 
portion  of  the  Wall  Street  Journal’s 
eastern  edition,  to  be  printed  in  the 
Orlando  plant,  now  under  construction. 

Full  pages  will  be  transmitted  —  at 
an  average  rate  of  three  minutes  a 
page — from  Chicopee  Falls  to  a  receiv¬ 
ing  antenna  in  Florida,  which  will  be 
connected  to  printing  equipment  that 
transforms  the  signal  into  the  printed 
word. 


Lee  B.  Templeton,  48,  former  ex¬ 
ecutive  vicepresident  of  marketing  of 
the  Detroit  Free  Press,  has  been  named 
vicepresident  of  marketing  for  Knight- 
Ridder  Inc.,  a  new  position. 

The  former  retailer  will  move  from 
Michigan  to  join  Knight-Ridder’s 
Miami  headquarters.  Meanwhile,  Lee  J. 
Guittar,  former  vicepresident  and  busi¬ 
ness  manager  of  the  Free  Press,  will 
move  up  to  vicepresident  and  general 
manager  of  the  Free  Press. 

• 

Fendell  joins 
father’s  firm 

James  D.  Fendell  has  joined  the 
organization  which  represents  King 
Features  in  Central  America,  the  Carib- 
l)ean  islands  and  the  northern  part  of 
South  .America.  The  office  is  headed  by 
Fendell’s  father,  long-time  King  Fea¬ 
tures  representative  Jack  Fendell,  and 
is  in  San  Jose,  Costa  Rica. 

Prior  to  his  current  position,  Fendell 
w'as  assistant  United  States  sales  man¬ 
ager  of  Mexicana  Airlines  and  lived  in 
San  Francisco.  He  is  a  former  writer 
and  editor  for  Copley  Newspapers  and 
was  associate  editor  of  Reul)en  H.  Don¬ 
nelley  aviation  and  travel  magazines. 

• 

News  editor  dies 

Hutter  Williams,  news  editor  of  the 
Lynchburg  (Va.)  Daily  Advance,  died 
March  25  after  a  brief  illness.  He  was 
42.  Williams  was  the  son  of  Mr.  and 
Mrs.  Cranston  Williams.  His  father 
was  general  manager  of  ANPA  prior 
to  his  retirement. 

• 

Offer  bike  series 

Newspaper  Enterprise  Association  is 
releasing  a  12-part  series,  “Bout  Bikes”, 
in  its  daily  service  beginning  April  21. 
The  illustrated  series  is  adapted  from 
“Richard’s  Bicycle  Book”  by  Richard 
Ballantine.  The  book  is  an  NEA  reader 
service  offering  this  Spring. 


Brokers  of  Newspaper, 
Radio, 

CATV  properties 


Action . . .  Not  just  words, 
we  work  tor  you! 
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The  One  to  Remember  m  Denver 
is  the  one  who  remembers  Denver 
116  years  ago 
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Shown  in  an  early  photograph  are  printers 
preparing  one  of  the  first  editions  of  the 
Rocky  Mountain  News  in  1859,  forerunner 
of  a  newspaper  that  would  grow  to  a  com¬ 
manding  editorial  and  advertising  position 
in  Denver  and  Colorado. 


The  new  Pulse  survey  of  the  7-county 
Denver  S.M.S.A.  reports  that  the  new  leader 
among  weekday  "read  yesterday"  adult 
readers  is  the  Rocky  Mountain  News  by 
27,300. 


''oiirc  o:  I  he  Pulse  Inc.  1974 
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